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Caloric Again 
Plans to Lead 
in Range Ads 


Several Media Slated 
for Fall; Big Future 
Seen for Gas Ranges 


PHILADELPHIA, Aug. 21—Caloric 
Stove Co. has been investing more) ‘x 


in advertising the past eight years 
than any other gas range maker 
and intends to keep on doing so. 
In fact, Caloric says it has also 
outspent any maker of electric 
ranges in the past two years and_| 
has no intention of playing second 
fiddle to any rival. 

Julius Klein, president of Calor- 
ic, told AA the fall budget this 
year is slightly greater than for 
last fall. The magazine schedule, | 
not yet completed, will include 
larger size ads although in fewer | 
than the 16 magazines used last. 
year. 

He said the 1951-52 fiscal year 
just ended saw Caloric with the 
greatest volume of sales it ever 
had. Mr. Klein is certain that ad- 
vertising played an important part 
in the company’s growth. In its 
first drive, in the spring of °46, 
Caloric used two-color half-pages 
in only four magazines. 
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| PARTISAN SPIRITS—Old GOP, a blend of 


“Hooverism, Taftism and Crusadism,’”’ gets 

its kick-off in this ‘‘ad” in the Democratic 

Digest for September. Albert M. Cole, U.S. 
housing chief, is the guest of honor. 


Freed GI's Remark 
on Coffee Leads to 
Coffee Bureau Ad 


New York, Aug. 21—Pan-Amer- 
ican Coffee Bureau’s “Coffee- 
Break at Freedom Village’ ad, 


slated for 74 papers in 71 cities | 


today or Monday, took two days 
from conception to completion. 


A story in the New York Times | 


| Aug. 19, written by its Freedom 


w By the end of °53, Caloric ex- 
ecutives hope that TV stations in 
about 75 markets will be showing 
a new series of half-hour films 
featuring home economist Dione 
Lucas doing some cooking on gas 
ranges. Caloric is_ interested 
because it made the films and 
naturally used its own ranges for 
demonstration. Mr. Klein said 20 
utilities have already agreed to 
sponsor the series of 26 half-hour 
shows. He hopes that eventually 
the films will be sponsored by 
utilities and dealers in every TV 
market. 

Besides this TV series and mag- 
azine ads, Caloric plans to use 
newspapers, radio and outdoor in 
major natural gas markets. Fur- 
ther, co-op advertising with deal- 
ers will be used in about 300 mar- 
kets around the nation, the great- 
est number ever reached by this 
company. Caloric will introduce 


(Continued on Page 81) 


Village correspondent, Robert Al- 
den, was headlined, “Coffee wipes 
out 22 prison months. Three cups 
at Freedom Village also helps Tex- 
an to forget 101 meals of turnips.” 

The released prisoner, after 
downing “three mugs of steaming 
black coffee,’ was quoted as say- 
ing: 
“I ‘love coffee. This is the first 
coffee I’ve had in ages. Oh yes, 
they gave us something they called 
coffee up there but if I were them 
I wouldn’t try to sell it in the U.S. 
They’ll go broke.” 


® Coffee Bureau Manager Charles 
G. Lindsay got busy and the 1,000- 
line ad, reprinting portions of the 
story, was in the works the same 
day. 

Far West papers, and others 
which couldn’t clear space in time, 
will carry the ad on Aug. 24. Rob- 
ert W. Orr & Associates is the Pan- 
American agency. 


Dr. Stopes’ Ad Gets into ‘London Times,’ 


Much to the Embarrassment of Its Owner 
Lonpon, Aug. 18—A newspaper’s | fighting a running battle with the 


right to refuse an ad is defended in | Times and other British publica- 
Britain just as strongly as it is in tions that refuse to take ads for 
America. |her books. 

A recent case, however, has} 
kicked up quite a furor here and | s Last month she got her chance 
is not without its bizarre aspects.|to lodge an official protest with 

The two main principals in-| the newly formed Press Council, 
volved are Dr. Marie Stopes, fair- a voluntary body set up by news- 
ly well known on both sides of | paper publishers to review charges 
the Atlantic for her books on mar- | made against the press. The coun- 
ried love and birth control, and the | cil is headed by Col. Vincent As- 
impeccable London Times, the tor, the owner of the Times. 
arch-conservative daily which still | 
sticks to a front-page format of | voted unanimously to uphold the 


classified ads, legal notices, shipp- | Times in its refusal to accept the | 


ing departures and announcements Stopes ad. The council issued only 
of births, deaths and marriages. a short statement to this effect, 
For years, Dr. Stopes has been | (Continued on Page 84) 


The 25 members of the council | 


Identification of 
TV Sponsors Is 
High, Pulse Finds 


New York, Aug. 21—The glow 
may, as some detracters insist, be 
wearing off television, but the 
sponsor identification level still 
\is something for an advertiser to 
write home to his_ stockholders 
about. 

Of approximately 82 network, 
programs listed on the latest Tren- 
dex report, 20 scored 80% or better | 
in the correct identification col-| 
umn. Thirty-one telecasts rated | 
60% or better. In the day when 
sponsor identification studies were | 
being made on network radio, 60% | 
was considered an exceptional | " 
score—and one which few pro-| ===" 
grams reached. | | 

The latest Trendex report is) | 
based on telephone interviews) 
made in 10 multi-station cities —_. - 
during June and July. Only eve-) 225 =* 
ning programs are listed. 
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IMMUNITY . 
from Tooth Decay Aads 
All Day Long 


Compured to 


4s Hour Protection 
You Get from Regular, Ammoni 
ated ot Chiorophy tt Tooth Pastes 


IMMUNITY AT LAST—This is a magazine 

ad that Lambert Pharmacal Co. will short- 

ly run to promote its Listerine Antizyme 
toothpaste. 


Dictograph, FTC 
Reach Settlement 


® Arthur Godfrey’s “Talent! 
Scouts” (CBS) continues to hold 
the top spot, although only 90.1% 
of the sample correctly identified 
Lipton as the sponsor, compared 
with 95.2% last fall. 

The leaders were: 
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“IV's Top Tunes (Chesterfield, NBC) ....87.5 WaAsHINGTON, Aug. 20—The Fed-_ 

| Beat the Clock (Sylvania, CBS) oes gan. ae eral Trade Commission has ap- 
oast of the Town (Lincoln-Mercury, ) .86. =F 
Perry Como Show (Chesterfield, CBS) ....86.1 proved a _consent settlement re 
This Is Your Life fie Bishop, NBC) SST quiring Dictograph Products Inc., 
What's My Line (Stopette, CBS) ........ ’ amai Send = 
Two for the Money (Old Gold, NBG) ....835 |J@maica, N. Y., to eliminate ad 
Texaco Star Theater (NBC) ......-..++- 83.3 | vertising material which implies 


that the U. S. government has ap- 
proved any particular type of 
hearing aid. 

Under the agreement, the com- 
mission suspends further prosecu- 
tion of a complaint which it had 
issued against ads for the com- 
pany’s Acousticon hearing aid. The 


® Advertisers also will be happy 
to note that misidentification 
levels for most of the programs 
studied were quite low, with sev- 
eral of the shows hovering around 
the 1% mark. 

There were a few exceptions. 
One was a show with a new sum- 
mer sponsor. Some of the others 
were programs with alternate- 
week sponsors. Unfortunately, only 
a handful of shows representing 
this sponsorship pattern were 
measured. So the question of whe- 
ther an advertiser loses a major 
part of his identity with the TV 
entertainment he is paying for by 
sharing the program with another 

(Continued on Page 4) 


which implied that the Public 
Health Service has branded par- 
ticular types of hearing aids as a 
failure. 

The agreement with Dictograph 
is the most recent of a number of 
actions which FTC has taken in- 
volving ads for hearing aids. Ear- 
lier this month the commission is- 
sued revised trade practice rules 
for the entire hearing aid industry. 


Last Minute News Flashes 
FCC Cool Toward Mutual's Network Affiliation Plan 


New York, Aug. 21—Mutual Broadcasting System’s efforts to effect 
a “revolutionary” new network affiliation plan were slowed this week 
by an administrative ruling of the Federal Communications Commis- 
sion requiring changes to bring the Mutual plan in line with FCC reg- 
ulations. FCC objections concern the surrender of a station’s program- 
ming responsibilities to the network. A Mutual v.p. said the network 
had sufficient station support to go ahead with the move and had in- 
tended to announce it today. Contracts for programs, whose options 
expire today, will be signed with the network gambling on the fact 
that the plan will get an FCC okay. 


Ludgin Adds Rath Packing and Spring-Air 


Cuicaco, Aug. 21—Earle Ludgin & Co. has been appointed to handle 
the advertising of Rath Packing Co., Waterloo, Ia., and Spring-Air Co., 
Chicago. The packer was formerly handled by Young & Rubicam and 
the mattress company by MacDonald-Cook Co., South Bend, Ind. 


Landers Plans Year of Magazine Ads for Iron 

New Britain, Conn., Aug. 21—Landers, Frary & Clark has opened a 
year-long campaign for its new Universal Steam ’n Dry iron, through 
|Goold & Tierney, New York. Two-color ads in women’s magazines 
| will be used. 


} 
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(Additional News Flashes on Page 85) 


commission objected to literature | 


Off Antizyme 


with Full Pages in 87 Newspapers 


Block Drug to Follow 
in Anti-Enzyme Parade; 
Colgate Now Testing 


New York, Aug. 20—The first 
newspaper barrage in the upcom- 
ing battle of the anti-enzymes was 
released today by Lambert Co. 
for Antizyme toothpaste. 

An even bigger boom than that 
made by Lambert’s full pages in 
87 newspapers today will be made 
Aug. 24 when Block Drug Co. an- 


, nounces anti-enzyme Amm-i-dent 


in approximately 300 newspapers. 
Copy will say that anti-enzyme 
Amm-i-dent “gives you a decay 
barrier around each and every 
tooth in your mouth.” The phrase 
“decay barrier’ has been copy- 
righted. 
| Anti-enzyme Amm-i-dent sells 
|for the same price as the regular 
_and chlorophyll dentifrices put out 
| by Block. On Aug. 31 the intro- 
/duction will be followed up by a 
two-for-59¢ offer in most major 
cities. This is intended as a sup- 
plementary advertising and pro- 
motion drive and for the present 
will be pushed mostly through 
displays. 

Block says it will spend $1,- 
(Continued on Page 81) 


Lambert Ads Get 
Cool Reception 
from Dentists 


Cuicaco, Aug. 20—The Ameri- 
can Dental Assn. got into the anti- 
|enzyme toothpaste act yesterday 
by issuing a statement attacking 
| Lambert Co.’s new Antizyme cam- 
|paign before it started. 

“Actual or implied claims of 
anti-decay qualities for the new 
|Listerine (Antizyme) dentrifices 
are premature,” the ADA state- 
ment said, adding that “it is con- 
trary to the public interest to sug- 
gest that the use of any dentifrice 
may be substituted for well rec- 
| ognized dental health procedures.” 

According to an ADA spokes- 
man, the dental association got 
its idea of what the Lambert ads 
would be like from pre-campaign 
press releases and trade advertis- 
ing received from the drug firm. 


w Later, the spokesman told Apb- 
VERTISING AGE, “We still stand on 
our statement after reading the 
first ads.”’ For substantiation, he 
pointed to Lambert’s claim that 
Antizyme “keeps teeth immune to 
tooth decay acids all day long 
without brushing.” 

“We agree wholeheartedly with 
the ad’s word of caution—Only 
long-term clinical study over a 
period of years can establish the 
full efficacy of this new prineiple 
in controlling dental caries,’” he 
commented. 

“We think it substantiates our 
Statement that the whole thing is 
premature.” 
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Orange Juice 


Shortage Won't 
Cut Ad Programs 


But Florida Commission 
May Delay Heavy Push 
Until New Pack Is In 


By Kendall Tolle 

LAKELAND, Fia., Aug. 20—A de- 
veloping shortage of frozen orange 
juice concentrate, now gradually 
pushing retail pricers higher (See 
earlier story, Page 41), will result 
in some reshuffling of Florida Cit- 
rus Commission advertising of the 
product, but will not reduce the 
amount of money to be spent in 
the season just ahead. 

“The commission this week de- 
cided to hold back a little on ad- 
vertising money to be spent this 
fall, with the idea of heavier spend- 
ing after the first of the year when 
the new pack of concentrate be- 
comes available,” Advertising Man- 
ager Paul Patterson said. “It’s just 
‘a matter of timing, and we already 
had anticipated that some _ re- 


scheduling might be indicated be-_| 


cause of the very heavy consump- 
tion of frozen concentrate in the 
past few months.” 


a Since the commission, a state 
agency, is engaged 
commodity program financed by 
a per-box tax on oranges, grape- 
fruit and tangerines, there is gen- 
erally little change in advertising 
activity as the result of a tempor- 
ary shortage of any one product. 
This is true because much of the 
commission advertising, particu- 


in a purely. 
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‘ 
' 
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ENTICEMENT—Trans World Airlines and 
Las Vegas hotel operators are running 
newspaper ads like this to entice San Fran- 
| cisco residents to take helidays in Las Vegas 


via a new TWA direct flight service. Radio | 


spots in the Bay area are also being used. 
Batten, Barton, Durstine & Osborn, TWA‘s 
agency, is placing the campaign. 


Gunther Brewing Co. 
Sponsors Baltimore 
Colts on Radio, TV 


19—Gunther 
Brewing Co., a major sports backer 
|in this section, has bought the ra- 
|dio-TV coverage of the Baltimore 
Colts this season. 

Broadcasts of the pro team’s 
games started last week. WCBM 
here and 21 other radio stations 
‘carried the game, which marked 
the return of professional football 
to Baltimore. Twelve league games 
|'and six exhibition games will be 
| aired. 

On television, Gunther’s agency, 


BALTIMORE, Aug. 


larly that in the national maga-| Biow Co., is attempting to clear 
zines, encourages the use of citrus | cable facilities to carry four away- 
either “‘fresh, canned or frozen.” ‘from-home games over WMAR- 

While there is no definite infor- | TV, Baltimore. Two of these will 
mation here concerning plans of be telecast over WTOP-TV, Wash- 
the major brand advertisers—such | ington, as well. The telecasts will 
as Minute Maid, Snow Crop, Birds! be announced through small ads 
Eye and Libby—for this fall, it|on thé television pages of news- 
seems unlikely that any sizable re- | papers. The sports program also 
duction in advertising is contem- will be publicized through car 
plated. The competition for store cards, window displays and 24- 

(Continued on Page 86) sheet posters. 


‘Overseas Weekly's’ Circulation Ban Is 
Lifted by Army; Newsboys Added, Anyway 


New York, Aug. 18—Overseas!as well as at railroad stations, 
Weekly, an independent journai theaters, service clubs and other 
circulating to Army personnel in | locations. 


Admiral Discloses 
$2,000,000 Radio, | 
TV Ad Campaign | 


Cuicaco, Aug. 19—Admiral 
Corp. plans a $2,000,000 fall ad- 
vertising drive, including a rec- 
ord amount of newspaper and 
magazine space for merchandising 
radios and television receivers. 

For the first time in recent 
years, the radio schedule will be 
independent of TV advertising, 
Seymore Mintz, v.p. in charge of 
advertising, revealed. Full-page 
co-op advertising for Admiral ra- 
dios will appear once a month in- 
about 85 markets, while color 
|spreads will appear in Collier’s. 
| “Our radio sales in the first half 
‘of the year were nearly double 
those for the same period in 1952,” 
_Mr. Mintz disclosed. “We will con- 


HIZZONER AT WORK—Mayor Elmer Robinson of San Francisco cuts the gilded ribbon 

to officially start construction of American Broadcasting Co.’s $1,500,000 radio-TV 

center which will house studios and offices for KGO and KGO-TV, ABC owned-and- 

operated stations. Flanking the mayor are (left to right) Earl J. Hudson, ABC v.p.; 

J. W. Mailliard II1, president of the San Francisco Chomber of Commerce, and James 
H. Connolly, v.p. in charge of ABC’s San Francisco office. 


tinue to merchandise this market | 
‘to the fullest. Our dealer co-op | 
/program on radios will be ex. Dee 


pfreeze Offers Independent Grocers an 


panded and more time will be ‘Aspirin’ for Freezer Food Plan Headache 


| devoted to talking about radio re- | 

_ceivers on our ‘Life Is Worth Liv-| Cuicaco, Aug. 
ing’ television series, starring food plans have caused any head- 
Bishop Fulton J. Sheen, beginning aches among independent food 
'Oet. 13.” |store operators (and they have), a 
|North Chicago appliance firm is 
|@ The company’s advertising cam- | now offering a profit-making ‘“as- 
| paign for television receivers will pirin’” designed to rzake them for- 


assist dealers to merchandise the | get past pains. 

|full 1954 line rather than just a| In the August issue of Meat 
|few leader models. Each magazine Merchandising, Deepfreeze Ap- 
'spread will feature eight Admiral | pliance division of Motor Products 
TV models and a selling message Corp. is now advertising a freezer- 
on their exclusive features. food merchandising program aimed 

A total of 12 color spreads are | at keeping food sales in normal re- 
scheduled in Life, Look, The Sat- tail outlets, and home freezer sales 
urday Evening Post and Time. In jn established appliance outlets. 
addition, seven full-color pages According to Deepfreeze, this is 
will appear in Ebony, Better the first home freezer ad beamed 
Homes & Gardens and Farm Jour- directly at the independent retail 
nal. ‘food store field. 

Full-page national co-op TV ads| In announcing its new “National 
are planned in 85 major markets in Co-operative Freezer Food Serv- 
September, October and Novem- ice,” the appliance ad assures the 
ber. Twenty-four sheet posters are food stores that it “will build your 
scheduled for about 200 markets pbusiness—not fight it.”” As detailed 
and sizable trade and dealer to Apvertisinc AcE, the new pro- 
co-op programs also will be un- gram works like this: 
| dertaken. 
| The advertising is through Rus- » Deepfreeze’s appliance distribu- 
| sel M. Seeds Co. tors will set up the plans locally 

and administer them. They will 
Nichols to O'Mara & Ormsbee also handle the freezer sales end. 

Donald E. Nichols Jr., formerly, For the food sales part of the 
a member of the general advertis- Plan, each Deepfreeze distributor 
ing department of the Chicago will line up a local frozen food job- 
Journal of Commerce and the Chi- ber. The latter will receive and 
cago office of the Wall Street) fil) all orders through a retail food 


19—If freezer | 


Europe which was recently rein-| 


stated after suffering a distribution se AA was also told that Mrs. 
ban, is going to use newsboys in an Marion von Rospach of San Fran- 
effort to double its 40,000 circula- | cisco, executive editor of the pub- 


tion by year’s end. 

The ban, originally imposed by 
the Heidelberg headquarters of 
the U. S. Army in Europe for al- 
leged use of material concerning 
sex and prostitution, was lifted on 
Aug. 4 after Defense Department 
in Washington suggested reconsid- 
eration of the action. 


A bulletin from the Heidelberg | 


HQ said the decision was reversed 
after editors of Overseas Weekly 
agreed “that the character of the 
publication in the future would 
benefit the welfare and morale of 
the command.” 


# Pan American, publishers’ rep- | 


resentative here, said it has sent to 
advertisers a notice pointing out 


that the Army has “approved a re- | 


quest from the Overseas Weekly 


to contract with Stars & Stripes) 


for use of the latter’s distribution 
facilities. In practical terms, this 
means Overseas Weekly will con- 
tinue to be sold on all Army news- 
stands [between 400 and 500] in 
Germany, Austria, France, Trieste 
and Italy.” 

The representative told AA to- 
day that the newsboy arrange- 
ment would give the weekly sup- 
plementary circulation in GI cen- 
ters not covered by the newsstands, 


lication who flew from Frankfort 
_to Washington to appeal to the 
| Secretary of Defense (AA, Aug. 
/10), has dropped a suit seeking to 
enjoin the Secretary from enforc- 
\ing the original distribution ban. 
/The suit had been filed in federal 
district court in Washington. 

| The Weekly is three years old 
and up to May of this year, when 
the ban was invoked over the al- 
legedly salacious stories, was 
printed and distributed by Stars & 
Stripes, semi-official Army pub- 
lication. 


Railroad Assn. Boosts Sites 


ican Railroads, 
been promoted to manager of the 


association’s press and radio serv-| 
Sites | 


ice, effective Sept. 1. Mr. 
succeeds Harry E. Hammer, who 
is leaving to join the public re- 
lations staff of the Reading Rail- 
way System, Philadelphia. 


Panray to Mortimer Lowell 


Panray Corp., New York, maker 
of chemiotherapy treating equip- 
ment for tuberculosis and arthritis, 
has appointed Mortimer Lowell 
Co., New York, to direct its ad- 
vertising. Trade publications will 
be used. 


James N. Sites, a special rep-| 
resentative of the Assn. of Amer-| 
Washington, has} 


staff of O’Mara & Ormsbee Inc., 
newspaper representative. 


Guild, Bascom Names 2 


Maxwell Arnold Jr., following a 
period of free lance public relations 
work, has returned to the copy de- 
partment of Guild, Bascom & Bon- 
figli, San Francisco agency. Nes 
Young, formerly with J. Walter 
Thompson Co., Seattle, has joined 
the agency as traffic manager. 


REGAL—This short copy ad for the Regency 
division of 1.D.E.A., Indianapolis, is sched- 
uled for Jobber News, Parts Jobber Maga- 
zine, PF (Photofact) Index & Technical Di- 
gest, Radio and Television Journal and Tel- 
evision Retailing. Burton Browne Advertis- 
ing, Chicago, is the Regency agency. 


Journal, has joined the Chicago outlet, though in some cases this 


will be only a paper transaction, 


consumer. 
One of the main functions of the 


with the food going direct to the. 


ber outlets in their neighborhoods. 

As for food savings to freezer 
owners, Deepfreeze is making no 
percentage claims, though it does 
promise some savings, in spite of 
the retailer markups. 

For one thing, it points out that 
markups will vary according to 
how big a part the food store plays 
in handling the order—whether 
physically or only on paper. 

Also, the firm hopes to provide 
savings through the use of large- 
quantity, institutional-type pack- 
ages and by having the retailers 
notify freezer-owners of special 
offers. 


Sherwin-Williams 


to Enter TV with 
ABC Network Show 


CLEVELAND, Aug. 18—Sherwin- 
Williams Co., whose paint “covers 
the earth,” will try television cov- 
erage, becoming the first paint 
manufacturer in the country to 
sponsor an evening network video 
show. 

The Cleveland firm will join 
American Tobacco Co. to present 
a musical comedy show starring 
Ray Bolger on ABC stations. 

First program under the joint 
sponsorship will be at 8:30 p.m. 
Oct. 8. The firms will sponsor the 
half-hour musical on _ alternate 
Thursdays, with American Tobac- 
co having the debut. 
| Commercials for Sherwin-Wil- 


Deepfreeze distributors will be to liams will feature the company’s 
insure “ethical selling practices’ Kem paint products. Advertising 
and keep out the objectionable op- is being prepared by Fuller & 


erations associated with some food 
plans. All participating appliance 


identified by window decals as 
| branches of the new service. Deep- 
|freeze hopes its freezer-owners 
| will have a choice of several mem- 


dealers and food outlets will be) 


Smith & Ross, the Sherwin-Wil- 
liams agency. 

Some years ago the paint com- 
|pany sponsored the Metropolitan 
Opera Auditions of the Air, but 
this marks its entry into televi- 
sion. 


‘Post Office Efficiency 


PHILADELPHIA, Aug. 19—A team 
of experts has moved into this city 
'to begin a study of post office op- 
erations which may lead to find- 
lings that would affect mail-han- 
| dling operations nationally. 
| A post office spokesman said 

similar checkups will be made in 
Chicago and Boston in the near 
| future. 

* This is the first time that such 
\an intensive survey of mail han- 
dling has been opened in this coun- 
try. The spokesman said no action 
\in revising present methods will 
ibe taken until complete reports 
are in from. all the three cities in- 
cluded in the research. 


® The investigation here, when in 
full swing, will include three postal 
inspectors assigned from Washing- 
ton. The checkup will be confined 


Experts Making 


Philadelphia Study of Mail Handling 


to activities in the non-carrier 
division of the main post office at 
30th and Market Sts., and the Wil- 
liam Penn Annex at 9th and Mar- 
ket. Some 6,000 regular and 2,000 
parttime employes are engaged in 
mail handling and other non-car- 
rier work in these stations. 

Postmaster Raymond A. Thomas, 
a career employe who has been in 
postal work here since 1912, said 
the checkup is “purely in the ex- 
perimental stage.” 


Promotes L. J. Fitzpatrick 

L. J. Fitzpatrick, associated with 
Westinghouse Electric Corp. since 
1942, has been promoted to assist- 
ant to F. M. Sloan, general man- 
ager of the lamp division, Bloom- 
field, N.J. Mr. Fitzpatrick will be 
consulted on engineering, manu- 
facturing, sales, budget administra- 
tion and accounting problems. 
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Chevrolet, Colgate, 


Nescafe Retain 


Leads in ‘Grit’ Small Town Survey 


WILLIAMSPORT, Pa., Aug. 18— 
The 18th annual report on brand 
preferences of Grit readers has 
been issued by the small-town 


magazine. The report is based on a | 


survey of 23,275 readers. 
Highlights of the report, by cate- 
gory, are as follows: 


= Automotive: Chevrolet. in- 
creased its leadership over Ford, 
with 30.1% preference compared 
with Ford’s 24.1%. Last year’s 
survey gave Chevrolet a 29.7% 
rating and Ford 23.9%. Plymouth, 
in third place, dropped to 7.8% 
from 8.9%. 

Pontiac, as in each year since 
1950, 
place in planned purchases of new 
cars. Pontiac increased its owner- 


ship only slightly (from 5.7% to, 


%). 


Goodyear continue to lead in an- 
ti-freeze, battery, spark plug and 
tire ownership, respectively. 


s Drugs and Cosmetics. Colgate is 
far ahead in the chlorophyll tooth- 
paste field with a 52.9% piece of 
the market. Colgate also leads in 
regular toothpaste sales (60.7%). 

Toni (54.0%) continues as the 
leading home permanent wave kit, 
but lost ground to. P&G’s Lilt 
(16.5%) and its own Prom (up to 
13.5% from 6.7% the previous 
year). 

Wildroot (26.7%) and Vaseline 
(21.0%) still lead the hair tonic 
pack and pulled away slightly 
from their competition. Gillette 
(44.7%), Treet (17.7%) and 
Schick Injector (11.3%) also made 
slight gains to lead the razor blade 
field. 

Mum (23.9%) and Arrid 
(15.3%) under-arm deodorants 
still lead, but dropped slightly, 
with Avon (13.9%) and Veto 
(13.8%) gaining. 


leads Plymouth for third’ 


| Kellogg’s corn flakes (25.6%) 
Prestone, Willard, Champion and | remains far ahead of its nearest 


Grocery Products. Nescafe 
(28.7%) has led since 1950, but 
Maxwell House threatens this 
leadership in instant coffee. Max- 
well House jumped to 25.7% from 
15.6% last year in instant sales, 
and holds first place (20.2%) 
in the regular coffee class, despite 
a slight drop. 

Betty Crocker (23.8%) holds 
second place among prepared cake 
mixes, but came up strongly to. 
challenge Pillsbury (38.8%). Dun- 


can Hines (5.4%) more than 
doubled its following and holds 
fourth spot under Swansdown, 


which fell from 21.5% in 1952 to 
16.8%. 

Ivory and Lux continue as fav- 
orite bath and face soaps, and 
Tide still leads in the soap-deter- 
gent dish and laundry race. 


| competition, National Biscuit Co.’s 
_shredded wheat (7.3%). 


a Home Appliances. Frigidaire, 
General Electric and Maytag still 
lead, respectively, in refrigerator, 
range and washing machine class- 
es. Philco is in first place in both 
radio and TV set ownership. 
Electricity, LP gas, city gas, and | 
coal and wood cooking fuels show | 
gains at the expense of oil, with | 
electricity (28.8%) leading. 


s Tobacco. Camel retained its 
healthy hold on first place, al- 
though it dropped to 41.2% from 
45.0%. Luckies dropped from 
19.3% to 18.3%, but still holds 
second. Chesterfield remains in 
third with a slight gain from 
10.4% to 11.1%. 

Prince Albert is far ahead of 
other pipe tobaccos, with a 53.9% 
hold on the market. Trailing it are 
Velvet and Half & Half (8.9% 
each) and Sir Walter Raleigh 


(5.4%). 


Western Newspaper 
Union Anti-Trust 
Action Is Settled 


WASHINGTON, Aug. 19—Attorney | 


General Herbert Brownell an- 
nounced today that the govern- 
ment’s anti-trust suit against 
Western Newspaper Union has) 
been settled peacefully. 

The settlement, filed in the fed- 
eral court at New York, forbids 
Western Newspaper Union and 
two of its subsidiaries from enter- 
ing into contracts which prevent 
other persons from engaging in 
the manufacture, sale or distribu- 
tion of ready-print, machinery or 
printing supplies to weekly news- 
papers. 

When the case was originally 


filed on June 29, 1951, former At- | 


torney General J. Howard Mc- 
Grath said WNU and its subsid- 
iaries—E. C. Palmer & Co., New 


Orleans, and Harry W. Brintnall | 


Co., San Francisco—attempted to 
monopolize the sale of equipment 
and supplies to weekly newspapers 
by buying out competitors, induc- 


ing manufacturers of equipment to | 


designate them as exclusive agents, 
and by entering into agreements 
with competitors fixing prices and 
allocating territories. 


s One of the major issues in the 
case centered on the distribution 
of ready-print or partially pre- 
printed pages, containing national 
advertising, comics, editorials and 
feature articles, which WNU sup- 
plied to rural newspapers. 
According to the Justice De- 
partment, WNU used its dominant 
position in the ready-print field 
to induce equipment manufactur- 


|ers to grant exclusive distributing 
agency contracts. In addition, it 
habitually reduced  ready-print 
prices in specified markets in or- 
der to wipe out competitors. 

In announcing the consent set- 
tlement today, the Justice Depart- 


‘ment pointed out that WNU aban- 
‘'doned the ready-print business | 
March 1, 1952, “because of econ- | 
omic conditions within the indus- | 
| try.” 


Vanlor Names Oxenberg 


of Glass Sheen liquid glass clean- 
er, has appointed Leonard Oxen- 
berg Advertising Co., Philadel- 
phia, to handle its advertising. 


‘Wie tat a hem lapped be 


Vanlor Inc., Chester, Pa., maker | 


| petition. 
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WE’RE LOOKIN’—This lovely in the Catalina 
swim suit is featured in an ad for Transcon 
Lines, Los Angeles trucking concern, in the 
September issue of Transport Topics for 

“glamor. . .without sexy cheesecake.” Mann 
Advertising Co., Los Angeles, is the agency. 


WEEKLY COLOR AD—This startling full-page color ad for a grocery store was run in 

the Milwaukee Journal by E. R. Godfrey & Sons Co., headquarters for IGA stores in 

the Milwaukee area. It was backed up by a regular IGA ad listing prices of many 
food items. Godfrey & Sons plans to run a color ad every week. 
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Two Special Government Committees Will 
Investigate Problems of Anti-Trust Laws 


WASHINGTON, Aug. 19—Two spe- 
cial committees were being selec- 
ted this week in an effort to help 
the Eisenhower administration 
find answers to the criticism that 
has been levied at the anti-trust 
laws in recent years. 

One committee, under Prof. 
Philip Oppenheimer of the Uni- 
versity of Michigan, will attempt 
to work out a broad statement of 
national anti-trust policy, which 
will be submitted for the consider- 
ation of Congress. 

The other, under Prof. H. F. 
Taggart, also of the University of 
Michigan, will concentrate solely 
on the Robinson-Patman anti- 
price discrimination law in an 
effort to find ways to encourage 


| compliance. 


The Oppenheimer group will al- 
so delve into Robinson-Patman 
from the philosophical point of 
view. 


mandate 
Herbert 


s Operating under a 
from Attorney Genera! 


Brownell, the Oppenheimer com-_ 


mittee will consider whether the 
Robinson-Patman Act should be 
affirmed, eliminated or revised, 
and whether “hard” «ompetition 
is incompatible with © soft” 


ences in manufacturing or selling 
costs.) 


# In appointing Prof. Taggart to 
head the group, Chairman Howrey 
reiterated his belief that the lack 
of good distribution cost data is a 
major reason for the failure of 
many companies to comply with 
the R-P Act. 

The Oppenheimer group, known 
as “the Attorney General’s Com- 
mittee to Study the Anti-Trust 
Laws,” will delye into the full 
area of administration as well as 
law. 

One of the major issues before 
the group is the controversy over | 

“rule of reason” vs. “per se” ap-| 
plication of the law. Prof. Oppen- 
heimer has been established in his 
writings as a spokesman for the 
“rule of reason” point of view—a 
point of view endorsed by Attor- 


| vertising at 


ANA Study Tells 


Details of Co-op 
rf Practices 


34 Tables in Report 
Show How 72 Companies 
Set Co-op Requirements 


New York, Aug. 19—You’ve 


| been wrong if you think coopera- 
| tive advertising is pretty much a 


matter of an advertiser suggesting 
to dealers that they run local ad- 
local rates, or that 
it’s largely a 50-50 payment prop- 


| osition between dealer and manu- 


| facturer. 
Among national advertisers, 
that’s strictly true in only about 


half the cases, judging by a com- 


prehensive report on co-op ad 
|}agreements of 72 leading adver- 


tisers which the Assn. of National 
Advertisers has published for its 
members. 

The report, “Prevailing Cooper- 
ative Advertising Practices,” an- 
alyzes industry procedures of the 
72 companies in co-op, tabulates a 
number of standard contract pro- 
visions and gives “an organized 
picture” of current co-op practices 
in six broad industry classifica- 
tions. 


s Thirty-four tables show by in- 
dustry how the ANA member com- 
panies handle their co-op adver- 
tising. These show sharing pro- 
portions, what the plans cover, 
time limits for claims, legal as- 
pects, and various names applied 
to co-op plans, such as “coopera- 
tive promotional agreement,” “ad- 
vertising allowance plan,” “local 
advertising,” etc. 

Fifteen supplementary lists cov- 
er subjects like merchandising pro- 
visions, omnibus ad restrictions, 
how excessive claims are handled 

(Continued on Page 6) 


Convair to Rerun 
Recruiting Ads at 


Air Force Request 


San Dieco, Aug. 18—Two ads 
run earlier this year by Consoli- 
dated Vultee Aircraft Corp. for 
Convair planes will get substan- 
tial extra “mileage” this fall, as 
‘the result of specific requests from 
Air Force officials. 

The first Convair ad ran last 
spring in 17 trade, technical and 
military service publications, as a 
contribution to recruiting for the 


ney General Brownell, Chairman 
Howrey and other leaders of the 
new administration. 


® This approach holds that the | 
legality of a particular practice 
must be judged in relation to the 
total competitive picture within an 
| individual industry. Steering away 


|previous court decisions, 


in a given competitive situation 
may be perfectly appropriate un- 
der other circumstances where 
alternative customers, suppliers or 
products are available. 

“The rule of reason” approach | 
will get special attention in the 
research of the Oppenheimer 
group. Along this line, the com- 
mittee will be authorized to look 
into such subjects as “the nature 
and extent of monopolies, their 
measurements, the tools by which 
they are tested, their economic 
boundaries, and the market areas 
they cover.” 


Adler Boosts Wright 


Thorpe E. Wright has been p 
moted to v.p. in charge of indus-| 
trial activities of William Hart 
Adler Inc., Chicago agency. 


Retail organizations which pio-— 
/neered in the establis!: nent of the 
|R-P Act have expre: ed concern 
“over the impending | vestigation. 
| They feel that Oppe: icimer has 
_been an outspoken © tic of the 
act. At a meeting w' anti-trust 
chief Stanley Barn: yesterday 
they expressed conc: that their 
point of view may n¢ fully rep- 
resented within th: estigating 
group. 

The Taggart com: e will be 
selected by Federa de Com- 
mission Chairman Ec. 4 F. How- 
rey and will consist fly of ac- 
countants. Its initia! gnment is 
to develop distrib: cost ac-| 
counting procedure: h will as- 
sist sellers in estab! g quantity 
discounts which me: P require- 
ments. (Under th« esent law, 
discounts must be b on differ- 


Abe , ; 
'will run in the same publications 


Ground Observer Corps. This ad 


in December carrying an added 
line, “This advertisement is re- 
published by Convair at the re- 
quest of the Air Defense Command, 
U.S. Air Force.” At the same time 


| the Air Defense Command will 


,use the artwork in the ad for 
com-j|from the automatic application of | added publicity. 


it as-| 
sumes that a practice that is illegal \@ Further support for this recruit- 


ing campaign is being given 
‘through outdoor boards, located so 


| they will be seen by all plane pas- 
,sengers coming in or out of the 


airports of the ten major centers 
of U. S. air travel: New York, 
Boston, Washington, Atlanta, Day- 
ton, Chicago, Tulsa, Fort Worth, 
Los Angeles and San Francisco. 
These boards are designed to hit 
the people who are most likely to 
be responsive to the recruiting ap- 
peal because they are air conscious. 

A similar ad run for the benefit 
of Air Force flight nurses will 


| get a repeat through use of the art 


work by the Air Force, which will 
use it on 15,000 posters to be placed 


o~ | in nursing schools and hospitals 
‘around the country. 


Buchanan & Co., Los Angeles, is 


| the Convair agency. 
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General Mills’ “Stu Erwin Show” 
on ABC, with 62.2%; Dunhill’s 
“My Hero” on NBC with 53.8% 
and “Date with Judy” (Clorets on 
ABC) with 63.2%. 


Carey Salt Appoints Jessen 


Harold Jessen, formerly an ac- 
count executive of Leo Burnett 
Co., Chicago, has been appointed 
advertising director of Carey Salt 


Identification of 
TV Sponsors Is 
High, Pulse Finds 


(Continued from Page 1) Purofied to Mitchell 


company is still to be answered. Purofied Down Products Corp., 
On the other hand, the high per- New York manufacturing importer 

centage of viewers who are not and exporter of down and feather 

aware of the name of the company Pillows and comforters, has ap- signed. 

which is providing them with free = gg «Be age eng Speen Ba: wont osed 

—and very expensive—entertain- | , : . |Schwe s Adds Bottler 

ment again points up the obvious for Purofoam latex pillows and|} ppe 


Purofied Dacron pillows and com-| Pepsi-Cola General Bottlers Inc., 
fact that a great many TV com-| forters. pd r ‘Chicago, has been franchised to 


mercials could stand major revi- bottle and distribute Schweppes 
sions. | quinine water in the Chicago met- 
ropolitan area. This is the second 
‘Pepsi bottler to begin bottling 
| Schweppes. Last May the Metro- 
|politan Bottling Co. of New York, 
wholly-owned Pepsi 
‘became the first. 


will be responsible for the pro- 
motion of all Carey products 
throughout the 22 states in which 
the company operates. He succeeds 


Joins Allen Advertising 


7 ' Eugene Blau, formerly associ- 
s Among the Spenscts that nave ated with the Peter Pan Brewery, 
a lot of the audience to be moved jas peen appointed an account ex- 


from the “don’t know” to the ecutive of Allen Advertising Agen- 
“correct” identification column: cy, Chicago. 
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GREENSBORO, 
N.C. 


direct route 
to gales 
success! 


DURHAM, 
N.C. 


N.C. 


ASHEBORO, 
N.C. 


If you believe in signs, we have some 
mighty interesting ones down here in the 
mid-South's rich mid-section. 


DANVILLE, 
VA. 


HIGH POINT, 
N.C. 


They're dollar signs ...and they represent 
a buying potential of $1,500,000,000 

— waiting to be spent on what you 

have to sell. This income is comfortably 
spread across an important area whose 
prosperity stems from a sound balance 
of industry and agriculture. 


REIDSVILLE, 
N.C. 


ONE television station — WFMY-TV — 
opens the way to this money. 

For four years, watching WFMY-TV has 
been a steady habit with the people 
who have this fine purchasing power in 
their pockets. And so, logically, they 
buy what they see advertised over the 
pioneer station of the Piedmont. 


LEXINGTON, 
N.C. 


BURLINGTON, 
N.C. 


All signs point to your success when 
you travel into mid-South homes with 
the mid-South's favorite TV station. 
No time like now to start your 
profitable journey! 


wimy-tv 


Greensboro, N. C. 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York—Chicago— San Francisco 


THOMASVILLE, 
N.C. 


SALISBURY, 
N.C. 


MARTINSVILLE, 
VA. 


Co., Hutchinson, Kan. Mr. Jessen 


|Warren K. Rodat, who has re- 


subsidiary, 


Advertising Age, August 24, 1953 


Lambert Co. has launched its anti-enzyme toothpaste with full-page 
ads making big claims. Block will follow. First reaction to the ads 
was a shudder by the American Dental Assn. .............. Page 1 

People remember TV sponsors, Pulse has learned. The organization’s 
new survey shows a surprisingly high degree of sponsor identification 
with top telecasts Page 1 

Florida is preparing a big ad campaign for citrus fruits, despite the 
shortage of frozen orange juice concentrate. The campaign won’t 

| be cut, but may be delayed until there’s more juice to push . .Page 2 

Deepfreeze is bringing back frozen food and freezer tie-ins. The new 
plan, however, cuts food retailers into the picture and makes no 
claims of huge savings to freezer buyers 

Small town buying habits have not changed much in the past year. 
Grit’s annual survey shows Chevrolet, Colgate and Nescafe still hold 

| top spots in their lines Page 3 

Anti-trust philosophy will be probed by a committee appointed by the 

| Eisenhower administration. At the same time another group picked 
by the executive branch will try to find ways to encourage compli- 
ance with the price discrimination bans .................... 

How much glamor in ads is good? That’s the question posed in an AA 
editorial, which declares that Jim Woolf didn’t go far enough when 
he panned only food advertisers for overdoing it .......... 

England, a country of many titles, is pondering the problem of what 
to call admen. The agency men themselves say they want a “re- 
spectable, recognizable name.” 

Ad budgets won’t suffer from the GM transmission plant fire, accord- 
ing to present plans. Production, however, is expected to fall while 
auto makers seek a way around the shortage of that vital compon- 
ent Page 26 

Instant coffee advertisers who promote special deals to get new cus- 
tomers may be on the wrong track. The Cleveland Press found little 
brand loyalty among drinkers of soluble coffee 

‘Newest comment on color TV is “Frankenstein Monster.” The head 
of American Television Inc., which is filing a protest with FTC over 
the NTSC color system, bought newspaper space for the blast, 
on 

Most people doodle at some time, and now an advertiser has taken it 
up. A Dallas dairy has found doodle puzzle ads a good way to build 
ad readership 

The nets have been saying it for years, and now BAB backs it up with 
Pulse data: The number of radios is increasing and in big cities 
there’s a new radio set in one out of two TV homes 

Architects can’t advertise, but they get a free ride in a campaign by 
a Florida jalousie maker. The company, with AIA blessing, salutes 
architects in paid space, recommends that home builders consult 
them 

Godfrey’s back and still is unpredictable. When he got his first look 
at the talent lined up by his scouts, Lipton’s top salesman junked 
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the show just before air time and put on his regulars ...... Page 83 
REGULAR FEATURES 

Advertising Market Place ...70 Mail Order Clinic .......... 54 
Chain Store Sales .......... 83 Merchandising Devices ...... 70 
Coming Conventions ........ 59 IN oy psdas 348 9 9s Ws Sakae 69 
Creative Man’s Corner ...... 54 Photographic Review ........ 78 
Department Store Sales ..... 73 Preguction Tipe .....ccesss 54 
I vaca Gs Gis iad eres bh abe 12 ae ere 12 
Employe Relations .......... 56 Salesense in Advertising . 53 
Farm Publications Linage ...60 This Week in Washington ...74 
Getting Personal ............ 16 Voice of the Advertiser ..... 76 
Looking at Retail Ads ...... 56 You Ought to Know ......... 84 


Real teamwork — built on media co-operation — 

can help you “make the bases” in Wisconsin’s 3rd 
largest sales market! The GREEN BAY PRESS-GAZETTE 
gives you positive control of a compact, prosperous 
market — “goes home” to 100% of City Zone 
families, to 95% of those in the Metropolitan Area. 
This is the way to reach — and sell — the folks with 
money to spend . . . nearly $265,000,000.00 in annual 
wholesale-retail sales! Our Grocery Store Panel Audit 
for Brand Tests, plus full merchandising assistance, 

is all set to help you slam that sales message home 
where it counts! Contact Phil McClosky, Manager, 
Genero! Advertising, for full information 


GREEN BAY PRESS-GAZETTE 
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83rd of a series 


Sure way to tell 
abest customer... 


the HERALD TRIBUNE! 


In the New York market...one newspaper —the Herald Tribune—gives you 


the selectivity that skips marginal, “maybe” buyers and enables you to concentrate 
on the best customers. They're the people that mean profitable selling 

because they're easier to sell...have higher incomes, unusual securities and 
property holdings...can afford to buy the things that mean better living! 
They're an audience that buys more...buys more often... buys at all price levels 
—FIVE BILLION DOLLARS BIG! Get all the facts—today—on the 


Herald Tribune Quality Market and what it means to you in added profits! 


NEW YORK LEADERS ARE 


Herald Tribune 


READERS 


QUALITY BUY 
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Philco Corp. Boosts Cooper 
Robert H. Cooper, premium sales 

manager of Philco Distributors. 

Inc., New York, has been promoted | 


to manager of special sales of Phil- | Details of Co-op 


co Corp., Philadelphia. 


Sumner Joins Gray & Rogers 
John N. Sumner, formerly Eng- 
lish instructor at Episcopal Acad- 
emy, has joined the radio and tele- | 
vision department of Gray & Rog- | 
ers, Philadelphia. 


1 Typesetting in English 
] Languages and Dialects 


WORLD'S FOREMOST FOREIGH- 
ANGUAGE TYPOGRAPHIC SERVICE 


KING TYPO 


330 W. 42 ST..N.Y.36 


ANA Study Tells 


‘Ad Practices 


(Continued from Page 3) 
and special media limitations. 


Product groups included in the. 


| report, which was prepared for the 
'ANA_ cooperative advertising 
| steering committee by Dr. Harold 
|Conner of New York University, 
‘are drugs and cosmetics—proprie- 
‘tary drugs, dental, shaving and 
hair preparations; grocery—foods, 
candy, soaps and cleansers; tex- 
tiles and apparel—clothing, 


lin- | manufacturer-dealer 


gerie, shoes; automotive—tractors, 
trucks, tires, gas and oil; large 
appliances—refrigerators, ° stoves, 
heaters, cleaners; radio and TV 
sets; and miscellaneous—silver, 


| mattresses, paints and others. 


'@ Here are a few of the findings in 


the exhaustive report: 

Sharing Proportions: Only 36 of 
the 72 companies (including all 
in the textile-apparel group) have 
a 50-50 manufacturer-dealer co- 
op payment plan. Since some com- 
panies have more than one plan, 
80 plans are reported. In 21 cases, 
the manufacturer pays the whole 
cost (principally drug and grocery 


makers do this). Dealer reimburse- | 


ment goes as low as 25% in one 


_case. In addition to the 36 straight 


50-50 = ar- 


rangements, there are eight cases 
of dealers paying 50% and dis- 
tributors paying from 10% to 25%. 

Rates Specified: In 35 of 177 
plans reported, manufacturers spe- 
cify that rates shall be local for 


three companies allow national 
rates for all co-op. 


ws Only three out of eight of the 
72 companies include in their plans 
any material urging its use on ex- 
plaining its importance. 

Eighty-one per cent of the plans 
are offered to dealers only, 8% 
are offered to distributors only 
and 11% to both. 

About 60% of the plans are 
printed on one to three pages (in 
the form of letters, etc.). Few are 
elaborate. Format of the printed 


Copyright 1942, The New Yorker Magazine, Inc. 


“All right, have it your way—you heard a seal bark!” 


If you want facts not fantasy, perform- 
ance not promises, we believe this actual 
experience of one of our advertisers will 
interest you. A manufacturer is using The 
New Yorker to promote a piece of fine 
office equipment. A vice-president of one 
of America’s billion-dollar corporations 
saw one of the advertisements in The 


New Yorker. He asked that a salesman 


call and give a demonstration. Result: The 


salesman got an order for $11,000 worth 


of equipment. 


This is typical of the wav The New Yorker 


has worked for thousands of advertisers. 


They have learned to their satisfaction 


and profit that The New Yorker will sell 


their products. Seeing it work for others 


leads us to believe it will work for you. 


THE 


NEW YORKER 


No. 25 WEST 43xn STREET 
NEW YORK 36,N. Y. 


SELLS THE PEOPLE OTHER PEOPLE FOLLOW 


Advertising Age, August 24, 1953 


Bill McDermott. Ah, 
There Were a Fine 
Advertising Man! 


‘any medium used. However, only 


| PHILADELPHIA, Aug. 20—Colonial 
| Philadelphia tavern keepers had 
|}unusual touches as advertising 
men. 

_ They didn’t merely hang up ad- 
| vertising signs signifying the name 
‘of the place. Many took to verse to 
‘sell the passerby. 

One sign, recently uncovered 
here, had been on a drinking place 
on 13th St. above Locust: 

“I, William McDermott. lives 

here; 

I sells good porter, ale and 
beer; 

I’ve made my sign a little 

wider 

To let you know I sell good 
cider.” 


| 


plans is far from uniform. 

Only two of the companies spe- 
cifically say “no limit’ to the 
amount of advertising allowed. 
There are more than two score 
limits to amount of advertising re- 
ported. Two-thirds are based on 
per cent of purchase price and a 
quarter on physical units. 


e A feature of the study is a de- 
tailed checklist of contract provi- 
sions, prepared by L. C. Blunt, su- 
pervisor of advertising (refrigera- 
tion) for International Harvester 
Co. The checklist is divided into 
seven main sections. The first deals 
with the purpose and scope of the 
companies’ plans, defining objec- 
tives and telling how co-op funds 
are established. It also gives the 
limit of liability of the partici- 
pants, the period in which funds 
will be accrued, what the plan is 
and to whom it is offered, and al- 
teration and cancelation  provi- 
sions. 

The following four sections cov- 
er “expenses eligible to be charged 
to the plan,” “copy regulations,” 
“approved media” and “rates to be 
paid.”” Next comes ‘administrative 
procedure,” followed by media in- 
formation. This deals with proof 
of advertising, rates, assistance 
available to retailers in the way of 
mats, radio continuity and so on, 
and how to get approval for other 
types of advertising like window 
displays and contests. 


e Chairman of the committee that 
directed the study is Walter Lowy, 
lst v.p. of Formfit Co. Other mem- 
bers include Donald Beckett of 
Hudnut Sales; M. H. Cable, Inter- 
national Shoe; J. R. Clemens, West- 
inghouse Electric; Leo P. Corcor- 
an. Hoover Co.; George Eddy, 
Parker Pen; J. F. Gilligan, Philco 
Corp.; Frank Hale, Bristol-Myers; 
J. W. Jackson, RCA Victor; Irwin 
Jordon Jr., John B. Stetson Co.; 
W. O. Maxwell, International Har- 
vester; Albert L. Morse, Palm 
Beach Co.; Arne Oker, American 
Optical Co.; John G. Porter, Gen- 
eral Electric; Herbert Simpson, 
Remington Rand Ine. (electric 
shaver division), and Robert P. 
Swan, Personal Products. 


‘Southern Appliances’ Will 
Be New Smith Publication 


W. R. C. Smith Publishing Co., 
Atlanta, in October will bring 
out a new monthly magazine, 
Southern Appliances, which will 
carry into a separate publication 
the appliance section of the com- 
pany’s Electrical South. 

The magazine will be devoted 
exclusively to the merchandising 
of appliances, radio and television, 
giving the southern appliance in- 
dustry its own periodical for the 
first time. A page one time will 
|cost $375. Page size will be 9x12”. 
| The guarantee will be 15,000 copies 
a month. 


Tower Names Barbara Lee 
Barbara Lee has been appointed 
to the women’s department of the 
Tower Agency, San Francisco. 
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Youngsters are cautious and competent critics . . . 


weighing, comparing . . . and, finally selecting their 

preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . al! those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 
in a new garb those age-old charmers, Humor and Adventure. Our 


advertisers benefit, too! 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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General Foods Sets Up International 
Office: Y&R’s Bryson Will Head It 


New York, Aug. 19—Because of 
the growth of its international in- 
terests, General Foods Corp. is set- 
ting up a new international office 
consolidating all foreign activities 
except General Foods Ltd., the 
Canadian subsidiary, and the co- 
conut operations of Franklin Baker 


Co. of the Philippines. 

| Included in the new group will 
be all export sales, the subsidiary 
| English firm of Alfred Bird & Sons 
Ltd., and foreign manufacturing 
‘elsewhere than the Philippines. 


g George Bryson, v.p. of Young & 


PHB’s marketing data will give 
all the answers your client might 
ask ... and PHB’s marketing 
“extras” plus a monthly circula- 
tion of 22,210 top contractors will 
enable you to 
SURROUND YOUR CLIENTS PROSPECT 
at the lowest-cost space in the industry. 


PLUMBING & HEATING 
BUSINESS eo2"Si's7 7" 


“Y&R for 18 years, most of the 


| Rubicam, will head the new inter- 
national office, with headquarters 
in New York, effective Oct. 1. With 


time with General Foods accounts, 
he is at present supervising part 
of the GF account. (See Page 84.) 

Mr. Bryson established the agen- 
cy’s London office in 1944 and until 


Post Office 
Retracts Fraud 
Order on AD-X2 


last December was managing di- 
rector and adviser on all European 
operations. 


‘Career’ Ads Draw Mail 


The series of “career” 


Life Insurance Co., New York, is. 
arousing unusual 
professional people, the company | 
reports. Four spreads have run so} 


|cine, law, aeronautical engineer- 


far concerning careers in medi-| 


ing and teaching. Each ad was | 
written by a well known authority 
in the field. The company is mak- | 


|ing the series available in booklet 


form to guidance teachers, place- 
ment officers and librarians. Based 
on current demand, New York Life 
expects to distribute more than 
1,000,000 booklets. 


Phe | Cal., 
launched recently by New York) ..¥. he is ready to move into a 


the fraud order which it had is- 
sued against battery additive AD- 
X2, and Jess M. Ritchie, Oakland, 
manufacturer of the product, 


interest among Pationwide distribution plan. 


In canceling the order which was 
issued Feb. 24, Deputy Postmaster 
General Charles R. Hook Jr. 


|pointed out that there is substan- 


tial disagreement over the relative 
benefits of the product. Under the 
circumstances, he said, “there is 
insufficient proof of an actual in- 
tent by Ritchie to deceive.” 
Intent to deceive, he explained, 
must be proved “to warrant and 
maintain a fraud order.” 


iin 


George M. Jolly, head of the 


Ped 


eri” a: 


Milium Division of Deering-Milliken & Co., tells how... 


Le See 


‘‘We helped sew up $500,000!” 


WASHINGTON, Aug. 21—The Post | 
Office Department has dropped 


“A Kansas City coat manufacturer had 
$500,000 in sales sewed up—except for 
the linings! Buyers had flooded him 
with re-orders for 12,000 Milium- 
lined Fall coats. But the uncompleted 
coats were hanging in the loft. 

12,000 Milium linings had to catch 
up with 12,000 coats—and fast, too. 
We called in Air Express! 


“As fast as the cloth was dyed and 
finished in New England, it was rushed 
to South Carolina and processed as 
Milium insulated linings, then speeded 
to Kansas City. Every deadline was met 
—and the deal was sewed up. 

“Our customer's 12,000 coats were 
turned into a fast $500,000—thanks to 
the speed and reliability of Air Express! 


“We face frequent customer dead- 
lines. We can’t afford any air service 
but the fastest — there's too much at 
stake. Yet in most of the weights and 
distances we ship, Air Express rates 
turn out to be lowest in the field!”’ 

It pays to express yourself clearly. 
Say Air Express! Division of Raiiway 
Express Agency. 


___ & AirExpress 


GETS THERE FIRsT via US. Scheduled Airlines 


Advertising Age, August 24, 1953 


The Federal Trade Commission 
also has an open docket involving 
AD-X2, but Mr. Ritchie told AA 
today that he believes his legal 
troubles with the government are 
over. He says there never has 
been any actual complaint by us- 
ers of AD-X2, and that he doubts 
the FTC will continue to investi- 
gate his advertising. 

Mr. Ritchie was interviewed in 
the offices of Courtland D. Fergu- 
son Inc., Washington advertising 
agency, which is serving as his 
public relations adviser. Mr. 
Ritchie said there will not be any 
national advertising for the prod- 
uct but that co-op arrangements 
will be made with distributors 
throughout the nation. 


® The Post Office moved against 
_AD-X2 in March, 1952. At that 
time the Federal Trade Commis- 
sion had already spent more than 
|two years investigating the claim 
'that AD-X2 lengthens the life of 
storage batteries. 

| FTC’s investigations were de- 
layed when Mr. Ritchie denied the 
validity of tests which had been 
_conducted by the National Bureau 
of Standards. The Post Office De- 
_partment accepted the Bureau of 
| Standard tests, and issued a fraud 
order declaring the product worth- 
less. 

Mr. Ritchie failed to appear for 
the department’s fraud hearing in 
October, 1952. At the time it issued 
the order, the department turned 
down his request for additional 
time in which to submit a defense 
of his product. 


,@ The AD-X2 case became a mat- 
'ter of national importance when 
‘Commerce Secretary Sinclair 
Weeks wrote the Post Office De- 
partment that he doubted the ade- 
_quacy of the Bureau of Standards 
| tests. At his request, enforcement 
of the fraud order was suspended. 

When the Secretary attempted to 
fire Dr. A. V. Astin, director of the 
bureau, nearly 400 of the govern- 
'ment’s top scientists threatened to 
resign. The scientists contended 
that political pressure was being 
applied to over-rule objective 
scientific evidence. 

At the present time, Dr. Astin 
has been temporarily restored to 
_his post, and a special review com- 
/mittee is evaluating the investiga- 
_tions of AD-X2. Meanwhile many 
_of the research scientists who were 
working on defense projects at the 
Bureau of Standards have been 
_transferred to the Department of 
Defense. Secretary Weeks has in- 
sisted that Dr. Astin will be re- 
_leased regardless of the findings in 
the report which the evaluating 
committee submits on AD-X2. 

Today’s Post Office order, elim- 
inating the fraud aspect of the 
/case, pointed out that the Senate 
|small business committee has sub- 
mitted the transcript of the special 
hearing which indicates a differ- 
ence of opinion among scientists 
and also contains testimonials in 
behalf of the product by satisfied 
users. 


Schulte Buys Stineway Drug; 
Expansion Program Planned 


| D. A. Schulte Inc., New York 
retail chain, has purchased the 
_outstanding capital stock of Stine- 
| way Drug Co., Chicago. Schulte 
|operates 160 stores in 91 cities. 
|Stineway Drug operates 22 drug 
stores in Chicago and _ supplies 
merchandise to 14 _ franchised 
Stineway system stores. 
_ Schulte’s purchase is the first 
| step in a giant expansion program. 
|The company is currently nego- 
|tiating for a second chain in the 
| Midwest. 


| Sateway Stores to Ellington 


Safeway Stores Inc., Oakland, 
_Cal., has appointed Ellington & Co., 
New York, to handle advertising 
and general sales promotion for 
the 194 stores in its New York and 
New Jersey division. The account 
was last with J. Walter Thompson 
Co. 


ge ERR ee ae gee ee toe See ae aia a0 ge ok hy Re CEE Deca [0 Ot 4S emanated.” ha Ace SR ay op eb Mater MY oy (aa iN GR Sou ULES Retna Pate Rs Mpa CAMS CEN ett A SE het a geal Lt we Mia ame ASNCNA ea ir la) S/S 4 ENN "A 5 Ba Cate: lemme = 4 Wat itl 
1 ach gti ama ab ae * aaa em Aesckt Tae Sas Aen d a Ra oge many ar aia RN OP Digg ee ES fn a Se ae AE a reine ES 2 ea ee eae eee Te ATR Papeete ots Lae ee era a er gh ee tee “SpA ec Cee a lat Mane oe Goe nnee | 
A ew big RW St ne NRE. 0 SINR teeattay ap tied ie er Ma Se Oe Ba feat an ae ea spe Ud RM pete sn er ee < re Ee Nc eR ie (en Be gee ghee clone esky Rare Sees a an aaNet sh oP aes, Sy cor oo Aa, BEAT SDS ae ieeaeas Dy el ope talent pt fie eA eee tee het ors 
MBM eh pk Spi Sean eh GLOGS ge eer ee bay PS by ey tae si caleaameae, Ween © ORM SS ORS. ME aa MMI oe ER Nr 5 RA tari 8 AN 8 oi egies a a Ss Se Se 
Meer geek red gee palates Al gg tS a ge als Seopa - > ear. woes gs eee es Begone es * 4 eae pee ay eGR OL sae ae ee ME DS utr at ks pela i 
a Sai Seon 2 eee : ie De a ef Me aa ne at page Ee ep Se oes Bie a eee pets Sea Ree Oe exe ed . : 2 Age aaa ge SPENT : Be sy Oe aT a eT LSS festa ee, pes ag De vee tn tee CRE Ss Ss et — a D  Pi re ae 
Pg sae cig Cenk oee Se Cy Be Se reste 5 les PET Ks, ee Panel or ee eA) ee oe ee : 7 ee 6 des 3 A i pe er eee ey Se a : Ee ty weer oy Pe Ns Samet 5 Bae eae Peis itn Sigs ae perenne TOME ere |! a eee 
ee ea a ees > Pee or Slee es Be) ee i dees: a oles Se. pe Ie Ri iat 2 eae Smee cl poles Sage oe Le PE ee eee 5 ee es Sf ae an alae eyeing ee es eee 
ee oy ee Te tong NR en REE Sn OR ar 2 es Sa eR OOS AR ae = Ae re a ee Rn is Ra” ¢ MeL ae Ae Ra ot EY at oe Cy pC Aa on OT Oe ee a, Nm a SS og MR oe) <a Yee eR FA eg 
Beceem seth. Warp, 6 fe Ne. ee Be ee See Ste ee Sete canto c gan oie See go f Bye Agee NTS iN ws a CeO ers lease eee eR aR he Oe eae Bo gr od 
ss Te ie ne eee 
eee ee 
ae ee ee a é 
LE 
———— | 
ee 
? =o | 
~ 
e ant See, , | 
+ ot, J | 
T A ah f 
bed ss 
ALL ME NV ta y) 
= e9 , / 4 
Al. : ae oe | 
eae || |Z 
* » sd 
a re . #. BE la? 
4 | 1 hep eae) 
: 3 ; - ¥, t 
laren: “ 4 if ° v t 4\ 
ce dal _ 
eee 4 
> ca ia } 
eet | 
a ror An ie el oe 
Secs (De agate 
ae 4 
Y I 
StS 
: ’ n 
aed J | 
Ses _ ee | { 
Ne iges 
ng \ 
Pils 
ae 
= - ————EEEE 2 
. : x 3 P * ‘ips 
ee coe “ e Tan ¥, eg x 7 4 # hie 5 3 aS 4 6 eg » ® i WG 7 és Brey z 6: Va 
Ta Si ee “ r 7 Om 4 sf ¢: Ti yt Z iy + 
° ‘ , pe Od - Pei 
: t & 4 oe me & Si) 
: i i j Waifs ee -_— g ; “g 
: ‘ te . ie he # £ ou “ by ¢ en Bw. te 
gt b yee, % br od ie : 3 
va a y age iJ ‘ i pe 
shige ; ig" j ; cv 
: eg Bars oe 
i i at gj . ‘ 4 ; m * 4, WF ¢ fee 
ait 2 : a ZB : Wi 
od j $ . a a ie 
F , si ee a ae J ; Ae cm 
er oe “3 ‘ tig 4 Fa : f foe ¥ is % i Ve) 
8 3 ; f s ae ae ; : a 
: * af aS i Mae! as Bs Uae 
¥ o . i x . Ff “ hig 
: ie 6 a ‘iy. 
i é he : is ay ee 4 xs eee 
eh att : is eae as ee lias VE: is hea nea gs 3 ae 
dies: Sig we de F Fi hi by Ys spilt 7 ome ¢ egies Bass WL gags : Regge 
eat a > 3 é be et eee VePataat * ‘ Dei 
eet ‘ f nae Ns be es Bins > 4 és ae 
eae y! ie hs yt Z i i ® : ” eee ae ‘2 re 2 es ~ ¢ wg e Z he 
ee ie igh ? : ? ‘ oe eM cia 3 : se ee. ‘ Oe si if oe 
oe es ee as ae eae es fee ee 
she 3 P 4 A son es ; heed Mi EC Ss : ‘ ge 
oo ., ; : ; veg J Od en ae en re rg 
Been r Fs og enti 4 tee Swi f 5 Gy i 
ee -" ‘. CN gay Geeta jose eat oan ee a _ ‘ ‘ 9 
a 4 aie cutee tala tae : oe ai ea pics ae A y Be 
eee Page” er ae ee eae ro iy . ar ae es > cue ee eid. ae 
paris 4 Re Bee get rg tee nee oii a Ake: Ss 
Eleven J ¥ ‘ $ ’ i a : i gece nities Nai Sete eye regen a f Phas aale j ide 
hee AIR rg ee ig WE, Coie de i a eee” os be ee Fs ht . : 
Me Sa: iG, ; ep Nui cr Trea” Sol dics ee an OS» eR ‘ ios 
ae X ; : / Soa sci trs iia mes cae bo eRe ee a he ee ale Y fe Te 
pa hpi ¥ ae nae + lie Thin ds eee arm ah” ane Bei 7 ce ae f Bie lhe. 
sai et ks P nin oe : io! eee saan Far Ae 2a. s i ely Sr. ee ) 4 ein 
pete : im P a, las te 
nti to * ‘ 4 * eae ee: Nees j yee 
eeines ; Pe ae , ee 558 a 
io eee : Se he % a Mii 
" < ; : f pe, 
‘ Ps , Paes 
F x * Wee 
* Pans: ; , itis: ei 
~ am ‘% ‘ - ic iz 5 © Ga 
er ge “ J ” . iy Rite ee haa Pe oe eae Z 4 
eer 2 io ae i) i ete ine vel Aire, a te. 
Aue % < Cee pe / 5 Uae a see Pa BI aa Aare ao : r ee 
Br a ¢ . : - Fags ee : ‘ olen ah pee : ee 
anil: ; "tre eae pass: SO ee ae , ae 
ee D 7 . j id (> UPR amiMadle che eae ReMi Te EIT, al os eh * A Thy 
~— ie } ‘ “Me 4 j tif i Naas ee fi ie Foca 3 tim 
net ¢ 4 i: a i ae ea ns « $s 
Bich er F é : : | pecapsaot ae Seb iegle owe ia 5 fe 
Berd ' ’ , —_— ‘ AEN Ea a 4 Sige 
fart ae % Mahe, ae, ‘Fac SR yee te Sea ae Z By it 
ete : . | Ale JE eR i ae Shae ae a ee 
Ge ‘ ee ‘<., Gre hs eee A eee ys gs 
Mote die 3 . Beg SY Perey zk t Moise oes A xg yee hs: 
Es 4 : eases Son 7 eal NS ie cee aati Macias Noe aM ae oe er a. 
aa ae ‘ 7 i, X nce ela he ee > eae 2 3 x CWE St ee i a, % we 
ig me eS a a, ie et ee a Dh ear ate, = {OE ei Ot eer A ce ee : ¥ pg 
a ee ARs Og eM ct _ OA mR 5: Sea ien  STais s Se ia 
2 : aa as ee oe EP Pa. eee agai ee 
; : ES Gas Tapert eS a Pe ie per 2 geen 62> eae? Cae cat fale 
eet ak) BE Re, OR NECN eto res wine apes eo ts ES ins a PS : ie 
‘cube c 4 ' eet a IEC se Hal =, ete gi BE iS 2 RS Ia : digits 
Abs ta mola a eae Ee a ; a aatae pier A ss ee i Pee es ie 4 Bee asi) 6 asi 
Shey ¥ WERT : gues FR Sap idy San Reco Ee a oe ‘ Seu ne ee ble 
£ * tip ook : . r Toe 
f See aietrrtee ¢ af io “tid 
4 ee Ee oie : ee a Ge: 
ra ead ie eae a righ © ; A ae, 
: i ae : 
: $ a. ae SEB ae aes ; aes 
Ce et \ y En quam . oe 
ead Dy ° SE ee aes 4 be 
eS ee aie ‘ Ry it - toe i : sa gee 
ay is % “ . >. oe Bo _ i “ Pasi 
: , “ j ae \ 
Se : ; ; é Wes 4 
ee , " ¢ Si 
sane * # a ke mee RC Bagh x ere ee EE cca oh 
es.” i Ay , Teh oe i ern eae gi mee Pere eas it Sa ae . 
ie ON See ins a.) é eM ae? oS cee ee iz 
Sas ME sit 2 at id os : 
o 
~ 
j j 
H 
a Po 
es, 
ae 
on i 
_' i ) 
= ' 
5 g 
= a4 i 
3 iy : af . ; . . y ‘ 5 a % ~~ ‘ y eae ‘ 2 : = ‘4 eee Pie d ee A as a : ra ge eas 3 * Bae ed 
BE gt Ee a ae a ON ail Cr chs a Aaya POR fe ie eo OE tae ae | ey coer tae ao CUE ais Vax Dia, pe met apy area ees 9 CE AR aE” ‘ cree aS ae] ag : " Si aa, A ipa Be Pe Met S ie y 
ais gle Sete hs Beane Fae ak or iin vk Cah ede A im) Pele Ra gi Aa Ga ae der “ied 7 saly Oe death SPOUT chee St oe ta ee Se sO CL ORT EPH A a areas (tae ee Peet ot Sa! ire Boley bers Wale ee ed ws reat pce Se ae eR a SE IE PP Sr I CA ire. re peas ee Bie ee ie. 
os a) ae ~ ae 5 a ae ae 4 mys mia . f wet oy . “ ay 4 6 ° yet ook Wee ee Pig a P rey a fh | 7 3 i é : wey Fai Se A # gas ~ Fe ‘ ee 


wa 


_— — WV 


[al 


el eh 


‘Yes, 1 out of every 15 


Negroes in the United 
States buys a Johnson | 
‘magazine every month 

“money to spend on your 

adver. 


Get acquainted now with 


the greatest selling toree in the Negro matkor 


Here are some of the many advertisers in Ebony, Tan, Jet: 


Adam Hats 

Admiral Radio & TV 

Adolph’s Meat Tenderizer 

Alaga Syrup 

Alka-Seltzer 

Armour & Company 

Arrid 

B. F. Goodrich Products 

Beech-Nut Gum 

Bendix 

Best Foods 

Biue Bonnet Margarine 

Borden's Milk 

Bruce Floor Cleaner 

Budweiser 

Bulova Watches 

Calumet Baking Powder 

Calvert Reserve 

Camels 

Canada Dry Gingerale 

Canadian Club 

Capitol Records 

Carnation Milk 

Charles Antell 

Chesterfields 

Chrysler Corp. 

Clabber Girl Baking 
Powder 

Clopay Draperies 

Club Aluminum 

Coca-Cola 


Colgate 

Connolly Shoes 
Contadina Tomato Paste 
Crosley Radio & TV 

Dr. Scholl's 


Drackett Co. 
Dromedary Mixes 
Durkee 

Eagle Lion Films 
Early Times 

Ekco Products 

Elgin Watches 
Emerson Radio & TV 
Ex-Lax 

Exquisite Form 
Farberware 

Felso 

Fleischmann's 
Florsheim Shoes 
Frank's Red Hot Sauce 
Frederick's of Hollywood 
Gem Blades 

General Mills 

Gerber Baby Foods 
Goebel Beer 
Gordon's Gin 
Greyhound Bus Lines 
Gruen Watches 
Harwood's 


Heisey Crystal 

Hellmann's Mayonnaise 

Hennessy 

Hoover Vacuum Cleaners 

Hunter 

Hunt's Foods 

International Business 
Machines 

International Shoe Corp. 


Kellogg's Cereals 
Kentucky Tavern 
Kool-Ai 


Kraft Foods 

Krey’s Foods 

Lane yee 

Libby, McNeill & Libby 
Linit Starch 

Louisiana Rice 

Lucky Strikes 
Luminal Paint 


tem Records 


Magic Chef 
Maine Sardines 
Maybelline 
Medico Pipes 
Mentholatum 


Mennen 
Metro-Goldwyn Mayer 
Morton Salt 
Motorola Radio & TV 


Nucoa Margarine 
Nunn-Bush Shoes 
Old Fitzgerald 
Olympic Radio & TV 
Pal Blades 

Paper Mate Pens 
Parkay Margarine 
Pepsi Coia 
Pepsodent 

Peter Pan foundations 
Pet Milk 

Philco 

Philip Morris 
Pillsbury 
Pilanter’s Peanu's 
Puffin Biscu'’ 
Quaker Oa‘ 

RCA 


RKO Pictu 
Raytheon 
Regal Shc 
Remingtc 
Revere C- 
Rit 


River Brand Rice 
Roma Wine 

Rusco Storm Windows 
SOS Scouring Pads 
Schenley 

Schlitz 

Scripto Pens 
Seagram's 

Sheaffer Pens 
Southern Comfort 

E. R. Squibb & Co. 
Stacey-Adams Shoes 
Stetson Hats 
Stokely-Van Camp 
Stopette 

Swift & Company 
Tabasco Sauce 
Teacher's Scotch 
Thom McAn Shoes 
20th Century-Fox 
Uncle Ben's Rice 
Union Oil 

United Artists 

V-M Corporation 
Vaseline 

Warner Brothers 
Webcor 

White Horse Scotch 
Wildroot Cream Oil 
Youngstown Kitchens 
Zenith Radio & TV 


LET OUR REPRESENTA 


VE CALL ON YOU... 


/ ) 


. 


Your advertising in these 
3 Negro magazines will 
pay off, quickly, in plus sales 


The remarkable growth of the 15 million Negro market during the past 10 years 
has created an important new buying group for alert and forward-thinking national 
advertisers. The Negro has already proved to be a vital new force in American life, 
spending the greater part of more than $15 billion annually for nationally advertised, 
brand name products. 


EBONY’S picture approach to the everyday life of the Negro has sent its cirou- 
lation soaring over the 500,000 mark—the highest of any Negro publication in the 
world. In less than two years, JET has reached the highest circulation of any Negro 
weekly in the nation, currently in excess of 350,000. TAN is the only Negro women’s 
interest magazine in the field, circulation over 300,000. Here, for the first time, is a 
specialized package of more than 1,000,000 circulation with a guaranteed readership 
in excess of 5,000,000. 


Learn the facts about today’s Negro about whom Time Magazine recently said 
in a feature article, ‘The signs of Negro prosperity are everywhere.” With these facts, 
you will learn how to tap this rich, new market quickly. We would like to send you 
facts and figures on how you can gear your sales campaigns to reach the one out of 
every ten Americans who is Negro. Address any one of our three offices. 
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NBC-TV leads all other networks 
in 11 out of 20 program types 


Nielsen classifies all television programs into 20 categories. 

In eleven of these program types, NBC shows reach the 
largest average audiences. And in each of its eleven categories 
NBC has the top program. 


In comparison... the No. 2 network leads in only four 
categories; the No. 3 network in three categories; and the 
No. 4 network in two categories. 


Here are the program types in which NBC leads: 


Program category and top show 


General Variety Colgate Comedy Hour 


Musical Variety Your Hit Parade Audience Participation What’s My Name 
General Drama Fireside Theatre Quiz Giveaway You Bet Your Life 
Mystery Drama Dragnet Interview This Is Your Life 

Concert Music Voice of Firestone News Camel News Caravan 

Popular Music Dinah Shore Show Forum and Discussion Meet the Press 


Whatever type of television program you select for 
your advertising, it will have its best opportunity for success 
on NBC Television. Another demonstration that 


NBC is America’s No. 1 Network. 


Next week... further proof. 


NBC’s Audience Advantage is to Your Advantage . .. Use It. 
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a service of Radio Corporation of Ame 4 


SOURCES: Niclsen Television Index, January-A, 1953, Averages 
NOTE: The Accuracy of the above data has been _ fied by the A. C. Nielsen Company. 
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—Electricel Merchandising 


“Are you the clever boy who gave this lady a double-her-money back guarantee on 
her $1,000 TV combo?” 


Fanciness for Its Own Sake? 


That eminent taker-aparter-of-advertising-practices-that-should- 
be-taken-apart, James D. Woolf, discussed recipe copy in these pages 
last week, and said some things we couldn’t agree with more. 

Mr. Woolf believes that glamor in food is the least of the consider- 
ations which housewives consider when they are planning meals. 

“Except on special ‘party’ occasions,” he said, “when paper nap- 
kins give way to snowy linen, fancy, fussy, ‘dressed-up’ dishes are 
not of major interest to the average housewife. If this belief of mine 
makes sense, and I am firmly convinced that it does, then the elab- 
orate,#hard-to-fix, and often costly recipes that are featured in so 
much food advertising would seem to be a mistake. They glitter with 
glamor and a promise of taste enjoyment (except to the meat and 
potatoes gourmet), but they are frequently short on economy, ease 
of preparation, and good nutrition.” 

Mr. Woolf goes on to say that “if this august journal” had a limit- 
less supply of paper and ink, he couid easily present scores of ex- 
amples of ill-advised use of glamor recipes. We object strenuously to 
Mr. Woolf referring to ApverTIsING AGE as “august,” which it isn’t 
and never will be, but the remainder of his sentence is, we fear, as 
sound as a pre-World War I dollar. 

Restricting his charge to food and recipe advertising, however, 
strikes us as unfair and unkind. The same criticisms can be leveled 
at a surprisingly large portion of all advertising, from the soap ads 
right up through the annuity ads of the insurance companies. 

Admen and women will tell you, in all seriousness, that this sort 
of thing is done deliberately and with malice aforethought, because 
a lot of people get more glamor out of the ads than they do out of 
living, and therefore a little added touch to the utility room in the 
soap-chip ad, or a little extra special deal on a bathroom or living 
room scene, not only gets higher readership but helps get the mes- 
sage across. 

There is, of course, a germ of truth in all this. Much of the ad 
reading done by women especially is designed to serve an information 
purpose not necessarily directly related to the product being ad- 
vertised. The detergent ad which shrieks its message about washing 
Johnny’s play suit whiter than the driven snow, may actually get top 
reading because Johnny’s playsuit gives mama an idea, or the pic- 
ture of the utility room where the washing is done informs mama 
of the newest in architectural fads. 

Advertising, and national advertising in particular, plays an im- 
portant function in widening ordinary people’s horizons, broadening 
and (it is to be hoped) improving their tastes, and their knowledge 
of social usage. Thus, the added touch of glamor serves a purpose, 
and probably belongs in the ads. 

The problem, like most problems, seems to resolve itself ultimately 
into a matter of how, and what degree of glamor ought to be used. 
“Grading up” the surroundings, or the recipes, or whatever, to a 
certain extent, seems worth while. But too frequently advertisers 
over-glamorize. their ads, with a resultant rejection on the part of 
the reader, who loses both believability and interest because the 
situation pictured is too far away from her concept of reality. 


Simplified Letter Writing 


The National Office Management Assn. has grabbed a modest- 
size bull by the horns, and is campaigning for a change in letter 
form so that everything will line up on the left margin. This change, 
the association says, would save more than 10% of the motions a 
typist now has to go through. 

We're all for this or any other change that makes writing letters 
a simpler and less formidable task. We are also in favor of eliminat- 
ing “Dear Joe” salutations, and the waste motion involved in saying 
“Helio” when the phone rings. But it’s the content of the letters them- 
selves that we’d most like to see improved. 


= 


What They're Saying 


tomobiles. What we are getting, on 
the whole, is an insensate race 


Appraises Business Financing 

An analysis of American busi- 
ness financing leads to the follow- 
ing appraisal: 

1. Even after the great postwar 
cost-price inflation and the post- 
Korean speculative surge, the fi-| 
nancial condition of business still | 
appears good in the aggregate. In 
the face of record borrowing at 
long and short term in the post- 
war years, equity cushions have 
been maintained by the reinvest- 
ment of profits. 

2. It seems likely that long-term 
investment funds and short-term 
credit will continue to be available 
to business in adequate amounts. 
While credit conditions are likely 
to remain reasonably tight, on the 
average, as long as business ac- 
tivity moves at record levels, pro- 
nounced credit contraction does 
not appear to be in prospect, un- 


one can make his car longest, 
heaviest and most loaded down 
with gadgets which do nothing but 
flatter the vanity of the purchaser. 

The autornobile, in a very real 
sense, is no longer merely a pri- 
vate possession—it has become a 
,public responsibility, and some- 
thing of a social menace. Yet the 
makers continue to turn out cars 
with little regard for the problems 
cf modern transportation. 

And it is hardly fair to answer 
that “the public wants this kind of 
car.”’ The public wants what it is 
educated to want. Auto makers 
have an obligation to pive us what 
is good for us, and to use their 
maznificent advertising techniques 
to make us like it. 

—Sydney J. Harris, in his “Strictly 


less we experience a resurgence of — column, Chicago Daily 
inflationary pressures. 
3. If the rate of activity moves | Fing] 


somewhat below present levels and 
commodity prices continue their 
trend upward, American business 
should be able to generate large 
amounts of cash and to improve 
its liquid position even if corporate 
profits suffer some impairment. 
A sharp and protracted business 
decline, on the other hand, would 
pose problems on a broad scale. 
4. Present prospects are that 
any adjustment in the foreseeable 
future is more likely to be in the 
nature of a relatively moderate re- 
duction in aggregate business ac- 
tivity rather than a serious eco- 
nomic unsettlement. However, even 
a modest business downturn would 
raise financial problems for some 
companies. This outlook empha- 
sizes the very real need for con- 
tinued caution in borrowing as well 
as in lending. 
—Roy L. Reierson, v.p., Bankers Trust 
| Co., New York, and former consult- 
ant, board of governors, Federal 
Reserve System, in current issue of | 


“The Controller,’ official publication 
of Controllers Institute of America. 


A whole industry, that is built 
almost entirely on ideas originat- 
ing in the head, foclishly and un- 
der a misguided sense of humor 
is putting on itself a label associ- 
ated with running sores in the 
stomach. 

If ever there was a case of 
downright stupidity, it is this prac- 
tice so many people in advertising 
have of pridefully referring to 
their profession as a generator of 
ulcers. 

It would be just as silly for the 
candy industry to label themselves 
a “cavity” industry because of 
some popular belief that sweets 
degenerate the teeth. Or, what 
could be more out of place than for 
accountants to identify themselves 
with saddle sores because ordinar- 
\ily an accountant does his work 
sitting down. 

An ulcer, according to Webster, 

is a “sore discharging pus. It is 
anything that festers and cor- 
rupts.” 
_ Since its founding over six years 
ago this publication has never used 
that word. And, this is a promise 
and pledge that never again will 
that five letter word appear in this 
publication so long as this editor 
has control of it. 

It is not too late if other editors 
of advertising magazines will fol- 
low suit and if wisecrackers will 
just dry up. 


—Editorial in Southwestern Advertis- 
ing & Marketing, July issue. 


It's a Weapon 
The modern automobile has be- 


come...a psychological weapon 
more than a means of transporta- 
tion. It is a symbol of affluence. 
and influence, permitting men who 
are otherwise frustrated to work 
| out their tensions and hostilities on 
the highways. 

' Common sense tells us that our 
motoring need today is for smaller, 
more maneuverable and safer au- 
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among manufacturers to see which | 


_ Rough Proofs | 


KXOL, Ft. Worth, has stopped 
/using the term “announcer,” now 
calls its mike staff “air salesmen.” 
Odd; to the outsider that sounds 
‘like just what most salesmen are 
| cautioned not to sell. 
| * 

Olympic Radio & Television’s 
| bid for the hi-fi trade is a TV-ra- 
dio-phonograph set for which the 
ad copy features “acoustically bal- 
;anced frequency response.” Who 
/says TV fans aren’t book readers? 


The British, it seems, are using 
U. S. funds in a big drive to hike 
productivity. While they’re at it, 
they might also get some pointers 
from a look at the U. S. birth 
curve. 


“The Spanish language has not 
yet been so much embellished with 
advertising jargon as_ English.” 
Maybe that’s because South Amer- 
|ican advertising hasn’t been so 
| much embellished with funds. 


| 6 


Millions of men now go without 
undershirts, and Jim Woolf sug- 
gests that advertising is powerless 
to stem the trend. We’re not so 
sure. Perhaps what steam heat un- 
did, air conditioning can re-do. 


| 
| 


| It seems that whereas the girls 


/are doing fine as TV announcers, 
‘they haven’t made out at all on 
| radio, where the voice has to get 
| by without the form. All of which 
| proves again the old maxim: the 
| gland is quicker than the sigh. 


| 6 


_ British admen are all steamed 
up about a more imposing title 
for the adman. For some reason, in 
| spite of loads of suggestions, no 
one brought forward “huckster.” 
e 


| Whereas TV sets are confined 
_pretty much to the living room, 
the BAB finds radio sets are equal- 
|ly prominent fixtures in bedrooms 
| and kitchens. If the ANPA wanted 
to get in this game, maybe they 
could top them all. 
* 

Chicago papers are plumping 
hard for a post-season “consola- 
tion” game between the Milwaukee 
Braves and the Chicago White Sox. 
|Wonder if Charlie Grimm and 
'Paul Richards appreciate having 
| the towel tossed in for them. 

. 
| What with the demand for fro- 
|zen orange juice running 24% 
ahead of supply, Sunkist may not 
have any fruit left with which to 
|push its back-to-the-fresh-orange 
drive. 

. 

In Washington, a drug firm is 
“drugcasting” FM music and drug 
commercials to its stores; in New 
York, another drug firm is piping 
in animated film strips. All right, 
supermarkets, now it’s your turn! 


@ 
Southwestern Advertising & 
Marketing attacks ad_ industry 
wisecrackers who refer to their 
trade as a generator of ulcers— 
and bans the word from its pages. 
Well, what is it, then, that “copy 
fatigue” causes? 


Copy Cus. 
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When Goods Must Be Sold, Sellers 
Get Results from INQUIRER 
Classified Advertising! 


“Sold” signs go up. Used cars move. Jobs are filled. 
It happens when they’re advertised in classified 
pages of THE PHILADELPHIA INQUIRER! 


Results have kept classified linage leadership for 
THE INQUIRER through 26 years. In 1952, this 
leadership passed the four-million-line mark, 


Because INQUIRER readers distribute their atten- 


Che Philadelphia Inquirer 


Constructively Serving the World 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO D 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEO 
342 Madison Ave. 20 N. Wacker Drive Penc 
Murray Hill 2-5838 Andover 3-6270 Wood. 
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__ tuagt'Year, THE INQUIRER led 
the second newspaper by 4,000,000 
lines of classified advertising. 


tion throughout the paper, ROP display advertising 
in THE INQUIRER pays off just like classified space! 
(Note INQUIRER national and retail linage 
leadership. ) 


Every month, more ad- 
vertisers choose THE 
INQUIRER to roll up 
Delaware Valley sales. 
INQUIRER classified 
leadership shows why 
..and shows the way 


DELAWARE 
VALLEY, U.S.A. 


io bigger sales of any 


product! 


(reatest Industrial Area 


West Coast Representatives: 


<OIT SAN FRANCISCO LOS ANGELES 
5. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
+ Bldg. 155 Montgomery St. 1127 Wilshire Boulevard 
| 5-7260 Garfield 1-7946 Michigan 0259 
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HOME BUILDING & REMODELING GARDENING 
OUTDOOR LIVING INTERIOR DECORATING 
BEAUTY HANDICRAFT RURAL WOMEN’S CLUBS 
RURAL YOUTH ORGANIZATIONS FAMILY HEALTH 


LIVEST MAGAZINE 
IN THE FARM FIELD! 


Greatest Editorial Vitality 


Fastest Circulation Gains 


Strongest Promotion 


rr ae rT ts ore. Pg rapa Mice Wee Ort te am UO Ne ee eg ae | ERR La tec are wes Nay ied algal chee eg ee bly are ee eS WE rie Ae AAA MU oy ey me Esc) oe Raed Be 2 BS ara ate na > SA a Fe tai Mr al clue Aa alt OY Sant Rey Sie : = 2 Dg 7. pilates me ie Fx 
eB ie ieee Be ae oe pee ee ite ke yt eee PMP Ss he ke MER ame an Cree ee OL hiaeiag te BT tg Ten GN Pk RUS, Ga ge ak MAINE ORT SR 2 ego ABLE COL, etal ess eRe ie: AGRA Yo cee aay Mace Us aK, 
oe oa a Te Pee ae ie MERE ORION Ga Ges ete coger FERNY aie. ofeBei re a Seer ier We ee ta eh eats Sent taess a ae ees ge a Soe SPT Ya er ee aay Re ile! saath ate emia oh na oe ae ene eS 
Pte eee \. PrN te 67 RE ae fyo eee Ser Sie eee eam Cu: PE en Bae ee eee tc Gere er ty: a na Meee $41 Rs Seas gla bP cree DONA tee gt ee ae Re < ae eat Ties te yee Rta gs Be ss Tr apenas” a Y shi Bae pati Bee a, meet hates Be ae one ae. fo SRR sr  F 
Be eR ye Pee alan ane fc ae aad £ ROE ERT ST cdf Oe OR TE a eee SE a bis cg: : eA ro aes aor Pee eel’ ote ea me fe: aa ee gee oes oP ae cs ai raed ph UE IS eras 
fs § ode 4. ie s, i Z € . i ave: uy 7 ~ oat r a Ree ere hp ak = x bakers eae a Spare sae ee, TE Sepeseeg so See Carats Tepe ee ee hig eae oe = aD Peas Ree Ren ngs eat Wg oy Se Seek Te 
Aig hoes Ler eet <a oo Paras ty SPOT TM Nat a ey Oe ‘mC AF fp, tee aa a” eer : ‘ oaae mee Bos 8S Mee akg ee eyes collie : Dialects oe ey Penk trae oy ec ea so 
SS Tag ie NS Se a aa peas aa a ia io Saale Pigs Nin S RS Se vie) ae gis as Tete Sapam i vo. 0s aie me, > a Can aE T=. Mae oes i Aeigdd Zei oe oe ES prolly Nee Pin gg ie Ree Ry a gta ee yh 8 poten 
(Ec ee ee CERNE! Ao ie ae ae AM A eee ee a Ye ER Ry eS ee Ren ae eee cre nn emer Se Te 
SET eae . bo ea ‘ ites gr P ee < x . : : Spec . : Dae ee. eae? oo eae ae Bee 
‘ 
; 
% { 
, ean . 
+ Ee ~ € 2 ps 
, ee | 4 3 | 
> : 43 ‘ 
sf is as - | 
: oe ais - ; ; : 
, * fl : I LU 
id 7 : 
‘ “se ast a ; ; } 
ap a clue’ aA 
ie j 
° | 
{ 
Sw M4 } 
e . 
> 
| 
deni: il 
tne ate 
pire | 
ee 
preted: 
ie a 
isan sie eel 
ae 
ce — it 
ates ee o Fer = 
as’ os -_ => 
.- Se. ¢9 9 
. e - 
ea 
ae e 
‘ 0 
~“\ 
vae 4 Y e 
Sea 
v1 A ~ ” 
ae ee 4 
eer x 
“cn i 4 - 
Se - 
ae | ¢ 
cee? : we p 
Moe é . 
se oe N 
x Lae y = —_—_—_—_—_ 
- 
5 - =~ 
aaa ie -_- o- = 
aaa a an 
eter 
reds | 
Saat 
Lyf ' 
ees: eo, | 
naa | | ——"_ a 
TAY ary 
At 
ah oy ~ 
er a 
ee . 
a i aa 
eet | 
sy - be 
tye. 
Pee - 
oe 
Se 
Peta 
5 RE 
hae 
HS 
see K 
5g 
bes 
eee 
» a ie, . 9 i - , . * / * 
ie oh ee \ = Nass ee) Peed P : pas * as a 5 \ aa ures. : ot | ik eR ~ ‘ ie “a Bye ie a + Ps by | coher + “Soe * of ip erie Ll bd =e aie c § ae ~e i u 
oe ¢ ie TY ads pee if Sateiemy Be un heg: a sti Se ee ABEL. ey aes et ees oe Parrey ee es Se cle P he. ai ar al fe ee ee as OF oe aD bias ae 17 yeah ae ag tay sa 


ee 


complete magazine program 


for Better Country Living 


“Country Living” has its own title page, its own table of contents, 18 
editors giving it their full time . . . a big reason for the new Country 
Gentleman’s greater family readership throughout Rural America. 


Nowhere else can today’s prosperous farming families get such com- 
plete, inspiring, useful help for better living. It covers 22 subjects 
edited for appeal to every member of the family: a 


HOME FURNISHINGS & EQUIPMENT TRAVEL SHOPPERS’ SECTION Vs 


SUCCESSFUL FAMILY PROFILES INSPIRATION RECREATION BS 
| ‘ 7 
FASHIONS CHILDREN’S DEPARTMENT TEENAGERS’ DEPARTMENT at 
FOODS : COMMUNITY PROJECTS _ RELIGION © CHILD CARE 
A unique program, “Country Living” is a vital force among millions of 
the most active buying families in the “Upper Half” rural market. 
Look at purchases reported in a 1953 survey typical of the entire 


Country Gentleman audience :— 


Some major purchases exceeding $50 
by Country Gentleman families during 12 months 


(Percent of families purchasing) 


Furniture .... . .25.7 Refrigerators ... .11.9 Freezers .....-. 9.5 
Painting . . . « « oBe ee -11.6 Heating Units . . . . 9.3 
Floor Coverings . . .21.9 Washing Machines . .10.6 Silverware. ..... 6.2 
er 13.7 Power Lawn Mowers .10.2 Bathroom Fixtures . . 6.0 
Draperies ...... 12.0 Vacuum Cleaners . . 9.6 Chine . . +» « « 52 


Water Heaters . . . . 9.5 
(Data on 38 items available from survey by Notional Analysts, Inc.) 


Unmatched editorial service .. . heavy buying by market leaders— 
that is why Country Gentleman is more attractive than ever to 
advertisers facing selling times like these! 


A CURTIS PUBLICATION 
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It’s open season S& 


for xy 


=. sales 
=" in The Elks 
October Hunting Issue! 


The 1,054,748 active men who read and own The 
Elks Magazine are big game for advertisers in this 
special hunting issue. The known hunters among 
Elks number 474,000, and every reader —because 
of his income, habits and loyalty to The Elks 
Magazine—is a matchless buying prospect. 

Yet the page rate per thousand is lower than any 
of the three leading outdoor magazines. 


THE MAGAZINE 


New York * Chicago * Detroit * Los Angeles 


| Kellogg Sets Grocer Prizes 


_ Kellogg Co., Battle Creek, Mich., 
is offering prizes totaling $15,000 
to grocers for the best displays 
built around Kellogg's free Hallo- 
ween masks. Grocers will use Kel- 
logg’s Corn Flakes and Rice Kris- 
ple packages in building displays 
which offer free Halloween masks 
on the back as premiums. Prizes 
range from $50 to $1,000, and there | 
will be 609 prizes in all. The con- | 
test closes Nov. 15. Leo Burnett Co. 
is the agency. 


(To Make Duncan Hines Soup. 


Venice Maid Co., Vineland, N.J., 
maker of canned chili mac, mine- 
strone soup, spaghetti and meat- 
balls and other related products, 
has been licensed to produce the 
Duncan Hines line of soups. Plans 
'call for sampling, couponing, mer- 
_chandising and color newspaper 
ads, TV and outdoor advertising. 
Schoenfeld, Huber & Green, Chi- 
|cago, will direct the campaign. 


Cornelius Elected V. P. 
| John C. Cornelius, manager of 


‘the Minneapolis office for Batten, 
'Barton, Durstine & Osborn and 
supervisor of all the agency’s west- 
ern accounts, has been elected a 
'v.p. of American Boy—Open Road. 
For a number of years, before its 
merger with Open Road, Mr. Cor- 
nelius was co-owner of American 
Boy. He is also an executive v.p. 


Trg a cee Le q 


Advertising Age, August 24, 1953 


Getting Personal 


of BBDO. 


Los Angeles Y&R Office Moves 


Young & Rubicam, Los Angeles, | 
will move its general advertising 
section to new downtown offices at | 
611 Wilshire Blvd., effective Oct. 
1. The radio and television depart- | 
ment will remain at the agency’s 
present quarters, 6253 Hollywood | 


Blvd. Departments moving include | 


|media, copy, merchandising, con-| 
‘tact, production and traffic. 


Things have changed 
in ARKANSAS, too! 


From one-room schools to Fulbright scholars 
... from “one-crop” farms to a booming econ- 
omy — Arkansas is getting its share of the 
South’s new progress and wealth. One example : 
Effective Buying Income per family is up 
195.1% over ten years ago*! 

There’s been a big change in Arkansas radio, 
too. You can now cover almost all the State 
with 50,000-watt KTHS from Little Rock — 
now CBS, and the only Class 1-B Clear Channel 
station in Arkansas. KTHS offers primary day- 
time coverage of more than a million people — 
secondary, interference-free daytime coverage 
of more than 314, million people, including prac- 
tically all of Arkansas (and 387,409 radio 
homes in six adjacent states) ! 


Ask your Branham man for all the KTHS facts, 
today. 


*Sales Management figures 


50,000 Watts - « - CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 
Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 
a 


KTHS 


BROADCASTING FROM 


LITTLE ROCK, ARKANSAS 


These vacation days are dangerous ones for admen. Art Tatham, 
president of Tatham-Laird, Chicago, is currently ensconsed in the 
Memorial Hospital, Sheridan, Wyo., nursing a leg he broke while 
doing a little preparatory riding in advance of a projected five-day 
pack trip... 

New chairman of the industrial relations committee of the Mil- 
waukee Junior Chamber of Commerce is Mack Kehoe, publicity and 
community relations director of Miller Brewing Co. He served as 
chairman of the group’s p.r. committee which took first place in the 
1952-53 Jaycee competition. .. 

A “first” for Elon Borton, AFA president. He became a grandpa 
on July 30, when his daughter, Mrs. Carroll Henny, gave birth to a 
son, Mathew Elon, at White Plains Hospital. . . 


CHECKING LINEUPS—C. E. McKittrick (second from left), advertising manager of 

the Chicago Tribune, and Maurice H. Needham (center), president of Needham, Louis 

& Brorby, checked the lineups for their teams for the championship playoff in the 

Chicago Advertising Agencies Softball League Aug. 11. With them were A. J. Stead- 

man (left), manager of the Tribune’s team; Max D. Anwyl (second from right), mana- 

ger of the NL&B team, and J. L. Garner of the Tribune. The Tribune ad department 
team won the game and title, 10 to 6. 


Axel Gundel, who has been associated with the Chicago agency 
of his son, Torkel Gundel, for a number of years, flew from Chicago 
to Copenhagen, Denmark, for a two-month visit with friends and 
relatives, to celebrate his 79th birthday and take part in the conven- 
tion activities of a national organization he founded 53 years ago... 

Eleanor Nickerson, secretary to Franklin M. Doolittle, president of 
WDRC and WDRC-FM, Hartford, Conn., is marking her 17th anni- 
versary with the stations...Ralph Weiner, senior account executive 
at KROW, Oakland, Cal., and Mrs. Weiner celebrated their 25th 
wedding anniversary on Aug. 3... 

For the 11th consecutive year, Louis A. Wehle, head of Genesee 
Brewing Co., Rochester, will serve as New York state chairman of 
the next March of Dimes... 

David R. Daniel, publisher of the Hartford Times. Col. John R. 
Reitemeyer, publisher of the Hartford Courant, and Paul W. Moren- 
cy, v.p. and general manager of WTIC, are members of a committee 
in charge of the first Greater Hartford Industrial Progress Exposi- 
tion, Oct. 6-18... 


¥ 


JUST A SAMPLE—These fishermen caught about 200 trout—all over 12”—on their 

vacotion at Laurentide Park, Quebec. Left to right are Charles Farran, Griswold- 

Eshleman Co., Cleveland; John Taylor, Pittsburgh district manager of Business 

Week; William Spears, Cleveland district manager of Coal Age; and Harry Grinton, 
regional v.p., McGraw-Hill, Cleveland. 


Arthur C. Kaufmann, executive head of Gimbel’s Philadelphia, 
has been made a member of the Philadelphia mayor’s citizens ad- 
visory committee on the Penn Center Plan to help design new con- 
struction in the Center... 

Howard H. Hilton and his wife (he’s ad manager of Maas Broth- 
ers Inc., Tampa and St. Petersburg) have had a nine-day vacation 
in Nassau as the wind-up of a contest he staged for the department 
store, which provided prize trips for two couples at the British 
Colonial Hotel... 

Jerry Shenahan, New England representative of Haire Publishing 
Co., spent his vacation coaching in New England sessions of the 
Hearst national sandlot baseball program. Jerry was a star at Holy 
Cross in 1930, was signed to a major league contract, and coaches 
two Little League teams in Holyoke, Mass... 

George F. Sullivan, managing editor of Iron Age, will teach a 
course in “Writing for the Industrial Magazine” at NYU this fall... 
add strange jobs for admen: Because W. Teacher & Sons (Teacher’s 
Scotch) is going to award a trophy to the winner of the Pro Golfers’ 
Assn. of America senior championship, Warren Sumner, Abbott 
Kimball Co.’s account exec, will be tournament director. . . 
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now represented by 


LONG BEACH, CALIF. 


morning INDEPENDENT 
evening PRESS-TELEGRAM 
Sunday INDEPENDENT- 


Market facts about Long Beach 
City zone population...............0........ 349,512 
Daily Independent, Press-Telegram 
family coverage.................. 81.2°% 
Sunday Independent-Press-Telegram 
family coverage.................. 70.3 °/o 
Per capita income.......................... $1,968.00 


(4th highest in the U. S. among cities over 
200,000 population.) 


No “outside” daily newspaper covers more 
than 6.5°/. of Long Beach families... nor 
more than 13.7°/. on Sunday. 


No Pacific Coast “A” schedule is complete wi 


Los Angeles ¢ San Francisco * New York e Ch 


CREAT ‘ae 
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OT 


RIDDER - JOHNS, INC. 


RIDDER.- J' }HNS, INC. 


Newspaper Re, 


, bos ANG 


ys 


Effective September Ist, 1953 
SAN JOSE, CALIF. 


morning MERCURY 
evening NEWS 
Sunday MERCURY-NEWS 


Market facts about San Jose 


Metropolitan area population........ 347,000 


Daily Mercury-News 
family coverage.................. 73.0°%o 


Sunday Mercury-News 
farnily coverage ................ 55.5%. 


Rich Metropolitan San Jose’s tremendeus 
rate of growth is the talk of the West Coast 
. . . growing by over 1,000 families per 
month. 


No “outside”’ daily newspaper covers more 
than 8.2°/% of San Jose families ... nor 
more than 22.8°/. on Sunday. 


out these two leading California markets. 


Sources upon request 
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British Admen Get All Steamed Up 


that the time has come for British 
admen to get themselves a re- 
spectable, recognizable name, such 


. Sh | Fe A d as oe professional men a. 
t t, the n monly 
About What Title They ou opt used i Seetes Yor this ‘wala is 


Sugg ee include ‘here recently under the heading: 

Advertor,’ ‘Adist, “What Do You Call Someone in 
mo | 9” 

‘Marketect’ and So On the Advertising Business? 


A seemingly innocuous subject, 


Lonpon, Aug. 18—Titles are still but it produced a torrent of let- 


pretty important in 20th century ters to Advertiser’s Weekly, 21 of 


England, and if you don’t think Which were published. 


so, then lend an ear to the heated 


When you 
need 
RECENT 
BIRTH 
LISTS 


90 Fifth Ave., New York 11 


“advertising agent,” but Mr. Cap- 


discussion that has been conducted lin argued that this is really mis- 


leading because according to law 
,the adman acts as a principal, not 


‘an agent. 


ew He also rejected the American 


| tabel of “advertising man” on the 
|grounds that this term fits a 

It all started in the July 9 is- sandwich 
sue of the publication when an barker and the tout who sets up ular” name must be created for 


sign carrier, circus 


agency head authored a guestia stand in the street and pesters 


Remember ‘column titled “What’s Your Line?” 


WM F RUPERT (This is quite a popular phrase 


oar anes BY years TV and is a great favorite.) 


OR 5-3523 


| passersby. 


Mr. Caplin contrasted the po- 


in Britain right now because the <gjtj j ‘ways sound strange in the begin- 
Compiler of NATIONAL. g sition of the experienced adman y g g 


BIRTH LISTS EXCLUSIVELY 


such as “doctor,” “lawyer” 


tising agency has no title at all, 
despite the fact that he may have 
spent a comparable amount of 
|time preparing for his work, in- 
‘cluding attending classes and tak- 
ing examinations to become an 
jassociate of the Institute of In- 


‘corporated Practitioners in Ad-| 


| vertising. 
Mr. 
‘names like “doctor” and “lawyer” 


were all coined in the 16th century ~ 


when the English language was 
“alive” and “uninhibited.” But he 
added that even though the lan- 
guage is more rigid today, a “‘pop- 


\the advertising man. 


\@ Warning that coined words al- 


American TV program of this with his counterpart in other pro- ning, Mr. Caplin got the ball roll-| 
‘name is being produced by BBC-'fessions. These others go by names ing by suggesting “advertor.” Its. 
and virtues: it is short, indicates ori-| 

Robert S. Caplin, managing di-| “accountant.” On the other hand, gin and can’t be mistaken. 
rector of R. S. Caplin Ltd., wrote the executive of a British adver-| 


He invited other suggestions and 


People who know paper 


NEW HAMMERMILL BOND 
IS 3 WAYS BETTER THAN EVER 


Lochs Betteel — Tape Batter! , Drinks Betton! 


Executives find it takes writing smoothly, makes 
letters invite favorable attention. 
Your printer can tell you all about the new 


We set out to make an even better Hammermil] 
Bond than we had ever made before. Then, when 
we made it, we wanted to get the opinions of paper 
users. So we asked them—and our survey proved 
we were right. People who buy and use paper most 
agree—the new Hammermill Bond is even better 
than ever before for letterheads, sales letters, adver- 
tising enclosures—and for all your printed 
business forms. 

Hammermill Bond’s new qualities—the new 
blue-white, the increased crispness and crackle, the 
improved strength—add distinctive appearance and 
help get office work done faster and easier. Secre- 
taries find typing looks neater and easier to read, 
that erasures are clean and scarcely noticeable. 


You can obtain business printing on the new 3-ways-better 
Hammermill Bond wherever you see this shield on a prin- 
ter’s window. Let it be your guide to printing satisfaction. 


Caplin pointed out that — 


Hammermill Bond and its outstanding qualities. 
He has already found that it performs better on his 
presses, gives sharper, clearer results. He’ll be glad 
to help you design handsome letterheads and 
efficient business forms that will save you time and 
money. For a sample of the new 3-ways-better 
Hammermill Bond, write to Hammermill Paper 
Company, 1459 East Lake Road, Erie 6, Pa. 


MMERM) 
w'Bonn —< 


LOOK FOR THE HAMMERMILL WATERMARK 
++-OUR WORD OF HONOR TO THE PUBLIC 


LARGEST—Lignum-Vitae 
says this 2712 Ib. gavel is the world’s larg- 
est. Used at the National Retail Jewelers 
Convention, it’s shown in the hands of 
Sandee Gold, daughter of Lignum-Vitae 
president Sam E. Gold. 


Products Corp. 


he got them—fast and thick. 

The following week, Adver- 
'tiser’s Weekly printed four let- 
\ters. The first said, “‘ ‘agent’ always 
sounds to me so closely allied to 
‘tout’”’ and suggested instead “ad- 
|vertising adviser.’’ The second sup- 
|ported “advertor’” and the other 
|'two nominated “ad executive” and 
'“sales tactician.” 


|8 Seven more letters made the 
|July 23 issue. The suggestions: 

| 1. “Advertisor.” (This was orig- 
inally rejected by Mr. Caplin be- 
cause it was too close to “adver- 
tiser.’’) ; 

| 2. “Advertologist.” The writer 
said he got this name out of an 
American book on advertising. 

3. “Advertisant.”’ Compares fa- 
vorably with “accountant,” ‘“con- 
sultant,” etc. 

4. “Publicitor.” 

5. “Adist.” The writer likes the 
term coined by “our American 
counterparts’—“ad man”—al- 
though he feels “that this does not 
have sufficient dignity to be used 
in this country.” 
| 6. Opposed to “advertor” be- 
cause it signifies “one who ad- 
_verts, i.e., refers to, or alludes to.” 

7. “Adventor” to suggest “cre- 
ator of ads” or “advendor” to sug- 
igest “advertising salesman.” 


= The following week the trade 
paper devoted almost its entire 
letters column to more suggestions. 
Joining the race were (1) “pub- 
licist” or “propagandist,” (2) “ad- 
vertitioner,” (3) ‘“advertist,” (4) 
“adphysician,” (5) “marketect.” 

One contributor thought the 
whole idea “laughable” and asked 
why admen “take themselves so 
‘seriously.” Another asked: ‘Why 
‘change the name of advertising 
agents? They now call themselves 
}all manner of fanciful titles. For 
example: advertising practitioners, 
contractors, consultants, publicists, 
public relations officers, liaison of- 
ficers—almost anything which 
sounds mystic, rather grand and 
satisfying, very much like a word 
I have just coined—Okecharma— 
which does not mean anything I 
|can think of, but is pleasing for 
‘the utterer.” 


|@ The next week, in its Aug. 6 
‘issue, Advertiser’s Weekly printed 
two final letters, one voting for 
/“publicist” and the second pro- 
posing “advertising commission 
agent” in view “of the way an ad- 
vertising agent gets his remunera- 
tion.” 

With this, the editor called a 
|halt to what one letter writer 
‘called a “parlor game” by append- 
ing the following brief comment: 

“This diverting correspondence 
;must now cease. Other suggestions 
received include ‘sales producer,’ 
‘advercate’ and ‘advertician.’” 
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How doYOU measure a news 


A, 


A 
Z 
ft 
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paper's dominance; 


Advertising? 1; the dominant newspaper the one that led 
its nearest competitor by 2,225,000 lines of total display last year? 


Gains? I; the dominant newspaper the one that gained more than 685,000 

lines of retail advertising during the first seven months of 1953... twice the 
daily gain of its nearest competitor . . . Sunday gain six times that of its nearest 
competitor? 


Consistency? Is the dominant newspaper the one whose seven months’ 
record is a continuation of eight straight years of retail advertising gains? 


Want Ads? 1; the dominant newspaper the one that carries 72% of all the 


want ads... or more than twice as many as all other newspapers 
in the city combined? 


Circulation? 1s the dominant newspaper the one that has 
40% more daily circulation t\\n its nearest competitor and 100% more 
Sunday circulation than the cond Sunday paper? 


Any way you measure it— sews, advertising or circulation . . . daily or 
Sunday — The Examiner is b. /ar the dominant newspaper in San Francisco. 


The San Fran. isco Examiner 


HEARST ADVERTISING’ ERVICE 


Authority: ABC reports and Media Records 


badd 


RNC ARS eT Mal Tote alte cre ages 2, oa RR re a fee RS ay i Ps pee a ee IE ee tert ee ae te ky ee 
Pg Ne ees ee gaan Sh ee ek: ee ae eh ee oe ae et RS ge Tone ole Ree ee 
tg 
— eee = 
— ee — ——— = 
oe SEE Ses. SS SA ONO 
_ Pr, = oe SS —_ = > ; 
XZ LE SSS OSS Ss SDS x 
Pe aa <i —< ve ~s- * w. S i. 
EEE ZZ SSS SSE : 
a Ze - » Ogee —_— ——— — a ie AN : 
_ Ge ED 
A “fe oF GS. Se “Se ————— Saree ~ tis = tg “ SS z \ \\ 
KM Z jy or a of — ~ — e = “TX \ \\y \ 
/ LA if thy g ihe FF et a pe SS ~ , sr ——- —\ N \ \ . \ \® \ R' \\ 
YY YY Yh Legler yi 2, Uf rp La a RA \\\ 
4 WY Lie fd Z ae ss y ae ~ é e : = ieee ; . X ’ P . 
ih Z ee « OES CE a My i\. > \ YAY \ . 
VE St YZ ae AIS OID PREBE E sd Vn MANE ANNALS \\\\ 
THE Vy Si gi SD Aiea GaN esis: Ste = SSH LOAM) ARYA | NV \\ 
WL, Wi bt PLSD a AY BY a TS a Bes = et << e fi \ \ : AN | 
e LY " io “ —c ST. 1S 8 SBN) Vee - / \* \ ’ 
/ / ", nd 4 tj "4 y y ‘Y “i he ra ‘Ga- ay ee ae Se = » ates ee ‘ a : Mf : \ ‘ \ \ ith 
| My biel, Ye fo GF RTER Wit Ne ok } \N PV Ii 
} 4 4 F g 4 7 - _— oa * | we haat = os we) J As 2 “¥ ‘ . \ : N \ \ . ‘ : | } 
Le WM | bof © an oe SS SE se Nice ) : YAY ’ i 
if ty “A Fhe Jf J ( PRE VOLO NSO eee // een PAY f 
1 AA i Y YL) GOK EE ONS SS ea = iy | OE = VY a 
V iE toe = Lag 2a 
" y ¢ _. pe rg nae rd _—— <+— . tergt 3a 6 or 4 a, 10 \ ) / VA 
i: | LL Spe ge- SARE SS ee i Se *: WR Nes VAY \ 
OI PR ka SS SESS SS AL ead WAAL | 
: a Gi Sy : Ad Op Re —- <== - aia ee ty = ~ Beant, EZ 2 \\\ | /) AU i en 
j RL AS hat PE Sw ~ SS Seen er = ~~ Ee 8S ia - \| | ah ‘yiage 2s 
Ds : a .: poe ~ ay I = X "apa ae; ey eas » — ie “ Z ~ ~ >: “3s . koe foe ae oe \ \\ 4 | | | { 4 ’ Bh ye - 
4 ) “At FY = . SS a a ee ie ere he i aA Pay OR Bil V VV Th | WALT ] eS pe, 
A) ,) <A ESOS een ION, = ees Ses SS e en ae Se, tS ese St Alii lf i eS Be 
. a at =o Sx Oe — — ‘ ae ae gece 2° .*: —— s 0 i OO I ela a SAP Soma "Ow -> ' ) }} | / j yah 
. rapa ee SR See SS SR BES ee ee ey a | / WA i 
- hi 6 OR SSS SS ees ae DF ake ee i, }})) I} WMA pai 
' \ Sat Se eS SSath a SSS a Bee: \' mm | I Ly Vit ae 
VW cease ete Sr mae |) YEA, ea 
, b a Se ee = ee eS OS eee SES ae eee ORES Sere ays he | af f caves 
° Wi === — SS Se Se ee came 1 | HWY), ee 
SS ee a SEE PR of ie \ /], Mt WY LUE Uj se 
OW) ses Seo aS eS ee a: Re eee = 
MI 22 =: Se Se ee ee 7 aay Na \ LLIN UGA | oe 
ee ae os oe SS See SO ~ => = \ LWA LT), Vy 1) | eS 
VAN EOS oe Ee he ee ee "35a Sel ae 47s my fd AVA Y/ 1] / a 
MU, 2 ooo OE SS SSS is ff ses j V4 Zi YY Yd iy 
\‘\ ae arty SE Se ee ce Se me yy - ee a ¥ a LY Atl I, VA Si PA }/,/; 
\ a4 Pt ae ps "ie" goes ae aie TS eR <5 ee = j sno Si" j , e " r re 1/ // WT Uff, WY Na 
\ be Peete ELS ee ge ee a we See or ce - / \ ‘ / Vy oe 
a Boat oe. 272s eed Rigen wer Gees Rh at ee ~ . . ey Wa MY /, Yip Us jf | iat cd 
\ i —— SR SS Nee: a te oo ae 4 — . ; / 44, J/ if vf ] / eae 
\ . ° ee die alee ae — ™ 4 r a 77 / thijl off ‘i / 
\ ee ee = = - Se, C/A // LA § LT} j 
NM 1 \\\ AN ag ee : , nn a gs Ci, sy / Up Jf ) 
\\ | \\ ey Sa . "2" F. We — — " ae ae EZ OALY ff ;/ ane 
\ ) \ 3 x ‘ . \ ..* — 4 ee = y Y ff ly a 
i) | BY NY ° hs QA ie SAK ‘ ae 4 — . - — 4 ZA fT tiff J) i ae 
KT \\ \ . : a SS SO — = 2 > _ eae Bes ty 4 /, eee 
i\\\ te a ag asia —_— J — <= — ZZ o “4A Ve hij, / : ee 
\ aN \\\ INN Wes o “i ~ ee a7 ig if 4 Vi a me oe 
bs, \ WANA i oy — a SES 2 oy YZ, Vip 1/4 anil 
\ ‘ WA VAAFES . “x ne wn o See eee EZ - lity # 44 
NYAS NS as S - — ea - — = Le Aft y LZ / 
7 N ~ aS a — Sa >~s_e ——>. —_— =} mee - ——<= = 7 oo wre 2 2 Lh tpg a 
e Ww A \ eee SD ———s a = ———— _ == i Ae I OL, es 
NSS SSeS 5 | SS: ZA NZZZ Ze ie 
SOS AE == =f — eg PS SS Zo _— eae, 
- WRAY SS SS —— SS SS Ss ee —<-~ r= ; aay E peers 
- WQS Bee SENS) (SSS ———— LEBEN “Bf - ee 
SS&rrXQ We SS 4 — es 5 ee : Z ES f/f : ; &.. ae 
i AA SSS = . 7, —s oa ge a GE, fe res a 
SS QS SSS —S Se eae Se F LAA SZ _s es 
SSS ESS SS i ee OO “AZ, Me o 
r So Ree aw ee ge gee ge as SS, £2 isn 
~~ Se SS ~ Y ~ =— — ee “.. - wae > rn “Ze ast Fes wigs 
n ! = — —-# r <n a eS SS _ i = ayes! -— a ge pote ~ eee E 
— = ———s, oe — a ee aoe SF = 2 hae 
~ —. = So a i — oe Face. 
oo ~ —-- o aE. =— Ss ace ‘en x —_— - Wie - 
o- ay — eee aoe _ — : aie 
4 a7 7 “7 cm : i 
po EZ yee 
e LD -” i i. 
br Sai 
“ [ae 
' a “gi ; 
d : 
peicetedinneiemmadl pied 
. ey 
” > es: BF tee — am 
- ; |) Es =. 
- ict tid) ee Bo 
: I HE oho te 
“Edt Fea: i= ae 
+ + Set s oe 
‘ 4 Of} Eeerr Bios 
le f jit | ie i lips, 
i PE tetae Bie. 
: t Ei cies Baste ot 
j= < | % me # xe : : a 
- | ‘i \\, pega De 
) ‘ ‘ s |, Be a tee . 
Ae ie | |). eae Bis ee 
A 4 5 . pase 2 sige, is 
e A’ |: |, aay ae 
d t } . x at. ce aa ee e ; 
18) :$ (ERE A ae ; i 
j fe $3 Be 
iy | ; te 3 : | 
= Phil le lE : 
2S ‘ +} ea igs iat: 
or Batewen, ss 
| 1 coe a os 
“i oe Li ES ae 
s, | : \ iis Sg 
- 1 |. ie: * a 
d ‘ ic | a ees Beas 
d f » 48 etic: alae 
? a vee Pa are i 
7 HL its Vee: x 
or ) f # Be < ae 
"| Be ts eae 
eee + : 
6 we E 2 
od 4 iE pa 
x we D 
x as 
al f * 2 4 3 — — ‘ 
* a \ ‘ - i: , 
n ec , 
i- ‘ . $e ; 
” i : eh f . 
i A 
a a ie ad 
er Af ti if ee aati 
i- 1 aoe 
t: ‘TN Ha ee 
ce iyi was ee sik 
ns je Hf : $: Syne 
44 1b 1 | ae ee 
; oe et i 
AAALLL Sr ae 
te GAA ee g ° ; 
3 ie Sa a ¥ os : i i : ri aoe ‘ : 2 ; meh nee sag Aes ; i oa on sare x SS ame eMene “tae “d oe Sa ears Leas tomy %e K ae a cig ar ¥ ¥ , ‘ “ o . e 7 +3 sie (te: ie # — ze, ig ~ a ee ‘ py oie tate we ryt ‘ * + in ae Yt by #4, 


Bo a ey a 
a Ereeen eS aa 


Starting October 21st as a 25¢ weekly, JUDGE will be available only at leading 
newsstands except for a select list of charter (numbered) subscriptions at 
$10.00 per year. There will be no special offers or complimentary subscriptions. 
Distribution 200,000. Advance ‘indications from the country’s leading 
magazine distribution organizations indicate a sell-out. 
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Mr, David N. Laux 

JUDGE Magazine Inc, 
9 Last “Eth Street 
New Yor, 17, N, Se 


Dear Dave; 


Perhaps NO one in the Country ter Walifieg than fT 
to pass j dement © possib t JU 
“YY first JOb (fort Years ago) was he lie-Judge 
: Publish nF Com under John Reuben 5 hleisser. In 
4 ose day » JUDGE Was one Of the Powerf., BaZines 
4 1n Am a Itywy livi & proof th he "p i chtier 
| ‘ than th Sword, t nY fanous 5} fans °d in its 
: Pages, such S the “publican Partyts np 1 Dinner Pailm 
: ; ~~ 4nd its crugag “ven the polit S trenble 
; | Not Only was MY first Job on gy GE, but I was handling the ee 
4 news stand distribution °1 JUDGE when it ceaseg Publication ES 
/ eee Att Of Newboid mr. rtth. Incidentey net ie 
Was se]) DF ver; icely at o Per cop ht YD until the ee 
3 very e q...ang ma money ! ee 
| In m Pinion, there i, 2 great no or a pu lication of 
. atire ang UNOY that will Present oliti » ©&conomic 
and gs Cia] issues Our time With a ¢ Car-cy »a firmative 
j attitude toward traditiona) American Values ang ideals __ 
i and JUDGE is the Perfect Magazine to filj that &8D in the 
Publicatio, field today, 
: AS I saig before, yupge 48 & “natur.i0 and I predict tha; 
At will Sel] Sut right from the Start! . 
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Advertising Age, August 24, 1953 


Jacobsen to Adopt 
Medical Theme for 
Snow Plow Campaign 


Racine, W1s., Aug. 18-—Jacobsen 
Mfg. Co. will concentrate an ad- 
vertising campaign for its home- 
size power snow plow between 
Dec. 1 and Jan. 15. 

The campaign will break nation- 
ally with one-column ads in 
December issues of Better Homes 
& Gardens and Pathfinder. The 
theme, “Just What the Doctor 
Ordered,” is based on medical ad- 
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ROVARY SHOW PLOW 


Here is good medicine for the man who is 
sick of shoveling heavy snow. New design 
features give the Jacobsen Rotary Snow 
Plow a snow-moving capacity never before 
achieved in a unit of this size. Clears about 
85 sq. ft. per minute in average snow up to 10 
inches deep is light and easy to handle. 
Let us show you why a Jacobsen is the 
outstanding buy in rotary snow plows 


(DEALER'S NAME) 


vice that men over 40 should avoid 
strenuous snow shoveling. 

Dealers will receive poimt of 
sale banners and newspaper mats 
repeating the magazine ad copy 
and art. The retailers will be in- 
‘structed to run local ads at the 
time of the first snow storm in 
their areas. A one-minute radio 
spot also has been prepared for 
dealer use. 

The snow plow was brought out 
this year by Jacobsen to supple- 
ment its line of power lawn 
mowers and fill the seasonal slack 
for the factory and salesmen. The 
snow remover is powered by a 
gasoline engine and retails at $125. 

Bert S. Gittins Advertising, Mil- 
waukee, is the agency. 


Names Loudon Advertising 


French, Shriner & Urner Mfg. 
Co., Boston shoe manufacturer, 
has appointed Henry A. Loudon 
Advertising Inc., Boston, to handle 
its advertising, effective Sept. 1. 
Chambers & Wiswell, Boston, is the 
present agency. 


(ADVERTISEMENT ) 


Slater System V. P. 


Charlies W. Zerweck has been named 
vice president of Slater System, Inc., 
Philadelphia, food service manage- 
ment. Mr. Zerweck is a regular reader 
of The Wall Street Journal. Like most 
men everywhere who are getting ahead 
in business he finds The Journal pro- 
vides necessary background for im- 
portant decisions. What an advertising 
medium! 


Coast CBS Names TV Execs 


Columbia Broadcasting System, 
Los Angeles, has named four ex- 
ecutives to direct its television ac- 
tivities on the West Coast. They 
are James Fonda, with the com- 
pany in both TV and radio for five 
years, to director of network pro- 


'grams, Hollywood; Cecil Barker, | 


|formerly with American Broad- 
casting Co., to executive producer; 
| Hal Hudson, executive assistant to 
Harry Ackerman, v.p. in charge of 
network programs in Hollywood, 
| to general manager of CBS Tele- 
vision, Hollywood, and Ben Feiner, 
executive producer, who has been 
given the added responsibility of 
the new Bob Crosby daytime show. 


Richards to Getschal Co. 


Caryl Richards Inc., New York 
maker of hair preparations for 
beauty salons, has appointed Gets- 
chal Co., New York, to handle its 
advertising. A newspaper 


magazines. Gibralter Advertising 
Agency, New York, had the ac- 
count previously. 


test | 
campaign is planned, and will be’ 


Inquiries to Ads Promoting New England 
Show Seashore Copy Pulls Best Response 


Hartrorp, Aug. 18—Some facts;to the council and cross-checked 
on response to regional advertising by state boards for duplication. 
“appeals” have been uncovered ar Of a total of 1,484 inquiries re- 
two recent advertising surveys| ceived by all states, 37.2% were 
conducted by the Recreational De- from people who answered more 
velopment Department of the New than one ad. Nearly 10% of the 
England Council, regional promo- responses were from people who 
tion unit serving the six-state New answered all three states’ ads. 
England area. 

This year, the council ran four District of Columbia, Canada and 
small ads, identical in size and Cuba. The eight best sources of 
layouts, with each featuring a dif- inquiries and the percentage from 
ferent regional “appeal.” /each: New York, 56.3%; New Jer- 

Response to each appeal, after sey, 14.1%; Connecticut, 5%; Penn- 
four months, was: Seashore, 3,227 sylvania, 4.9%; Massachusetts, 
inquiries; countryside, 2,466; 3.8%; Ohio, 3.4%; Virginia, 1.7%, 
mountains, 2,020, and history, 1,- and Canada, 1.4%. 


329. 
KOMU-TV Signs 4th Network 
KOMU-TV, Columbia, Mo., has 


® The second survey covered re-| 
sponse to ads run by Maine, New 


Replies came from 32 states, the 


signed affiliation contracts with 


Tractor Makers Merge 


Massey-Harris Co., Racine, Wis., 
maker of tractors and farming 
equipment, and Harry Ferguson 
Inc., Detroit manufacturer of trac- 
tors and farm implements, have 
merged their organizations under 
the name of Massey-Harris-Fer- 
guson Ltd. James S. Duncan will 
be president of the new organiza- 
tion, and Harry Ferguson will be- 
come chairman of the board. The 
Ferguson name will continue to 
be carried on tractors and imple- 
ments of Ferguson design. 


2 to Tri-State Advertising 


Monarch Steel Co., Hammond, 


Ind., has named Tri-State Adver- 
tising Co., Warsaw, Ind., to han- 


dle its advertising. Creighton Bros., 
Warsaw, breeder of White Leghorn 
— has appointed the agency 
also. 


CBS Radio Names Allison 


followed by insertions in consumer | 


Hampshire and Vermont in the 
|May 10 summer travel edition of 


all four television networks—ABC,| Milton F. Allison, since 1949 an 
CBS, DuMont and NBC. The Uni- account executive of WLW, Cin- 
versity of Missouri-operated sta- cinnati, has been named eastern 


_the New York Times, with all in- tion will begin commercial tele- sales manager of CBS Radio spot 


quiries traceable to those ads sent casting this fall. 


/sales in New York. 
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Gene VW edereit, director 
of advertising for Tube 
Turns, Inc., and the 
Girdler Corporation, 
Louisville, Kentucky, 
studied artat Milwaukee 
State Teachers College. 
He joined the Eb. F. 
Schmidt Company of 
Milwaukee, and 

became Vice President 

in charge of Creative 
Service, a position he 

left to take up his 
present work. He is a 
member of ANA and 
DMAA. In 1948 he was 
elected director-at-large of 
the NIAA and re-elected 
in 1950. In 1951 he became 
vice president and was 
elected president in 1952. 
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Molded Plastics Sets Drive 


International Molded Plastics 
Inc., Cleveland maker of Brook- 
park and Arrowhead dinnerware, 
will launch fall promotion to intro- 
duce its new starter set to retail at 
$14.95. The Modern Design and 
Desert Flower designs in the) 
Brookpark line will be featured in 
fall insertions in The Bride’s Ref- 
erence Book, Bride’s Magazine, 
House Beautiful, House Beautiful’s 
Guide for the Bride, House & Gar- | 
den and Living for Young Home- | 
makers. Lang, Fisher & Stashower, | 
Cleveland, is the agency. 
Newman Industries to Feeley 


Newman Industries (America) | 
Inc., New York, British maker of | 
electrical motors, has appointed 
Feeley Advertising Agency, New | 
York, to handle its advertising, di- | 
rect mail and publicity. 


Bowman Joins JWT, Toronto 

J. M. Bowman, formerly v.p. of 
Stewart - Bowman-Macpherson | 
Ltd., has joined the Toronto office | 
of J. Walter Thompson Co. in a| 
senior executive capacity. 


» Fat 


CARE AND FEEDING—Hittenberger’s department store in San Francisco took the 
advice of H. W. Gossard Co., Chicago corset maker, in setting up this window display 
on the “care and feeding of your girdle.” Display cards like those used by the San 

Francisco store are being made available to other dealers by Gossard. 


Recommended Sizes for Fractional Pages 
for 7x10” Business Publications Issued 


New York, Aug. 18—Recom- 
mendations for standard fraction- 
al page sizes for all 7x10” busi- 
ness publications have just been 
released to member publishers by 
the uniform practices committee of 
Associated Business Publications. 

They are the outcome of a study 
that revealed that 100 representa- 
tive 7x10” publications specified 
118 variations in their quoted di- 
mensions for 18 different fraction- 
al-size page units. Five different 
sizes were named, for example, for 
half-page units, and six separate 
dimensions were given for sup- 
posedly standard vertical two- 
thirds page units. 


j 

|'m In releasing these results, the 
‘committee said “it would be a 
great service to advertisers and 
| agencies if all business paper pub- 
|lishers could agree to standardize 
‘on one size so that the average 


NEP has found a formula... 


“The fact that National Business Publications has found a 


formula for affinity between ABC and CCA-audited business 

publications is a mighty good sign that advertisers are going to 

get the inevitable benefits of unified thinking, planning and 
action from their most important media of promotion.” 


NBP has indeed “found a formula!” 
By combining paid circulation and con- 
trolled circulation publications in’ one 
smooth working group, NBP has made 
publishing—and association—history. 
Since April, 1951, when NBP membership 
was opened to any publications audited by 
ABC or CCA, or both, the number of 


magazines in the NBPgroup has jumped to 


— Gene Wedereit 


147 with a combined circulation of more 
than 3,400,000, making NBP the largest 


organization of its kind in the world. 


Because NBP members are constantly 


working together to create better pub- 


lishing values, advertisers can look for- 


ward to continually increasing benefits in 


this, their most important medium of 


prome tion, 


First for the Business Press 


NATIONAL BUSINESS PUBLICATIO 


1001 FIFTEENTH STREET, N. W. + 


The national association of publishers of 147 
technical, professional, scientific, industrial, 
merchandising and marketing magazines, 
having a combined circulation of 3,440,542 
... audited by either the Audit Bureau of Cir- 
culations or Controlled Circulation Audit, 
Tne. soot serving and promoting the Business 


WASHINGTON 5,D.C. - 


STerlin 


Press of America...bringing th 
pages of specialized know-hou 
vertising to the men who mak: 
in the businesses, industries, 
professions .. . pinpointing you 
in the market of your cho 
for complete list of NBP p 


S, 
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fractional-page user would not be 
confronted with plate size prob- 
lems arising from these inconsist- 
encies.” 

A survey of ABP membership 
has revealed that the majority of 
publishers should be able to agree 
on standard sizes for the 10 most 
commonly used fractional size 
units. 

The following are the fractional- 
page standards recommended: 


Vertical 24 page ............ 49/16 x 10 
Horizontal % page .............. 7x4% 
Vertical % page ..............06 33% x 10 
Island % page .............. 49/16x7% 
Vertical 4% page ............. 23/16 x10 
Square \% page ............ 49/16 x 4% 
Horizontal % page ................ 7x2% 
Square % page .............0 33% x 4% 
Verticle % page .......... 23/16x 4% 
Square % page .............006 3% x 2% 


Hooper Calls His 
San Diego Hooper 
Report Dishonest! 


New York, Aug. 20—The most 
surprising release received recent- 
ly by ADVERTISING AGE came from 
C. E. Hooper, who applied the sort 
of language to himself that re- 
searchers generally save for each 
other. 

Said release let it be known 
that C. E. Hooper Inc. had “re- 
called a special summary tele- 
vision survey covering evening 
hours in San Diego for the week 
of July 6-12. In its place in the 
files of each subscribing agency, 
advertiser and station is the 
standard TV Hooperatings re- 
port covering the week of June 
26-July 2. 


@® The reason behind this move 
was explained as follows: 

“Due to what Mr. Hooper de- 
scribes as ‘obviously inaccurate, 
probably dishonest interviewer 
work’ done for the special re- 
port, ‘television station XETV in 
the ‘special’ report was reported 
to have but 5.3% of the audience 
between 6-8 p.m., Sunday-Friday. 
The ‘complete’ report contains 
radically different figures for the 
6-8 p.m. period showing XETV 
with 25.9% of the San Diego tele- 
vision audience.” 


REFRIGERATING 
ENGINEERING 


offers the largest circulation 
and deepest penetration 
in the plants of 


manufacturers of refrigeration 


and air conditioning 
equipment and appliances. 


@ 


REFRIGERATING ENGINEERING 
Published by 
THE AMERICAN SOCIETY 
of REFRIGERATING ENGINEERS 


4115 Edwerds Road 
Cincinnati 9, Ohie 


40 W. 40th Street 
New York 18, N. Y. 
LAckawanna 4-6945 
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Some coverage all right. But we can beat it in “Test Town, 
U.S.A.” The South Bend Tribune has no blank spots in 
its coverage. It saturates the South Bend Metropolitan 
Area to the tune of 103.3% (yep, some homes even get 
| 2 Tribunes)! No other medium reaches more than a small 

| 7d fraction of the families of this great market. Write for 
free market data book, “Test Town, U.S.A.” 


ULE 
FRECKLE 
AMPION 


The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


F. A. Miller — Pres. and Editor 
STORY, BROOKS & FINLEY, INC. © NATIONAL REPRESENTATIVES 


Buy WHO 


and Get lowa’s Metropolitan Areas... 
Plas the Remainder of lowa! 


TAKE FOOD SALES, FOR INSTANCE! 
4.4% CEDAR RAPIDS - + - 
10.7% TRI-CITIES* 


10.7% DES MOINES- + «+ « 
3.1% DUBUQUE + + + + 
47% SIOUX CITY + + + « 
4.3% WATERLOO + + + + 


65.47% REMAINDER OF STATE 


Figures add to more than 100% 
because Rock Island County, Illinois 
is included in Tri-Cities. 


THE “REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 


(Which You MISS Unless You Cover the Entire State) 
65.4%, Food Stores 
61.6% Eating and Drinking Places 
44.8%, General Merchandise Stores 
55.6% Apparel Stores 
60.7% Home Furnishings Stores 
65.1% Automotive Dealers 
73.2% Filling Stations 
79.6% Building Material Groups 
WISCONSIN 60.4% Drugstores 


Source: 1952-'53 Consumer Markets 


BUY ALL of (OWA— ~ 
Plas “lowa Plus”—with : 
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SKY SAMPLE—Trans World Airlines is the first to give out Sky Guest Pacs to its 
passengers. Made by Guest Pac Corp., the above kit is given out on the coast-to- 
coast run. 


Franklin D. Schurz — Secy.and Treas. |Gruest Pac Corp. Arranges with TWA for 
Passengers to Get New ‘Sky Guest Pacs’ 


| New York, Aug. 20—Guest Pac 
Corp. is taking to the air with Sky 
Guest Pac, a new outlet for manu- 
facturers’ samples. 

Beginning this month, transcon- 
tinental sleeper passengers on 
Trans World Airlines’ deluxe am- 
bassador flight will receive a Sky 
Guest Pac as a gift upon boarding 
the plane. The kits are imprinted 
with the TWA motif. 

Each package contains a number 
of trand name items useful for 
the travelers’ personal grooming 
and convenience. They include 
Squibb toothbrush and toothpaste, 
Krank’s shave cream, Lentheric 
cleanup and after-shave lotion, 
Tartan sun lotion, Aziza mascara, 
Silver Star blades, Cutex lipstick, 
Fresh deodorant, Co-ets cotton 
squares, Bromo Seltzer, Dark Bril- 
liance perfume, Eno salts, Sucrets 
lozenges and Trip-suds for wash- 
ing nylons. 

Participating manufacturers, in 
addition to furnishing their sam- 
ples, pay a total fee of $300 for 
the distribution of their product to 
7,000 airline travelers. 

Guest Pac is currently negotiat- 
ing with other airlines for addi- 
tional sampling franchises. 


June TV Set Sales 
‘Increased Sharply,’ 
RETMA Report Says 


WASHINGTON, Aug. 19—The Ra- 
dio-Electronics-Television Manu- 
facturers Assn. reported today a 
sharp increase in TV sales for 
June, bringing total sales for the 
first half of the year to 2,775,900 
sets. 

June sales of TV receivers num- 
| bered 431,089 compared with 244,- 
191 moved through retail stores 
|in May. 

Radios continued to outsell TV 
sets in June but suffered a sharp 
slump from May. June sales of ra- 
dios totaled 449,116 compared with 
716,407 in May. Radio sales for the 
six-month period numbered 3,- 
(017,196. (Radio sales are exclusive 
of automobile receivers.) 


‘Chicago JWT Appoints 3 


| J. Walter Thompson Co. has ap- 
pointed three new members to its 
Chicago staff. They are Richard D. 
Allen, formerly v.p. of Quaker Oats 
International; Bernard Sabath, 
formerly Chicago copy chief of N. 
W. Ayer & Son, and Janet Dunlevy, 
formerly editor of a research di- 
vision publication of Armour & 
Co. Mr. Allen will be assigned to 
general account service work, while 
_Mr. Sabath and Miss Dunlevy have 
been assigned to the copy depart- 
ment. 


Dewees Opens Ceast Office 


Malcolm Dewees has opened his 
new agency offices at 210 Califor- 
nia St., San Francisco, under the 
| name of Malcolm Dewees Inc. The 
‘agency handles public relations 
also. 
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whole Country-Side market — town and farm—as nothing else does. 
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Thomas Joins KLZ-TV, Denver 


Lewis Thomas, formerly radio 
and television columnist for the 
Denver Post, has been appointed 
promotion manager of KLZ and 
KLZ-TV, radio and TV properties 
of Aladdin Radio & Television Co., 
Denver. 


ae PSR Ie eee eee 
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Coast Good Humor to Ross Roy 
Good Humor Co. of California 
has appointed Ross Roy Inc., Hol- 
lywood, to handle advertising for 
its Good Humor sales cars and its 
Curries & Chapman ice cream store 
chains. Advertising and promotion 
plans will be announced later. 
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Effective July 1, 1953 


FOR THE QUAD-CITIES 


vow CBS ¥ 


Les Johnson, V. P. & Gen. Mgr. 


Bhai BUILDING, ROCK ISLAND, - uuos 


Represented by Avery- “Knodel, Ing. 
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|@ Estimates of 


Auto Makers Say 
GM Fire Won't 
“pe Ad Programs 


Detroit, Aug. 


above $40,000,000, with final fig- 
ures hinging on how much pro- 
duction equipment and inventory 
can be salvaged. This ranks the 
fire as the most costly disaster to 
hit any single industrial plant. 
The fire took 4,000 new cars a 
day out of production, according 
to conservative estimates, and 
idled 50,000 workers in assembly 


19—Destruction | plants depending on the trans- 


of the General Motors Corp. auto-| mission. Many months are ex- 
matic transmission plant last week | pected to pass before effects of the 
has not brought a cutback in ad fire are wiped from the auto sales 


[eras 


Officials of severa] auto manu- ; 
facturers told AA that there are With three of its passenger car 
no plans to change ad programs, | divisions feeling the pinch immed- 
but added there is no assurance of | iately. 


how long this will hold true. 


| picture. 
Hardest hit is Genera: Motors, 


All Cadillacs, 98% of Oldsmo- 


The fire in the suburban Livonia | biles and 88% of Pontiacs were 
plant cut off production of 90% | being equipped with Hydra-Matic 


| of Hydra-Matic transmissions used 
|in GM’s Cadillac, Oldsmobile and | 


|Pontiac cars and G.M.C. trucks. 


| Hudson, Kaiser, Lincoln and Nash 
|cars also are equipped with the 


Hydra-Matic Unit. 


damage range 


transmissions. These plants will 
be forced to curtail production, 


| although Pontiac plans tu turn out 


a larger number of standard-shift 
cars. 


® Lincoln production will dry up 
in a week, since all of its cars 


The Detroit Times 
“HALF’ 
of the Detroit Market 
consists of 


1/2 MILLION people 
who, this year, 


will consume 


a powerful quantity 


of what you 


have to sell— 


—to SELLEM— 
“TELL EM" 


with advertising 


in The Detroit Times. 


The Detroit Times “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


Advertising Age, August 24, 1953 


are Hydra-Matic. Ford and Mer- 
cury divisions use a Borg-Warner 
automatic transmission. Mercury 
production will be boosted to try 
to tap the Lincoln market. 

Kaiser’s auto production has 
been closed down since June. The 
company is integrating business of 
Kaiser and Willys Overland Mo- 
tors, Toledo, which it purchased 
recently. Kaiser also is negotiating 
a labor contract with the CIO 
Auto Workers union. 

Nash has been shut down six 
weeks and before the fire did not 
plan to resume production until 
next month. Hudson is making 
changes for its 1954 models of its 
larger cars using Hydra-Matic 
transmissions. 


ws Without the transmissions, a 
large section of the industry will 
find production halted and many 
of its workers idled. Auto execu- 
tives agree that attempts to sell 
higher-priced cars with automatic 
transmissions replaced by standard 
gearboxes would be futile, regard- 
less of how much advertising is 
thrown into the campaign. 

Then, too, they feel that even if 
such an attempt could be carried 
off, it might take the edge off the 
industry’s successful promotion to 
convert motorists to ‘“‘shiftless” 
driving. 

General Motors is in close nego- 
tiations with Kaiser Motors Corp. 
for use of 1,500,000 square feet of 
the big Willow Run plant, largely 
idle since the Defense Department 
canceled huge airplane contracts 
held by Kaiser. 


s So urgent is the situation that 
several companies have offered 
aid to GM. Ford Motor Co. of- 
fered the loan of its old Lincoln- 
Mercury facilities in Detroit, aban- 
doned several months ago when 
the division moved to nearby 
Romulus. 

Packard Motor Car Co. report- 
edly offered to try to convert its 
Ultra-Matic transmission to supply 
Hydra-Matic users. 

The interruption came as the 
industry was enjoying one of its 
highest production levels in his- 
tory, but also when dealers hold 
the largest inventory of new cars 
since the war. 

For weeks now, the industry has 
been rife with reports that any 
medium or higher priced car could 
be acquired at considerably less 
than list price. The slackening of 
production scheduled because of 
the fire will firm up the sales pic- 
ture. Talk of discounts already is 
disappearing. 

The fire will not delay the new 
models due to begin hitting the 
streets within a month, with Hud- 
son leading the parade and Pack- 
ard following soon afterward. 

With the high inventories, it is 
\likely that immediate deliveries 
will be common, even to style, 
color and trim. Some optimistic 
persons are hinting at possible 
price cuts, but insiders say this 
is just wishful thinking—unless 
dealers split their take with custo- 
mers. 


ABC-TV Adds 3 Stations 


| Three stations have affiliated 
/with the television network of 
American Broadcasting Co., New 
York, bringing the total number 
of TV affiliates to 149. The new 
affiliates are WSLS-TV, Channel 
| 10, Roanoke, Va., owned by Shen- 
_andoah Life Stations Inc.; WLVA- 
TV, Channel 13, Lynchburg, Va., 
owned by Lynchburg Broadcast- 
ing Corp., and WILS-TV, Channel 
'54, Lansing, Mich., owned by 
Lansing Broadcasting Co. 


GRA Associates Bows in East 


| GRA Associates, a new Philadel- 
|phia art design group, has been 
| formed at 312 S. Camac St. Joseph 
Gering, formerly art director of 
/N. W. Ayer & Son, Philadelphia, is 
/head of the new group. J. Permar 
|Richards Jr., formerly v.p. of R. 
A. Ogden Co., heads the sales de- 
partment. 
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NORTHWEST 0. AIRLINES 


SHORT ROUTE TO THE ORIENT e 


SINCE THE TRUCE—Northwest Airlines has 
begun running this copy in key cities and 
the Wall Street Journal to pick up traffic 
from business men who may be going to 
Korea to handle some of the forthcoming 
rehabilitation work there. 


Toni to Introduce 
New Prom Permanent 
for Under-14 Set 


Cuicaco, Aug. 19—Toni Co., 
which last year introduced Tonette 
home permanents for children 
(AA, Jan. 7, ’52), is introducing 
another one under the Prom label. 

The new Prom children’s kit, 
“designed specifically for waving 
the tresses of America’s 17,400,000 
little girls of 14 years and under,” 
will be put into national distribu- 
tion this month, and national ad- 
vertising for the product. will 


Kaye Agency Resigns Brace 


John Kaye Agency, Kansas City, 
Mo., has resigned the account of 
Piper Brace Co., Kansas City, mak- 
er of back and foot supports, and 
the Piper Brace Sales Corp., effec- 
tive Sept. 1. 


2 to San Gabriel Newspapers 
Max Daley, formerly publisher , 

of the Citizen, Beverly Hills, Cal., | 

has been appointed sales manager 

of San Gabriel Valley Newspapers pote 

Inc., Covina, Cal., publisher of a 

chain of six newspapers. Clarence ‘ 

A. Gebhart, advertising manager 

‘of the Argus-Citizen, Covina, has 

been named advertising director of 

the company. 


Montclair, N.J., Agency Bows 


Josephson, Gulick & Cuffari, a 
new agency, has opened offices at 
427 Bloomfield Ave., Montclair, | 
N. J. Principals are Paul Joseph- 
and Donald S. 
Jones, v.p. Charles F. Gulick will | 
be copy director and Thomas P. 
Cuffari will be art director. 


Saves Action 


in the Oregon Country 


when you use Portland’s 
ONLY home-owned newspaper 


you get 


Get all the facts from 


craimsrenion | the JOURNAL 


Member Metropolitan Comic & Pacific Sunday Magazine Groups 


break Sept. 28. 
Both Tonette and the Prom chil- | 
dren’s wave are of the non-| 
neutralizing variety. This feature 
will be stressed in advertising tor | 
the Prom product, but it is played | 
down in ads for Tonette, which is 
included in the Toni line of perm- | 
anents with a separate neutralizing 
step. 
| 


® According to Toni, 15% of all | 


home permanents now given are | 
given to children, and “the poten- | 
tial children’s home wave market 
of 17,400,000 hasn’t even been) 
scratched.” 

The Prom kit for kids carries a 
money-back guarantee that the. 
non-neutralizing process will 
“ ‘take’ every time on young, hard- | 
to-wave hair.” It also includes a’ 
“fun book” of games designed to 
occupy fidgety little girls while) 
they are undergoing the hair curl- | 
ing process. 

Good Housekeeping and Parents’ 
Magazine are on the magazine 
schedule for first insertions. Toni 
will also use “Place the Face” 
(NBC-TV), “Bride and Groom” 
(CBS-TV) and the Gillette fight 
broadcasts (NBC-TV) to promote 
the product on television. On radio, 
the kit will be plugged on “Family 
Skeleton” (CBS), “Wizard of 
Odds” (CBS), “Fun for All” 
(CBS) and “Whispering Streets” 
(ABC). 

Weiss & Geller, Chicago, is the 
agency. 


Names Edward B. Lockwood 


Women’s International Exposi- 
tion, which will give its 30th an- 
nual show in New York Nov. 2-8, 
has appointed Edward B. Lock- 
wood Inc., New York, to handle its 
promotion. Space in eight metro- 
politan dailies, seven foreign lan- 
guage dailies and seven foreign 
language weeklies will be used 
Nov. 1. 


Lear to Standard Advertising 


William A. Lear has joined the 
staff of Standard Advertising 
Corp., Clarksburg, W. Va. He will 
represent the company in outdoor 
advertising sales, and will be re- 
sponsible for the administration 


and sales of the transportation ad- 


vertising department. 


eilor{loures 


*191.9 Home Furnishings pages in 1952 (Llo: 
°°1952 Survey of Consumer Finances, Part 1: 


there’s 
only one 
magazine 
ih 
young wives 


Topay’s WOMAN 


Shelter-minded but single-minded — 

that’s TODAY’S WOMAN. All pages* 

devoted to Parlor, Bedroom and Bath are set up 
for the acquisitive eyes of new homemakers. 


We think that makes sense — 

since the 25 to 35 year age group is unmatched 

by any other group as a market for 

homes, furniture, and major household appliances.** 


Advertisers think it makes sense, too. 

That’s why you see names like Crosley, Ekco, Drexel, 
Motorola, RCA Estate Stove, St. Charles, and Universal 
in the Magazine for Young Wives. 


Is your name in the only magazine edited 
for the busiest corner of the home furnishings 
and home equipment market? 


TODAY’S WOMAN, a Fawcett Publication 
New York * Boston « Chicago « Detroit - Los Angeles « San Francisco 


*. Hall) 
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Schenley Reserve 
Will Get Ist Color 
Ads in Newspapers 


New York, Aug. 21—For the 
first time, Schenley Distributors 
Inc. will use two and four-color | 
advertisements in metropolitan 
dailies in a campaign breaking the) 
week of Sept. 21 on behalf of 
Schenley Reserve, AA learned to- 
day. 

A total of 61 dailies in as many 
cities will run the color insertions 
as part of a campaign calling for 
increased space in 405 newspapers 
throughout the country and ads in 
15 magazines and 16 trade publica- 
tions. A full program of outdoor, 
direct mail and point of purchase 
advertising and sales promotion is 
also planned. The campaign is ex- 
pected to run about four months. 


s This became known following a 
unique two-week series of dis- 
tiller-distributor meetings held 
here at which J. E. Farr, execu- 
tive v.p., announced that distribu- 
tor orders, usually an accurate 
barometer of trends in this indus- 
try, have shattered all previous 
Schenley sales records for a four- 
month period. 

Dan Goldstein, director of ad- 
vertising and merchandising, re- 
vealed that since repeal the com- 
pany has invested $100,000,000 in 
Schenley Reserve advertising. 

BBDO, New York, is handling 
the campaign. 


Ohrbach’s Buys Milliron’s 


Ohrbach’s_ Inc., operator of 
women’s stores in Los Angeles, 
Newark and New York, has ac- 
quired a controlling interest in 
the common stock of Milliron’s Los 
Angeles department store. Sub- 
stantial changes in the building 
and the merchandising policies 
will be put into effect as soon as 
working conditions permit. Seven 
members of the Ohrbach organiza- 
tion have been elected to Mill- 
iron’s board of directors: N. M. 
Ohrbach, Jerome K. Ohrbach, 
Kermit Claster, David Berks, and 
Lawrence A. Thomas. Urban Dur- 
kin and Walter Stolorow continue 
on the board. 


AFA Appoints Frank 


W. Walter Frank, past president 
of the Advertising Club of Jack- 
sonville, Fla., has been appointed 
national field secretary of the Ad- 
vertising Federation of America, 
New York. Mr. Frank will head- 
quarter in New York. 


GAS HEAT 1S A DEALER MAGAZINE DESIGNED 
TO HELP the installing dealer, the man with 
technical as well as sales problems. He is a small 
business man with an average 6.7 employees who 
sell, install and service gas-fired appliances and 
equip t. He is distinguished from the usual 
appliance, furniture or hardware store because he 
sells installed equipment; gas conversion burners, 
furnaces, boilers, wall furnaces, space heaters, 
unit heaters, floor furnaces, water heaters, incin- 
erators and dryers, none of which are “packaged” 
appliances. They require a technical skill to cal- 
culate their sizes and capacities, to install and 
service. This is the GAS HEAT dealer. This is the 
man to whom GAS HEAT talks. It tells him how 
to sell, how to service, quirks to look for, about 
new appliances and models he can sell. It is the 
ONLY business magazine tailored to his needs. 
Almost 3,000 of our dealer readers are subscribers 
whose subscriptions are paid for by local gas 
companies. They are selected dealers, and the 
as companies want them to read GAS HEAT 
Gaswins to help educate them in gas heating 
and to stimulate their gas heating activities. 
Another trend is shown by the increasing number 
of subscriptions we are getting from L-P Gas 
dealers. They are independent of the pipe lines 
and local shut downs and many of them know 
the inherent profit possibilities of selling gas for 
comfort and water heating. Some of them actually 
sell and install the equipment, and then supply 
the gas by tank, or they co-operate with local heating 
dealers in order to secure gas contracts. But 
whatever their activity, they know that familiarity 
with gas heating thods and develop ts is 
a definite asset to them, and GAS HEAT is the 
only magazine devoted 100% to gas heating and 


Doniger Pushes Sportswear Appoints Ingalls-Miniter 
David D. Doniger & Co., New. 
York maker of McGregor sports- wn 
wear, will run a full-color spread bathroom tissues and napkins, has 
be cot Due, = ee ee Monazine 2PPointed Ingalls-Miniter Co., 
Aug. 23, kicking off “the biggest | >°St™ to handle its advertising. 

back-to-campus promotion ever 

attempted in the men’s wear field.” | Winckler Heads KTTV PR 

Red Barber’s forecast of top foot- Reavis Winckler, previously di- 
ball games for 1953 will tie in with | rector of public relations for Film- 
the ads as well as with extensive craft Productions, Hollywood, has 
point of sale promotion. Grey Ad- resigned to become director of 
vertising, New York, is the agency.' publicity for KTTV, Los Angeles. 


Groveton Papers Co., Groveton, 
. H., manufacturer of facial and 


Conner Gets KTVA Post 


C. M. Conner has resigned as 
executive with 
KENI, Anchorage, Alaska, to be- 


‘senior account 
come retail and national advertis- 
ing manager of KTVA, Anchorage. 
|KTVA expects to begin telecasting 
\this fall. Mr. Conner is a stock- 
holder of the new station. 


Alford Increases Rates 
Effective with the January is- 

sue, Alford Baby Group Inc., New 

_ York, will increase its advertising 


Advertising Age, August 24, 1953 


_rates from $1,150 to $1,300, at the 


one time rate. The circulation 
guarantee is increased from 250,- 
000 to 285,000. Alford publishes 
The Modern Baby, Today’s Baby 
and Baby Time. Advertising is sold 
only in the group. 


Bland Named PR Head 


Ben S. Bland, formerly public 
relations director of Lear Inc., has 
been named public relations direc- 
tor of Dashew Business Machines 
Inc., Los Angeles. 


water heating. 
HEATING PUBLISHERS, Inc. 
2 W. 45th St., New York 36, N. Y. 
(MUrray Hill 2-4786) 


RETAIL advertisers 
Know the Los Angeles 


HERALO-EXPRESS io 


be a newspaper of 
tremendous advertising 


RESPONSE-abiliy./ 
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Sterling Drug Uses Animated Shelf Strips 


New York, Aug. 19—“Anima- 
tion” has been built into the con- 
ventional shelf strip in retail stores. 
This is in the form of product 
messages “flashed” from a single 
strip to customers shopping in 
self-service drug stores and other 
retail outlets. 

According to J. N. Cooke, direc- 


Thirty-one major drug store chains gimensional films. A 


will display the strips on eight <.rambled images is pls 


| optically perfect, paral 
/which serve to bring « : 
‘into focus within each 


Sterling national brands, and in- 
dependent druggists are being en- 
couraged to use them. 

The customer’s eye is attracted | P . 
by a plastic shelf strip flashing the @n8le- This creates th 


tor of marketing of Sterling Drug|together with the words “Head-| of the animation. 


Inc., this is the first application of | aches—Colds.” 


About 25,000 strip: 


Development of the 


“ieee shelf strips evolved fron 
animated shelf strips in drug stores. niques used in produc: 


iri ich increases 
name Bayer Aspirin, for example, | 4 flash, which increas: 


ave 


so-called 
the tech- 
three- 
of 
1 under 
el lenses 


eriles 


ngle view 


viewing 


illusion of 
the effect 


been 


distributed for such products as 
Bayer aspirin, Phillips’ milk of 
magnesia, Molle brushless shave 
cream, Fletcher’s Castoria, Z. B. T. 
baby powder, Dr. Lyon’s tooth 
powder, Energine cleaning fluid 
and Energine lighter fluid. 


Adler Promotes Wright 

Thorpe E. Wright has been pro- 
moted to v.p. in charge of indus- 
trial activities of William Hart 
Adler Inc., Chicago agency. 
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Brassiere 
Leading 


Maker to Liggett 
Lady Brassiere Co., 
Cleveland maker of maternity 
brassieres and girdles, has ap- 
pointed Carr Liggett Advertising, 
Cleveland, to handle its advertis- 
ing. Consumer, professional and 
trade publications have been 
scheduled. Previously, Bracy & 
Bracy, Cleveland, had the account. 
The Malleable Founders Society, 
,Cleveland, a national association 
_of 70 founders, also has named the 
-agency. Media will be trade pub- 
|lications and direct mail. 


Turner Hall to Kiesewetter 


Turner Hall Corp., New York, 
has named Kiesewetter, Baker, 
Hagedorn & Smith, New York, to 
|direct advertising of Admiracion 
|Shampoo and Eska hair prepara- 
| tions. Consumer and trade media 
will be used. 


Joins Fellows Advertising 

David R. Roberts, formerly with 
Central City Electrotype Co., Syr- 
acuse, has joined the staff of 
Fellows Advertising Agency, Syr- 
acuse, as production manager. 


CUSTOMER WRITES: 
“We have been very well satis- 
fied with your long-range serv- 
ice, and definitely feel that it 
has been helpful in our sales 
planning.” ‘ 


Western Union | 
offers tested 
Weather 
Forecasts 


You can make or save money by 
making weather work for you. 
Accurate long range weather 
forecasts help you to plan and 
time your sales — purchases — 
production — inventory. control 
—and advertising more effec- 
tively. Cooperating with famed 
National Weather Institute, 
| Western Union provides scien- 
tifically based, time-tested fore- 
casts. They range from one 
month to six months in advance, 
and can be pin-pointed to any 
desired specific areas. 


For information and rates, 
wire or write to: 
Director of Collateral Services 
WESTERN UNION TELEGRAPH CO. 
| 60 Hudson Street 
New York 13, N. Y. 
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In the magazine field, 
THERE ARE TWO KINDS OF NEWS COVERAGE: 
NEWS OF THE PAST AND NEWS OF THE PRESENT. 


In the first category are the reviews, summaries, or 
explanations of events that have already occurred. 


ore ne orem, — en ee 


In the second category you get the consequences of the news— 

the direct effect of the news. It is the news of what 

is happening before it actually happens. 

People in positions of responsibility read the newspapers and 

get from the headlines what has already happened. 

But what busy people most want to know—the executive, the administrator, 
the person of large responsibility (and big income)—is the result 

of the news. How will the news affect him as an individual? In his 
business? In -his future? What is likely to happen next? Why? 


AS IT IS HAPPENI 


“U.S.News & World Report” reports news of the present—and the future— 
read every week by more than 625,000 important people. Their 


positions in every branch of business, industry, government and 
the professions, make them the compact “market of approval” 
| for whatever you have to say or sell. 


no cents This article that made front-page news in the 
January 22nd issue of the Minneapolis Star and other newspapers, 
was reprinted from the issue of “U.S.News & World Report” 


TS WRONG readers received two days earlic 
ge RUSIN Americas Class News Magazine 


NOW MOR THAN 625,000 NET PaiID 
CIRCULAT »N-A MARKET NOT DUPLICATED BY ANY 
OTHER NI VS OR MANAGEMENT MAGAZINE 


For more infon yn on why “U.S.News & World Report” is leading all news and man- 
agement magaz in circulation and advertising growth, call or write our advertising 
office at 30 Re eller Plaza, New York 20, N. Y. Advertising offices also in Boston, 


Philadelphia, ‘ land, Detroit, Chicago, St. Louis, San Francisco, and Washington. 
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Soluble Coffee Buyers Have Little 


Brand Loyalty, ‘Press’ Survey Finds 


New York, Aug. 


deals, be they 1¢ sales, coupons, 
premiums or other offers, general- 
ly do not add to their share of the 
market. In some instances, they 
actually lose a portion when the 


18—Soluble 
coffee advertisers who promote 


deal is concluded. 

| These are among the findings of 
|a two-year analysis of soluble cof- 
fee sales in Cleveland. The study 
|'was conducted by the Cleveland 
Press through its continuous con- 
sumer panel. 


keep our costs 


AT LOWEST PRICE 
IN TV HISTORY ! 


and the saving is 


on to you. With our 35 years of 
now - How, we showmanship 


Two basic facts disclosed by the 
survey are: 
_ 1. There is no such thing as 
brand loyalty in soluble coffee. 
| 2. There is an advertising job 
to be done on (A) the 45% of cof- 
‘fee drinkers who use soluble cof- 
fee occasionally or never, and (B) 
the 55% of coffee drinkers who 
constantly switch soluble brands. 


® The Bureau of Business Re- 
search at Western Reserve Uni- 
versity, which makes the consum- 
er panel tabulations for the Press, 


found 354 families who were in. 
the panel from October, 1950, to 
_ September, 1952, and who had 
| made a report each month during 


this period. These reports pro- 
_vided basic data for the study. 


ilies studied are representative of 
the whole panel because their hab- 
its parallel the habits of all sol- 
uble coffee users in the entire 
| panel. 


« In the entire panel, the use of 
soluble coffee almost doubled be- 
tween 1947 and 1952. In 1947, 86 
average users bought a total of 
8,894 ounces of soluble coffee. 
Last year, there were 142 average 
users and they purchased 17,732 


ounces. While all six brands in-| 


creased their sales, the biggest 
seller, Nescafe, dropped from 
72.3% of the market to 52% during 
|that five years. Maxwell House 
|had 3.5% of.the market in 1947— 
,\the smallest share of all the 
/brands. Last year it was in third 


PTCA REO” aeeteee 


Advertising Age, August 24, 1953 


- 


| svewant HOAGLAND, since 1938 with 
| Interchemical Corp., New York maker of 
| Printing inks, industrial finishes, textile 
| colorants and other chemical coatings, has 


Breakdowns were made on the | place, 0.1% behind G. Washing- been promoted to manager of corporate 


_month-by-month brand purchases 


by 39 of these families during a 
.19-month period. Brands studied 


| 


| ton’s 11.4% share and showed the 
largest increase, 556%, in share 
'of the market. 


F F r @©throughout the study were Max- The ratio of regular to soluble 

into your TV spots at eqonomy rates. well House, Sanka, G. Washington, | coffee users showed a steadily 
Send in your Storyboards for quotes A Borden’s, Chase & Sanborn and/narrowing trend. In 1947, 11.6% 
FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO HBX texees ce of the 500-family panel used 
| The Press says that the 354 fam- soluble coffee. Last year, soluble 


tow fennies will help your 
Advertising Dollars 
, paint a finer sales picture! - 


\ i. Is remarkable how much you can 
)/ enhance the effectiveness of your adver- 
tising dollars by the investment of a 
few extra pennies to assure excellent 
| / reproduction. 
i Consider, for example, how Reilly 
'/" has raised the standards of fine electro- 
i typing—at a cost of just a few pennies 
more than the most ordinary, run-of- 
the-mill electro. 

First, we mold exclusively in 
Vinylite, to assure utmost fidelity of 
even the most minute detail. Then, by 
pressure casting in backing up the 
shell and by pulling a pre-finished 
proof, we get the most out of the fin- 
isher’s skilled craftsmanship. And no 
job can leave our plant until a special 
staff of pressmen inspect and approve 
the final proof. 

In rotary printing, Reilly’s Centrif- 
ugal casting and patented makeready 
result in precision-perfect plates that 
are as famous as our flat electrotypes. 

All this extra care and rigid inspec- 
tion gives you unsurpassed quality of 
reproduction that makes every adver- 
tising dollar do a better selling job 
for you. 

You can rely on it at Reilly. 


BILLY ececesne 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Hoven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanté. 


os — a 
. 


advertising and promotion. 


coffee users numbered 24.4%. 

| An opinion was expressed in 
| the survey report, that if the cof- 
fee market remains the same as it 
is today, last year’s ratio of reg- 
ular to soluble coffee users will 
be reversed in eight years. Product 
changes and marketing activities 
can accelerate or stretch out the 
predicted time. 


w The study indicates that a sol- 
uble coffee manufacturer who can 
persuade a family to use ten 
ounces or more of his product 
stands the best chance of keeping 
that family in the soluble market. 
Getting into the subject of num- 
|ber of brands bought during the 
two-year period, the study shows 
/that within two to three months, 
47.8% of 46 families bought two 
brands. Over a period of seven to 
12 months, 18.2% of 55 families 
bought three brands and 9.1% 
_bought five brands. 
|, Within a period of 13 to 24 
months, 11% of 73 families stuck 
ito one brand, 32.9% bought two 
or three brands, 11% bought four 
'brands, 8.1% bought five brands 
and 4.1% bought six brands of 
soluble coffee. 


s In some cases, the survey shows, 
|brand-switchers equalled initial 
brand purchasers by the end of the 
two-year period. The study gives 
'a brand by brand resume of con- 
|stant brand purchases vs. brand- 
switching. 

Deals, the study reports, in most 
cases got bigger sales for the ad- 
vertiser, but most of the increase 
came from current users of the 
brand. After the deal, sales gen- 
erally dropped back to normal and 
sometimes even went below. 

Market cost of deals in the 
Cleveland city zone was computed 
at $9,318 for G. Washington, $4,904 
for Maxwell House and $33,592 for 
Nescafe. 

Maxwell House—which showed 
‘the highest percentage increase in 
_ share of the market—was shown to 
_be the most consistent advertiser 
in newspapers, radio and televi- 
sion. 


_@ “Well-conceived competitive 
advertising will pay dividends,” 
the survey report concludes. “It 
| will persuade those who buy your 
_ brand initially to remain loyal. It 
will sell your product to those who 
want to switch from some other 
brands.” 
| The report points out that 25% 
of those who get an impression 
forget it in one day. Within several 
days, 97% forget the impression. 
Copies of the report can be ob- 
tained upon request to any 
Scripps-Howard newspaper office. 


To Schipper-Webb Associates 

Forbes, published by B. C. 
Forbes & Sons Publishing Co., New 
York, has appointed Schipper- 
Webb Associates, Detroit, to rep- 
resent it in Michigan. 


Barron Joins Shannon 

Thomas A. Barron, formerly as- 
sociated with DeLisser Inc., has 
been added to the Chicago sales 
staff of Shannon & Associates, 
publishers’ representative. 
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"1 dreamed I lost my shirt 


“It seemed the campaign had everything— 
slugging copy theme, shrewd media selection, 
strong budget. But I awoke just in time to 
one weakness—we were missing that pay-off 
punch at the point-of-sale.” 
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Nightmare? Yes . . . but it can happen in the 
best of marketing circles! 


- WA te 


How about your advertising at the point-of-sale? 
Are you getting the results you want? 


SS Fe er 


We are geared to serve you in this one vital field 
of advertising. We create point-of-sale ideas 
that sell. We design and produce displays of 
every kind . . . displays that are practical, 
usable and command best locations. 


—=— oe 's | oy a 


Our nationwide organization is ready to go to 
work for you... your advertising department or 
agency. May one of our account executives 
call soon? 


Tell your secretary 

to write for ‘!dea File’, a 
collection of point-of-sale 
ideas that h: ve given 
advertising » :en pleasant 
dreams! Ch: 1go Show 
Printing Co pany, 2640 N 
Kildare, Ch .go 39; 400 
Madison, N » York 17. 


SOHSSSHSHSHSHSHSHSHSHSHEHSHEHSHSHESHSHSHSHSHEHSHHSSHSHSHSHEHSHHESHEHHEHSESESEEEEESES: + 
© 1953 Chicago Show Printing Co. Trademark MV K Registered U. S. Patent 


¢ Lithographed displays for indoor and outdoor use e Py 
* Cardboard Displays + Cloth and Kanvet Fiber Banners and Pennants * Mystik® Self-Stik Labels 
¢ Animated Displays * Mystik® Self-Stik Displays * Econo Truck Signs y) Lertsiiid at the POINT- OF - SALE 


* Stanzall Outdoor Signs * Mystik® Can and Bottle Holders * Booklets and Folders 
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OF QUAD-CITIANS 


5 live on the 
Illinois Side in 


ROCK ISLAND 
MOLINE 
E EAST MOLINE 


They read these newspapers: 


Mrs. Johnson Heads ‘Observer’ 


| Mrs. Curtis B. Johnson, widow 

/of the publisher of the Observer, 
Charlotte, N. C., has been elected 
president and chairman of the 
board of Charlotte Observer Co. 
Mrs. Johnson succeeds Ralph Nich- 
olson, who became president and 
editor and publisher in 1951. The — 

|positions of editor and publisher — 
were not filled at the stockhold- 

| ers’ recent meeting. 


| Ives to Haelan Laboratories 
Warren A. Ives, formerly an ex-| 
/ecutive of F. W. Woolworth Co.,| ~ 
has been elected president and a ~ 
Grover of Haelan Labaenteres, | : 
iladelphia. elan, ormerly | 
| ney Gum — will paomncn | WILLIAM R. SETH, formerly v.p. of Need- 
its production base and merchan- hom & Grohmann, has been named v.p. 
dising and enter the pharmaceuti- | in charge of fadio and TV for Lewin, Wil- 
cal and cosmetics field, in addition lioms & Saylor, New York. He also will be 
to manufacturing gum. an account executive. 
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IN SAN FRANCISCO TELEVISION 


HIGH KRON-TV, since February 14, 1953 has operated at 
HIGHEST legal power on its favorable Channel 4. 


KRON-TV telecasts from the HIGHEST antenna in the 
San Francisco-Oakland area. 


KRON-TV reaches the HIGHEST share of the Bay Area 
and Northern California viewing audience— June Tele- 
pulse shows KRON-TV leads in 18 of the 21 morning, 
afternoon and evening segments of the week. 


KRON-TV programs—NBC Network, Local and Syndi- 
cated are HIGHEST in total June Telepulse ratings. Nine 
of the ‘Top Fifteen’’ are KRON-TV features—50% 
more than the other two stations combined. 


KRON-TV, Channel 4, operates on the LOWEST fre- 
quency in the Bay Area—insuring a stronger signal over 
a greater area. 


It all adds up to the fact that KRON-TV gives the adver- 
tiser the LOWEST average cost per results. 


KRON 


SAN FRANCISCO 


ee. FREE & PETERS, INC. * National Representatives 


Advertising Age, August 24, 1953 


Chapman Introduces 


_a Striated Hardboard 


CorVALLIs, OrE., Aug. 19—A new 
product and a new sales campaign 
have been launched by Chapman 
Mfg. Co. here, producer of Oregon- 
bord blonde hardboard. 

The new product is a striated 
hardboard, called Ribtex, on which 
the striation or grooves give an 
appearance similar to combed ply- 
| wood. Hardboard is a pressed ma- 
terial, made from wood that has 
/been broken down into fibers and 
‘reformed under heat into panels. 
The Chapman process utilizes by- 
product wood waste from opera- 
tion of sawmills or plywood plants. 
The striation is pressed into the 
board when formed. 

As far as is known, Chapman’s 
Ribtex is the first striated hard- 
board on the market. The texture 
of the board plus the natural 
blonde color make possible a wide 
variety of stained colors or paints, 
the sales promotion material stress- 
es. 


® Chapman’s distribution is 
through warehouses of Georgia 
| Pacific Plywood Co. in the East 
and through Western Hardboard 
Sales Co. in the West. Promotion 
by the factory is directed to deal- 
ers. Initial advertising will appear 
in November issues of Building 
Supply News and Practical Build- 
er. There will also be direct mail 
to architects. 

Point of purchase material for 
dealers includes a counter display 
showing a sample of the product 
that has been stained, and a mo- 
bile display for smaller pieces of 
cut-up panels for special uses in 
building and remodeling. 

Pearson, Morgan & Pascoe, 
Seattle, is the agency. 


Goebel Sponsors Lions Games 


Goebel Brewing Co., Detroit, 
again will sponsor the telecasts and 
the broadcasts of the Detroit Li- 
ons games in the National Profes- 
sional Football League. Radio 
broadcasts will include five pre- 
season exhibition games and 12 
league games. The _ television 
schedule is being prepared. Out-of- 
town games will be shown when 
the cable can be obtained. Brooke, 
Smith, French & Dorrance, De- 
treit, handles Goebel except in 
California; there Russell, Harris 
& Wood, San Francisco, has the 
account. 


Film Center Aids TV Shows 


The Princeton Film Center Inc., 
Princeton, N. J., national film dis- 
tributor, is offering to sponsors of 
16mm promotion films a new study 
of opportunities in television show- 
ings of their films on free ‘“pub- 
lic service’ TV programs. Audi- 
ence building promotion, advance 
booking, circulation and care of 
prints and monthly certified cir- 
culation reports are provided. In- 
quiries should be addressed to 
Sherman Price, director of dis- 
tribution. 


Stickers to Boost Wheaties 


General Millis Inc., Minneapolis, 
will use the insignia of 15 air lines 
on full-color stickers to be insert- 
ed in Wheaties packages. Airlines 
cooperating are American, Bran- 
iff, British Overseas, Capital, Co- 
lonial, Delta-Chicago & Southern, 
Guest, Mohawk, National, North- 


| west, Philippine, Piedmont, Re- 
sort, Scandinavian and United. 
Knox Reeves Advertising Inc., 


Minneapolis, handles Wheaties. 


WPTZ Goes to Maximum Power 


WPTZ, Philadelphia, has_ in- 
creased its audio and video power 
|to the maximum allowed by the 
| Federal Communications Commis- 
/sion. The power increase is part 
i= the station’s $200,000 technical 
expansion program. 


WGAI to C. Aldon Baker 


| The Federal Communications 
| Commission has authorized the 
| sale of WGAI, Elizabeth City, N. 

| C., to C. Aldon Baker for $11,000. 
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YELLOW PAGE 5 | 
TELL WHERE TO BUY 


———— 
} TELEPHONE 
DIRECTORIES 


“The objective of our advertising is to make the public conscious of the value 
of the Yellow Pages of the Telephone Directory as a buyer's guide. We have 
built our campaign over a period of ten years around the slogan ‘Quick as a 
wink, the Yellow Pages tell where to buy’. Winking animals, birds, fish and 
flowers have been used and poster advertising has been a wonderful vehicle 
to picture our story colorfully and, I must say, effectively.” 


“ 


we 


S— 


H. C. KULLING 


General Directory Manager 


MICHIGAN BELL TELEPHONE COMPANY 


One of a series of advertisements promoting a better under- 
standing and appreciation of Outdoor Advertising — sponsored by 


The Standard Group 


OF OUTDOOR ADVERTISING COMPANIES 


JOHN DONNELLY & SONS © CENTRAL OUTDOOR ADVERTISING CO., INC. * THE PACKER CORPORATION 
WALKER & COMPANY © UNITED ADVERTISING CORPORATION * WHITMIER & FERRIS CO., INC. 


serving one-fifth ROCHESTER POSTER ADV. CO., INC. * RICHMOND POSTER ADV. CO. * E€. A. ECKERT ADVERTISING CO. 
of the nation’s PORTER POSTER SERVICE * SLAYTON & COMPANY * THE HARRY H. PACKER CO. * BORK POSTER SERVICE 

SUNSET OUTDOOR ADVERTISING CO. + BREMERTON POSTER ADVERTISING CO. + C. E. STEVENS CO. 
consumers .. . CONSOLVO ADVERTISING CORP. « LEHIGH ADVERTISING CO. * MARYLAND ADVERTISING CO. 


AMERICAN ADVERTISING CO. © VERMONT ADVERTISING CO. *© STARK POSTER SERVICE 
STANDARD OUTDOOR ADVERTIS!I!iG, INC., 444 MADISON AVE., NEW YORK CITY 22 
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TOWN 


Metropolitan NEW YORK 


Although Bayonne is within o stone's throw 
of New York, and is typical in all major 
market data focts . . . Bayonne cannot be 
sold from the outside . . . Send for the 
revised 1953 up-to-the-minute MARKET 
DATA FOLDER. 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 
BOGNER & MARTIN 


| by fall 


Cuicaco, Aug. 19—U.A. Sana- 
bria, head of American Television 
Inc., has fired the opening salvo in 
his fight against “premature” color 
TV. 

A week ago, it was learned that 
Mr. Sanabria’s firm is preparing 


to file with the FCC in opposition | 
color scheme brought for- | 


to the 
ward by the National Television | 
System Committee and endorsed | 
by seven major television com- 
panies. 

Today and yesterday, Mr. Sana- 
bria filed with Chicago’s TV own- 
ers in a lively, editorial-type page 
in two Chicago papers. Titled “‘Re- 
garding Color TV and You,” the 


local television pioneer’s brief 
threw everything including the 
term “Frankenstein Monster” at 


the NTSC’s system and its pro- | 


‘posal to have color TV in effect! 
(AA, Aug. 10). 


® Pencil-sketching a drear picture 


of the woes of the present bew TV 
owner, Mr. Sanabria added, in| 
effect, “Brother, you ain’t seen 
nothing yet.” After a still drearier 
depiction of the “bugs” in the new 
color system, he concluded with | 
this appeal to the FCC: 

“Please, please, please adminis- 
ter this application of color TV so 
that it won’t wear out the hearts 
‘and the pocketbooks of the good 
| people in this good industry. Let’s 
/confine our experiments in color 
TV to just one area, until the 
| ‘bugs’ can be worked out... 

“Give us time to train service- 
men—give us time to get the ‘know 
how’ distributed around. The 
broadcasting channels in the coun- 
try belong to everyone. They are. 
|not the exclusive property of one | 
or two , companies who get there 
‘first... 


® For a windup, Mr. Sanabria 
|/urged his audience to write or 


PARKER 


&p 


POINT y 


OFF AND ON—This new flasher display will be offered to dealers by Parker Pen 

Co., Janesville, Wis., as part cf a $400,000 fall campaign for Parker's E. P. (elec- 

tro-polished) pen line. The display measures 13%4x5'2” with yellow lettering against 
a green background. 


wire the FCC and encourage the| TV, for the average American 
commissioners to proceed “slowly | home, is still a long way ‘around 
and with great care.” /the corner,’” he declared. 
Meanwhile, he told them, they | Mr. Sanabria’s points against 
can relax and enjoy their b&w sets | color TV were based on the as- 
for many years to come. “Color | sertion that TV owners are already 
having “troubles and aggravations” 


Why? 


@ Just last year, for instance, sales per family of house- 
hold furniture, TV sets, and radios in Indianapolis were 
74.3% above the national average!* 

Because the average income per household of 
$6943** in Indianapolis is first among cities of over 


400,000! That’s just one of the vital market advantages 
which makes Indianapolis a must on any list: 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Sales Management 


** Consumer Income Suppl 


irvey of Buying Power, May 10, 19° 


nent, 19° tandard Rate & Data Service 


they Buy More because they Have More! 


|enough, especially in the field of 
'service and repair. “So,” he said, 
“I want you to picture going back 
| to one of those old 14” ‘squinties,’ 
the round screen type that every- 
| one is getting rid of. This is what 
|'has been approved as acceptable 
| for Color Television.” 


# Other Sanabria objections to 
the NTSC system were the follow- 
ing: 

The difficulty of tuning in a 
color tube with “three guns in it 

|instead of one’—‘And now let’s 
| visualize. ..your favorite perform- 
er with purple skin and green lips; 
red and yellow ghosts instead of 
the usual nice old black and white 
shadows, and the overnight ‘ex- 
pert’ twisting, turning and whack- 
ing, trying to get all the colors to 
match again.” 

Extra cost: “...Let’s not forget 
the $250 you’ll be paying for a 
new color tube...And think of the 
$150 a year service policy it would 

take to cover it.” 

The ATI head even made a case 

with old movies, pointing out first 
that “no color set will receive a 
black and white broadcast in col- 
or,” and, second, claiming that, 
| old movie for old movie, the black 
and whites are clearer than the 
colored ones. 

Advertising costs: ‘Advertisers 

are even starting to balk at present 
TV budgets. ..so if we add the cost 
of color telecasting and the color 
painters union (not yet formed, 
but a real ‘willie’ when it comes, 
| you can be sure), the only color 
| you will see in the near future will 
be in the face of the man paying 
the bill.” 


® So far as is known, American 
'Television Inc. is the only firm 
preparing to file against the NTSC, 
though the company says that 


em its Bic. 
pm It's STEADY... 


ance of industry and agriculture 


p> It's Eastty REACHED. . 


the metropolitan area, plus an effective bonus coverage 
of the 44 surrounding counties in The Star and The News. 


Write for complete market data 


.. over 550,000 population 
unsurpassed for diversification and bal- 


. you get saturation coverage of 


other manufacturers are planning 
to join in. ATI’s objection, as an- 
‘nounced to the trade, is that RCA 
and CBS are too far ahead of the 
field in color TV development, 
and thus competition in the manu- 
facture of color sets will be re- 
stricted. 

The Chicago firm reportedly 
wants colorcasting limited to New 
York and other large metropolitan 
areas until the other set-makers 
catch up with the big two. 

Other firms which have joined 
RCA and CBS in supporting the 
NTSC system include General 
Electric, Hazeltine, Motorola, Phil- 
| co and Sylvania. 


today. 


| Promotes William L. Miller 


| William L. Miller Jr., for the 
past 18 months associated with 
Implement & Tractor Publications 
Inc., Kansas City, Mo., has been 
promoted to manager of the Chi- 
cago office. Mr. Miller succeeds 
the late Frank W. Squire, v.p., 
who managed the Chicago office 
from 1946 until his death July 7. 
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Dallas Dairy 
Does Puzzling 
Jobs with Ads 


holds a copyright on the latter one. 

How long before he runs out of 
new good words for the little 
drawings is uncertain. Experience, 
however, indicates that he then 
can call upon readers of the ads to 
prepare the copy just as they did 
during the doodle campaign. 


Emerson Handles Crowell PR 


Da.ias, Aug. 19—Doodle draw- | 


Barbara Emerson, who has been 


Omega Watch Names Kliman 


Bernard M. Klima: 


lal formerly 
advertising and publ: 


ule of magazine, radio and tele- 
vision promotion, as we)! as dealer 
aids, special displays and a com- 
prehensive merchandising pro- 


ings have kept milkmen busy six advertising and publicity director gram. 
months and also have attracted| of Thomas Y. Crowell Co., New 
attention for a Dallas dairy. Now| York publisher, has been named Two Name Baker. Johnson 
the doodles are succeeded by an director of trade promotion and 
equally baffling vest-pocket puz- publicity. Because of increased 


zle called ‘“What’s 
Word?” 

Doodles ran as small drawings in 
the Dallas Times Herald, never | 


more than 114” square in the cen-| 
ter of three-column by 6” space 


bought by Metzger Dairies. They | 


Sg 
~“Q2 


BETIGERS SHH 


ASK YOU® Wi. Kee 


ran Mondays through Saturdays 
on the comic page. 


Each ad contained only a six-| 


point mention of the dairy, but 
the solution to the doodle turned 
out to be a sales pitch. 

Sample: One drawing showed a 
head on a scale over a “Metzger 
Milk” line. The solution is “Weigh 
a Head, Metzger Milk.” 

Another showed a leg with a 
big “no” tatooed just below the 
knee. This was to be interpreted 
as “no baloney.” 


® The solution to the previous! 


day’s doodle was carried upside 
down in agate across the top of 
each ad. Doodle suggestions were 
contributed by readers. No prizes 
were offered, but names of suc- 
cessful puzzlemakers were listed 
as their ideas appeared in the ads. 

Reaction by letter, telephone and 
personal queries to milkmen (who 
complained that they couldn’t re- 


member the answer to previous. 
indicated that the ads 


doodles ) 
generated wide interest. Letters 
arrived from as far as California 
and Maryland. 

Jacob Metzger, president of the 
dairy, told AA that it has not been 
possible to isolate the effect of 
the ads on sales but he believes the 
campaign has helped spread the 
name of the company. 


s Several weeks ago the doodles 
were replaced by a variation of 
the same theme, ‘“What’s the Good 
Word?” In this new puzzle, a 
small drawing in reverse illus- 
trates a word to be guessed. A 
list of six synonyms, one of which 
matches the illustrated word, pro- 
vides a hint. The answer appears 
in the ad, but the dairy ad pitch 
remains in small type. 

For example, a drawing showed 
the letter “S’ and a rabbit. The 
correct synonym was “divide.” 
The solution, printed in the lower 
left corner of the ad, read “Here’s 
the Word. Just right is the word 
when you start the day with an 
ice-cold glass of Metzger’s Orange 
Drink. S plus hare equals share. 
Divide is the word with almost 
the same meaning.” 


s Both the doodle and the “Good 
Word” puzzles are brain children 
of Leonard Franseen of the Times 
Herald retail advertising staff. He 


the Good | guished her duties as advertising |tg handle its advertising. Also, 


uties, Miss Emerson has relin-| 


Adult Leadership, Chicago, pub- 
‘lished by the Adult Education 
|Assn. of the U. S., will start ac- 
_ cepting advertising Dec. 1. Its one 
time b&w page rate is $350. Guar- 
‘anteed circulation is 17,000. Page 
|size is 7x10”. The monthly goes to 
\leaders in church, farm, civic and 
‘other community groups. 


The American State Bank, Mil- 
waukee, has appointed Baker, 
Johnson & Dickinson, Milwaukee, 


| Manager. Mariana Amram has | Waukesha-Roxo Cor)., Milwaukee 
been named advertising manager. and Waukesha, botticr of Roxo 
carbonated beverages and spring 

| “Adult Leadership’ Takes Ads_ water, has named the agency. 


Caples Moves Phoenix Office 
Caples Co., Los Angeles, has 
moved its Phoenix office to larger 
quarters in the Heard Bldg. Rich- 
ard E. Goebel, formerly head of 
his own San Francisco agency, has 
‘been named account supervisor. 
‘Patricia Curran will be copy chief. | 


Appoints Ingalls-Miniter 


Celect Baking Co., Boston, has. 
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_KFH, Wichita, to Blair Co. 


rmeé KFH, Wichita, 
relations appointed Ingalls-Miniter, Boston, John Blair & Co. as its national 


has appointed 


director of Gruen Wat:> Co., has to handle its advertising. representative. 

been appointed director of adver- 

tising and sales provmotion of a 
Omega Watch Co., New York. The aot oe Ses NRE a 
/company plans an increased sched- 


Vou ave tnitted 
lo contact 


Americas Largest Producers 
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‘ Va 


Print of Sale Signs a Displayers 


(INTERIOR TYPE) 


WE SERVE LEADING 
MANUFACTURERS OF 
BRAND NAME PRODUCTS 
FROM COAST TO COAST 


Representatives in Principal Cities 


OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI 


OHIO 


| 
| 
| 
| 


SURVEY 


| CONSISTENT READERSHIP OF 
EDITORIAL PAGES IN SPRING, SUMMER AND FALL 


| 


SHOWS: 


“DOES BUSINESS PUBLICATION 
READERSHIP VARY 


DURING THE YEAR ?” . 


eine, 


subscribers 


subscribers 


subscribers 


5 studies 1,254 


interviewed 


6 studies 1,636 


interviewed 


7 studies 1,972 


interviewed 


INDEX OF THE AVERAGE READERSHIP PER PAGE 
(Based on the “Read half or more” score of each article) 


(100 = Index of average per cent of readers interviewed 
who read half or more of each article in April issues) 


To determine the extent of seasonal variation 
of reader interest, McGraw-Hil! |esearch con- 
ducted 18 studies (1946-52) covering repre- 
sentative spring, summer and (|! issues of a 
McGraw-Hill publication. 4,2 subscribers 
were personally interviewed— 1 average of 
270 per study. Field intervie. rs took sub- 
scribers through the issue, pag by page, and 
asked: “Did you read half « more of the 
article?”’ 


The above chart, based on 


bscriber an- 


McGRAW-HILL PUBL SHING COMPANY, INC. 


AbD 330 WEST 42nd: FET, NEW YORK 36, WN. Y. @ 


WEADOUARTERS FoR 


98 4+¢s € 


swers, indicates steady readership of a business 
publication without regard to season, through- 
out the entire year. 


This study is reported in our Research 
Department’s Laboratory of Advertising Per- 
formance Data Sheet #5124. Data Sheets 
#5122 and #5123 report additional facts on 
the seasonal question. If you want facts re- 
garding this or any other subjects related to 
business paper advertising performance and 
effectiveness, ask your McGraw-Hill man. 


$ 
Mf GRAW AVLL 
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In 21 Big Cities. .. 


Three-SetRadio — 
Homes Now Equal 
One-Set Homes 


New York, Aug. 19—Evidence of | 
the growth of the “extra set” ra- 
dio audience continues to pile up. 

Latest statistics on this portion 
of the market, which broadcasters | 
are increasingly mindful of these | 
days, come from the Broadcast | 
Advertising Bureau. The BAB’s| 
study is a followup to a similar one 
made last year. 

Data were collected by Pulse, 
Inc. in 20 major markets during 
the first week in April. Findings 
are based on 5,000 interviews. The ' 
survey, as BAB put it, “showed on) 
expanding pattern of metropolitan | 
radio listening outside the living | 
room, with more and more families | 
buying sets for use in other. 
rooms.” 


® In the homes covered, more. 
than two-thirds of the radios were | 
located outside the living room. 
Eight out of 10 of these so-called 
“extra sets” were in the kitchens 
or bedrooms. The proportion of 
homes with kitchen radios was up 
5% since the last BAB count and 
the number with bedroom radios 
was up 12%. 

As for listening, the bureau 
found two-thirds of all kitchen ra- 
dios in use every morning and 
nearly half of the bedroom radios 
turned on every night. 

There were twice as many mul-| 
tiple-radio homes as one-set homes | 
in the sample, with as many homes | 
with three or more radios as there | 
were with one. The latter propor- | 
tion jumped 10% in the past year, | 
according to the study. 


s Nearly half of these homes in| 
big cities have bought at least, 
one radio set since January, 1950— 
“the period of television’s great- 
est growth,” the BAB commented 
gleefully. Most of the purchasers 
were in television homes. One out 
of two of the TV homes has ac- 
quired a new radio set (or sets) 
since January, 1950, against four 
out of 10 of the radio-only homes. 

Cities covered in the study were 
Atlanta, Birmingham, Boston, Buf-| 


over — 


500,000 


Cire. 
by far 
the most powerful 
selling force in 

the Negro market! 


ASK YOUR AGENCY 


Johnson Publishing Co., Inc. 
1820 South Michigan Avenue, Chicago, Il. 
New York Office 55 West 42nd Street 
Los Angeles Office: 127 Wilshire Blvd 


falo, Chicago, Cincinnati, Cleve- 
land, Detroit, Los Angeles, Miami, 
Minneapolis-St. Paul, New Or- 
leans, New York, Philadelphia, 
Richmond, Rochester, St. Louis, 
San Francisco-Oakland, Seattle 
and Washington. 


‘SEP,’ Rexall in Joint Drive 
The Saturday Evening Post and 


Rexall Drug Co., Los Angeles, have 


scheduled their second annual 
joint merchandising promotion 
program for a 17-day period, Sept. 
10-26. During this time, the 330 
outlets in the Rexall-owned chains, 
including Owl, Lane, Renfro and 
Liggett, will feature window dis- 
play pieces and point of sale ma- 
terial provided by the magazine. 
Rexall also will use full-page 


newspaper space in major cities, 
featuring the “Post Recognized 
Values.” John McCaffrey, Liggett 
Drug Co., New York, handled the 
arrangements for Rexall. L. W. 
Ramsey Advertising Co., Los An- 


geles, and Batten, Barton, Durs-| 


tine & Osborn, Los Angeles, are 
'the Rexall agencies. 


TV Consultant Bows 

Robert M. Purcell, director of 
operations for KTTV, Los Angeles, 
has resigned to open a television 
consulting company. The company, 
to be known as Robert M. Purcell 
Television, will serve as a man- 
agement consulting service in all 
phases of television. It will also 
represent film producers, agencies 
and stations in the national and 
international field. 


British to Launch 


| 
| 


Big Promotion to 
Push Productivity 


LONDON, Aug. 18—The British 
|government plans to spend over 
/$1,000,000 dollars derived from 
'“counterpart funds” allocated by 
the U. S. for economic aid, on 
propaganda and publicity to boost 
productivity. 

The total expenditure will be 
far greater. Three million pounds 
will be spent for advisory services, 
training, research, loans to indus- 
try and other support for the pro- 
ductivity drive. 
| An initial breakdown of the ad- 
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vertising and propaganda expendi- 

ture published by the Stationery 

Office is: 

For films on techniques, research, 
labour relations and_ kindred 
subjects. . . £90,000. 

For publications, such as technical 
digests. .. £22,400. 

For publicity. ..£76,000. 

Details of the allocations are not 
yet available, and will take a long 
time to work out. 


Westinghouse Boosis Tons 


George D. Tons, sales head of 
KDKA, Pittsburgh, for the last 
nine years, has been promoted to 
midwestern sales manager of all 
Westinghouse stations. He will 
move to his Chicago office Sept. 1. 


GETTING BIGGER 
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National Shoe Stores Budget Is Increased 


New York, Aug. 18—National 
Shoe Stores’ advertising appropri- 
ation is up 25% for the fall, and 
most of the increase is slated for 
expanded newspaper linage and a 
longer list of radio stations to 
handle spots. 

TV, radio and newspaper copy 
centers on the theme, “A honey 
for the money,” and repeats Na- 
tional’s familiar slogan—dinned in 
by saturation spots—that “National 
shoes ring the bell.” Emil Mogul 
Co. is the agency. 

The New York area shoe chain. 
opened its 100th store in May and) 
expects to open several more later | 
this year, with three slated for the | 


suburbs within the next two 
weeks. As stores are opened out- 
side the city, more newspapers and 
stations will be added, the com- 
pany said. 


Real Gold Names Chase 


Real Gold Co., Redlands, Cal., 
has named Barnes Chase Co., Los 
Angeles, to handle its advertising 
and merchandising. The company 
manufactures citrus juices and 
concentrates. 


Mace Advertising Moves 


to larger quarters at 408 Fulton St. 


Necci, Elna Dealers Drive 
Northern Ohio dealers tor Necci 
and Elna sewing Machines, Italian 
and Swiss products, have com- 
bined to advertise and promote 
sales of the machines. The corpo- 
ration, called Sewing Circles Inc., 
will spend $24,000 for a campaign, 
prepared by Foley Acvertising 


Agency, Cleveland, which will run 


from late August unti! the end of 
the year. The program, primarily 
using newspapers, also wil! include 
displays, direct mail and sales pro- 
motion pieces. Arthur A. Lapp, 
Elyria, O., is president of the deal- 
ers’ group. 


Mace Advertising Agency Inc., Two Name Solis Cantor 


Peoria, Ill., on Aug. 31 will move) 


Keystone Drydock & Shipbuild- 
ing Co. and Cigaromat Corp. of 


America, distributor of cigar vend- 
ing machines, both of Philadelphia, 
have appointed Solis S. Cantor 
Agency, Philadelphia, to handle 
their advertising. Trade publica- 
tions primarily will be used for, 
both accounts. | 
Francom Advertising Names 4) 

Wilford H. Struhs, account ex- 
ecutive of Francom Advertising 
Agency, Salt Lake City, has been | 
promoted to v.p. Richard O. Scopes | 
will head the art department; C. 
R. Hicks will take over in the ra- 
dio-television department, and R. 
E. Hackworth will be copy-pro- 
duction director. Appointments are 
the result of the dissolution of the 
agency partnership, with three 
former staff members establishing 
their own agency, Hoggan & Hall. 


WBBM cops all the laurels 


after year. And our laurels—like our audiences—are 


getting bigger as we go. Look at these: 


SHARE OF AUDIENCE: WBBM’s share of the 


Chicago radio audience is more than 50% bigger 


than our nearest competitor’s... month after month! 


QUARTER-HOUR WINS: WBBM is first in 


nearly six times as many quarter-hours as 


our nearest competitor...month after month! 


LOCALLY-PRODUCED 


WBBM has 9 out of the top 10, 13 out of the top 15... 


month after month! 


More significant, current ratings for WBBM- 
produced programs are 53% higher than in 1947* 
(before TV). They’re also 15% higher than they were 
two years ago* —and this during TV’s heyday! 


| ALL THE TIME: 


for listening, year 


DAILY SHOWS: 


PG Se 


53% GAIN 
* a 


Showmanship does it. On WBBM you'll find 
Chicago’s top personalities, backed by Chicago’s 


largest production staff. This combination 


produces the biggest shows, which draw the 


biggest audiences. That’s why you'll get the biggest 


results on WBBM. For more information 


just get in touch with CBS Radio Spot Sales or... 


WBBM + 0,000 wats 


Chicago’s SHOWMANSHIP Station 


*Same period 


Source: Pulse of Chicago 
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Frozen Orange Juice 
Demand Is Running 
24% Ahead of Supply 


New York, Aug. 18—Demand 
for frozen concentrated orange 
juice is running 20% to 24% ahead 
of supply. Processors generally 
have hiked prices to protect inven- 
tories because the new pack will 
not start again until November. 

Orange juice prices have risen 
to their highest levels in 20 
months, as processors, seeking to 
conserve limited stocks, acted to 
slow down sales. 

No plans for cutting advertising 
are contemplated, however, so far 
as AA is able to learn. Local pack- 
ers say that national advertising 
has created the demand, and will 
have to be sustained, particularly 
in the face of increasing sales by 
brands not nationally advertised. 
These represent 50% to 55% of 
retail volume. 

Since Jan. 1 consumers have 
been buying concentrated orange 
juice at the rate of 1,000,000 gal- 
lons a week, or 52,000,000 gallons 
a year. 


s Market Research Corp. reported 
household purchases in June at 
4,563,000 gallons compared with 
3,811,000 gallons in June '52. 

The Florida pack completed in 
June was 46,000,000 gallons, 2,000,- 
000 gallons over °52. This was less 
than a 5% gain. At the start of the 
packing season it was estimated 
the pack would be 54,000,000 gal- 
lons. 

A. H. Rosenfeld, editor and man- 
ager of Frozen Food Age, an 
Ahrens publication, told AA that 
concentrators sum it up this way: 
“Production is less than 5% 
greater but total demand is run- 
ning 24% ahead of the Florida 
pack and 11% ahead of combined 
Florida and California production. 

“Concentrators believe that mod- 
erate price increases would not 
discourage consumption. So prices 
have been upped by most leading 
producers to curtail demand.” 


McCulloch Motors Names Duke 


Ormel Duke, formerly in the 
press and publications section of 
the University of New Mexico, has 
been appointed director of publica- 
tions of McCulloch Motors Corp., 
Los Angeles. Mr. Duke will super- 
vise the publication of all service 
manuals, technical publications and 
service films. 
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¢Slide shows 
¢Film strips 


e Overhead 
projections 


Were specialists 


in every type of 
VISUAL 


PRESENTATION 


You write the copy - we'll produce 
your show - using whatever visual 
means suits your problem best. 

As a team, you and Chartmakers 
can create the best show your 
salesmen and your customers have 
ever seen. 


AND while we use the finest art 
and photographic talent right here 
in our studio, chances are we can 
save you money. We've produced 
hundreds of top-rated film 
presentations - and our experience 
is yours when you call Chartmakers. 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N Y¥ 
MUrroy Hill 8.2760 
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house+home is 


it’s the first choice, for example, of home builders... 


After only 18 months of publication HousE & HOME has 

shot into first choice position as the #1 magazine among 4 ou seh ome 
builder members of the National Association of Home 

Builders.* Compared with the builder magazines, HOUSE 

& HOME reaches more NAHB builders, HOUSE & HoME « ° 

is read regularly by more NAHB builders and it is the Pr actical Builder 
first choice of more NAHB builders. 


*In June Erdos & Morgan Research Service sent mail questionnaires. to a 

sample of 2882 builder members of the NAH B—every third name on each of “ - 

the available (158 out of 188) NAHB Chapter membership lists. These build- 

ers were asked which home building magazines they receive, read regularly, is American Builder 
their first choice. A 32.8% return was received. Full details upon request. 
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| | HOUSE & HOME is read regularly by more builder 
/ members of the NAHB than is either builder magazine. 


HOUSE & HOME 56.6% 
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Hoffman Machinery to 


Open 15 Markets to 


Coin-Operated Dry Cleaning in 6 Months 


New York, Aug. 18—After two 
years of testing, U. S. Hoffman 
Machinery Corp. is preparing to 
open 15 new outlets for its coin- 
operated cleaning service. 

Called the Valeteria, the Hoff-. 
man system consists of a battery 
of lockers and a telephone line to 
a dry cleaning plant. The custom-_ 
er lifts the phone on the locker | 
unit and is connected with the’ 
plant operator. The customer tells | 
what he wants cleaned and the. 


| 


operator opens a locker automat- 
ically for the clothing to be de- 
posited. 

After the apparel has _ been 
picked up, cleaned and returned 
to the locker, the customer pays 


‘the charge via a coin slot and re- 


ceives his clothes. The machine 
also returns the correct change 
and rejects incorrect deposits, all 
without manual aid. 


@ The system has been operated | 
two years in a Cleveland de-.| 


partment store by Sunnymead Inc., 
dry cleaners. Its 32 lockers do an 
$800 per month volume. 

Charles Valet Service, New 
York, opened a 56-locker unit in 
Macy’s for use of employes two 
months ago and a 48-locker unit in 


'Grand Central terminal June 1. 
|The latter is expected to do a $500 | 


per week business soon. Other 
units are operated in two Minne- 


apolis supermarkets and at John | 
Carroll University. | 

According to Hoffman execu- | 
tives, most important factor in 
successful operation of the Vale- 
teria is the location: A unit must 
be convenient to high-traffic 
areas, such as supermarkets, sub- 
ways, parking lots, office buildings 
and apartment houses. Tests show 
that the device will complete an 
average transaction in 42 seconds, 
compared with an estimated five 
|/minutes where other merchandis- 
‘ing means are used, the manufac- 
turer claims. 


® Dry cleaning plant owners who | 
have tested the device reportedly | 
prefer it to multi-store operations | 
with their resultant management | 
problems. 

On the basis of these findings, | 
Hoffman states, 15 “new major 
markets” will be opened in the 
next six months. Only drawback 
to more rapid expansion, says the 
company, is a lack of facilities. | 


Te ee 


Advertising Age, August 24, 1953 


\ he sl, 


VENDING MACHINE—One of the coin-operated service devices is this Valeteria 

manufactured by U. S. Hoffman Corp. A customer phones the cleaning plant via 

direct wire, a locker is opened and the clothing left. Later the machine collects the 
fee, makes change and opens the locker to return the cleaned clothing. 
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Peoples Drug Stores 
and WWDC Promote 


‘Drugcasting’ Plan 


WASHINGTON, Aug. 18—‘Drug- 
casting,” a new application of ra- 
dio to point of sale merchandis- 
ing, was announced here last week 
by Clayton R. Sanders, advertising 
manager of Peoples Drug Stores, 
and Ben Strouse, v.p. and general 
manager of WWDC Inc., Washing- 
ton. 

Under the plan, supersonically 
equipped FM receivers will be in- 
stalled in 75 Peoples drug stores in 
|'the greater Washington area by 
| Oct. 1. The receivers will be tuned 
'to WWDC-FYM, which will concen- 
trate on drug accounts. 

Programming for “drugcasting” 
over WWDC-FM will consist of in- 
\strumental background music. 
'When commercials other than drug 
‘accounts are broadcast, the super- 
/sonic receivers in the drug stores 
will be silent. 
| 
'@ As a bonus, drug advertisers 
| will receive window displays in 
the Peoples drug stores two weeks 
of every month. 

Sales are made under two plans: 
| 1. An all-inclusive advertising 
‘schedule consisting of spot an- 
nouncements on WWDC (AM) 
plugging “drugcasting” on 
‘'WWDC-FM and in the 75 Peoples 
| stores. . 
| 2. “Drugcasting” on WWDC-FM 
|and in the 75 stores, with the home 
|FM audience as a “bonus.” 


| 


| Ideal Toy to Promote Dolls 

Ideal Toy Corp., New York, will 
use a color page Nov. 29 in This 
Week Magazine to highlight a fall 
promotion for its Purpose dolls. 
|Media_ schedules include Ameri- 
‘can Magazine, American Home, 
|The American Weekly, Better 
|Homes & Gardens, Collier’s, Cos- 
,mopolitan, Family Circle, Good 
| Housekeeping, Ladies’ Home Jour- 
jnal, Life, Look, McCall’s Maga- 
|zine, Metropolitan Group, New 
\York Times Magazine, Parade, 
|Parents’ Magazine, Today’s Wom- 
jan, Woman’s Day and Woman’s 
Home Companion. Atlantic Adver- 
| tising Co., New York, is the agen- 
cy. 


Display House to Walsh 

The Display House, Philadelphia 
builder of trade show backwalls, 
displays and exhibits in the east- 
‘ern U. S., has named George F. 
| Walsh Advertising, Vineland, N.J., 
to handle its advertising. The com- 
pany is preparing to expand its 
services to include point of pur- 
chase displays in wire, wood and 
metal, die cut displays and a com- 
plete silk screen process plant. 


Holly Sugar Boosts Woodward 

R. L. Woodward, since 1946 di- 
rector of sales of Holly Sugar 
Corp., Colorado Springs, has been 
promoted to v.p. and sales man- 
ager. 
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nation’s food chain executives? 


They represent 38% of the country’s grocery volume. 


They’ Il all be at the National Association of Food Chains Convention in Chicago, 
a. Sept. 27-30. 


Only the September 28 issue of SUPERMARKET NEWS—the industry's weekly 
| | newspaper—will give complete distribution of all the latest news, pre-convention 


L highlights, and special reports for chain executives. 


The September 28 issue of SUPERMARKET NEWS will be: 
> In front of every hote! room door before breakfast Monday morning 


' At the registration des'<s 


| )} Distributed througho + the Exhibit Hall. 


§ spermarket News | Supe 


A Fairchild Publica ~7 Fast 12th—New York, New York 


OTHER FAIRCHILD PUBLICATIONS: WOMEN AR DAILY, RETAILING DAILY, DAILY NEWS RECORD, 
FOOTWEAR NEWS, MEN’S WEAR, FINAN MANUAL, BLUEBOOK DIRECTORIES, AATT PAPERS 


Would you like to talk to all of the 


It’s your only chance to de] cr your sales message to all leading chain executives at a 
time when they'll be makir © plans of vital importance to you. Forms close Sept. 24. 
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Journal-American 


This is New York! A hundred different markets in one ...a huge Today every consumer pam ‘oduc' 

complex pattern of sales areas, all affected by a continuous operation as possible. In Mi the Jc 

shift in where and how people live. can be backed by a heavyi@: barr 

One basic requisite for the success of any sales operation A fully equipped andi. train 

in New York is thorough knowledge of the market. Section by section, displays and secure the most valuali,le sh 

block by block, the Journal-American’s giant Sales Control Manual provides interest non-stocking retailers; report Mon bre 
you with the necessary localized working data that lead to volume sales. and other helpful information. 

Part one ... desk top Sales Control .. . is by far the most valuable Part two ... the extra sales pressim ure o' 

guide to sales planning and efficient coverage of the New York area. backs your consumer pre-selling withl® aggr 
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‘oduct must get as much dealer co- 
the Journal-American, your campaign 
: barrage of P-O-P merchandising. 
trained staff of field men will build 
ile shelf positions for your product; 
on brand popularity, dealer attitudes 


ure of effective P-O-P merchandising 
aggressive dealer pre-selling. 


cri = 


The trends to self-service and automatic shopping demand that 

you pre-sell more customers through consistent advertising. 
In New York, truly a market of millions, the Journal- 
Americon reaches far more families than the two other home- 
going papers ... 123.000 more than the second; 265,000 more than the third. 
Why not take advantage of the most powerful program for sales 
ever offered in Am: rica’s richest market? The combination of a well- 
coordinated campain in the Journal-American and a sound merchandising 
effort gives you Ne York’s only complete, most successful sales package. 
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Olympic Sets Peak 
Budget for Hi-Fi 


and Combinations 


New York, Aug. 19—Olympic 
Radio & Television plans the big- 
gest advertising drive in the com- 
pany’s history this fall to promote 
the new line of high-fidelity and 
standard radio-TV phonograph 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 

Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., .Chicago 4 


combinations. 

Magazine ads—a schedule of 36 
—will run in Ebony, Life, News- 
week, The New Yorker, The Sat- 
urday Evening Post and Time. The 
first featured product will be a 
single-cabinet, hi-fi, TV-radio- 
phono unit, priced at $595. Copy 
will stress the “acoustically bal- 
anced frequency response” and the 
“four-speaker carillon chambers.” 
Newspapers and trade publications 
also will be used. 
| George Bart, Olympic advertis- 
ing manager, explained that the 
increased advertising effort is 

‘aimed at “bringing high-fidelity 
picture and sound within range of 
the volume price market.” 

Anderson & Cairns is the agency. 


Black Joins ‘Diesel Progress’ 


| Ormond O. Black, formerly as- 
sociated with ApveRTISING AGE and 
'Industrial Marketing in the New 
|York area, has been appointed 
|eastern advertising manager of 
| Diesel Progress, with offices at the 

eastern editorial and _ business 
| headquarters, New York. 


Cigogne Appoints Wertheim 


_ Cigogne Inc., New York distrib- 
utor of Sortilege and other per- 
fumes, has appointed E. Taylor 
Wertheim Advertising Agency, 
|New York, to handle its advertis- 
ing. Beginning this fall, consumer 
magazines will be used with con- 
centrated promotion in the Christ- 
mas issues. Cigogne has been a di- 
rect advertiser. 


_McGovern Named KGTV Head 
| §&. H. McGovern, formerly gen- 
eral manager of KSO, Des Moines, 
has been appointed manager of 
KGTV, television station under 
construction in Des Moines. The 
station, which will transmit over 
Channel 12 on u.h.f., expects to 
| be on the air in the fall with both 


| network and local programs. 


| Foster-Grant Names Fairfax 

| Foster-Grant Co., Leominster, 
Mass., manufacturer of sunglasses, 
combs and other plastic products, 
has appointed Fairfax Inc., New) 
York, to handle its advertising. | 
Previously, Alfred J. Silberstein-| 
Bert Goldsmith, New York, had 
jthe account. 


TRY 


Cochran Joins Simon & Gwynn 

Cliff P. Cochran has joined Si- 
mon & Gwynn, Memphis agency, 
as an account executive. 


Craftsmen 


0 wisniy 


Let Chicago's Biggest 
Night Shop Get Plates 
There On Time! 


ERE'S a 


ad men. 


to lose 


break for harried 
You'll never have 
another moment's 


oto-Engraving 


sleep because of “ad-plate-itus”’. 
SUPERIOR NIGHT SERVICE 
chases away that old bugaboo 
“closing date pressure”. Seems 
like you have extra days and 
nights to get good plates there 
on time when our team of old- 
time craftsmen take over the job. 


So-o-0-0, RELAX! Wind up that 
busy day with all plate orders on 
the way to SUPERIOR. Here, 
forty loyal, long-experienced 
Photo-Engravers will carry on! 
They'll work while you sleep. 
Whether it’s a simple combina- 
tion halftone or a set of intricate 
four-color plates, you can depend 
on them to faithfully reproduce 
and interpret all the force and 
beauty of your originals. 


SUPERIOR ENGRAVING CO.* 


215 W. Superior St., Chicago 10, Ill., Phone SUperior 7-7070 
Operating day and night shops with the largest night photo engraving-shop in 
Chicago! Complete “Superior Service” includes: Typesetting @ Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 


Be ety aR eee re 


Advertising Age, August 24, 1953 


{T°S CALIFORNIA'S FAMOUS 


Green Apple Pie TIME 


AO, hg 


Logg. ian TE : ‘ oo 
BLL: Se PP tene re 250 


GREEN APPLE SAUCE, California Style ‘id 


GREEN APPLE DISPLAYS—California’s 
Early Apple Advisory Board has opened 
its first promotion, largely consisting 
of the above—Karin Beskow of Sebas- 
topol, Cal., as Miss Gravenstein Apple, 
and the grocery store display piece. 


Early Apple Group 
Opens First Drive, 
Using Cheesecake 


SAN FRANCISCO, Aug. 18—Some- 
thing new in advisory boards and 
resultant cooperative advertising 
has made its bow in California this 
summer with a wide distribution 
of point of purchase material. 

The Early Apple Advisory 
Board, an organization sponsored 
jointly by owners of Gravenstein 
apple orchards, is busy encourag- 
ing housewives to buy “sun 
blushed California Gravensteins” 
and to make pie during what the 
board chooses to call “Green Apple 
Pie Time.” 

The campaign is restricted al- 
most entirely to the point of pur- 
chase banners distributed to food 
stores, which banners announce 
that “It’s California’s Famous 
Green Apple Pie Time.” The drive 
|has been supported by direct mail 
'circulars to stores urging them to 
take advantage of the “hard-hit- 
ting, combined growers’ and 
packers’ effort,” and a few ad- 
|vertisements in western grocery 
|trade publications. 


® This is the first of what may 
become annual campaigns and they 
|May grow broader in scope in suc- 
cessive years. Not to be out- 
done by other boards, the early 
apple growers of California have 
jalso selected a Miss Gravenstein 
Apple, a daughter of a Gravenstein 
grower herself, who has provided 
some leggy and chesty art which 
somehow or other can be related 
to apples and pie. She is Karin 
Beskow of Sebastopol. 

Merchandising Factors, San 
Francisco, is the agency handling 
the account. 


Procter & Gamble’s Profits 
and Sales Rise in 1953 


Procter & Gamble Co., Cincin- 
nati, reports a 4% rise in sales for 
fiscal 1953 over 1952. This year’s 
sales were $850,263,313 compared 
with $818,084,833 last year. Profits 
‘showed a small increase, with 
£435 - common share for 1953 re- 
ported, compared to $4.32 a share 
a year earlier. 

R. R. Deupree, board chairman, 
reported that dealer inventories 
are normal “or possibly a little 
below normal and we see no rea- 
son why the business should not 
continue to expand.” He said the 
company expects greater returns 
in the future from expenditures on 
foreign installations. 


Names Roberts & Reimers 

Columbia-Bedford Corp., New 
York maker of Engin-Moly motor 
oil, has appointed Roberts & Rei- 
mers, New York, to handle its ad- 
vertising. A consumer and trade 
campaign is now being launched. 
The company has been a direct ad- 
vertiser. 


‘Fisherman’ Hikes Price 

The Fisherman, New York, ef- 
fective with the October, 1953, is- 
sue will raise its cover price from 
25¢ to 35¢. There will be no change 
in subscription prices. 
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To Suppliers of Products or Services for the 


PRODUCTION-PROMOTION-MERCHANDISING 


Phases of Advertising 


A trracting your kind of sales targets, bringing them into 
effective range for your sales solicitations, is the exclusive 
assignment of Advertising Requirements’ editorial and cir- 


culation objectives. 


AR’s circulation, screened to separate the wheat from the 
chaff, is directed to 21,000 of your kind of people repre- 
senting national, industrial, regional and large local adver- 


tisers, agencies and media. 


Thus, AR’s circulation assures coverage of practically all 


of your kind of buyers. 


But coverage of the right people alone is not enough! 
You have to get under their skins—get their undivided 
interest through helping them with matters which closely 
concern their jobs—and yours. This is the “extra” which 


is provided by AR exclusively—an editorial diet on which 


your kind of buyers feed heartily—one which builds them 
up into wanting and buying more of your kind of products 


or services. 


How heartily your kind of buyers digest the “how-to” edi- 
torial service provided by AR is indicated by reader response 
to items mentioning products or services of suppliers. One 
issue: 53 editorial mentions drew 23,979 requests for addi- 
tional information from 2,512 different readers—an aver- 
age of 452 replies per item mentioned, (See detailed record 


below.) 


Is it any wonder then, that Advertising Requirements, by 
drawing buyers into range, enables advertisers like you to 


draw beads on worth while sales targets month after month. 


ee 


These 53 Companies Received 23,979 Inquiries 


from Editorial Mentions in One Issue 


Academy Film Productions 


Acme Type Foundry 959 

Advertising Specialty Institute 383 

American Decalcomania Co. 297 

Arrow Photo Copy Co. 822 

Bell & Howell 138 

Belnap & Thompson 567 

Chicago Cardboard Co. 344 Lithographers National Assn. 

Coating Products 198 Marquardt & Co. 

Ross Coles & Co. ' oe _Monsen-Chicago 

Colorvision Plastics, Inc. 01 Multi-Ad Services, Inc. 

Dartnell Corp. 191 Names Unlimited, Inc. Advertising 

Diamond Match Co. 322 Nashua Corp. ~ 193 > > 

E. |. duPont de Nemours & Co. 229 National industrial Advertisers Assn. 169 Hequ irements 
Sidney Edlund & Co. 125 Neon Products, inc. 296 er 

Fox River Paper Corp. 911 Newton Falls Paper Mi! inc. 337 ouseen i om 

FR Corp. 221 The Osborne Co. 520 ; 

Hartwig Displays 483 Overseas Business Serv +s 122 

Henning & Cheadle, Inc. 781 Parsons Paper Co. 926 

Hinde & Dauch Paper Co. 261 Peerless Lithographing 907 

Huxley Envelope & Paper Corp. 512 Perfo Mat & Rubber Co (°c. 193 

International Color Gravure, Inc. 439 Projectograph Corp. 163 Standard Manufacturing Corp. 239 
Interchemical Corp. 845 Publication Corp. 626 Station Representatives Assn. 242 
ivel Corp. 567 RCA Victor 308 Varigraph Co., Inc. 507 
Kleen-Stik Products, Iric. 370 Rohm & Haas Co. 255 Victor Animatograph Corp. 137 
The Lackner Co. 359 Shigeta-Wright 507 Warsaw Collection of Business Americana 416 
Harold M. Lambert Studios 421 Sniders’ Poster Proces: 456 Washington Commercial Co. 441 
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"Reader's Digest’ to To Marvin Hahn Advertising _— Metcalfe Joins Weed & Co. 


Change Rates for 


New York, Aug. 19—New rates 
for most Reader’s Digest Interna- 
tional editions will go into effect) 
with January issues. 

Rates will be increased for Car- 
ibbean, Latin American Spanish 


| 


in Mexican and Southern —— 
sphere editions. 

Ad costs in the Latin American 
Spanish, English and Portuguese 
editions will be reduced. The Por- 
tuguese edition rate also will be 
substantially lower because of es-— 
tablishment of a free market ex- 
change rate between the cruzeiro 
and the dollar. 

Western European editions for 
which rates will be higher are the 
German and Italian. The Austrian 
rate is down because of devalua- 
tion of the schilling. 


® Half-page b&w German-Swiss 
and half-page color German-Swiss 
and French-Swiss rates will be in- 
creased. A new Swiss combination | 
also will be offered. 

In Scandinavia, Norwegian b&w | 
page rates will be up slightly, as 
will Swedish color rates. A Swe-| 
dish, Danish, Norwegian and Fin- 


nish combination will be available || 


for the first time. 

Far Eastern rates are up in Jap- 
anese and Korean editions. Japa- | 
nese four-color prices are down, 
however. Rates also will be in-| 
creased in Australian and New 
Zealand South Pacific editions. 

In most. editions circulation 
guarantees will go up. Editions in, 
which rates will not change are 
English and French Canadian, 
English-language Latin American, 
French, Belgian, Iberian, Finnish 
and Indian. The first issue of the 
Indian edition will be published in 
January. 


Evelove Heads Charity PR 


Alex Evelove has been appointed | 
publicity director of the 1954) 
campaign of the Radio-Television- | 
f Recording-Advertising ho ge ad 

campaign in Los Angeles. The 
drive, aiding eight charitable 
causes, will open with a special 
advance gifts drive Sept. 18. The 
general drive will begin Oct. 1. 


Two Join Harris D. McKinney 


Samuel G. Michini, formerly 
with Link Belt Co., Chicago, and 
William Drake, formerly with the 
Brown Instrument division of 
Minneapolis-Honeywell Regulator 
Co., have joined Harris D. McKin- 
ney Inc., Philadelphia industrial 
agency. 


THE BUTTERY 


marr 


ove 


Houdaille-Hershey Corp., 


\parts and equipment for ee 

‘tive, aircraft, railway and other 
Most Export Books industries, has appointed Marvin 
Hahn Advertising Co., Detroit, to station representative. 
direct its advertising and publicity. 


Wheeler Opens Toronto Office 


Angeles, packaging consultant and 


combinations and for half-pages | designer, will open a branch of- 
t 21 King St. East, Toronto, 
a! F 


. _De-| — C. Metcalfe, apmetiy on >. . My formerly 
manufacturer of precision special sales representative of | associated wit TP-TV, Minne- .; P ; Bi} 

KECA-TV, Los Angeles, has been |apolis, has joined the sales staff = ya oo or ag . ye adi d 
named television manager of the of Adam Young Inc., Chicago ra- ; : 5 
Hollywood office of Weed & Co., dio and television station represen- 


Corrado Appoints Moss 


| campaign. 
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| Simler Joins Adam Young Inc. Napoleon Hill, author and business 
consultant, is the author of “How 
to Raise Your Own Salary,” which 


lectures, movies, radio and tele- 
pet | vision programs also. will 
re iperexons by the company. 


Hill Associates Bows _WHDH Promotes Tanger 


_ J.J. Corrado Inc., representative Napoleon Hill Associates, Chi-| Alexander M. Tanger, an ac- 
Leonard Arthur Wheeler, Los in New York of seven cotton rug cago, has been organized as a pub- count executive of the 50,000-watt 
mills, has appointed Moss Asso- lishing company under the man-' independent WHDH, Boston radio 
ciates, New York, to handle adver- agement of W. Clement Stone, | outlet, for the past seven years, has } 
tising for a trade and direct mail president of Combined Insurance been promoted to commercial 


Co. of America and its affiliates.' manager. 


...and NOW 
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The Iron Age ran it in October, 1951, 
to announce a precedent-making move 
in joining CCA. This, coupled with char- 


’ ter membership in ABC, gave The Iron 


Age the strongest circulation story in its 
industrial field. 
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Now American Aviation, the No. 1 
magazine in the aviation field, proudly 
joins The Iron Age and other business 
publication leaders in offering advertis- 
ers both ABC and CCA circulation —the 
perfect pattern and measure of coverage. 
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Florida, Bahamas 
Air Possibility 
of Joint Drive 


West Patm Beacu, Aug. 19— 
Probability that joint advertising- 
publicity campaigns will be 
launched by the state of Florida 
and the Bahamas Islands is grow- 
ing. 

Florida state advertising com- 
mission members met here last 


week with representatives of the|each will increase our business,” , 

Bahamas Islands development | he added. 

board to discuss cooperative ac- | 

tion. Appoints Hirshon-Gartield 
Richard D. Pope, vice-chairman, ype House of Worsted-Tex 

of the commission and public re- philadelphia clothing manufac- 


lations director for Winter Haven, turer, has appointed Hirshon-Gar- 
Fla., said that the meeting grew field, New York to handle all 
out of studies which show that advertising for the company’s 
about 90% of visitors to the Ba-| brand name procucis. The spring 


+e : schedule calls for the use of ra- 
hamas 8 visit Florida. dio, television, magazines and 
If through any sort of cooper- newspapers. Previously, Alfred J. 


ative effort we can get more 


Silberstein-Bert Goldsmith, New 
people to come to our area, we 


York, had the account 


Corp., New York, has been pro-| 


Prompt Promotes Bill Riemer | 


Bill Riemer, art director of | 
Prompt Multigraphing & Mailing) 


moted to sales director. He suc- 
ceeds David E. Goldberg, who has 
joined Battistone, Bruce & Doniger | 
Inc. as vV.p. 


Paper Adds ‘American Weekly’ 


The Houston Chronicle will add 
The American Weekly starting 
Sept. 20. The newspaper currently 
runs a locally edited Sunday mag- 
azine and a feature magazine. 


Write for complete information 


AMERICAN AVIATION PUBLICATIONS, Inc. 


ADVERTISING OFFICE: La Guardia Airport, New York City, N. Y. 


iation magazine offering the 
th ABC and CCA circulation. 


of reader preference plus industry-wide 

coverage. With circulation already 

over 41,000, American Aviation is FIRST 

among the important groups who 

buy your products: manufacturers, 

air carriers, government and military 

agencies, corporation aircraft and others. 
Combining unequalled power and prestige, 

American Aviation is the No. | medium 

in the Nation’s No. 1 market. 


in this man's 
briefcase... 


are the answers to problems solved 
with recordings, custom-made by 
RCA Victor. Some answers called 
| for a record as a novel premium. 
| Other answers were sales training 
2 or pele slidefilms and re- 
corded sound. Transcriptions, pro- 
motion records—sound answers to 
many problems—they’re all in this 
briefcase. Pick up the phone and 
ask a representative to bring it 
around to you. 


| JUdson 2-5011 in New York 
630 Fifth Ave., New York 20 


HOllywood 4-5171 in Hollywood 
1016 N. Sycamore Dr., Hollywood 38 


WHitehall 4-3215 in Chicago 
445 N. Lake Shore Dr., Chicago 11 
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Ads Seldom Beat Trend: Woolf 


Bedell Finds ‘Story’ Obscured 


S. A. Agency's View on Copy 
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R.OF MARKETING  — 


Salesense in Advertising ... 


Advertising Seldom Succeeds Notably 
in Combating the ‘Thing to Do’ 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


When the public goes all cut for a new 
pattern of behavior, a new style or “rage,” 
a new way of doing things, we are likely 
to see the decline of an old pattern and 
the crippling of an industry. 

In this situation, by 
no means an uncom- 
mon one, the affected 
industry sometimes re- 
sorts to advertising in 
a desperate attempt to 
turn back the tide. I 
know of practically no 
instance in which ad- 
vertising has been no- 
tably successful in re- 
versing the onrush of a 
popular vogue or trend. 

Some weeks ago in this column I re- 
ferred to the fading away of the old-style 
portable kitchen cabinet in favor of the 
modern built-in variety. It wasn’t so long 
ago when almost every home in America 
was equipped with one of these well-ad- 
vertised units, such as the Hoosier and 
the Sellers. When the decline set in a 
couple of decades ago, I was in charge at 
JWT of Hoosier advertising. Nothing we 
could do—nothing anybody in the indus- 
try could do—was effective in prolonging 
the life of the dying patient. 


James D. Woolf 


ws The men’s hat industry, as of today, 
is not a completely comparable case. But 
it isn’t bursting, as I understand it, with 
robust health. I do not have the industry 
sales figures before me, but one has only 
to look around to see that hatless male 
heads constitute a new pattern of behavior 
for millions of men. Writing this piece as 
I fly from Chicago to Pittsburgh, I note 
that 29 out of 40 male passengers neither 
wear nor carry a hat. Exactly why this is 
so I do not know; in fact, I suspect that 
nobody knows for sure what started this 
vogue and gave it such tremendous im- 
petus. 

I feel sure, though, that this hatless 
vogue is not a reasoned thing, not a ra- 
tional decision arrived at by each male 
after a thoughtful weighing of the pros 
and cons. I feel equally sure that the na- 
tional advertising campaign now being 
sponsored by the Hat Corp. of America 
will not have much effect on the 
current pattern of behavior. I do not be- 
lieve the ideas advanced in this advertis- 
ing make a strong and persuasive case for 


‘ the wearing of hats. What’s more, it is 


my notion that no ideas of sufficient po- 
tency are possible in the face of this pres- 
ent rage. It wasn’t advertising that started 
men wearing hats in the first place; it 
wasn’t advertising that started the bare- 
headed vogue; and if men’s hats ever 


again become the “thing to do,” adver- 
tising, in my judgment, won’t be the 
reason for the renascence. 

It is interesting to note that, in the 
field of games, the “thing to do”’—gin 
rummy, mah-jongg, ping-pong, peewee 
golf, bridge, etc.—was neither given its 
original impetus nor maintained by com- 
mercial advertising. It appears that cur- 
rently peewee golf, for reasons that are 
hard to explain and have nothing to do 
with advertising, is enjoying something of 
a comeback. 


ws There is no tougher job for advertising 
than bucking what millions of people 
think is the “thing to do.” 

The ‘thing to do” is not necessarily a 
style fad, such as the current popularity 
of Levi-style pants and other denim items 
of apparel. The “thing to do” may be a 
new type of product—such as canned and 
frozen fruit juices—that is clearly su- 
perior, on some if not all counts, to the 
products it replaces. I have no figures at 
all to support my view, but I do know that 
all of the families I know drink their 
oranges in the form of canned or frozen 
juice. This is undoubtedly why Sunkist 
is now running a campaign extolling the 
virtues of the “Meat of Fresh Oranges” 
(see advertisement shown here). 


HATS - as healthy as theyre handsome 
he, 


« 


"Wear » Hat — its ac Healthy ac its Handsome!” 


Will this campaign reverse, substantial- 
ly, this relatively new pattern of be- 
havior? Will families in large numbers 
form the habit of eating an orange a day 
in addition to the juice they drink at 
breakfast? Will the “New Facts” startle 
them into an impelling conviction that, 
for the sake of their health, they must 
have the Protopectins, which are avail- 
able only in the “Meat?” 

Perhaps, but I tend to doubt it. The 
campaign, which is written with a high 
degree of professional skill, can hardly fail 
to stimulate in some degree the con- 
sumption of the whole fresh orange. But I 
predict it will not even approach Starting 
up a national craze for what Sunkist calls 


“a wise and delightful health habit.” It 
is likely, 1 would Buess, that the whole 
orange has seen its best days—and there 
is very little that advertising can do about 
it. The Sunkist people, however, are mak- 
ing a good try, and I wish them luck. 

Seldom, as I have already said, does 
advertising turn back the tide. Millions of 
men no longer wear garters despite the 
fact that advertising ridiculed the new 
habit as sloppy and undignified. Mil- 
lions of men also no longer wear under- 
shirts, a vogue said to have been sparked 
by Clark Gable in “It Happened One 
Night,” but the underwear industry seems 
wisely to have accepted the inevitable. 

I am not insisting it is never possible 
successfully to buck a pattern of behavior. 
I can think of no idea in recent years 
that has caught on so universally as the 
chlorophyll craze. Not only the public 
went overboard. Manufacturers added 
chlorophyll to a wide variety of products 
ranging from inner soles to dog foods. 
Practically all makers of dentifrices, not 
to mention such breath-sweetening items 
as candy mints and chewing gums, 


Scien throws neu light On 


THE MEAT OF FRESH ORANGES! 


CAUCE AE TOMA VALENCIA COAMONS 


Sunkist 


REST FOO LATING BIST FOR sure) 


climbed on the bandwagon. 

But Listerine made no change in its 
formula and set out with an aggressive 
advertising campaign to slug it out with 
chlorophyll. I predicted this spring, in 
this column, that the Listerine theme— 
“Listerine stops bad breath four times 
better then chlorophyll’—would be ef- 


LISTERIWE STOPS BAD BREATH 
m Four times better than Chlorophyll 
Four times better than Toath Paste 


GAD DREATH FOUR TIMES BETTER 
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fective. I am happy to see my judgment 
supported by the facts as related in the 
Aug. 3 issue of Apvertistinc AcE. Lister- 
ine reports its antiseptic sales at a new 
high. Present indications are that Lister- 
ine will do about 54% of the oral antisep- 
tic business in 1953. The sale of Listerine 
toothpaste, which hasn’t been vigorously 
promoted since the ’30s, has moved up 
20%. 

But, of course, Listerine hasn’t been 
fighting a style fad or fashion craze. Prod- 
ucts like men’s hats or detachable starched 
collars present a different sort of prob- 
lem. Advertising crusades, conceived in 
the hope of reviving an unpopular and 
outmoded pattern of behavior, should not 
be lightly plunged into. A far better pro- 
cedure, is seems to me, is to “jine ’em” 
when the odds look bad. 


Doctor in Philosophy and Letters—or 
One Who Can Write Ads? 


Within the past six months ApverTISING AGE has published a number of 
articles about copywriting and what constitutes a good copywriter—among 
them Walter O’Meara’s “What’s Happened to Al” and researcher Norman 
Heller’s answer; 4 speech by Julian Watkins of Maxon Inc., and an answer by 
Jordan Phee of Donahue & Coe. Here is an editorial from the July issue of 
“Facts & Comments,” published by International Advertising Service, Bue- 
nos Aires, which sums up the copywriting problem from the viewpoint of 


a South American advertising agency. 


Well-known American publicists have 
ned issue in ADVERTISING AGE over the 
ets for copywriters. 
julian Watkins suggests: “Get religion. 
ieve in something. Believe in it with 
the conviction in your soul. That 
ins a product, a point of view, the guy 
| work for. Then you can sell whatever 
And only then.” 
fordan Phee is critical of this dogma. 
points out that if a man had got suffi- 
nt religion to believe in “Chevvy” with 
| the conviction of his soul, he could 


hardly be expected to do a bang-up job 
for Ford. 

Although Mr. Watkins has expressed 
a feeling in a very tense form bordering 
upon a sense of faith as opposed to rea- 
son, he is by no means preaching in the 
wilderness. Similar concepts are not in- 
frequently voiced by people from other 
lands when trying to imbue fanatical en- 
thuasiasm into the minds of South Ameri- 
can advertising and sales forces. 

Must a copywriter be possessed of this 
powerful emotion to achieve success in 
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his art? To push the argument a little 
further, must he necessarily believe in 
the product he advertises to write selling 
copy? If his copy is truly inspired, it is 
the outcome of faith, but effective copy is 
not of a necessity inspired. 

Counsel in court prosecuting or defend- 
ing may present his case with extraordi- 
nary sagacity, brilliant rhetoric and tel- 
ling argument, but he may not have the 
slightest faith in his client or his case. 
He knows law, exploits his knowledge 
through strength and weakness—the 
strong points in his case and the weak 
points in his opponent’s. 

Not dissimilarly, the copywriter is the 
advocate of his client’s cause, of which 
he is clearly cognizant. The purchasing 
public constitutes discriminating judge 
and jury. He stands or falls upon his 
ability to convince. That the public is less 
gullible than is generally thought is borne 
out by the number of new products ad- 
vertised which fail. 

A copywriter, man or woman, may 
be a very many sided individual; even 
so it is humanly impossible to have per- 
sonal experience of the intrinsic value 
of all the goods which come under his 
professional pen. One of the catchiest 
bits of copy devised in Argentina on 
“Yerba Mate” (Paraguayan tea) was 
written by an Englishman, to whom the 
stuff was mightily distasteful. 

There is the inspired genius who turns 
out flashy, clever witticisms. He is apt 
to be temperamental and difficult to 
manage. His wit is likely the product of 
an undisciplined rather than a logical 
process of thought and reason. He may be 
eagerly sought after, but judging by sales 
tests, clever copy has not necessarily ex- 
traordinary selling powers, and what may 
be clever to one person may seem silly 
to another. ; 

Not long ago, a well-known Argentine 
copywriter, Mr. “X’, was combing the 
town in search of talent. Copywriting in 
South America as a trade or profession 
has not yet touched the highlights to 
which it has soared in the United States. 
The implications of its scope and respon- 
sibilities are hazy in people’s minds. The 


Spanish language has not yet been “em- 
bellished” with so much jargon as Eng- 
lish in the advertising field. Finally, Mr. 
“X” resorted to an ad. Replies poured in. 
Many introduced their qualifications by 
“Soy doctor en filosofia y letras” (I am a 
doctor in philosophy and letters). It is sur- 
prising the number of graduates in these 
arts who seek an outlet for their talents 
in publicity. Mr. “X’ deprecated them. 
“I am not looking for a doctor in philoso- 
phy and letters, but un redactor de 
aviso” (one who can write ads), he scorn- 
fully remarked. 


@ Yet, was he quite right? What has our 
budding doctor to offer? If he runs true 
to form he should have: (1) a sound 
knowledge of the language accompanied 
by an extensive vocabulary; (2) power 
of expression, clear argument and asso- 
ciation of ideas, facilitated by extensive 
reading in all fields of literature and his- 
tory. The value of this in advertising may 
be gleaned from the New York Times ad: 
“Read any good books lately?”; (3) his 
philosophy should teach him something of 
human nature and conduct, and (4) it is 
supposed that he knows how to use his 
brains. Surely a useful background. 

Now comes the test, and to pass it there 
are no hard and fast rules to be taught. 
If he is possessed of common sense, pow- 
ers of observation and a touch of imagin- 
ation and fancy, under practical guidance 
his knowledge may be diverted to adver- 
tising channels, and his individuality 
should soon flourish in its own particular 
style. If he is rigid or single track minded, 
he will promptly fail and no further time 
may be lost. In other words, the basis for 
the efficient copywriter is education and 
knowledge. If after this, he has a flair for 
copy, he will soon find his vocation. 
Should genius emerge, so much the better, 
but there is a good chance of finding 
something superior to a common hack 
copywriter, particularly if one remembers 
Mr. Woolf’s maxim: 

“Promised benefits in copy must be 
consistent with human experience,” rath- 
er than too much faith in religion and be- 
lief. 


Mail Order and Direct Mail Clinic... 


How to Move Overstocked Items 


By Whitt Northmore Schultz 


(Mr. Schultz conducts a mail order 
business in Highland Park, Ill.) 


One of the major problems mail order 
merchandisers have is getting rid of over- 
stocked catalog merchandise profitably. 

No matter how good of a buyer you are, 
you'll never guess correctly as to how the 
public will respond to each of the many 
offers you feature in your catalog or flyer. 

Hence, you'll be short on some merchan- 
dise and way overstocked on others. 

Let’s take a special look this week at 
how you can move out—at a profit—over- 
stocked merchandise. 

Here are the steps to follow: 

Take a careful inventory. Select from 
this inventory only those items you want 
to move out right away—not including 
those products you may feature in a future 
catalog. ° 

Prepare a simple, attractive, 84% x 11” 
folder which specifically lists the items 
you want to sell. For example: “Summer, 
1953 Catalog Merchandise. Page 5. Cata- 
log No. SH-123. Can Openers. Catalog 
Price: $1. Sale price: 50¢.” 


se You'll note that the original catalog the 
item first appeared in is listed so your 
customer may refer back to your catalog, 
thus saving yeu the additional cost of pre- 
paring and showing new and costly art- 
work. Page number, item number, product 
name, catalog price and sale price are all 


listed to give the prospect quickly all the 
facts he needs. 

Mail order buyers respond quickly to 
sales and they jump at bargains. Thus, 
just a simple listing of the items offered 
is all that’s necessary. 

Now, on the first page of your folder, 
cover these sales points: 

1. Announcement that this offer is a 
clearance sale of overstocked catalog mer- 
chandise. (Buyers respect frankness.) 

2. Spotlight the savings offered: “Save 
20 to 50%. Order NOW!” 

3. Put a time limit on your special sale: 
“Sale ends Sept. 13, 1953.” 

4. Briefly list items offered: ‘House- 
wares, boys’ & men’s clothing, gifts, books. 
toys, etc.” 

5. Include a drastic price reduction 
message: “Stretch your family budget. 
Enjoy extra savings.” 

| 6. Stress that quantities are limited: 
“First come, first served during this great 
sale. Only the sizes and colors listed in 
this folder are available at these special 
prices.” 

7. Guarantee: “Complete Satisfaction 
Guaranteed.” Tell your prospects that this 
sale merchandise is clean, fresh, and fully 
guaranteed or money back. 

8. Explain sale prices apply on all orders 
whether cash or C.O.D. 


9. Close with action stimulator: “Don’t 
delay. Order today. This sale ends posi- 
tively Sept. 13, 1953.” 
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All Heaven and This, Too 


When any business or business man takes paid space to talk about the deity, 
we feel an acute discomfort. It’s not that the subject doesn’t deserve airing in 
these materialistic and skeptical times. But somehow we feel that paid space 
and a signed advertisement are just not the place to do it. No matter how hon- 
est the motive might be, it smacks of the politician’s paying tribute to God, 


The message which the Texas & Pacific Railway prints in this advertisement 
is a simple and even moving statement about the necessity of a people and a 
nation having a religious belief. But it carries two slogans that just don’t go 
together on the same page. One says, “Have faith—in God, in ourselves, in 
our fellow men, in freedom.” The other says, “Go T&P.” You get the same 
reaction you'd get if your minister interrupted his service on Sunday to an- 
nounce some of the bargains you could get at the local A&P during the ensuing 


A footnote suggests that you write for reprints of the ad and a booklet en- 
titled “Our Four Great Faiths’—addressing your request to J. B. Shores, 
director, employe-public relations, Texas & Pacific Railway. It is further stated 
that there is “no charge, of course’’—which is something, because even in 


If this is intended as public relations, however, we feel a better job could 
be done if the commercial slogan and signature were eliminated in favor of a 
statement that said, simply, “The Texas & Pacific Railway thinks this message, 
in these times, is more important than anything it might say about its own 


Even a minister, if he is to be effective, must convince his congregation that 
he firmly believes in what he asks it to believe. 
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Often the simplest mailing pieces, an- 
nouncing sales and bargain offers, gener- 
ate the most sales by mail. 

Next time you’re overstocked, try this 


Tips for the Production Man... 


“clearance sale folder” idea. 

You'll find it’ll pay its way and relieve 
you of a dangerous excess inventory 
problem. 


Newspapers Are Changing Format 


By Kenneth B. Butler 

(Mr. Butler is head of the Wayside 

Press and of Kenneth B. Butler & 

Associates, Mendota, II.) 

A mild revolution is going on in the 
format and typographical styling of the 
nation’s newspapers. Since a fair portion 
of our consumer advertising appropria- 
tions go into these papers, a quick look at 
some of the changes may be of interest to 
the production man. 

Many of the changes are prompted by 


the increasing cost of newsprint. Smaller 
margins, narrower pages and the new 
11% pica columns are just a few of these. 
Smaller but better designed text types that 
give greater legibility along with greater 
word count, are being adopted. Among 
these faces are Ionic, Corona, Regal, and 
Textype. With them it is often possible to 
get the word-count in 11% picas that 
formerly was accommodated by the 12 
pica measure. 

Narrower columns force a greater 
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What makes Nation’s Business so well read? 
long life of a monthly — doesn’t crowd the businessmai 
before another issue bumps him. Could be, too, becau: 
competing with news flashes, news dailies or news wee 
material like “The Real Radicals: U.S. Businessmen,’ 
gressional Record, or “Start Selling — Or Else,” publist 
ago and still drawing reprint requests. No other magaz 
as... Nation’s Business, Washington 6, D. C. 


mass covera. 


Could be because it has the 
zives him 30 days and nights 
NB doesn’t get out of breath 
es — confines itself to original 
ecently reprinted in the Con- 
more than a year and a half 
makes business so interesting 


of business management 
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number of hyphenated words; on the other 
hand space is saved by narrower widow 
lines at the end of paragraphs. 

Other changes are being made to adjust 
to increasing use of the Teletypesetter. 


s Fast disappearing are all-cap headlines. 
Centered heads and slanting alignment 
are almost passe. Heads are shorter, 
punchier, with fewer lines and virtual 
elimination of decks except in use with 
dominant heads. Flush left is the pre- 
ferred style. Few heads are written to 
flush at both sides. Heads of two or more 
lines are written so that the length of the 
lines is staggered at the right. 

Single-line heads are increasing in use, 
and they are being made longer than one 
column. This has brought a development 
known as “horizontal makeup” in which 
a series of two-column and three-column 
heads of one line each is pleasantly 
sprinkled over the page. More attention 
is given to major heads and pictures be- 
low the fold. 

Streamlining is forcing the elimination 
of two-column lead-ins to stories. The 
practice of setting the first few lines wider 
measure and in larger type slows up com- 
position and gathering “takes” into the 
story at makeup time. 

The new headline and makeup treat- 
ment causes the breaking of more column 
rules. Though increasing makeup time, 
this practice results in a livelier, easier- 
to-read page. Run-over stories are dimin- 
ishing in number. Column rules are being 
eliminated in ‘many departments and 
within stories which are given two-, 
three-, or four-column split makeup. This 
gives more air to the page and makes it 
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less cluttered. 

World War II started condensation of 
running folio heads into single-column 
rather than full page width, thus conserv- 
ing considerable space. 

Use of pictures is increasing. Many large 
weeklies and small dailies are making 
their own plastic halftones through the 
use of the leased Fairchild engraving ma- 
chine. Many pictures are being sized larger 
and copy is included in mortises cut from 
a non-essential portion of the illustration. 

Horizontal makeup and shorter stories 
combine with occasional bold-face para- 
graphs to reduce the usage of subheads or 
type breakers. 

Cut-off rules are giving way to the use 
of white space only as a means of separa- 
tion of stories. Cut over-lines are dimin- 
ishing in use. 

Bodoni Bold is popular as a headline 
face, probably because in recent years 
judges in typography contests seem to 
have exhibited a liking for this face. Its 
thin lines are not too practical, however, 
as they do not always hold up under mat 
rolling or long press runs. Sans-serif is 
popular for head faces, as are condensed 
Gothics and square-serif faces. Typo- 
graphers are avoiding extra condensed 
headline type faces, however, as the strong 
vertical design slows down rapid reading. 

Wide measure text is increasing in use 
on editorial and feature pages...and 
more and more these features are being 
split two ways in order to accommodate a 
longer, single-line head of display size 
type. 

Formal, balanced layout on front pages 
is giving way to the more flexible hori- 
zontal layout. 


Asking the Employe to Contribute 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 

Management often protests at the ex- 
tent to which it is asked for funds for 
campaigns and causes. Industry has 
sought in recent years to systematize the 
giving of donations by screening requests 
through an executive; it is up to him to 
determine how noble the cause, and how 
large or small the bite. 

The good, legitimate causes—like the 
Community Fund—need no champions at 
the front office. But at times they need 
ambassadors of good will at the employe 
level where the request for donations is 
made. 

It is a happy privilege to record that 
a preliminary good will campaign of im- 
pressive dimensions is being developed, 
far in advance of the campaign proper, 
by the Community Fund of Chicago. 
Here—for the first time within this de- 
partment’s observation—an effort to so- 
licit contributions from employes is being 
supported by an appreciation of the em- 
ployes’ interests, concerns—and pocket- 
books. The problem of reaching employes 
with a message that would elicit under- 
standing, sympathy and support was a 
large one. It is being tackled with skill 
and intelligence through committee ac- 
tivity sparked by Russell G. Creviston, 
Crane Co.’s alert and public-spirited pub- 
lic relations chief. 

This is the shape of things to come in 
the Creviston bailiwick, and may it serve 
as a guide to other groups interested in 
asking employes to dig down: 

1. Make the drive locally representa- 
tive. To secure the best results, let an in- 
plant campaign be representative both of 
management and the union, if any. If 
there’s no union, balance off between 
shop and office personnel. 

2. Arrange for the committee to visit 
agencies. Let the committee members 


make a trip to participating organiza- 
tions, to see where employe-contributed 
fund money goes and how it’s used. How 
can they understand it—or tell anyone 
about it—if they don’t see it themselves? 
And photograph the trip for publication. 

3. Utilize all plant devices of communi- 
cation. Most campaigns within plants are 
built for and aimed toward employe mag- 
azines. They should be slanted to news- 
letters, bulletin boards, group meetings, 
payroll envelopes. The committee with- 
in the plant should cover all devices. 


s 4. Humanize the campaign. If Red 
Feather children are available (this ap- 
plies to the fund only, of course), attempt 
to bring them into the plant for a per- 
sonal appearance the day the in-plant 
drive opens. 

5. Give some guidance as to donations. 
The Chicago fund issues a booklet show- 
ing what people in specific wage brackets 
donated last year. Let employes have this 
type of information. (One method to be 
used: Build a picture story for the em- 
ploye magazine around an interview on 
the subject between a committee member 
and a plant employe.) 

6. Give the appeal local neighborhood 
flavor. If there is an agency in the plant 
neighborhood which receives support 
from the fund, let the company maga- 
zine’s editor develop story material at this 
location, in order to give a local applica- 
tion to the campaign. 

7. Organize teams by departments. 

8. Keep employes informed of campaign 
progress. Use bulletin boards, or large 
painted wall thermometers to keep em- 
ployes posted on day-to-day develop- 
ments. 

9. Give employes a final accounting. 
When the campaign is finished, tell em- 
ployes how it came out. Compliment them 
for their participation. 

10. Keep employes advised of the uses 
of their money during the year. 
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Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising who was at one 
time advertising manager of Mar- 
shall Field & Co.) 


I am not purposely picking on one 
store by showing two ads from ii—two 
successive weeks. 

Reading the New York Times two 
successive days I came across the Jet 
Flight ad that appeared here last week, 
and the next day this one. Both seem to 
me to scream out for comment. 

Advertising is the victim of so many 
conspiracies nowadays it is difficult in- 
deed for it to do a real job. 

Merchandise people in important 
stores, in time of inflation, seem always 
to become increasingly dominant. Man- 
agement forgets stores are really ma- 
chines for selling, so selling is neglected, 
because selling is easy. Stores become 
buying machines, dominated by buying. 
Copy grows weaker. Merchandise man- 
agement depends almost entirely on the 
appeal of items and price to make ads 
pay. Copy and intelligent sales presenta- 
tion suffer. 


= Management neglects advertising. It 
is relegated to a less and less important 
status. Progressively this continues, and 
finally copy is primarily a barren and 
incomplete presentation of buyers’ spec- 
ifications. Hence copy is less and less 
depended upon for response, and low 
prices more and more. Ultimately the 
tide turns, response suffers and the 
store sacrifices more and more gross 
profit to try to get response. Profits 
bleed... then the store cuts advertising 
when it needs it most. It is a most irra- 
tional process, but it is historical. 

That is the merchandise “conspiracy.” 
Ask retail ad people how they are faring 
these days under such circumstances. In 
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most stores it is a frustrating task... 
retail ad creation. Deflation will to some 
extent reverse the process. Truly good 
ad people will come into their own 
again. Ordinary ad people will be a dime 
a dozen. 

But there is another conspiracy... 
and it shouldn’t happen to advertising. 
That is the conspiracy among ad people 
themselves to make advertising weak. 
Because -it is an unconscious conspiracy 
doesn’t make it less destructive. 

Here is an example of its working. 


ws Copy people are employed to tell a 
story to the people, and in the same 
store and department, other people are 
paid to obscure the story and make it 
hard for the paper to do its job, and 
hard for the prospects to find out they 
are prospects. 

In the original ad, 7 full columns, be- 
fore me now— it is almost impossible to 
read the copy in the top unit of space. 
It is almost as difficult in the bottom 
right hand ad. It is relatively easy in the 
dress ad. 

The use of gray panels as a back- 
ground for crisp whites is good. For type 
it is irrational, arty, expensive. When 
layout does not solve its problem except 
at the cost of readership, layout—like a 
club—beats its own ad to death. 

It requires greater ingenuity to do 
this thing with whites on gray, and pro- 
vide white panels for the type, but it can 
be done. 

What is the end, the aim, the purpose 
of layout? Is it to please the layout 
artist? Or to achieve the utmost in com- 
munication of a story? Advertising has 
enough to contend with, it seems to me, 
with today’s generation of merchants 
who do not understand advertising. Ad- 
vertising’s own devices should not be 
used to further depress advertising and 
its response. 
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‘with a circulation of 16,000,000. In 
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Detroit-Michigan Revere Copper Promotes 4 | 
_ James M. Kennedy has been. 
elected chairman of the board and 


‘chief executive officer of Revere 


Stove Co. Plans 
| 
+ |Copper & Brass Inc., N York, 
Record Campaign ' succeeding the ishe pny! ; ane! 


Detroit, Aug. 19—Detroit-Mich- i sell. He is replaced as president by 
igan Stove Co. plans the most con- | Charles A. Macfie, formerly v.p. | 
centrated advertising drive this = — aoe aeons 

* : - rolling mill sales. Raymond P. Win- 

Sr pe Reng recy period in berg, in charge of the company’s. 
Th ys ry. Rome Mfg. Co. division, has been | 
e campaign will be concen-' appointed general sales manager. 
trated in 36 market areas east of Robert M. Lake, Rome sales man-. 
the Rockies and will feature Dor- ager, succeeds Mr. Winberg. | 
othy Kilgallen, newspaper colum- | | 
gag a srg Sle Promotes Harry W. Holdsworth | 
0 icago an s- : | 

. : - . | Harry W. Holdsworth, since 1920. 

burgh pong ag ae oa associated with the Hew Degen | 
'division of Genera otors Corp., 

emphasis will be on television and Bristol, Conn., has been soumabtd 


radio participation shows. The to advertising manager. He suc-| 


filmed shows will be daytime pro-| ceeds Carleton B. Beckwith, who. 
grams directed primarily at the has retired. 
female audience, principal buyers | 
of kitchen ranges. | pee Joins Hicks & Greist 

In the other districts, however, Robert H. Higgen, formerly ad-| 
the promotional drive will be on| vertising and sales promotion man- 
a cooperative basis and will be as| ager of American Paper Goods 
extensive as dealer contributions |Co., Kensington, Conn., has joined 
permit it to be. In areas where TV | Hicks & Greist, New York, as as-| 
isn’t available and dealers do not | SStant account executive. 


es 


_ Things look good on WcBs-TV 


want to try radio, newspapers will | 
be used. 

Batten, Barton, Durstine & Os- | 
born was appointed to handle the | 


account last June. 


Maine Publisher Names 3 
Anson Beaver, Larchmont, N.| 


Y., has been elected v.p. and gen- | 
eral manager of Penobscot Pub- | 
lishing Co., owner of the Evening | 
& Sunday Commercial, Bangor, | 
Me. Bennett H. Fishler, associate | 
publisher, has been elected chair- | 
man of the board, a new post. 
James D. Ewing, publisher of the 
Commercial, succeeds Mr. Fishler 
as president of Penobscot Publish- 
ing and will continue as treasurer. 


Issues Catholic Directory 


The new Catholic Press Direc- 
tory, just published by the Cath- 
olic Press Assn., New York, lists 
137 newspapers with a circulation 
of 3,800,000, and 435 magazines 


1923, the first edition of the di- 
rectory carried 106 newspapers 
with 1,700,000 circulation and 145. 
magazines with 4,700,000 circula- 
tion. 


AFA Issues ‘Highlights’ 


The Advertising Federation of 
America, 330 W. 42nd St., New 
York 36, has issued “Convention 
Highlights,” the edited version of 
the addresses of 38 speakers at the 
49th annual convention of the 
AFA in Cleveland. Included is a 
spread of convention pictures. 
Copies may be obtained at 50¢ 
each from AFA headquarters. 


Gerathy to Warner-Hudnut 


Albert J. Gerathy has joined 
Warner-Hudnut Inc., New York, 
as director of planning, procure- 
ment and distribution, to coordi- 
nate these activities on a company- 
wide basis. Previously, Mr. Gera-. 
thy was with Schering Corp., 
Bloomfield, N. J., as plant mana- 
ger. 


Appoints Geare-Marston 


Rudd-Melikian Inc., Philadel- 
phia, creator of Kwik-Kafe coffee 
concentrate and dispensing ma- 
chines, has appointed Geare-Mar- 
ston, Philadelphia, to handle its. 
advertising. Previously, W. S. Rob- 
erts Inc., Philadelphia, had the ac- 
count. 


Charmin Paper Promotes 2 


Willard Clancy, assistant adver- 
tising manager of Charmin Paper 
Mills, Green Bay, Wis., has been 
promoted to assistant sales mana- 
ger. George Clancy, a brother and 
a member of the advertising staff, 
has been named assistant to Don 
Fairbairn, advertising manager. 


Whitehead to Graybar Electric 


William L. Whitehead, formerly 
advertising manager of Interstate 


ComeTHING Missinc... 
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LIKE Cf IFORNIA WITHOUT THE 
BI ION DOLLAR VALLEY OF THE BEES 


To real shoot for sales in California, make sure your newspaper 


schedule gi' you coverage of the rich inland area — the Billion Dollar 
Valley . ‘he Bees. This region has more buying power than 
San neisco and Oakland combined .. . and its favorite 
newspap arethe... 


Mc CLATCHY NEWSPAPERS 


Supply Co., St. Louis, has joined 
Graybar Electric Co., St. Louis 
branch, as advertising and sales 


promotion manager of the appli- 
ance division. 
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Drug Wholesalers’ 
Profits Worsen:; 
Price Hikes Seen 


New York, Aug. 


‘Miss August Named Ad Head 


Helen R. August, in the adver- 


tising department since 1944, has 


been promoted to advertising man- 
‘ager of Becton, Dickinson & Co., 
Rutherford, N. J., maker of hypo- 


18—Although dermic syringes ‘and needles and 


wholesale druggists’ national sales | ‘elastic bandages. 


were up 5.64% in 1952 over ’51, | 
net profit dropped to 1.69% from 
1.86%, a decline of 9.14%. 

There is growing concern over 
the profit picture throughout this 
billion-dollar industry. Costs con- 
tinue to mount. In particular, ship- 
ping costs jumped 13.4% last year 
above the previous high level of 
1951. 

These and other facts about cur- 
rent operations of wholesale drug- 
gists are contained in Bulletin No. 
46 of National Wholesale Drug- 
gists’ Assn., just released. 


@ The study includes 182 reports 
covering 196 association members. 
In both the ’51 and ’52 studies, 
about 76% of the membership par- 
ticipated. 

“At the end of 1952,” the study 
says, “the BLS cost-of-living index 
was 91% over the 1939 level. Food 
prices were up 143%. Clothing was 
up 101%. Wholesale list prices on 
typical popular proprietary and 
toiletry items have increased less 
than 9% in the same period. In 
other words, prices in the. drug 
industry have not kept pace with 
practically everything else the con- 
sumer must buy. 


“Adjustments in prices and mar- 
gins are indicated,” 
says, “in the following cases: 

“1. Where present margins fail | 
to cover wholesalers’ handling 
costs. 


ting has reduced distributors’ mar- 
gins below costs. 

“3. Where the manufacturer’s 
selling price is too low to provide 


and distribution of his products. 
“4. Where products, because of 


Justrite Plans Campaign 


Justrite Mfg. Co., Chicago, will 
launch its fall and Christmas pro- 
motion, with the theme “Follow 
Through with Justrite,” for its 
line of portable electric lanterns 
and flashlights. The magazine 
schedule includes Argosy, Esquire, 
Field & Stream, Outdoor Life and 
Popular Mechanics. Dealers will 
be provided with a promotion kit 
to tie in with the advertising. Ger- 
stel Agency, Chicago, is handling 
the campaign. 


Foote Mineral Forms PR 


Foote Mineral Co., Philadelphia 
specialist in industrial ores and 
chemicals, has formed a public and 
industrial relations department 
headed by Robert D. Drake. 


GENUINE 
3) ss" 

PHOTOS 

Lz, Sirautities 


“Reproduction negative’ 
where required si 33 


additional (each subject) 


the report 


| 


“2. Where predatory ntiatiiaile | 


sufficient margins for promotion | 


their slow movement, do not bear | 
their share of distribution costs.” 


WICU Appoints Petry 


WICU, Erie, Pa., has named Ed- 
ward Petry & Co., New York TV 
station representative, to repre- 
sent it nationally. 


Polarad Appoints Agency 

Polarad Electronics Corp., 
Brooklyn maker of v.h.f. and u.h.f. 
electronic equipment, has ap-. 
pointed Picard, Marvin & Redfield, 
gd York, to handle its advertis- | 
ng. 


Clarke Appoints Cabble 

Egbert A. Cabble, formerly mar- 
ket research analyst for Riverside 
Metal Co., has been named senior 
account executive for Robert E. | 
Clarke Associates, Miami agency. 


Bond & Starr Names Smock 

William G. Smock, formerly 
with the Associated "Press s, has | 
been appointed to the new post of | 
manager of the public relations 
‘department of Bona & Starr, Pitts- 
burgh agency. 


‘Pipe Maker Names Agency 


Henry, Leonard & Thomas Inc., 
Greensboro, N. C., maker of Dr. 
Grabow and other smoking pipes, | 
has appointed Hege, Middleton & | 
‘Neal, Greensboro, to handle its 
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‘advertising. Fall promotion will 
run in science, outdoor, men’s 
|fashions and military publications 
‘and Sunday newspaper sections. 
Previously, William G. Seiden- 
‘baum & Co., New York, had the 
_account. 


Joins Macklanburg-Duncan 
Harold E. Kranz, formerly an 
account executive of Lowe Runkle 
_Co., Oklahoma City, has been ap- 
pointed advertising manager of 
Macklanburg-Duncan Co., Okla- 
homa City manufacturer of build- 
ing specialties. 


PHOTOMATIC co.| 


53-59 E. lilinols St., Chicago 11, Illinois i 


Phone: WH itehall 4-2930 
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Regina to Run Ads 
in 16 Magazines 


economy. Several uses of the prod-| American Magazine, American 
ucts will be illustrated. 
| To enable retailers to tie in with Everywoman’s, Howse Beautiful, 
the consumer advertising, Regina’ House & Garden, Ladies’ Home 


|Home, Better Homes & Gardens, 


Rauway, N. J., Aug. 19—Regina will provide stores with point of Journal, Life, Liviny for Young 


Corp., starting in September, wiil | 


use 15 magazines for the remainder tising mat service, radio and tele- 
vision commercials 
Regina Electrikbroom and the new mail advertising. In addition, 


of 53 to promote its new model | 


sale material, a newspaper adver- Home Makers, McCall's, Pro- 


|gressive Farmer, S all Homes 


and direct Guide, Sunset Magc:ine, Today’s 
the Woman and Womans Home Com- 


16” twin-brush floor machine. | company will use business paper Panion. 


In addition, advertising will be | advertising and direct mail. 


used on the company’s polishers | 


on versatility, ease of use and 


Lewin, Williams & Saylor is the 
and scrubbers, with copy emphasis | agency. 


-KWRT, Boonville. Mo.. Bows 
KWRT, 1,000-wat! radio station 
in Boonville, Mo., has started op- 


include erations. 


Tri-State Gets 2 Accounts 

Tri-State Advertising Co., War- 
saw, Ind., has been named to han- 
dle advertising for Monarch Steel 
Co., Hammond, Ind., maker of cold 
drawn steel bars, and for Creigh- 
ton Bros., Warsaw breeder of 
White Leghorn chickens. 


Rytfel to Producto Machine 


David J. Ryffel, formerly asso- 
ciated with G. M. Basford Co., 
New York agency, has been ap- 
pointed advertising manager of 
Producto Machine Co., Bridgeport. 


Coming 
Conventions 


Aug. 29-Sept. 3. Advertising Specialty 
Institute, advertising specialty show, La- 
Salle Hotel, Chicago. 

Sept. 14-15. Pennsylvania Newspaper 
Publishers Assn., annual classified clinic 
for mid-Atlantic states, Fort Stanwix Ho- 
tel, Johnstown, Pa. 

Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, 
Shamrock Hotel, Houston. 

Sept. 18-19. Seventh District, Advertis- 
ing Federation of America, Nashville, 
Tenn. 

Sept. 20-22. New York State Publishers 
Assn., annual meeting, White Face Inn, 
Lake Placid, N. Y. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. 

Sept. 26-29. Mail Advertising Service 
Assn. International, annual convention, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- 
ler, Detroit. 

Oct. 4-6. Tenth District, Advertising 
Federation of America, Corpus Christi, 
Tex. 

Oct. 4-8. Advertising Specialty National 
Assn., annual convention and Specialty 
Fair, Palmer House, Chicago. 

Oct. 4-10. Produce Prepackaging Assn., 
third annual exposition, Chase Hotel, St. 
Louis. 

Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel La Salle, Chicago. 

Oct. 5-8. Printing Industry of America, 
1953 exhibition and awards, annual con- 
vention, Shoreham Hotel, Washington, 
Dp. C, 

Oct. 8-10. Life Insurance Advertisers 
Assn., 20th anniversary convention, Hotel 
Statler, Boston. 

Oct. 9-10. Pennsylvania Newspaper Pub- 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 11-14. American Photoengravers 
Assn. and Equipment Exhibition, 56th an- 
nual convention, Hotel Statler, Boston. 

Oct. 12-15. Financial Public Relations 
Assn., 38th annual convention, Sheraton 
Cadillac Hotel, Detroit. 

Oct. 15-16. Central Council, American 
Assn. of Advertising Agencies, Blackstone 
Hotel, Chicago. 

Oct. 15-16. Newspaper Advertising Man- 
agers Assn. of Eastern Canada, Windsor 
Hotel, Montreal. 

Oct. 19-20. Agricultural Pablishers Assn., 
annual meeting, Chicago Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Edgewater Beach Hotel, Chicago. 

Oct. 26-27. New England Advertising 
Executives Assn., annual meeting, Parker 
House, Boston. 

Nov. 5-7. Southern Newspaper Publish- 
ers Assn., annual meeting, 50th anniver- 


| sary, Boca Raton Hotel and Club, Boca 


Raton, Fla. 
Nov. 7-8. Fifth District, Advertising 


| Federation of America, Louisville, Ky. 


Nov. 8-10. National Newspaper Promo- 


, tion Assn., midwest convention, Edge- 


water Beach Hotel, Chicago. 


TISKET-A-TASKET 
A green and yellow basket — 
| wrote a letter to my friend 
and on my way | lost it— 

I lost it— 


The great Kansas City primary 
trade area served by The 
KMBC-KFRM Team is just one 
huge green and yellow basket. 
A MARKET basket — filled to 
overflowing with the green 
and yellow of things growing 
and ripening to be exchanged 
for “long green” currency 
and for “gold” coins. 
You can enjoy the harvest 
in the Heart of America — the 
year around! Write a letter, 
wire or phone to your friend 
KMBC-KFRM, Kansas City, or 
your friendly Free & Peters 
colonel. The letter won't get 
lost. It'll pay a BIG profit 
wa because the folks in 
the Kansas City primary 
area are buying the 
things they hear about 
on the radio station 
they listen to most . 
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Advertising Age, August 24, 1953 


Advertising Pages and Linage in Farm Publications 


Official Figures for July and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


Commercial Dis. | Commercial Dis- 

play Excluding play Excluding 
pesitry Classified — Poultry, Classified 

vestock, in and Livestock, in 

-——Total Advertising, in Pages—— ————Total Advertising, in Lines————. Lines -——Total Advertising, in Pages—— ————Total Advertising, in Lines———. Lines 

July July Jan.-July Jan.-July July duly Jan.-July Jan.-July duly July July July Jan.-July Jan.-July July July Jan.-July Jan.-July duly duly 
1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 
Farm Magazines | Montana Farmer-Stockman 44.1 47.0 445.2 420.5 33,362 35,532 336,567 317,877 29,008 30,065 
's farmer ...... 7 1 417. 8 324 19,107 188,236 264,355 14, Nebraska Farmer ....... 45.6 44.0 534.4 529.1 34,489 33,253 403,984 400,012 31,864 29,872 
_— ball ih a4 a. ans re an 37.072 294200 4181112 a pope | New England Homestead . 20.0 23.9 269.8 271.2 14,018 16,735 188,893 189.875 8,537 11,580 
Farm Journal ......... 64.0 56.6 668.9 661.8 27,449 24,299 286,961 283,941 26,887 23,511 | Se GO x0secseeee 36.1 32.6 449.9 398.9 27,721 25,043 345,545 306,348 24,730 21,848 
Stes & Gabcietiern Aatedintd rAL | Oregon Farmer ........ 29.0 29.3 3285 207.9 21,943 22,131 248,392 232,749 20,448 20.517 

#Upper South Edition . 30.5 228 2769 225.5 13,076 15,490 118,789 153,343 12,318 14510 — Farmer .... 27.6 28.5 362.8 338.7 21,215 21,880 278,672 260,131 18,997 19,414 

#Lower South Edition . 31.2 23.1 295.7 239.5 13,370 15,740 126,847 162,868 12,523 14.736 | Prairie Farmer: 

#Southwest Edition .. 35.4 28.7 362.4 310.2 15,168 19,491 155,450 210,882 14.331 18.400 #illineis Edition .... 47.2 46.6 550.6 538.3 34,391 33,951 400,874 391,894- 28,381 28,487 
—an a : , , ’ . : ’ ’ Average 2 Editions ... 479 45.8 551.4 5349 34,846 33,361 401,425 389,405 28,836 27.897 

: Rural New-Yorker ...... 3 208 246.5 243.7 14,343 16,310 193,238 191,098 12,312 14.114 

Va. ‘ q F : , ’ y A , ’ 
Shadtactie. Gillies. GOB GRD TADS GR G7208 40750 GORMDR GGANES Gkane Ge | Ute fume .......... 326 32.4 358.5 337.1 24,616 24.467 271,005 254,856 22,862 22.733 
aS. , ’ . Y , Waliaces’ Farmer ...... 509 51.2 613.1 576.3 39,869 40,114 480,617 451,768 37.864 37.585 
wo VeRn.-W. VE. Washington Farmer .... 30.5 28.3 328.9 314.7 23,063 21,382 248,681 237,886 21,568 19,768 

Gitien-in-tch, téiion GAG GED GFLL GRAY GAMER G2500 GUESDD GURdOS Gaye se atl | Western Form Ue .... 292 21.0 2423 2676 18123 16463 100,786 194199. 16057 18.57 

#Texas Edition BY 676 7176 6998 46742 46001 487996 475915 45571 4k 700 | . SHerdsmen Edition .. 126 11.0 238.6 2448 9.867 8,631 187.062 191898 2559 2,468 

Average 5 Editions. 667 645 694.0 6620 45323 43,875 471.895 450196 43.799 a2eq, | Wisconsin Agriculturist’ 41.2 39.5 462.5 426.5 32,279 30.936 362,616 334,312 31,479 30,216 
Successful Farming ..... 515 60.0 624.4 671.7 23.179 27,010 281,003 302.282 22.733 26.437 Total Group ........ 786.3 771.0 8,976.3 8,509.7 600,827 588,653 6,850,573 6,488,645 523,846 511,437 

Total Group ........ 3045 DRS 3373.0 32576 148.3902 168,270 1,655,990 1,894,584 143,976 163,316 Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 
tChanged from 680-line page to 429-line page in February 1953. {Changed from 680-line page to 429-line page in January 
1953, #Not included in totals. . 

F arm Linage Trend Figures in Thousands 
Monthlies ; 
*Agricultural Leaders’ 

ME ac cca thaee sd 12.4 13.4 129.2 149.9 2,450 2,660 25,384 29,414 2,450 2,660 | : MAGAZING 1953 wet tis 
American Fruit Grower . 42.2 40.6 258.7 231.5 18,221 17,521 111.761 100,001 18.088 17,379 1953 
‘American Poultry Journal: i LY 

#Eastern Edition —_ — ws ms — — mie ems — | meee 46 | JULY | 350 | 

#Central Edition —_ mm 2 on lhlU om 6 Ul ele 

einem Edition .... —— —— 13 177 ——- —— 766 17668 | e205 JUNE| 404 

Average 3 Editions ... —— —— 206.3 214.5 — — 88515 92011 —— —— 1982 1952 
Arkansas Farmer ....... 145 145 1388 116.1 10,989 10,934 104,933 87,711 10,576 10,554 , 

Better Farming Methods .. 26.9 35.1 2478 258.1 11,526 15,061 106,301 110,708 11,526 14,977 | | JULY [[-)-. uaa 352 

Breeder's Gazette ...... 140 141 133.0 1399 6291 6,323 59.852 62.936 4,067 3,400 DRE Basen ent 0 

Broiler Growing ........ 32.2 34.0 278.8 291.2 13812 14,602 119,586 124,910 8,261 9,537 

*California Citrograph .. 23.4 216 157.7 168.3 15,750 14,490 105,952 113,058 15,582 14,336 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 

I eens s «2 98 98 836 77.3 7,413 7,392 63,223 58,447 6,727 6,755 1953 1953 1953 
“Carolina Co-operator ... 87 93 612 726 3,640 3,920 25,648 30,490 3,640 3,920 sury| 60! } sury [92] suLy[290 } 

*Cattleman, The ....... 79.7 86.0 787.8 760.6 33,485 36,113 330,880 319,416 21,231 19,226 ‘ 

*#*Electricity on the Farm 125 165 75.2 905 4,464 5,902 26,844 32,296 4,464 5.902 | |. [170] 

Farm Management .... 13.9 16.1 1116 78.3 6,244 7,253 50,206 35,260 6,244 7,253 JUNE| 699 JUNE JUNE (70) 
‘Farmer-Stockman ...... 325 308 349.0 2726 13,961 23,393 149,760 207,139 12,981 22.608 1952 1952 1952 - 
“Florida Cattleman ..... 65.3 40.8 518.6 388.5 27,403 17,129 217,765 163,113 13,815 11,424 
*Florida Grower & a JUL JULY Fae) 

anid Se 17.2 183 1444 148.7 11,693 12,444 98,195 101,097 11,279 11,959 SCID ranma Se 
Kentucky Farmer ....... 16.3 17.1 182.0 168.2 12,766 13,444 142,713 131,910 11,752 11,731 
*Michigan Farm News .. 25 28 19.5 183 5910 6487 45,265 42,464 5,782 6,429 :Weekli 
‘st Mississippi Farmer 7.30 —— 67.7 —— 5,511 — 51,187 — «544 Bi- eexkiies a. 

*Missouri Farmer ....... 8.3 5.2 59.9 37.7 5,706 3.560 41.229 27,767 4.971 2,798 | Arizona Farmer ...... 67.6 67.9 556.8 537.0 51,081 51,366 420,920 406,012 49,415 49,210 
National Live Stock California Farmer: 

a 6.5 51 745 60.6 4,756 3.742 54,264 44,162 4,564 3,449 #Northern Edition .... 443 40.3 406.9 385.8 33,480 30,485 307,582 291,670 31,694 28,426 
*Nation’s Agriculture 87 78 631 569 3918 3514 28.409 25.625 3918 3.514 #Southern Edition .... 44.6 40.3 397.8 388.6 33.739 30.432 300,788 293,743 31,953 28,373 
ten ducer Porn & Average 2 Editions .. 445 40.3 402.4 387.2 33,610 30,459 304,186 292,767. 31,824 28.400 

ge ae 34.4 346 351.4 348.6 15,501 15,570 158,154 156,823 13,429 13,337 | *Dairymen's League News 10.2 11.5 85.0 9.6 7.402 8,357 61,878 70,265 6946 7,515 
*Ohio Farm Bureau News 7.4 7.8 69.8 73.9 3,308 3,516 31,485 33,267 3.038 3,146 Total Grouo ........ 122.3 119.7 1,044.2 1.0208 ~ 92,093 ~90.182 786.984 768.984 ~88.185 ~ 85,125 
Pacific Poultryman ...... 28.1 40.6 253.6 287.8 12,073 17,405 108,797 123,446 8,978 13,335 | Not included in totals. 

Poultry Tribune: 

Eastern Edition .... 18.2 22.5 277.8 322.0 7,820 9,654 119,191 138,136 6,335 8,351 All figures in the following groups were compiled by Advertising Age 

#Central Edition .... 16.3 20.7 243.4 2848 6,991 8,866 104,416 122,163 5,852 8,046 

#Western Edition .... 14.4 18.0 206.9 238.2 6197 7,718 88,761 102,199 5.534 7.088 | Weeklies 

Average 3 Editions ... 16.3 20.4 242.7 281.7 7,003 8,746 104.123 120,833 5.907 7,828 uate Ss fete: 

*Southern Farm & Home. 8.0 83 65.8 65.9 8,038 8347 65,751 65, : al 

Southern Planter ....... 17.0 189 2289 217.6 11,901 13,221 160,246 152,317 11,373 12,565 | ansas_ Edition... . ot ae a ae a a So Se Se 
*Turkey World ........ 29.1 40.8 333.9 384.9 12,505 17,498 143,286 165,119 11,383 15,568 ~oge Ohg 17.4 168 1686 1526 42842 41364 366058 375961 31997 28.882 
*Western Dairy Journal .. 25.6 28.1 260.7 257.5 10,745 11,788 109,513 108,210 5,551 6,412 Okla.,-Ark. Edition ... 6. 
*Western Livestock Journal 91.4 78.2 798.0 726.8 38,402 32,830 335,195 305,225 12,632 12,166 Daili 

*Wyoming Stockman-Farmer 23.5 11.0 152.9 111.0 21,042 9,856 136,924 99,460 18,337 8,164 Dat ies , 

Total Group ......... FiS® 655.0 6838.4 6477.7 356.452 351,506 3,350,153 3,235,320 275,127 276.427 icago Daily Drovers 
‘No July issue. #Not included in totals. ‘June-July issues combined. *Bi-monthly from January through April. ‘Changed . ee a oe ag ahaa 62.6 69.1 257.6 248.9 133,131 146,980 548,220 529,566 30,787 25.487 
from 760-line page to 429-line page in January 1953. ‘Started publication in January 1953. Telegram ........45. 68.3 76.8 294.5 303.8 145.215 163,427 626,379 646,434 33,593 39,455 

Omaha Daily Journal 
Newspaper Monthly Farm Sections Stockman ............ 70.3 74.3 294.0 298.9 149,571 158,005 625,691 635,951 40,595 40,091 
*lowa Farm & Home... 10.6 12.7 141.4 172.8 11,192 13,360 149,150 182,253 11,192 13,360 | St. Louis Daily Livestock 
ma... 41 57 495 536 4141 $698 49537 53539 4141 5,698 | Se pethenigamaps Re 63.8 57.9 2085 193.9 135,702 123,269 443,532 412,728 33,350 33,806 
*Texas Ranch & Farm .. 10.8 14.2 128.9 155.2 11,354 14,938 135,394 164,528 10,304 14,266 Total Group .......... 265.0 278.1 1,054.6 1,045.5 563,619 591.681 2,243,822 2,224,679 138,325 138,839 

Total Group ......... 5 326 3198 3816 26,687 33,996 334,081 400,320 25.637 33,324 

Canadian 

Bulletin des Agriculteurs 35.9 30.9 407.0 355.0 25,151 21,652 284,904 248,492 25.151 21,652 
Semi-Monthlies 
American Agriculturist .. 17.5 18.6 215.2 214.0 12,732 13,513 156,653 155,772 11.000 11.746 te ee ee ee 
‘Gitena trom tem. A BY “ong “my ittat Mowe pease roe ae 10a | Moet a, rn 637 gus om 61795 ORS sO BIH 23 
= og [. “a5 ‘on a tae | See ee sae 6aee | (ae Western Edition .... 56.8 55.9 556.1 522.3 56.760 55,861 555,976 522.134 39.017 39,475 
Ceeaniye ciaet eT ase asa Aa7 > 36205 331083 370912 334880 35/467 31,995 | _ Average 2 Editions 625 61.9 609.9 5736 62,415 61,828 597,652 563,091 40,593 41,844 

e@ereeeee e . . . '* ‘ . ’ f 31.077 Farmer's Advocate & 

ES . aT -S =| = es ae (ae ae ae regs 12811. Canadian Countryman .. 32.2 25.6 364.6 307.9 22,517 17,934 255,092 215.657 19.095 14.353 

eae "; Saye so0nes 336 288 3503 3146 25367 21781 264810 237.870 23.683 20,139 Farmer's Magazine... 21.6 184 240.1 223.0 9,284 7,876 103,049 111.254 9,224 7,825 
a Mane Fenmer's Guide 181 183 1849 1888 12801 14352 144823 148119 7.845 8,888 Free Press Prairie Farmer 89.0 86.6 738.2 703.0 96,162 95,264 797,415 771,644 51,298 48,544 
en og Samah ph 300 264 3224 3065 22829 20075 245,082 232961 21,649 18,568 | Western Producer... 49.0 45.4 397.7 366.2 52,402 48.554 425,545 391,788 29,205 24,132 
Michigan Farmer ....... 343 343 3838 357.3 26,342 26,329 294,782 274,418 23,110 23,162 — Total Group ........ 320.9 299.2 3,074.4 2824.7 290,088 274,992 2,691,909 2.515.031 196,683 180,234 
Missouri Ruralist ...... 27.8 31.6 332.9 301.3 21,098 23,996 252,970 228,979 18,445 20,582 Not included in totals. tlarger page size (1,100 lines) in July 1952. 

Other officers elected are Paul R.! Two Appoint Wexton Co. Poole Given Fresno TV Permit | en. Classes will be organized in di- 
CBS Spot Radio Names Kay PPpo 'rect mail, retail, copywriting, pro- 


Kruming, president of National American Tradair Corp., New John Poole Broadcasting Co. has 

, ’ ount execu- - j bp ‘ ’ 
a oe My Chines parvo of font Export Advertising Service, New | York, has appointed Wexton Co., been granted a permit for the con- 
radio sales for the Columbia | Y°°*: v-P-; Richard Hobbs, v.p.and | New York, to direct advertising struction of a television station on 
Broadcasting System, has been ™#@naser of Irwin Vladimir's Chi- | for its British E. K. C. convection Channel 53 in Fresno, Cal. It is 
named eastern sales representative | ©28° office, western v.p., and Rich- gjectric space heater. Mail order expected the station will be in op- 
ard Batten, v.p. of Robert Otto & coctions of newspapers and mag- eration early in 1954. The company 


and the Columbia Pacific ; 
nape oy a ig succeeds Bok © New York, secretary-treasurer. 27ines will be used. Cavalcade Fab- owns and operates KBIF radio, 


Reitzel, who has been appointed rics Inc. has named Wexton also, with headquarters in Fresno, and 
Pacific Coast sales manager of the Joins Reinhold Publishing to handle advertising and promo- KBIG radio, Catalina Island. 
CBS radio network. William A. Faville has been add- 0m, for its Wash’n Wear fabrics. 


‘ed to the sales staff of Reinhold | Business publications and direct Coast College Offers Ad Study 

International Admen mnie Publishing Corp., New York, ad-/™ | The new Los Angeles division of 
Thomas M. Quinn, executive vertising management for the) Columbia College of Chicago, wit 
v.p. of Irwin Vladimir & Co., New American Chemical Society pub- ‘Wilen Names Gray & Rogers the opening of its first quarter 
York, has been elected president lications. Mr. Faville will work) Wilen Bros. Inc., Philadelphia, Sept. 28 will offer professional ad- 
of the Assn. of International Ad- out of Cleveland, representing the producer of wines, has appointed vertising training in workshop 
vertising Agencies, formed in 1942 Journal of Agricultural & Food Gray & Rogers, Philadelphia, to classes. In addition, short, concen- 
to assist in counteracting adverse |Chemistry and Analytical Chem-| direct its advertising, public rela- trated training especially designed 


duction, research and media, pub- 
lic relations, and radio and televi- 
sion. Located at 2328 W. Seventh 
St., Los Angeles, the college, a 
non-profit institution, confers de- 
grees, and has fulltime and eve- 
ning classes. 


Ivano Buys Plumite Cleaner 


Ivano Inc., Chicago, manufac- 
turer of Ivalon sponges, has pur- 
chased Plumite drain cleaner, for- 
merly a division of Dearborn 
Chemical Co., Chicago. Ruthrauff 
& Ryan, Chicago, for the past sev- 
en years the agency for Plumite, 
will continue to handle the ac- 


propaganda throughout the world. | istry. ‘tions and publicity. for agency personnel will be giv- count. 


neon a> O 
' s*68 388 


fata a" *e" eee! PERE EREREREEEEELELEL ELE ELE ELLE) SP RRR E EE OK 


: 


ee i, i as a 
“a anys aeons % if 3 Fi a res ir z es Sy : = a e Oe ie: 7 te z : ¢ i." - eee gee _ , : ? na abe so ak So J ia 6 Pe . eae) 
ee: ee aie basal : oe Son Sia se ae aecee ¥ os a ie ee le ee ce i a et ie 4 a a GES 5 aes Reape ay So oie i Sei tie oe agate . te Fon ; vs ieee gris 
so AN RIE E P Bie 

60 ee | Ac 
} 
‘ j M 
] 
ee ao 
go" 
the 
ee tis: 
ust 
I 
; j ne’ 
Mi 
aft 
the 
be 
Ar 
" 
for 
wo 
ter 
oe to 
A er hat 
ee ma 
= | jus 
ae bus 
aie } vol 
a / par 
one a] 
ooh sale 
peer era 
ius he 
oe hel 
T 
eas rea 
: hov 
ete stit 
a inse 
He: 
re the 
ree plie 
et V 
eas nea 
— A 
Be stit 
ied the 
eae ci 
eo: 
Sats 
ies 
is te 
3 
vp 
Be ted 
- 
: ane pe 
: 
“ 
: ‘ 
ees 
a a 1 
ee 
oI ‘ 
« 
easy ‘ 
cats 
dbs 
. a Ee 
of b 
cluc 
“Re 
Am 
: Arc 
a whe 
you! 
com 
es oe 
| seri 
the 
he any 
pub 
cha] 
Ne cop} 
1 vant 
: A 
os stitu 


Advértising Age, August 24, 1953 


Miami Architects Get Free Advertising 
as Jalousie Maker Works Out New Idea 


MiaMI, Aug. 20—Architects, like 
doctors, lawyers and dentists, are 
governed by a rigid code of ethics 
that rules out almost any adver- 
tising. Even press releases are 
usually frowned upon. 

Nevertheless, there’s a series of 
newspaper ads running here about 
Miami architects, saluting one 
after the other for the fine work 
they’ve done. They’re mostly mem- | 
bers of the American Institute of. 
Architects, too. 

This surprising state of affairs. 
for the pleased architects is the. 
work of Charles Silvers, an en-| 
terprising business man who seems | 
to get around problems pretty 
handily. Mr. Silvers is president 
of Adams Engineering Co., which | 
makes ABC jalousie windows. In) 
just four years, he’s built up his’ 
business from a $300,000 annual | 
volume to $3,000,000, from a com- 
pany with six employes to 150. | 
= Now that he has an expanded) 
sales organization, calling on sev-_ 
eral hundred architects, he figured | 
he needed that extra something to| 
help “sell” to architects. 

The answer, Charles Silvers 
reasoned, was in paid space. But, 
how to get around the ad ban? 

Mr. Silvers roughed out an in- 
stitutional series of ads for local | 
insertion. Then, with Robert 
Heady, his advertising manager, 
the finishing touches were ap-| 
plied. | 

When the entire package was | 
neatly tied up, Mr. Silvers called 
on the president of the Florida 
South chapter of the American In- | 
stitute of Architects, which covers 
the Greater Miami area. 

Two months of meetings and 
consultation with chapter officials | 
followed. The ad series was ap-. 
proved with several provisos. 

In June, he the first of the) 
series in Miaml ®Mewspapers. The | 
copy was brief and “non-selling.” | 
It gave a thumbnail sketch of an} 
architect, and a brief description | 


te NO. 4 OF A SERIES 


3 abe JALOUSIES 
SALUTE F. 


ACHIEVEMENT 


as 


A FLORIDA ARCHITECT since 1913, Lester 
Avery's p g . hinking _ A 
the designs of many Greater Miami buildings 
=> tnteding sedié ~— buildi 
While his early achievements occurred in the 
Tampa - St. Petersburg area. Mr. Avery has 
maintained an office in Miami since 1929. 

R ber that t "s America is being 
conceived by the Architect — a professional 
advisor of undisputed integrity who uses spe- 
cialized training to your advantage, 


Adams Enginomring Co/Ore. 
Boulevard .. . 


Tel. 616-2676 
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of his outstanding work. The con- 
cluding paragraph of each ad is: 
“Remember that  tomorrow’s 
America is being conceived by the 
Architect—a professional advisor 
who uses specialized training to 
your advantage.” At bottom is the 
company’s logo. 


es Mr. Silvers agreed to run the 
series alphabetically, according to 
the membership roster; to omit 
any sales pitch, and permit the 
publicity committee of the AIA 
chapter to check and approve all 
copy at least one month in ad- 
vance of deadline. 

As for non-members of the in- 
stitute, Mr. Silvers acquiesced in 


/pany will hold a luncheon for the 


permitting the AIA to pass in 
judgment and screen all inter-| 
view material on non-member 
names submitted for publication. 
“There are many architects in the 
Greater Miami area,” Mr. Silvers | 
points out, “who are equally de-— 
serving of recognition but, for 
reasons of their own, do not belong 
to the architects’ organization.” 


# Every three months, the com- 


architects honored in the series, at 
which time Mr. Silvers will pre- 
sent each with an engraved cita- 
‘tion. The initial luncheon is 
scheduled for the end of the month. 
“It is hoped,” Mr. Silvers told 
ADVERTISING AGE, “that local ac-| 
ceptance will pave the way for me 
to continue the series on a national 
level. I have set up an advertising 
budget to include the outstanding 
trade journals in the country.” 


‘southwestern sales 


Screen Gems Names 2 Execs General Foods Promotes Sugg 


Screen Gems, New York, tele- 
vision production anc distribution 
subsidiary of Columbia Pictures 
Corp., New York, hes named two 
sales representative. They are 
|Richard Dinsmore, will be 
|West Coast sales flianager, and 
'John Downing Wilso, who will be 


nNianager. 


Yale & Towne Promotes Hal] 


Fenton Hall has been named 
general sales mana;er of mate- 
rials handling equip:nent for the 
British division of ‘ 


has been export sal 


t manager of 
the Automatic 


Transportation 


Co. division in Chicago, will be! 


transferred to England. 


Levitt Named WTN/ Manager 


Leonard H. Levitt, formerly an 
account executive of WOV, New 
York, has been appointed general 
manager of WTNJ, Trenton. Grant 
Webb Inc., New York, has been 


named national representative for 


WTNJ. 


le & Towne | 
Mfg. Co., New York. \ir. Hall, who. 


W. Arch Sugg, acting director 
of sales and advertising of the 
Post Cereals division of General 


61 


Foods Corp., New York, has been 
promoted to advertising and plan- 
ning manager of the division, a 
new post. 


SELLING TO FARMERS? 


of, 


- pd ’ r3 Say ws | 


82% Higher” 


aos in the 21 
Northwest Counties 


Serviced and Sold by the 
SIOUX FALLS ARGUS-LEADER 


*$12,146 INCOME PER FARM! (82% higher than national average) 
In city and country ...the ARGUS-LEADER sells for you through 
its complete, comprehensive coverage. 98% family coverage in the 
city zone. 66% coverage in the 14-county ABC retail trading zone. 


South Dakota's leading daily newspaper 


SIOUX 
FALLS 


Represented by a 


usLeader 


GILMAN, NICOLL & RUTHMAN 


- Douglas alone builds all four airplane types: piston- 
| engine, jet, turbo-jet, rocket and guided missiles, too 


For 98% of its output ...28 customers 


But mass educatio; does work which can be done 


in no other way for 


y 27 of the world’s leading airlin: 
armed services of the United States 


and to the 
ouglas Air- 


craft sells nearly 100%, of its outpr 


Yet Douglas directs a program « 


yass educa- 


tion to four large and important “y ics”: 


To travelers, Douglas demonstrates © many ad- 
vantages of going by air—and by ]_ glas “DC” 
airliners in particular. Result: More} ness for the 
airlines and, in turn, more business fc > ouglas. 

To shippers, Douglasillustratesthesa air freight 
offers and the advantages of Dougle __rfreighters. 
Again, both the airlines and Douglas ‘it. 

To taxpayers, Douglas shows that nation’s 


‘he world’s largest builder of aircraft 


armed forces are getting good value for the millions of 
tax dollars spent each year through the company. 


Taxpayers also learn that Douglas leads the entire 
world in the aircraft industry—and so makes a vital 
contribution to the nation’s defense and to the total 


economy. 


To stockholders, the Douglas program of mass edu- 
cation serves as “interim reports,’’ describes recent 


developments and achievements. 


Can mass education through advertising help give 
your “‘publies”’ a better picture of your company and 
what it offers? We'll be glad to talk with you about it, 


Just call or write to us. 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 


York, Chicago, Detroit, San Francisco, Los Angeles, Washington, D, C., Miami, 
val, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Séo Paulo, 


Chile), 


London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port 


ath. Cane Town, Durban, Bombay, Calcutta. New Delhi, Svdney, Melbourne 
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Dravo Names Hoierman A.M. 
Richard E. Hoierman, formerly 
assistant to the director of adver- 
tising of Cooper-Bessemer Corp., 
has been named advertising man- 
ager of the machinery division of 
Dravo Corp., Pittsburgh, and its 
subsidiary, Dravo-Doyle Co. He 
succeeds Robert C. Black, who has 
been transferred to the sales staff 
of the division’s heating depart- 


ment. The division makes direct-| 


fired heaters for space and process 
heating. 


The Leader in 
Rapid Production and 
Effective Distribution of 
Radie Releases and 
News Mats 


"a 


* SAN FRANCISCO 


Feminine Announcers, Closed Out of 
Radio, Are Taking Over TV Shows 


Glamorous Spielers Are = °f Troy have been used to launch 
; ° . more products than the Grecian 
Selling Everything from maid launched ships. Women have 


been conspicuously absent in only 
one major ad medium—network 
By Maurine Christopher radio. There, where the voice must 
New York, Aug. 18—Masculine get by without the form, female 
TV announcers had better start @Nnouncers are as rare as snow in 
polishing their diction because the Florida. | 
girls are gaining on them. | 
If the present trend in television # To a large degree the fair sex’s 
continues, the weaker sex may be-"| invasion of the commercial video 


Cigarets to Automobiles 


come the predominant one in the field starts with a former movie | 


business of delivering the spon- actress named Betty Furness, 
sor’s message. The airwaves are | whom Westinghouse and McCann- 
teeming these days with pretty Erickson hired four years ago to 
girls who are trying to sell every- deliver the commercials on “Stu- 
thing from cigarets to automobiles. | dio One.” 

Not that there is anything new Miss Furness not only succeeded 
about the use of sex appeal in ad- in keeping her sponsor eminently 
vertising. Magazines, newspapers happy but also convinced numer- 
and highway signs have worn the ous advertising men that an at- 
theme threadbare. Modern Helens’ tractive woman could sell to other 


Betty Furness 


women. The ad experts never 
doubted her ability to attract the 
eyes of male viewers. 

At advertising forums producers 
still refer to a straight demonstra- 
tion of what the product will do 
as the “Betty Furness technique.” 


ws Advised in the early days 
against accepting too long a con- 
tract with Westinghouse lest she 


This 
is 


interest 


This | 


Lhe 


1s 
ENTHUSIASM! 


ERICAN WEEKLY 


creates H NTHUSIASM 


With the addition of The Houston Chronicle, starting Sept. 20th, to its 24 other 
great distributing newspapers . . . The American Weekly now focuses your advertising 
on better than 9,500,000 reader-families—north, south, east, west! 


* Enthusiasm is interest raised to the buying pitch! 


Advertising Age, August 24, 1953 


|stymie her career by being typed 


as a saleslady, Miss Furness has 
found the opposite to be true. 

Despite her week-in-and-week- 
out association with washing ma- 
chines, TV sets and refrigerators 
on practically all the Westing- 
house telecasts as well as in maga- 
zine advertising, she has been in 
demand for choice guest spots on 
panel programs. In addition she 
starred in an afternoon series for 
Westinghouse last season. This 
summer she joined the elite of 
telecasting by qualifying for a 
nine-week hiatus on “Studio One” 
with her own summer replace- 
ment. 

Following this pattern, Crosley 
signed Margaret Lindsay to ex- 
plain the sales features of their 
appliances on the Paul Winchell 
telecast and its successor “Name 
the Tune” (NBC). Like the West- 
inghouse girl, Miss Lindsay also 
appears in magazine ads. 


® A third competitor, General 
Electric has booked Kathi Norris 
on a long-term contract to demon- 
strate small and large appliances 
on the new Ray Milland telecast 
over CBS this fall. She will also 
go to work at sales meetings, con- 
ventions, etc. 

Another blonde miss who, like 
Miss Furness, used commercials as 
a stepping stone to stardom and 
has been mixing selling and enter- 
taining very profitably ever since, 


‘is American Tobacco’s Dorothy 
‘Collins. Hired in 1950 by Batten, 


Barton, Durstine & Osborn to sing 
the “Be Happy, Go Lucky” jingle, 
Miss Collins made such a splash 


| 


Dorothy Collins 


‘that she joined the cast of “Hit 
Parade” as a featured vocalist a 
few months later. 

Although the best known, the 
|Lucky Strike girl was not TV’s 
pioneer distaff tobacco  spieler. 
| Way back in 1948 Old Gold com- 
_mercials on the “Amateur Hour” 
| occasionally featured a blonde act- 
ress, Julia Meade. She later turned 
up with the “treat instead of a 
treatment” pitch on “Chance of a 
| Lifetime.” 

Miss Meade will be used this fall 
| to add variety to the commercials 
(on all the Old Gold programs—the 
|Fred Allen show (NBC), “Two for 
‘the Money” (CBS) and “Chance 
‘of a Lifetime’ (DuMont). Len- 
nen & Newell has scheduled her 
to appear about once a month, with 
Dennis James remaining as the 


| chief salesman for Lorillard. 


@ Miss Meade is Kenyon & Eck- 
| hardt’s answer to the mix-another- 
_drink-while-the-commercial-is-on 
threat. She is the young lady you 
see Sunday evenings on CBS-TV’s 
_“Toast of the Town” demonstrating 
the “modern living” features of 
the Lincoln automobiles. Could be 
that Lincoln-Mercury has found 
out that papa has more to say 
about what kind of car the family 
buys than mama. 
| On the other hand, the ranks of 
‘the women TV announcers have 
been swelled considerably by com- 
panies whose products are used 
only by women—cosmetics manu- 
facturers, home permanent makers, 
etc. Hazel Bishop hires a bevy of 
beauties to demonstrate that its 
lipstick “won't rub off, won’t wear 
off, won’t kiss off.” Sometimes it is 
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*Baak” (NBC). Marcella Huston, | 


Julia Meade 


announcer Bob Warren and some- 
times “This Is Your Life” (NBC) 
emcee Ralph Edwards, who col- | 
laborates in the “won’t kiss off” | 
test. 


w The original Hazel Bishop girl | 
was Ann Russell; she has since! 
been joined by Neva Patterson, | 
who narrated the commercials on 
one of the earliest Faye Emerson | 
shows, and Gloria Louis among 
others. 

Paying Hazel Bishop the highest | 
type of flattery, Revlon now pre- 
sents TV demonstrations of the 
wearing quality of its lipstick, with | 


Robin Chandler currently handling | ' 


the announcing chores. 


Toni Gillman, actress-panelist on | ™ 
“Down You Go” (DuMont), shows 


the potential customers in the 
audience exactly how to use the 
sponsor’s product—Helene Curtis’ 
spray net. TV spots for Shadow 
Wave home permanents feature 
Hollywood’s Kathy Downs. Eddie 
Albert does the Lilt home perm- 
anent pitch on “Nothing But the 
Best” (NBC), with an assist from 
various lovelies who model the 
product and boost it with a person- | 
al testimonial. 


ws Movie star Ruth Warrick is the 
regular TV saleslady for 5-Day | 
@odorant pads on “Break the 


who came to video by way of radio 
and modeling, shows housewives | 
what can be done with a Singer 
sewing machine during intermis-| 
sions on “Four-Star Playhouse” | 
(CBS). 

Jean O’Hara handles commer- 
cials for Swanson’s chicken on 
“The Name’s the Same” (ABC- 


TV). Mary Hartline, who play acts | | 


at leading the band on “Super 
Circus” on the same network, de-| 
livers some of the sales talk for) 
Kellogg and Sunkist on this hour 
telecast. 

Any number of television ladies, | 
whose primary role is entertain- 
ment, also lend a hand in the sales 
pitch. Carrying over the policy 
started in radio, the closing com-| 
mercial on “Lux Theater” (CBS) | 
is spoken by a star, who has just} 
finished playing the role of the| 


feminine lead in the evening’s|' 


drama. 


® Lucille Ball, with husband Desi | 
Arnaz, makes a personal pitch for | 


| 


Philip Morris cigarets on “I Love} 
Lucy.” The program is off the air | 
for the summer, but Miss Ball is! 
lending support to her sponsor via 
newspaper ads featuring her pho- 
tograph. 

Harriet Nelson did a commer- 
cial for Hotpoint occasionally last} 
season on ABC. June Collyer, to-| 
gether with spouse Stu Erwin, 
stars in the commercial sequences 
as well as the program portion of 
the “Stu Erwin Show,” sponsored 
on American by General Mills. 


s Two featured actresses in the 
cast of “Space Patrol” (ABC) 
sometimes take part in the Rals- 
ton-Purina commercials. Teen- 
ager Mary Linn Beller, who has 
the title role in “Date With Judy,” 
helps with the Clorets commercials 
on occasion. 

Lady Esther’s sales messages on 
the new Ezio Pinza situation com-_ 


-edy (NBC) will be presented by 


one of the actresses in the cast. 
Movie star Arlene Dahl, who 
will be hostess on Pepsi-Cola’s 
new dramatic series which bows 
on ABC this fall, also will handle 
the sales talk for her sponsor. In 
this role she is following in the 
footsteps of one of TV’s earliest 
bright lights, Faye Emerson. 
Any economist will tell you that 


it is only natural tiiat the admen 


would hire smart women to try 
to sell other women 'n the country 
on parting with some of the loot 
they have manage® to put their 
hands on. 


Singing Needles to Michener 


! 


| 


Singing Needles Inc. Millers-| 


ville, Pa., maker of children’s slips, 


. has appointed Michener & O’Con- 
| women have managed to gain con- | 


| trol of most of the wealth in the | 
United States. This being the case, | 


nor, Harrisburg, Pa., to handle its 


publications will be used. 


advertising. Consumer and trade | 


Specialists in SILK 


INCORPORATED 
BOX 2017 TULSA OKLAHOMA 


WE HAVE DONE EVERYTHING WE 
COULD TO MAKE BOYS’ LIFE AN 
ATTRACTIVE ADVERTISING BUY 


I, two years time we have built the net paid circulationto 
850,000. We expanded and improved the magazine by revising its 
format, using color more effectively, adding such editorial bonuses 
as a 12 page color comic section, and new and better features and 
stories. : 


We worked our page cost per thousand down to $3.76 and will 
continue that trend when we go to 1,000,000 net paid (1954). 


Two years ago we started a long-range research program to develop 
a sound foundation of market and media facts on which to base 
our promotion to you. 


We have done all this because we firmly believe that boys are 

a rich and promising market for present sales and future brand 
loyalties. And, of course, we also take pleasure in publishing a 
magazine with the notable distinction of being cherished by its 
readers and warmly accepted and recommended by everyone else. 


Finally, we wish to thank our advertisers for their quick recognition 
of our market. January to August 1951 had accumulated 79,617 
lines of advertising. The same period in 1952 registered 

97,839 lines. Now in 1953, the figure is 112,837. 


When such names as Nestlé, Post, Swift, Pepsi-Cola, Association 
of American Railroads, Mars and Dole join us, as they 
did this year, we know we have registered. 


We honestly feel both proud and confident because we're 100% 
sold on our book and that makes it easier to sell you. 


ote 
Boys Life ror au sovs 


published by the Boy Scouts of America 


2 PARK AVENUE, NEW YORK 16, N. Y. 
9 WEST WASHINGTON STREET, CHICAGO 2, ILL. 
80 BOYLSTON STREET, BOSTON 16, MASS. 

2412 W. SEVENTH ST., LOS ANGELES 5, CALIF. 
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WHLI Names Marks-Aiken Co.'‘Christian Herald’ Celebrates Its Diamond 


WHLI, Hempstead, L. I., has 


gppointed Marks Aiken Co. New Anniversary with Old and New Advertising 


sales promotion. New York, Aug. 21—Christian 
Herald’s September issue—its dia- 
mond jubilee number—will run to 


d 152 d will 
FOR WEReS Fierce eee ons wil cory 
THE TOP SALESMAN ae x tone kisi rolls off the 


press Aug. 25, will contain a 54- 


IN THE DAKOTAS pags section of 27 spreads. Facing 


pages will show old and current 
No other salesman can match copy of longtime Herald advertis- 


our twice-a-month call list of over | TS: Oldtime advertisers got an 
S0hGGe tus tam eheedent Tl ancient ad printed free with every 

2 pe | page of present-day copy paid at 
the regular rates. 


Advertisers taking advantage of 
the deal include Ford, Plymouth, 
Chrysler, Perfection Stove Co., In- 
surance Co. of North America, 
FA ea M ft a? Mennen, Firestone, Smith Bros., 
Lippincott, Postum, Bayer aspirin 

D 6 ay Own UW. } and General Electric. 


— ABERDEEN, SOUTH DAKOTA e# An editorial by Ford Stewart, 


|vertising partners through the 


years.” Mr. Stewart points out 
that the Herald first accepted ad- 
vertising in 1884, six years after its 
founding. 

“In 1884 it must have been dif- 
ficult to foresee the place that ad- 


vertising was to play in our econo- | 
my,’ he wrote. “The whole con-. 


cept of a mass market, volume sales 


and subsequent lower prices was 
just beginning. Have you ever 


thought of all the wonderful com- 
forts and helps in your life that 
never could have existed if it 


weren't for the power of advertis- | 


ing and marketing? Most of the 
lack of drudgery, the leisure time— 
even the time available to help 


Advertising Age, August 24, 1953 
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others—is yours, as in no other na- | 


tion or time, because of the edu-_ 
cation of America through adver-| 
tising.”’ 


|@ Mr. Stewart also says that the 
J.P. MALONEY, Advertising Monager publisher, pays tribute to “our ad-| magazine recently received an 
‘answer to an ad which appeared in 


STILL TOGETHER—Christian Herald offered long-standing advertisers a two-for-one 

deal in the September issue—an old ad free with each page of current advertising. 

These two ads, both prepared by McCann-Erickson, are running on adjoining pages 

for Perfection Stove Co., Cleveland, which has worked with McCann for no less 
than 39 years. 


‘the Herald 36 years ago—a reply|ord for longevity of advertising 
that “must hold the national rec- ‘pull’ to a coupon ad.” 
The first advertising in the 


Pennsylvania's greatest 
TV station 


PHILADELPHIA 


With maximum power on its favored low 
channel, WPTZ now delivers a better signal te more 
people over a wider area than any other television 
station in Pennsylvania! 

In the A and B areas live some 6,390,000 
people. These areas embrace more than 15,000 
square miles in Pennsylvania, New Jersey, 
Delaware and Maryland. 

In addition to the many communities newly 
served by WPTZ, this territory includes im- 
portant markets such as Allentown, Reading. 
Wilmington, Trenton, Atlantic City.. cities 


weekly Christian Herald & Signs 


’ ‘of Our Times, as it was called 
You'll need a BIGGER YARDSTICK to measure seme tens oe 
: publishers, D. Lothrop & Co., Bos- 

; t 


| ton, and Allen & Co., Augusta, Me. 
Shortly after there appeared an ad 
for the Baltimore Female College, 
and in August, 1884, Mme. Gris- 
| wold & Co., New York, placed copy 
| headed: “Lady agents wanted for 
Madame Griswold’s patent skirt 
supporting corsets.” It was not until 
1893 that the Herald’s first full- 
page ad appeared. This was for 
Burpee’s seeds. 


ws First rate card appearing in the 
pages of the magazine (Septem- 
1893 that the Herald’s first full- 
| ber, 1884) ran like this: 
“Advertising rates: 30¢ per line 
—14 lines to the inch. 
“Discounts allowed on adver- 
'tisements of five lines or over: 
10% on orders for a month 
15% on orders for 3 months 
20% on orders for 6 months 
25% on orders for 1 year 
“No advertisement taken for less 
than $1. Reading notices 50¢ per 
counted line, non pareil. No ad- 
vertisements of medicines or hum- 
bugs inserted. Advertising space 
limited to last (outside) page...” 
In 1884, the Herald’s circulation 
was 35,000—a figure that went to 
300,000 in 1916. Its highest page 
‘rate came in 1921, when advertis- 
{ers paid $1,600. The page size at 
that time was 10x14”. In 1926 the 
size was reduced to 8%x11” and 
the magazine was changed to a 
monthly. Another change at that 
‘time was the establishment of the 
organization as a non-profit ven- 
/ture, with all earnings above pro- 
duction costs going to four chari- 
ties: The Christian Herald Chil- 
dren’s Home, Mont Lawn, N. Y.; 
‘the Bowery Mission, New York; 
| Christian Herald Industrial Mis- 
|sions, Foochow, China, and the 
|Memorial Home Community, Pen- 
‘ney Farms, Fla. 


es When the page size was re- 
‘duced in 1926, the rate became 
| $535.50. Today the rate stands at 
| $1,282 with a circulation of 375,- 
000. In 1921, the Herald carried 
185,857 lines of advertising—a vol- 
ume of $376,224. Last year saw 
205,739 lines carried, bringing a 
volume of $491,389. 

The Herald, which today claims 
to carry more book advertising 
than any other consumer maga- 
'zine, launched a book club of its 
_own four years ago. The “Family 
Bookshelf” now has 40,000 sub- 


which have long looked to WPTZ for their WESTINGHOUSE RADIO STATIONS ‘nc scribers, and in 1952 did $1,000,- 


favorite TV shows. Now they receive a signal 
as strong and clear as that delivered to the city WBZ » WBZA + KYW = KDKA + WOWO + KEX + WBZ-TV - WPTZ 


of Philadelphia itself, or elsewhere in the 
booming Delaware Valley. 

More than ever, WPTZ is your greatest buy 
among Philadelphia television stations, With the 
best coverage, programs, and production, it is 
Philadelphia's first television station. For avail- 
abilities, check WPTZ or NBC Spot Sales. 


000 worth of business. 


_Names Harris McKinney Inc. 


| Selby, Battersby & Co., Phila- 
|delphia, manufacturer of industri- 
_al flooring materials, has ap- 
| pointed Harris D. McKinney Inc., 
| Philadelphia, to direct its adver- 
| tising. 
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Ad Bureau Booklet 


Tells Seagram Ad 
Story for 7-Crown 


New York, Aug. 20—How Dis- 
tillers Corp.-Seagram’s 7-Crown 
won and held the No. 1 sales spot 
in the blended whisky sweepstakes 


is told in a new booklet put out | : 


by the Bureau of Advertising, 
American Newspaper Publishers | | 
Assn. \j 

The distiller started his big 7- 
Crown push in the early 1940s, a 
time of stiff competition and deals | 
for wholesalers and retailers, ac- 
cording to the BofA. But Seagram | 
stayed with a “‘no deal” policy and | 
relied on a three-point program | 
for building sales: 

1. Development of a quality 
blended whisky meeting consumer 
taste. 

2. A research program giving 
sales, advertising and promotion 
data on 256 markets. 

3. Merchandising policies offer- 
ing “fair profit to the distributor 


and retailer and a fair price to the 
consumer.” 


= Seagram and its agency, War- 
wick & Legler, increased 7-Crown 
advertising in 1946, with newspa- 
pers getting a big part of the bud- 
get. In markets where the product 
seemed to slip, newspapers got 
more ads, and in some instances 
color was added. All ads featured 
the figure “7” topped by a crown. 

In addition, the company used | 
“planned seasonal promotion.” A 
two-week Christmas campaign in| 
1951 called for 500-line to 1,400- 
line ads in 516 newspapers. 

Last year, Seagram started a. 
new drive featuring 7-Crown for 
mixed drinks and subsequently 
promoted it as a year-round gift 
item. Birthday promotion ads ap- 
peared in 544 dailies. During the 
holiday season, three large-space | 
ads ran in 575 newspapers. 

This year, continues the bureau, 
Seagram will spend “the lion’s | 
share” of a total $7,000,000 7- 
Crown sideet in newspapers. 


Three Nast Magazines 


Announce New Ad Rates 

Conde Nast Publications, New 
York, has announced new rates 
for Vogue, House & Garden and 
Glamour, to be effective with Jan- 
uary, 1954, issues. Increasing costs 
and greater circulation were cited 
as reasons for the boosts. 

Vogue will get $3,400 a b&w 
page and $2,700 for retail ad pages; 
House & Garden will ask $2,950 
for general advertising and $2,450 
for retail; Glamour will get $2,450 
a b&w page. Vogue’s new rate base 
will be 350,000; H&G’s will be 
400,000. Glamour was said to be 
delivering 50,000 over its base of 
600,000. 


B. B. Pen Names Jessel 

Georgie Jessel has been elected 
v.p. in charge of product promotion 
of B. B. Pen Co., Hollywood, Cal. 
Besides being the star of the new 
B. B. television show, which makes 
its debut on ABC-TV Sept. 13, 
Mr. Jessel will take an active part | 
in the general promotion of the. 
complete line of B. B. pens on a| 
national and local basis. 


Atlanta Paper Issues Report 

Atlanta Paper Co., in its annual | 
report for 1952, shows total sales of 
$18,430,000 as compared with $19,- 
932,000 in 1951. The decline was| 
caused mainly by a drop in govern- 
ment orders of more than $1,500,- 
000. 


Pullman Promotes Jackson 

G. Raymond Jackson, for 18 
years associated with Pullman Co., 
Chicago, and since 1952 assistant 
manager of advertising and traf- | 
fic research, has been promoted to | 
advertising agent. 


Joins Pacific Automotive 

J. D. Strickland, formerly with 
Grand Central Aircraft Co., has 
joined Pacific Automotive Corp., 
Burbank, Cal., as sales manager 


of aircraft operations, 


| 


: pee Liquor Sales Won't 
Drop, Schulte Says 


u New York, Aug. 


1\0—Predicting 


es. © = “no significant a in consumer 
Na liquor purchases during the next 
me = |six months,” Arthur: D. Schulte, 
_| president of Park & Tilford Dis- 
r tillers Corp., told a <ales meeting 
By | here today that the |: quor industry 

")|\nevertheless “faces a period of 


> | harder selling as we!! as increased 
competition from moonshiners,” 
In support of hi: prediction of 
continued prosperit), Mr. Schulte 
cited the population increase to 
MATTHEW CANTILLON, formerly director | 160,000,000 persons who ‘will re- 
of advertising and sales promotion of Do-| quire more of all Kinds of con- 
_beckmun Co., Cleveland, has been ap-|sumer goods,” the gross national 
| pointed advertising manager of the Tex- product of $372 billion expected 
tile Products division of Owens-Corning | ¢oy 1953, and the record annual 


re 


Fiberglas Corp., Toledo. personal income rate of $286 bile 
lion attained in June. 
Harder to Los Angeles BBDO “But the days of easy selling 


Focke Cons & abding tan — and profits are over,” Mr. Schulte 
cisco, has been appointed media |¢™Phasized. “Competition is going 
director of the Los Angeles office |t0 be keener, and smarter sales- 
of Batten, Barton, Durstine & Os-/manship, better acivertising and 


be necessary to keep merchandise 
moving.” 


® The problem of illicit liquor, he 
declared, is the most serious of 
all confronting the industry. Per 
capita consumption of liquor fell 
from 1.65 gallons in 1946 to 1.2 
gallons in 1952, he pointed out, 
despite the fact that national in- 
come rose in the period to an all- 
time high. 

“With federal and state excise 
taxes amounting to over half of 
what the public pays for its liq- 
uor,” he declared, “plain horse- 
sense tells us that a condition has 
developed which is bound to foster 
bootlegging and moonshining and 
the return of all the evils of pro- 
hibition.” 


Names O'Leary Advertising 


Stanley B. Valiulis, president of 
General Cement Mfg. Co., has ap- 
pointed George E. O’Leary Adver- 
tising, Rockford, Ill., to handle 
advertising for General Cement 
Mfg. Co., Television Hardware 


born. improved production methods will 


Mfg. Co., Gee-Lar Mfg. Co. and 


Wood Specialty Co., effective im- 
mediately. Extensive trade publi- 
cation and catalog schedules are 
planned. 


[PS TOPNOTCH ART 
AT SCISSOR-TIP 


Quality art creationa, every 

ORIGINAL, designed for fexible po 
plication in preparation of creative 
——. Nothing — ae 


eotyped—insiead, fr 
idea inspiring—that’s 


CLIPPER 


ART SERVICE 


300 SOBJECTS, 1000 PRINTS 


More than 300 subjects, more than 
1,000 reproduction prints every 
month, more than 20 “How to 
Use" samples. No woader top- 
om concerns renew year alter /f 
yoar 


(nid FOR FREE SAMPLES 


MULTI-AD SERVICES, INC. 


RETAIL .......--. 
DEPARTMENT STORE 
RETAIL FOOD .... 
RETAIL DRUG .... 
GENERA! ......-. 
CLASSI"'ED ..... 


TOTAL 


LEADERSHIP 


EARNED BY 
BETTER RESULTS 


Represented by ¢ 


iNAGE... 


IN SEATTLE! 


Media Records Again Shows 
The SEATTLE TIMES Is Seattle’s Top Medium 


(Daily and Sunday, Ist 6 months, 1953) 


The SEATTLE TIMES 2nd Paper ted 204 Poot Bp 

- 6,736,840 4,132,622 2,604,218 
- 2,964,512 1,572,539 1,391,973 
. 636,036 167,631 468,405 
° 268,937 115,534 153,403 
- 1,970,706 1,517,901 452,805 

- 3,588,053 2,610,078 977,975 

. 13,009,694 8,896,214 4,113,480 


By all means include The Seattle Times 
on your“A” schedules this fall and winter. 


SEATTLE’S ACCEPTED NEWSPAPER 


1 « SEATTLE TIMES 


RA & ORMSBEE, INC. + New York + Detroit + Chicago + Los Angeles * San Francisco 
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Agency's Personnel | 
Get Birthday Off to 
Grow Old Gracefully 


MILWAUKEE, Aug. 18—Growing 
old has taken on an added grace 
for employes of one advertising 
firm here, and as a result birth- 
days are being hauled back out of 
departmental closets. 

Frank V. Birch, president of. 
Klau-Van Pietersom-Dunlap Asso- | 
ciates, has informed the agency’s 
94 employes that their birthdays | 
will also mean holidays with pay. | 

The “birthday greeting” was | 
contained in a letter Mr. Birch | 
sent to his staff. The letter pointed | 
out that in the event an employe’s | 
birthday falls on a weekend or hol- 
iday, he will still be entitled to an 
extra day off. 


s “We like to think of our agency 
as a friendly, intimate, family style 
group,” Mr. Birch said. “That’s 
why we are giving our people a 
chance to relax with their families, 
fish, play golf, or do whatever they 
want on their special day.” 

Perhaps with an eye to keeping 
birthdays from becoming semi-an- 
nual, the agency is keeping rec- 
ords on its new holiday plan. They 
show that six KVPD employes 
qualify in August. 

In outlining the plan to his staff, 


sect ose FOR 


aeret 


ni 


Led 


Iwas line HE 
i “aS De Deaveera St ; Chicago 5 
Nov tir 28rd sucee ful vear 


|jamin C. Betner Co. and Shellmar 
|Products Corp., have been consoli- 
| dated 


HAPPY BIRTHDAY—The old “Happy Birthday” 

Van Pietersom-Dunlap Associates, Milwaukee, where a new program gives employes 

a day off on their birthday, as a gift from the company. Above, President Frank V. 

Birch presents an additional gift to Harry Adams, first employe to qualify under 
the plan. 


cry takes on added fervor at Klau- 


Mr. Birch has included only one Grant Co. Names Fairfax 


“stringent” restrictive clause: F 
oster Grant Co., Leominster, 
The plan is not retroactive. Mass., maker of Grantley and Fos- 
ta sun glasses, combs and other 
plastic products, has named Fair- 
fax Inc., New York, to handle its 
advertising. 


Continental Can Forms Unit 
Two recent acquisitions of Con- 
tinental Can Co., New York, Ben-/| 


into. Continental’s new Faulkner to Amcoe Neon Sign 


Shellmar Betner Flexible Pack- Jackson Geo. Faulkner, former- 
aging division. Benjamin C. Bet- | ly advertising and sales promo- 
ner Jr. will be in charge of opera-/| tional manager of Federal Enter- 
tions for the new division, with! prises Inc., Chicago, has joined the 
headquarters at Mt. Vernon, O.,| staff of Amcoe Neon Sign Co., 
former main office of Shellmar. Palo Alto, Cal. 


seri 


—— teiialeadl 


Now, local and sectional advertisers can sponsor TV film 
commercials that are on a quality par with the best 
national campaigns! For the exclusive, six-months use 
of a 17-film Package Series, in single or multiple TV 
markets, the sponsor pays only a low franchise rate. This 
rate includes cost of complete personalization of the 


ly produced scenes featuring the sponsor’s product in 
use. 


Thirteen 20-second and four 60-second films are included 
in the series. Cartoon animation is used liberally along 
with convincing live action scenes. Packages are immedi- 
ately available for the businesses listed above. . . 
lines of business may be furnished film series through 
Alexander’s interim package plan. 


BRANCH OFFICES: NEW YORK * CHICAGO * DALLAS *» SAN FRANCISCO 


TV FILM PACKAGES 
For 


BANKS 
BAKERIES 
BREWERIES 
CLEANERS 
DAIRIES 


es with tailor-made voice copy throughout and special- 


Availability is on a first come, first served basis. 


. Other 


— Write or Wire for Full Particulars — 


LEXANDER 
Firm Co. 


TELEVISION DIVISION 
COLORADO SPRINGS, COLO. 


| By Milton Moskowitz 
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After 500 Years, Posters Are Still 


L Art with a Capital A to Frenchmen 


But the poster as we know it 

Paris, Aug. 18-—What’s in a today had its real birth in France 
‘poster? To vulgar advertising men) ‘about 1840, and it is this section— 
|in the U. S. only another means to. |up to the end of the century— 
sell a product. In France, it’s an|which makes up the most inter- 


Art (with a capital A, please). 

“Five Centuries of Illustrated | 
French Posters,” an exhibit being) 
held this summer in the National 
Library here, clearly brings out 
the Frenchman’s view on _ such. 
matters. 

In the exhibit are 131 examples 
of French posters during the past 
500 years. Many are collector’s 
items, worth a considerable amount 
in culture-conscious France, where 
to be a poet is much more honor- 
able than to be a politician or busi- 
ness man. 

The ostensible reason for hold- 
ing the exhibition is to signal a 
500th anniversary, for French ar- 
chives contain a 1454 church an- 
nouncement believed to be the 
oldest illustrated poster in the 
land. This poster—if it can be) 
called that—authorizes alms-col-| 
lecting at the doors of churches) 
and is illustrated by a Virgin cad 
Mercy. 


s It may be difficult to see what 
relationship this has with the 
1953 Dunlop tire pester in the! 
exhibit, but it’s important to re-| 
member that tradition and _ his-| 
tory play an important part in 
European thought. 

Reverence for antecedents is not) 
to be laughed at in Paris. After | 
all, someone may point out that) 
the history of the French poster: 
is really older than the history of 
the whole United States. 

Almost 40% of the exhibit is) 
devoted to posters made prior to 
1833. There are many church an- | 
nouncements, proclamations from. 
the Kings of France and placards 
put up by artisans to show they! 
are good Christians and _ skilled. 
in their work. 


| 


| 
| 
| 


# From the first half of the 19th 
century comes a striking group of 
posters designed to extol the 
wonders of religion and the hor- 
rors of crime. One title: “The 
Libertines Always Have a Bad 
End.” 

There are also quite a few cir- 
cus posters, plus a number of 
posters advertising books and 
plays (one from 1853 shows a 
|slave market as an ad for “Uncle 
Tom’s Cabin’). 


CRE BOCES ye ad [op 
- 


KING’S BETROTHAL—One of the oldest ex- | 
tant posters, this is an announcement in 
1527 of the engagement of King Francis | 
to Eleanor of Austria. The betrothal was 
warmly welcomed in France as an end to 
war and a reconciliation with the house of | 
Austria. But King Francis was not too happy | 
when he saw the poster because he had 
other plans—an alliance with England and 
marriage with 10-year-old Marie Tudor. 


lesting part of the exhibit. 

Some of this history has already 
been celebrated on the screen in 
John Huston’s “Moulin Rouge,” 


_the story of Toulouse-Lautrec’s 


life. During these years, from 1850 
to 1900, the poster came into its 
own aS a means of mass com- 
munication. 


@ The texts gradually became 
smaller and smaller, posters were 
made to be seen at a glance, color 
was introduced and the number 
of establishments using posters 
multiplied overnight. 

In this half-century, many of 
France’s most talented painters 


VASTES MAGASINS DE 


NOUVEAUTES 


EXPOSITION PERMANENTE 


100 YEARS AGO—This is one of the earliest 


| illustrated commercial posters to be shown 


in France. It dates from 1856 and is an ad 

for a Paris store, Women’s Paradise. The 

| poster says: “Vast stocks of new styles. 
Known to sell very inexpensively.” 


|turned to the poster, among them 


Toulouse-Lautrec, Manet, Baudry, 
Grevin and Cheret. Their works 
are shown in this exhibit and you 
can see in their technique the 
starting point for the even greater 
poster development in this cen- 
tury. 

The first historian of the poster, 
Maindron, author of “History of 
the Illustrated Poster,” summed 
up this half-century in 1896 when 
he said: “The Museum is in the 
street, and this is only the begin- 
ning.” 


# Unfortunately, the exhibit con- 
tains few examples of French 
poster art in the 20th century. 
There are several notable ones, 
though, namely the modernistic 
art poster of Nicolas wines and the 
famous 1927 poster still very much 
alive today as brand name for a 
French cheese, “The Cow Who 
Laughs.” 

It wouldn’t be France if all 
this wasn’t wrapped up in a phil- 
osophical statement, a gestalt. This 
is provided by Pierre Rophe, pres- 
ident of a national advertising as- 
sociation, who writes in the cata- 
log of the exhibit: 

“The plastic arts in general have 
only one concern: to entice—or 
more modestly—to put under the 
eyes of the public the aspirations 
of the artist. The poster has more 
exacting ambitions: to fulfill its 
role it must attract notice, fix at- 
tention, solicit interest, produce 
desire and, to conform to the 
‘commercial jargon, result in a 
sale. It is in accepting its utili- 
tarian destiny that the poster at- 
tains an art value indisputable.” 

There you are, Outdoor Adver- 
tising Assn. of America. You 
probably didn’t realize you were 


‘in such a business. 
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More on the FTC... 


Rep. Patman Lauds ‘AA’ Series on 
FTC; Inserts Article in ‘Record’ 


WASHINGTON, Aug. 18—Rep. 
Wright Patman (D., Tex.), co- 
author of the Robinson-Patman 
Act, recommended yesterday that 
members of Congress read the 
series of articles on the Federal 
Trade Commission which has ap- 
peared in ADVERTISING AGE (AA, 
July 6, et seq.). 

Rep. Patman based his recom- 
mendation on the fifth article in 
the series, which discusses the) 
purposes and history of the Robin- 
son-Patman anti-price discrimina- 
tion law. The congressman inserted 
the full text of the article in the 
Congressional Record. 


Speaker Joseph Byrns on June 4, | 
1935, as chairman of a_ special | 
committee “to investigate the trade | 
practices of individuals, partner-| 
ships, and corporations engaged in| 
big-scale buying and selling of. 
articles, wholesale and retail, and | 
their associates.” 


# On May 19, 1936, Rep. Patman | 
recalled, the committee reported | 
it had found that individuals, | 
corporations and partnerships, 
made a practice of extending to/| 
certain buyers price concessions | 
and other trade advantages not | 
given to others. 

As a solution, the committee 
recommended that Congress adopt 
legislation outlawing price con- 
cessions or other advantages “un- 
der the guise of: 

“1. Advertising, sales, promo-| 
tional or other allowances when | 


the same are not earned and of-| 


fered openly to the trade gener-| 


ally. 

“2. Brokerage fees and commis- 
sions. 

“3. Volume or. quantity dis- 
counts not offered to the trade 
generally and which are not made 
on the basis of differences in the 
cost of manufacture, sale, trans- 
portation and distribution. 

“4. Rebates.” 


® Continuing his own story of the | 
origin of the legislation, Rep. Pat- 
man declared: “This report en-| 
dorsed, in effect, a bill that had) 
been introduced by me on June) 
11, 1935—H. R. 8442—in the House 
of Representatives, and by the) 
honorable Joseph T. Robinson, a. 
majority leader in the United | 
States Senate (S.3154) in that) 
body June 26, 1935. 

“H.R. 8442 became Public Law 
692 of the 74th Congress by the) 
signature of President Franklin D. 
Roosevelt, June 19, 1936, and is 
known as the Robinson-Patman 
Act.” 


® He said the article by Stanley E. 
Cohen, Washington editor of Ap- 
VERTISING AGE, “gives valuable in- 
formation concerning the act.” 

Rep. Patman made one obser- | 
vation which differed somewhat 
from the history of the act as re- 
ported in the AA series. 

The AA article pointed out that 
a series of FTC investigations dur- 
ing the early 1930s had provided 
the ammunition for independent 
business men who were pressing 
Congress for anti-price discrimi-| 
nation legislation. The article also 
quoted in detail some of the case 
histories which Rep. Patman 
brought into the open involving | 
discriminatory promotion allow-| 
ances and prices. 


s In his statement today, the con-| 
gressman observed, “Although [| 
can see that the Federal Trade 
Commission’s report, after several 
years of investigation, was helpful | 


in the passage of the law, the dis- 
closures made by the special com- 
mittee, I believe, were more di- 
rectly responsible for its passage.” 


s Rep. Patman warned House Gang” on 27 stations 


\be procured from Apvrrris 
| AGE.” 

| (The series of S* article 
‘the Federal Trade Com :nissi 
‘published in ADVrRtIsixc 
July 6-Aug. 10, are availab 
‘reprint form at 35¢ per co; 


| 

Locke Stove Sets Promotion 
Locke Stove Co., Kansas City, 

Mo., maker of Warm Morning 

space heaters, has begun its second 

network radio show. “The Duke 


‘of Paducah and the Nashville 
of the CBS 


members that “serious” efforts are network. A series of television and 


being made to “emasculate” the 
Robinson-Patman Act, and urged 
vacationing House members to talk ry screens or in 
with local business men who are houses. 


'motion picture spots on film with 
' synchronized sound wil! be avail- 
‘able to dealers for use on local 
selected movie 
R. J. Potts-Calkins & 


worried about any change in the Holden, Kansas City, is the agency. 


law. 


| 
“It is my understanding,” he. kl i 
told the House, “that Mr. Cohen | 922 f ee nme Clty 


has prepared four other articles | 
‘concerning the Robinson-Patman | 

In submitting the article for the Act and will prepare one more. 
record, Rep. Patman told how he These articles will be printed in 
had been appointed by House pamphlet form and I am sure may 


John Esau, administrative v.p. 
of KTUL, Tulsa; KFPW, Ft. Smith, 
and KATY, Pine Bluff, Ark., has 
resigned to devote full time to his 
newly acquired television proper- 
ty, KTVQ, Oklahoma City. KTVQ 


RALPH C. ROBERTSON has joined Geyer 
Advertising, New York, as v.p. and market- 
ing director. Mr. Robertson will be the ex- 
ecutive supervisor of the media, radio-tele- 
vision and merchandising departments, a 


new post. Formerly, he was ad manager in | 


charge of budgets and media for all brands 

of Colgate-Palmolive-Peet Co. as well as 

brand manager for Palmolive shave creams 
and after-shave lotion. 


is scheduled to begin telecasting 
Sept. 25. 
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Two Sponsor George Jessel 

“The Georgie Jessel Show” will 
be under the alternating sponsor- 
ship of B. B. Pen Co., Hollywood, 
Cal., and Gemex Co., Union, N.J., 
maker of watch bands, when it 
bows Sept. 13 on the television 
network of American Broadcast- 
ing Co. Hilton & Riggio is the B. B. 
Pen agency; Batten, Barton, Durs- 
tine & Osborn is the Gemex agen- 
cy. 


Grey Appoints 2 Copywriters 


John H. Silverman, formerly 
with Torino Foods, and Morton 
Elliot, previously with Calvert 


‘Distillers, have been named copy- 


| 
| 
| 


| 


writers in the sales promotion de- 
partment of Grey Advertising 
Agency, New York. 


SIGNS OF LONG LIFE* 

| FOR QUANTITY BUYERS 

THE ARTKRAFT* SIGN CO. 
Division of 


* Manufacturing Corporation 
900 Kibby St., Lima, Obie, U.S.A. 
“Trademarks Reg. U.S. Pet. OF, 


HAMPSHIRE 


NEBRASKA 


DAKOTA 


SOUTH 


VERMONT 


Rl 
— WEST 


VIRGINIA 


*Sales Management 
$/10/53 


(Greater Cleveland) 


Cuyahoga County 


registers more retail sales 


than any one of 20 
entire states 


Cuyahoga County, the primary market in Northeastern 
Ohio, is one of the richest areas in the nation with 
intensive coverage by one daily newspaper... 


* 


The Cleveland Press reaches 
7 out of 10 families in the county 


You can reach this rich compact market when you 


advertise in The Cleveland Press... 
the newspaper that is delivered to the home, 
read at home and se/l/s at home. 


MARKET INFORMATION FOR ADVERTISERS: 


CLEVELAND HOME INVENTORY...a 2% cross- 
section of buying habits and food products in the home, 
CLEVELAND CONSUMER PANEL . . . 500 typical 
Cuyahoga County families reporting food purchases 
monthly. GROCERY DISTRIBUTION STUDY 
... annual commodity check of independents 
and chain stores. CUYAHOGA COUNTY 
LIST OF FOOD OUTLETS... 
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"Bright" Selling Ideas 


Wanna catch more eyes with your point- 
of-purchase pieces? It’s easy! Put em on 
MIRRO-BRITE —the_ super-bright 
metallic acetate stock by COATING 
PRODUCTS. And back ’em up with 
self-sticking, moistureless KLEEN- 
STIK for easy-up, long-lasting display. 
MIRRO-BRITE and KLEEN-STIK 
team up to make terrific shelf strips, 
back-bar signs, window pieces —or what 
have you? Take a look at these examples 
(Quick, Jeeves, my dark glasses!) 


"Say it Again’"’— with KLEEN-STIK 
The wine business is fine business, 
says GARRETT & CO.,N.Y.vintner, 
—if your P.O.P. dealer aids can hold 
their own in the constant battle 
against costs, space, competitive dis- 
plays, and dealer acceptance. But 
C.B.COLE, Garrett & Co. V.P., won 
out on all counts with this Virginia 
Dare dazzler—silk-screened in white 
and Fire-Orange DAY-GLO on 
gleaming blue MIRRO-BRITE. And 
backed with miracle KLEEN-STIK, 
of course, that gets it up and keeps it 
up! DAVID J. MAHONEY Ad 
Agency and CONSOLIDATED 
LITHO CORP. collaborated on the 
standout production job. 


Bive Ribbon “Winner”... 

Take a 3-dimensional replica of a bottle 
of PABST BLUE RIBBON BEER... 
mount it on a dazzling multi-color 
printed gold MIRRO-BRITE back- 
ground .. . add an all-over backing of 
wonderful KLEEN-STIK —and you 
have the perfect back-bar sign to make 
Pabst Beer sales bubble! Easy directions 
printed on the back make it a “‘snap”’ to 
put up—just peel and press, and it'll 
stick like a mustard plaster! The de luxe 
printing job was handled by MIL- 
PRINT, Inc., Milwaukee. 


MIRRO-BRITE or regular white— 
order your pre-processed KLEEN- 
STIK stock through your regular 
printer, lithographer, or silk screen 
printer. And join our “Idea-of-the- 
Month” Club for more sparkling 
ideas. Just write on your company 
letterhead—it's free! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue ¢ Chicago 1, Ill. 
Pioneers in pressure sensitives for Advertising and Labeling 


with KLEEN-STIK [eioencem Mes 
and Westinghouse 


Blessed Event Day 


New York, Aug. 20—Gerber 
Products Co. and Westinghouse 
Electric Corp. will do a repeat per- 
formance next month of last year’s 
“Blessed Event Day” tie-in promo- 
tion. 

With Sept. 23 set as the day, 
Gerber’s will award 64 dozen cans 
of strained and junior foods, cere- 
als and meats to parents of twins 
born on that day, and Westing- 
house will present a set of West- 
inghouse Laundry Twins—an auto- 
matic Laundromat and a clothes 
dryer. 

Parents of twins born Sept. 23 
will be requested to send a collect 
telegram to Westinghouse, Mans- 
field, O., within 72 hours after 
birth of the twins. Parents will 
then be asked to send a photo- 
static copy of the birth certificate, 
and suitable delivery time for the 
gifts will be arranged. 

Last year, 303 sets of twins were 
born on “Blessed Event Day” and 
received gifts. 


e Advertising promotion this year 
includes the following: 

Gerber’s: Variable size b&w ads 
in September issues of 19 maga- 
zines; variable size ads in 85 daily 
newspapers Sept. 10 and 17, and 
short commercials Sept. 10 and 17 
on NBC’s TV show “Break the 
Bank.” D’Arcy Advertising Co. is 
the agency. 

Westinghouse: A _ full-color 
spread in The Saturday Evening 
Post (Sept. 9), color ads in This 
Week Magazine and Parade (Sept. 
13), and commercials by Betty 
Furness on the CBS. television 
show “Studio 1” (Sept. 7, 14, 21 
and 28). Fuller & Smith & Ross is 
the agency. 


Japan Air Lines Names 
Botsford, Constantine 


Japan Air Lines, the official flag 
line of the Japanese government, 
has appointed Botsford, Constan- 
tine & Gardner to handle its ad- 
vertising in North America. The 
account will be serviced through 
the agency’s offices in San Fran- 
cisco and New York. Ads will ap- 
pear in national magazines, metro- 
politan dailies and foreign lan- 
guage newspapers. 

Japan Air Lines will establish 
service from Tokyo to San Fran- 
cisco via Honolulu about Oct. 1, 
using DC6B ships manned by 
American crews. 


Hempstead Names Peterson 
Paul C. Peterson, formerly as- 


HE’S HANDING OUT MONEY—James M. Mathes, president of 
J. M. Mathes Inc., distributes the first annual payment from the 
agency’s trust funds to employes. On the receiving end are Betty 
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Aiken, Lester Loh, Frank Landen, Wilfred S. King, Merre White, 


Nicholas Salimbene and Thomas Walsh. More than 300 present 
and former employes got about $60,000. 


Fall Drive Set 
for New Delicate | 
Sanitary Napkin 


New York, Aug. 19—Delicate, a. 
new sanitary napkin that’s pack-| 
aged in what looks like a lipstick | 
case, will be advertised in wom- | 
en’s books like Charm, Living for | 
Young Homemakers, Mademoiselle, | 
McCall’s and Vogue this winter, 
according to Compressed Products 
Corp. 

Ads are planned to stress “the 
ultimate in feminine peace of | 
mind” and “a full-size external 
sanitary napkin of pure cotton 
delicately packaged by a new proc- 
ess to look like a lipstick case.” 

Copy will talk about the napkin 
restoring “immediately to its origi- 
nal fluffy softness when opened’)! 
and about the item being “so so- 
phisticated, so light, so cleverly 
fashioned to avoid detection.” Re- 
tail price has been set at 10¢ each. 


| 
| 


@ Test campaigns have already | 
been run in Atlantic City, Los An-| 
geles, San Francisco, Cleveland 
and other cities, using newspapers 
and car cards. In Los Angeles, 
where the item was promoted in 
Rexall advertising in three news- 
papers, 5,000 dozen napkins were) 
sold on the first day at the original | 
price of $2 a dozen. Joseph Leff, 
advertising manager for Com-| 
pressed, said average sales in Los| 
Angeles over a four-week period) 
came to 900 dozen daily. 
Compressed is offering retailers 
a 40% markup and emphasizing 


sociate public relations director of | 
the Tuberculosis Institute of Chi- 
cago and Cook County, has been 
appointed p.r. director for Henry | 
M. Hempstead Co., Chicago agency. | 


that Delicate’s packaging is such 
that it can be sold in several de- 
partments other than drugs. Re- 
tailers will get a booklet on the 
monthly cycle called “What You 


New York, Aug. 19—National 
Distillers Products Corp. will use 
125 newspapers in major cities and 
five magazines from mid-October 
through the Christmas holidays to 
promote Old Grand-Dad and Old 
Taylor whiskies. 

Both whiskies will be offered in 
new decanters for the Christmas 
season. The decanters were chosen 
as a result of a nationwide survey 
conducted by National Distillers 
based on five drawings. The sur- 
vey emphasized public preference 
for simplicity of design, according 


to B. C. Ohlandt, v.p. in charge of 


sales. 

Mr. Ohlandt said that to the best 
of his knowledge it was the most 
extensive effort ever made to pre- 
test the sales appeal of a liquor de- 
canter. From hundreds of sketches 
submitted by designers, he said, 
five were chosen for the survey. 


‘Much Research Done by National Distillers 
for Old Grand-Dad, Old Taylor Decanters 


In addition to the broad cross- 
section of consumers queried, Na- 
tional made two other surveys. It 
asked a group of glassware buyers 
from department and _ specialty 
stores and a cross-section of pack- 
age-store owners to indicate the 
designs they thought had most 
sales appeal. 

These two groups agreed con- 
clusively, he said, with the con- 
sumer group, that public buying 
preference is for the simply de- 
signed. 

Magazines to be used include 
Collier’s, Life, Newsweek, The New 
Yorker and Time, starting in mid- 
October. In addition, four-page in- 
serts will be used in business pa- 
pers in the liquor field, and deal- 
ers will be supplied with counter 
displays, window displays and 
other promotional material. 

Kudner Agency has the account. 


Should Know About Yourself,” 
written by Janet Baird, for dis- 
tribution to customers. 

Madison Advertising Co. is the 
agency. 


Public Relations Clinic Will Be 
Included in Chicago Ad Study 


A public relations clinic for the 
first time will be a part of the 
16th annual workshop series spon- 
sored by the Chicago Federated 
Advertising Club and the Women’s 
Advertising Club of Chicago. 
Chairman of the clinic will be 
Morris B. Rotman, president of 
Harshe-Rotman, Chicago and New 
York p.r. consultant. The nine 


weekly advertising series will be-| 


gin the week of Sept. 28. 

Other clinics in the workshop 
sessions will include copywriting, 
marketing, direct mail, art and 
layout, television, industrial ad- 
vertising, radio and production. 
Workshop enrollments are being 


accepted at CFAC-WAC Advertis- 
ing Workshop, 139 N. Clark St., 
and are open to anyone in adver- 
tising or related fields. 


‘Better Homes’ Ups Guarantee 


| Meredith Publishing Co., Des 
Moines, will increase the circula- 
tion guarantee and rates for Bet- 
ter Homes & Gardens with the 
February, 1954, issue. The circu- 
lation base will move from 3,600,- 
000 to 3,800,000, and the one time 
rate for a b&w page will go from 
$11,925 to $12,800. Four-color pag- 
es will cost $17,500, up $1,175. 


CBS-TV Adds 2 Stations 


CBS Television has signed a 
| basic affiliation agreement with 
WHEC-TV and WVET-TV, Ro- 
chester, N. Y., effective Dec. 1. 
‘CBS's current affiliate in Roches- 
iter is WHAM-TV. WHEC-TV and 
|\WVET-TV will operate Channel 
10 on a share-time basis. 
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Ellwood Howell, 
Carboloy Ad and 
Sales Head, Dies 


Detroit, Aug. 18—Ellwood C. 
Howell, advertising and sales pro- 
motion manager for the Carboloy 
department of General Electric Co., 
died Aug. 13 following a heart at- 
tack. 

After working for several New 
York agencies, Mr. Howell joined 
P. R. Mallory Co. as advertising 
manager in 1928. Two years later 
he became ad manager of Carbo- 
loy Co., which later became a GE 
division. He was secretary, v.p. 
and a director of the National In- 
dustrial Advertisers Assn., presi- 
dent of the Industrial Marketers of 
Detroit, chairman of the sales pro- 
motion committee of American 
Supply & Machinery Manufactur- | 
ers Assn., and a member of the | 
Detroit Adcraft Club and the Di-| 
rect Mail Advertising Assn. 


HELEN V. DENSON 


New York, Aug. 18—Helen Vir- 
ginia Denson, 52, v.p. of Denson- 
Frey & Affiliates, public relations 
organization, died after a heart at- 
tack Aug. 16 at her home here. 

A native of Columbus, Ga., she 
was graduated from State Teach- 
ers College, Athens, Ga., in 1927) 
and came to New York as a script 
writer for WOR. In 1936 she joined 
the public relations organization of 
Erwin M. Frey & Affiliates. She 
was a co-founder of American | 
Hobby Federation. 


PAUL APPENZELLAR 


New York, Aug. 18—Paul Ap- 
penzellar, 77, board chairman of 
Dictaphone Corp., died Aug. 15 at) 
Whitefield, N. H. 

He helped form the Dictaphone 


Swartwout and C. King Wood- 
bridge. He had been board chair- 
man since 1938. He was also a v.p. 

d director of American-La 

rance Fire Engine Co., chairman | 
of Fundamental Investors, and a 
director of Pierce Oil Co., Calco 
Chemical Corp. and Ansco Photo- 
products Corp. 


LOUIS M. KLINEDINST 


Canton, O., Aug. 18—Louis M. 
Klinedinst, 70, former v.p. in 
charge of sales of Timken Roller 
Bearing Co., died Aug. 10 follow-| 
ing a heart attack. 

Mr. Klinedinst had been asso- | 
ciated with Timken 43 years and 
was a director and sales consultant 
for the company until his death. 
He was named v.p. of sales in 1935, 
and retired in 1948. 


KENNETH W. SICKINGER 


Cuicaco, Aug. 19—Kenneth W. 
Sickinger, 38, a v.p. and account! 
executive of Henri, Hurst & Mc-| 
Donald, died Aug. 18 in Passa- 
vant Hospital of leukemia. 

Prior to joining the agency five 
years ago, Mr. Sickinger was as-— 
sistant advertising manager of | 
Zenith Radio Corp., Chicago. He 
also served in advertising and sales 
management capacities for Stew- 
art-Warner Corp. and Belmont Ra-| 
dio Corp. before entering the 
agency field. 


PERCY R. BROMFIELD 

SARANAC LAKE, N. Y., Aug. 18— 
Percy R. Bromfield, 76, originator | 
of the “Time to Retire” slogan) 
widely used by the Fisk-Gillette 
Tires division of U.S. Rubber Co., | 
died Aug. 10. 

Mr. Bromfield, a pioneer in color 
advertising, was at one time a v.p. 
of U.S. Advertising Corp. 


Crane Joins Carl S. Brown 


Robert P. Crane Ir., formerly a 
copywriter of Sherman & Mar- 
quette, New York, has joined Carl 
S. Brown Co., New York, in a 


‘Boulevard’ Bows inChicago |" 


Boulevard, a weekly newsletter | 
for radio, television and advertis- | 
ing executives in the Chicago area, | 
will have its first issue Sept. 1.| 
Mary O’Shaughnessy, formerly ed- | 
itor of TV Forecast, is editor and| 


publisher. The newsletter, which | 7 “ 
will have offices at 333 N. Michi-| = 
gan Ave., will review TV-radio| | 


shows, report and interpret latest 


events and trends in the enter-| | 


tainment world, forecast new de- 
velopments, and chronicle per- 
sonnel changes and job opportuni- 
ties. Regular subscription is $15 a 
year, but charter subscriptions at 
$12 are available. 


Joins Colorado National Bank 


Bruce M. Rockwell, formerly an 
account executive of William Kost- 
ka & Associates, Denver public re- 
lations consultant, has been named 
manager of advertising, p.r. and 
business development of Colorado 
National Bank, Denver. 
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EDWARD D. MADDEN. 


Broadcasting Co. v.p., hos joined Motion gn, has been named food and home 
Picture for Television, New York, os a v.p. equipment editor of Redbook, a 


He will be in charge of new programming 
and a newly-created division to produce 
and distribute films made _ especially 
for TV. Before his NBC association, Mr. 
Madden was a McCann-Erickson executive. 


| 


Herbert P. Niemann has been | 


Chick Morris, since 1938 with 


elected president of Ampro Corp., WBZ. Boston, has been named a 
Chicago, maker of 16mm _ sound) member of the sales staff of WBZ- 


/motion picture projectors and tape Ty. Jack King, formerly in the 


wecorders, and a subsidiary of sales department of WORL, Bos- 


General 


iresigned to undertake special as-| 
GPE. Currently 
president of Hertner Electric Co., 
Cleveland, another GPE subsidi-| 


signments for 


ary, Mr. Niemann will retain that 
post temporarily, while devoting 


most of his time to his new re- 


sponsibility. 


‘Redbook’ Names Ruth Pomeroy | 


' Ruth Fairchild Pomeroy, for- 
|merly food editor of Today’s Wom- 


| 


‘new post, effective Sept. 15. She | 


will start a new editorial program 

calling for “greatly expanded cov- 
erage” of the food and home ap- 
pliance fields. 


Precision Equipment ton, has joined the WBZ-TV sales 
'Corp., New York. Mr. Niemann staff oly 


jsucceeds Arthur J. Palmer, who 


. 
~ 
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‘for Fishing Tackle and 


Equipment Manufacturers 


It will pay to investigate this new tackle and 
equipment merchandising medium. Write or 
phone Fred E. Owens, Publisher. 


Fishing “Tackle 


TRADE NEWS _ 


Wilmette, Illinois @ - Phone: Wilmette 4714 


for appliance—radio—tv—housewares 
sales and advertising executives 


This book points up some of the probl: course, it tells Electrical Dealer Magazine’s story. 


most important sales groups is now fac 


tributor salesmen and 


summaries of six recent surveys showin; 


divided among three 


dealers. It shows how you can reach the 
sales groups in the distribution sellin; 


ELECTRICAL DEALER 


SALES OFFICES: 
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THE APPLIANC 


CHICAGO 11, 

22 East Huron ‘ 
WhHitehall 4-086: 
Walter J. Stever 
Orrin A. Eames 


101 Park Ave. 


J. H. Thomson 
William G. Du 


New Yor«K 17, 


MUrray Hill 3-0256 


In view of current competitive conditions, we believe 
you will find this book helpful in your sales and adver- 
tising planning. For your copy, just contact our nearest 
sales office. The Haywood Publishing Company, 22 
East Huron St., Chicago 11, Illinois. 


CLEVELAND 15, 


1836 Euclid Ave. 
PRospect 1-0505 
nn John E. MacArthur 


WEST COAST 


McDonald-Thompson 
San Francisco 
Los Angeles 


Seattle 
Dallas 
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THE ADVERTISING MARKET PLACE ~ 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
GRO ORE ATSDR I BE SE INP ERNE A OE ARENA MT AERIS ESE TIS. ERR IE 


HELP WANTED 


POSITIONS WANTED 


BUSY AD MANAGER 
..- needs an administrative assistant to 
free him for program planning, creative 
assignments and field contact. Your pri- 
mary responsibilities will include budget 
reparation and control; project schedul- 
ng and follow-up; co-ordinating adver- 
tising department assignments with the 
sales program. You should have a back- 
ground in advertising with emphasis on 
administration. An absolute essential is 
an orderly mind plus a facility to pick up 
a program, break it down into projects 
for scheduling and assignment, and fol- 
lowing up to insure deadline adherence. 
Our client, a leading manufacturer of 
heavy duty equipment, is located in a 
leasant east-central Wisconsin communi- 
y of 5000. Hunting, fishing and other out- 
door activities almost at your front door. 
Please write fully, telling all you would 
want to know if you had the responsi- 
bility of finding a man for this position. 
THE BRADY COMPANY 
ADVERTISING 
APPLETON, WISCONSIN 


ADVERTISING-SALES-PROMOTION 
Quality jobs for qualified men and women. 
THOMAS PERSONNEL 
8 S. Michigan FR. 2-6230 Chicago 


DO YOU WANT A BETTER JOB? 
Receive weekly, airmail reports on cur- 
rent advertising job openings. Hundreds 
of select advertising positions (Manage- 
ment, Copy, Production, Art, Sales) com- 
piled from newspapers & magazines from 
coast to coast. Confidential. There’s a top 
position to fit your individual qualifica- 
tions in Huttig'’s Advertising Report. Sub- 
S00 today. 4 weeks by airmail for only 


HUTTIG’S REPORTS 
638 Geo. Washington BI1., Wichita 16, Kan. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


Executive type, experienced salesman in 
his 40's or 50’s to place exclusive public 
relations service with leading local firms 
in residential building field. Opportunity 
for qualified applicant to establish per- 
manent repeat business on liberal com- 
mission basis. Must be free to travel. 
Write Mr. R. Burt, Statler Hote!, New 
York City. 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


SOUTHWEST... .senior account executive 
to match a job with a present and a 
future. If you are successful, about 35, 
able to work and plan with clients, if you 
have demonstrated sales sense in con- 
sumer goods...if you have a minimum of 
five years agency experience, this long- 
established, largest agency in its cit 
would like to hear from you. Our staff 
knows of this ad. 

Box 5868, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


for Copywriters 
Producti 


£g 
campbell agency 
Wdson 6-5371 


mary 
165 West 46th St., W.Y-C. 


HERE'S A COPYWRITER 

who wants to write creative pst He 
wants a challenge that’s geared high... 
one that demands some heavyweight re- 
sourcefulness and responsibility. He’s now 
employed in BIG mail order—but he’s 
pigeonholed. He's 30...wants $6000. He 
prefers a Chicago agency, but he’ll listen 
to any real opportunity with a future. 

BOX 5899, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING MANAGER (27)—varied 
experience in hard lines, heavy in elec- 
tronics. Prefer medium size manufacturer, 
or agency with some industrial accounts— 
where versatility is valued. May relocate. 
Available after Sept. 1. 

Box 5902, ADVERTISING AGE 

200 E. Illinois St., Chicago il, Il. 


JR. ACCOUNT EXEC. Age 27. Business 
administration and engineering honor 
graduate. Just rounding out six years of 
pianned, diversified advertising back- 
ground as preparation for account serv- 
icing. Experienced in all phases of out- 
door for national advertisers. In addition, 
offers a sound, broad base of agency 
activity in traffic, national merchandising, 
client-sales contacts, with emphasis on 
food and beer accounts. Now ready to 
match preparation and experience with 
larger opportunity in strong. creative 
agency in major market. 

Box 5892, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


EDITOR - writer, vet, 31, seeking chal- 
lenging editoria!, pub. rel. job. Exp. on 
trade mag., house organ, pub. rel. Crea- 
tive writer with years of top exp. M.A. 
Box 5898, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE RADIO-TV DIRECTOR 
WANTS IN AGENCY FIELD 
Award-winning “Mr. Wizard" associates 
for 2 yrs. Research, writing, and idea- 
contributor. Strong TV-production know- 
how. 6 yrs. 
quiries welcomed by Wizard office. 
Box 5897, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ACCOUNT EXECUTIVE, CHICAGO with 
wealth of agency experience since 1937. 
Know copy, mdsg., production, space & 
time buying, TV, etc. Good contact and 
idea man. Also qualified to be client ad 
mgr. Age 38. $800 per month. 

Box 5896, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IL. 


REPRESENTATIVES WANTED 


New heavy industry trade publication. 
Can use one or two good men familiar 
with top agencies in the East. No other 
publication in the field can compete 
against our rates and high circulation. 
Box 5900, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


PUBLISHER’S REPRESENTATIVE— 
Wanted for Southeast and South, by long- 
established trade magazine of high stand- 
ing. Write Franklin Butler, Room 812, 
Bell Bldg., Chicago 1. 


Radio-TV experience. In-. 


| MISCELLANEOUS 
RESIDENCE AND STUDIO 

| Ideal for an individual in the creative 
| arts featuring a studio living room 18x23 
ft. with 13 ft. beamed ceiling, 6x9 ft. 


- also with fireplace, tile kitchen and 
sunroom with view overlooking the Hack- 
ensack Valley. 2 Bed. Rms, tile baths and 
an 18x23 ft. workroom all off a central 
hall on the 2nd floor. All utilities, schools 
and transportation close by. Low taxes. 
On an acre of sylvan beauty in Ridge- 
field, Bergen County, N. J. 30 min. from 
N. Y.C. Listed at $24,000. 
E. STAUBLE, 3229 Bergenline Ave., 
Union City, N. J. Union 4-3392 

CANADA'S BEST MAILING LIST 

200,000 live names on Elliott stencils 

Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


ACCOUNT EXECUTIVE 


Sound, reputable Chicago agency 
with annual billing around a million 
offers exceptional financial arrange- 
ment to an aggressive account ex- 
ecutive who can control $200,000 or 
more current business. Fullest co- 
operation. Finest facilities and serv- 
ice. Reply in sirictest confidence. 
Box 599, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Walter Lowen 


PLACEMENT AGENCY 
* 


Headquarters since 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 

Please write briefly outlining your 

specific experience or personnel needs. 


420 LEXINGTON AVENUE 


north window and cozy fireplace. Din. | 


| NEW YORK 17, N. Y. 


MU 9-2630 


WE WANT YOU! 


. . if you are a versatile, seasoned gales 
promotion writer who writes-to-sell—if 
you can express your ideas forcefully in 
rough-rough visuals (‘‘copywriter layouts’’ 
are adequate)—if you can think to bring 
out the merchandising ‘‘meat’’ of the as- 
signment. Experience in major appliance 
selling materials slanted toward both the 
dealer and the consumer will be helpful, 
but not essential. This copy writing posi- 
tion is with the growing Detroit Head- 
quarters staff of top-ranking national 
manufacturer. Good salary, good future, 
good job for a good man. Expenses paid 
for interview in Detroit if you sell us with 
your letter (please state salary required; 
enclose resume and non-returnable snap- 
shot). Our employees know of this adver- 
tisement. Box 603, Advertising Age, 200 
E. Illinois St., Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


ASSOCIATE EDITOR WANTED. Starting 
progressive farm paper, northeast. Badly 
needed. Small investment. 

W. R. Slack, Hague, 


Small well-established publisher has new 
successful trade magazine in heavy in- 
dustry. It's growing nicely but proper 
promotion can put it over this Fall with a 
bang. A large publisher with the proper 
organization and promotion could make 
real money with this magazine. 
Box 5901, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


New York 


DO YOU SELL INTANGIBLES? 


Account Executives, Media Reps are the BEST SALESMEN IN 
THE WORLD. You have the hardest sales job to do—selling ideas 
... INTANGIBLES. However, too often you're faced with insecurity 
—changing whims of vice presidents and clients—account losses, 


politics. 


You will do much better financially, selling 
the MOST SUCCESSFUL ADVERTISING PRO 


roducts backed by 
OTIONS IN HIS- 


TORY. We are the a ee promotion- 
e 


minded manufacturer in the fashion 


d. We want advertising men 


like you who can stimulate the imaginations of department store 


buyers who want more than just 


POWERFUL PROMOTIONS TO 


uality products ... who want 
OVE those products. 


If you are young, aggressive, and want to make real money, write 


or phone Louis 
Avenue, Chicago. 


n, Venus Foundations, Inc., 2200 W. Lawrence 


| Sales and PR Notions... 


/@ Consolidated-Vultee Aircraft: 


Corp., Los Angeles, is very proud 
| of the hat ad (see cut) which it 
has been running for the past four 
/months in Time (May 18), Colli- 
/er’s (June 6), Life (June 22) and 
U.S. News & World Report (Aug. 


| 14), plus 17 top aviation and mili- | 


| tary service publications. 
| To capitalize on the attention it 
| has been drawing, Convair and its 


"eee CONVAIR 


HIGH HATS—Top brass weap I $ 


are the subject of this full-color "Convair 


and being given a big publicity push by 
Convair’'s agency, Buchanan & Co., Los 
Angeles. 


agency, Buchanan & Co., are now 
circulating an “executive presenta- 
tion” of the ad, in the form of a 
mammoth 18x19x2” box-type 
folder. Inside is the gimmick—a 
tiny, felt-covered plastic fedora 
encased in a red plastic hat box. 
On the lid is a label: Mallory hats. 


the merits of the frozen food items 
it holds is in the planning stage by 


Milldale, Conn., according to Quick 
Frozen Foods. The sales message, 
running from 30 seconds to five 
minutes, would be provided by a 


ATTENTION: ARTISTS 
OPPORTUNITY + SECURITY 
ENJOYMENT 

NEW OPPORTUNITIES 
Nationally recognized advertising 
agency in agricultural and indus- 
trial fields has opening for several 
top-notch artists—layout, finish, 
or studio men—capable of the 
finest work. 

LONG-RANGE SECURITY 
Established firm, A-1 client list, of- 
fers top wages; profit-sharing and 
pension plans; insurance, hospitali- 
zation, paid holidays and vacation. 

ENJOYABLE CONDITIONS 
Work with a contented, congenial 
group of enthusiastic co-workers, 
who live 5-10 minutes from work, 
in large central Illinois city, where 
cost of living is less than metro- 


politan oreas. 
Get your samples together and write Box 
607, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, IIl., for immediate inter- 


view. 


DOG FEED 
MERCHANDISER 


Man 27-40 experienced in 
merchandising dry dog food. 
Prime interests in market- 
ing and merchandising; sec- 
ondary interest in creative 
ideas. Field work develop- 
ing and testing plans to in- 
crease sales through estab- 
lished retail dealers. Write 
complete details to A. W. 
Moise 

PURINA MILLS 

Checkerboard Square 
ST. LOUIS, MO. 


Merchandising Devices 


page now running in national magazines, | 


eA cabinet that will “talk up” | 


Barth Engineering & Mfg. Corp., | 


samples at this time. 


UNUSUAL OPPORTUNITY for 


INDUSTRIAL COPY WRITER 


Experienced technical man capable of planning and writing copy 
for industrial accounts. Engineering degree preferred. Thorough 
understanding of materials handling equipment essential. Should 
know industrial media, be able to contact engineers for product 
information. Fully-recognized agency with complete facilities and 
staff of 45 people. Now in 27th year, same principals and man- 
agement, State experience and salary expected. Do not send 


Byer & Bowman Advertising Agency 
66 South Sixth St., Columbus 15, Ohio 


has died out. 


profession. 


All phones: CE 6-5353 110 


“Our 42nd Year” 
Once upon a time 


there was a brilliant copywriter—and we are reluctant to believe that the breed 


Surely in this great desert of creative sterility, there are some throwbacks, 
endowed with sprightly thinking and a facile tho direct sales approach. 

For these men (generic, of course) our agency clients have a vital need and 
many openings countrywide. While agencies also desire account executives, sales 
promotion, radio-TV and research, creative writing is still the heart of the 


Write or call today, telling us what you have done, what you can do and how 
much you expect. And Mr. Agency Executive, your advice of current needs 
may find its solution in this interchange. 


GLADER CORPORATION 


“The Agency’s Agency” 
A Bonded Personnel Service 


Stanley D. Koch, Director Advertising Division 


8S. Dearborn St. Chicago 3, Ill. 


continuous tape recorder inserted 
into the case, and could be played 
for 90 days without servicing. 


e For its latest “Fashion Forecast” 
promotion, Martha Manning Gar- 
ment Co., St. Louis, is supplying its 
retailers with help ranging from 
national advertising to die-cut mo- 
biles. But the unusual feature is 
this: 

Retailers who sell the firm’s 
half-size and misses’ dresses are 
| supplied with a special newspaper 
'layout—full page in size. A mat 
for the eight-column heading plus 
a mat showing the dresses—these 
take up about one-third page—are 
supplied by Martha Manning. 
From there on, the retailer, using 
the layout as a guide, fills in other 
merchandise from his stock for the 
rest of the page. 


e@ Dad’s Root Beer Co., Chicago, 
| seems to be doing well with prem- 
‘iums. For this year, it has ex- 
panded its offerings to three dif- 
ferent premiums. A new glass mug 
will be sold at counters, and a 
steak set and a third not-yet-an- 
nounced item will be sold through 
the mail. Both of the mail prem- 
iums are to be self-liquidating. In 
addition, Dad’s says it is planning 
still other premiums for ’54. 


e “A sky hook is a sky hook is... 
etc.,” says Umland-Eastman-Beck- 
er, San Francisco, in a folder the 
agency is sending around to adver- 
tisers. The reference is to a job 
done by Doug Pledger, star of ra- 


j 
|g 
| 


| 


| APOLOGIES TO STEIN—A painter’s ladder 
| hook plugged by KNBC, San Francisco, as a 
“sky hook” is contained in this brief for 

limited-budget advertising. Umland-East- 
| man-Becker is circulating the folder. 


dio station KNBC, in merchandis- 
ing a paint firm’s stock of ladder 
hooks as “sky hooks.” 

_ Umland-Eastman, which got 
Pledger and paint company to- 
gether in the first place, presents 
its folder as an example of suc- 
cessful limited-budget advertising. 
Tangible evidence, in the shape of 
one of the hooks, is inserted in the 
| folder. 


H. K. Porter Boosts Dickson 
Russell J. Dickson, for more 
than three years Chicago district 
_manager of the Leschen Wire Rope 
division of H. K. Porter Co., St. 
Louis, has been promoted to gen- 
eral sales manager of the division. 


Lannon to Roberts & Reimers 
James A. Lannon, formerly as- 
sociated with Foote, Cone & Bel- 
ding, has been appointed creative 
art director and an account execu- 
tive of Roberts & Reimers, New 


York. 
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TWO-TIME WINNER—Melvin S. Rubin, Hollywood, grins over the two Deepfreeze 
home freezers which he won on two radio shows during the same week. The Deep- 
freeze appliance division of Motor Products Corp., North Chicago, Ill., which says 
the odds against Mr. Rubin's foot are “at least a million to one,” is offering him a 
Deepfreeze refrigerator in place of one of the two 17 cubic foot freezers. 


Radio Station Fires _Holeproof to Campaign 


This fall and winter, Holeproof 


Its Announcer Crew, Hosiery Co., Milwaukee, will 


sleepwear. Insertions w:i!! appear 
in Collier’s, Cosmop: itary. Esquire 
and Holiday. Weiss & Geller, Chi- 
cago, is the agency. 


‘Item’ Promotes Holloway 
Warren A. Holloway, classified 


advertising manage! for the New 
Orleans Item, has een promoted 
to manager of gene?! ad\ ertising. 


He succeeds C. Walker Hancock, 
who becomes emerit\is manager of | 
general advertising. Mr. Hancock | 
-has been with the Item since 1910. | 


| | 
Publication Changes Name 
| American Paper Converter, pub- | 
lished by Howard Publishing. 
Co., Chicago, effective with the| 
‘September issue will change its 
‘name to Paper, Film & Foil Con-' 
| verter. There will be no change in 
circulation coverage, editorial con- | 


' tent or personnel. 
| 


-WOWO to Increase Power 
WOWO, Fort Wayne, will in- 


s launch a campaign for its line of |crease its operating power from 
Hires . Air Salesmen’ men’s hosiery, underwear and'10 to 50 kilowatts upon the com- 


pletion of a new 50-kilowatt trans- WOWO will be the 67th station in 
mitter now under construction. the country operating at maximum 


When the project is completed power. 


Sioux City Livestock Market 


able receipts in 1952... more than 350 
LLARS! 


SELL the rich Sioux City market (49 
county retail trade area) with the dom- 
inating circulation of the Sioux City News- 
papers. 


Che Siouy Citu sourial 
JOURNAL-TRIBUNE 


Fort WortH, Aug. 18—Radio) 
station KXOL here is without a pe: 
single announcer, according to 
Earle Fletcher, station manager, 
who has just given the axe to all 
four members of the station’s an- 
nouncing staff. 

The situation is not as bad as it 
sounds, however. Within minutes 
after the mass sacking, all four 
announcers were pounding on the 
door demanding an explanation— 
and had been rehired in a new 
capacity. 

KXOL says that from now on it 
will operate entirely without an- 
nouncers. Instead, it will have a 
staff of four “air salesmen.” 


s “The days of a man sitting in a 
control room or announcer’s booth 
with his feet propped up on his 
desk reading a magazine, inter- 
rupting his reading occasionally to 
open the ‘mike’ and make a station 
break or announce the name of 
another record is over,” says 
KXOL. 

The new approach is based on 
the belief t “regardless of how 
hard the sales force, continuity 
writers and everyone else con- 
nected with’ the operation of a 
station works, the finished product 
that the listener hears is in the 
hands of the man behind the 
mike.” | 

Under the new setup, the erst-| 
while announcers will get a week- 
ly sales meeting just the same as 
the time salesmen. The only dif- 
ference between the two will be) 
that the “air salesmen” will be| 
trained to sell on the air instead | 
of in person. 

To complete the metamorphosis, | 
the entire staff of KXOL is being 
told to drop the word “announcer” 
from its vocabulary. 


Campbell Sets Joint Drive 


Campbell Soup Co., Camden, 
N. J., will feature its tomato 
ketchup and tomato soup in a 
fall promotion. Beginning Sept. 7, 
the company will offer a coupon 
good for a complimentary, full- 
size bottle of Campbell’s ketchup 
in exchange for three Campbell’s 
tomato soup labels. The promotion 
will be featured for four weeks on 
“Double or Nothing” (ABC). Also 
used will be TV spot announce- 
ments and point of sale material. 
Ward Wheelock Co., Philadelphia, 
handles Campbell soups; Dancer- 
Fitzgerald-Sample has Campbell’s 
ketchup. 


Appoints Joshua B. Powers 


Joshua B. Powers Inc., New 
York, has been appointed adver- 
tising representative for the Voice 
of St. Lucia, published daily at 
Castries, capital of St. Lucia, 


Theodore Rejoins ‘Fortnight’ 


Paul Theodore, formerly ad- 
vertising manager of Televiews, 
has rejoined the sales staff of 
Fortnight, Los Angeles, following 
an absence of three years. 
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Big Buyer on her own! 
Earnivts and allowances give — 

these girls $3,700,000,000 — 
a year to spend, fancy free. 


* 


Getting gifts galore! 
Birthdays, Christmas, grad- 
uation, hope chest. Gifts she 
nearly always selects herself. 


Coaching Mom, Dad! 
Power in every field of fam- 
ily buying. She can pick a 
product... switch a brand. — 


Here comes the bride! 
More girls wed at 18 than at 
any other age. Is your product 
on their shopping lists, for life? 


eB 
: ts There’s one best way to reach 7,500,000 
. _ young women in their teens! _ 


‘serenteen sells! 


a NEW. YORK) * BOSTON + CHICAGO * HOMYWOOR.* ATLANTA 
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July Consumption 
of Newsprint Up 
to 340,044 Tons 


New York, Aug. 20—Newsprint 
consumption is still going up. 

For the first seven months of 
the year, an estimated 3,524,254 
tons were used in the U.S. as com- 
pared with 3,421,600 tons for the 
same period last year, according 
to the American Newspaper Pub- 
lishers Assn. 

In July, 340,044 tons were used 
by newspapers reporting to the 
ANPA. July a year ago saw 329,- 
729 tons consumed. The reporting 
papers used 2,678,433 tons during 
the first seven months as compared 
with 2,600,416 tons over the same 


| time span in 1952. 

| Newsprint stocks on hand and 
_in transit at the end of last month 
|came to 54 days’ supply for the 
| average of all dailies reporting to) 
| ANPA. This was an increase of, 
‘ten days’ supply compared with the | 
(end of June. 


Joins Smith, Hagel & Snyder 


Alice Amanna has joined Smith, | 
Hagel & Snyder, New York, as an 
assistant account executive. She 
was formerly with Huber Hoge & | 
Sons, New York. 


2 Name Galbraith-Hoffman 


Allendale Garment Co. and 
Ginsburg Mfg. Co., previously di- 
rect advertisers, have appointed 
Galbraith-Hoffman to handle their 
advertising. All are in New York. 
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- - Over 75% of all adult Negroes 
< in Metropolitan Chicago read 
the Chicago Defender! 


* Write for your free copy of THE CHICAGO DEFENDER’S 
“First Annual Consumer Market’ Survey”—just 
published. Study the brand by brand preferences of 
metropolitan Chicago's 600,000 Negro consumers 

—a population equaling America’s 16th largest city. 

Reach their eyes and hearts through their newspaper. 
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iL COUPON TODAY 


THE CHICAGO DEFENDER, Dept. A8 
3435 South Indiana Ave., Chicago, Illinois 


Please send me THE CHICAGO DEFENDER’S ‘First Annual 


| 
| 
| 
NEGRO MARKET! Sonnener Market Survey” . without obligation, o 
course 
Chicago Defender 
Gary Defender ; Nome Title 
Michigan Chronicle | 
National Defender | Firm Name 
Tri-State Defender 
Louisville Defender ! Address 
New York Age | 
Defender | Gi Zone Sete 


| 


| 


DOLLARS FROM THE SKY—Part of the record-breaking crowd on hand for the San 
Jose Mercury and News “Dollars from the Sky” promotion look skyward waiting for 
a helicopter to drop $640. The stunt was done to focus attention on the city’s ‘Dol- 
lar Day” sales and was preceded by teaser ads and newspaper stories to build the 
crowd which was estimated at between 50,000 and 70,000 dollar-seekers. 


New York, Aug. 18—Americans 
are getting thirstier, the weather is 
getting hotter, advertising is be- 
coming increasingly effective, or 
the trend toward low-calorie soft 
drinks (AA, July 27) is tapping a 
new consumer market. 

Whatever the cause, or combina- 
tion of causes, this is the biggest 
summer in the history of the soft 
drink industry, a survey conducted 
by the bi-weekly Bottling Industry 
reveals. The biggest July ever is a 
matter of record, and sales so far 
this month, the paper says, indi- 
cate that a record volume for the 
year is in the making. The estimate 
is that total sales will hit 10% bet- 
ter than 1952’s total of 1,132,550,- 
000 cases. 


® Since the soft drink industry 
means 24 bottles when it talks of 
a case, this indicates average in- 
dividual consumption for this year 
at 191 bottles. 

Low-calorie sugarless drinks are 
expected to sell a total of 6,000,000 
cases during 1953, as AA revealed 
last month. Thus, the rest of the 
anticipated increase for 1953, a 
total of about 107,000,000 cases, will 
go to the standard, established soft 
drinks. Earlier fears that the emer- 
gence of non-fattening beverages 
would cut into the regular market 
seem to have been completely un- 
founded, with the majority of bot- 
tlers producing both types report- 
ing an increase of up to 60% in 
the sales volume of their regular 
products. 


@® The nationwide survey, con- 
ducted on a regional basis by Bot- 
tling Industry, recorded its best 
results in the New Orleans area, 
where one major bottler claimed 
an increase of 50% for May and 
June, and 23% for the first seven 
months of the year. Said one bot- 
tler in that area, “I think an active 
advertising campaign is principally 
responsible for the increase.” 
Pointing out that higher prices 
in some areas actually resulted in 
increased volume, the paper cites 
Atlanta, where rising prices “put 
new life in the soft drink business 
....Sales began to zoom because 
both bottlers and dealers at last 
could see potential profits instead 
of just ‘changing dollars.’” Price 
rises in other sections of the coun- 
try had no adverse effect on sales, 
with many bottlers showing sub- 


Thirsts Grow: Soft Drink Sales Zoom 


stantial increases for the first sev- 
en months of this year. 

Continued development of the 
vending machine as an outlet is 
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reported, with these devices now 
said to account for about 20% of 
all retail sales. 


# Statements to the trade paper 
from parent companies indicate 
the following: 
Coca-Cola—sales this year “big- 
gest ever.” 
Seven-Up—sales “ahead of last 
year.” 
Pepsi-Cola—‘increase of 25%.” 
Dr. Pepper—indicates an _ in- 
crease of 20%. 
Dad’s Root Beer—‘“‘claims a gain 


of 20%.” 

B I—‘“an increase this summer 
of 60%.” 

Canada Dry—‘substantial in- 
creases.” 


Cliquot Club—“about 25% ahead 

of last year.” 

In addition to the new low- 
calorie market, credit is given to 
what the paper calls “the gin and 
tonic rage, strong in a number of 
markets this summer,” for stimu- 
lation of soft drink sales. 


2 Groups Name Harper 


Robert E. Harper, president, 
National Business Publications, 
Washington, D. C., has been named 
chairman of the publicity commit- 
tee for the 1953 winter conference 
of American Marketing Assn. next 
December in Washington. He has 
also been named a member of the 
program committee of Washington 
Trade Assn. Executives. 


Chemical Account to Sterling 


National Petro-Chemicals Corp., 
Tuscola, Ill., has named the in- 
dustrial division of Sterling Ad- 
vertising Agency, New York, to 
handle its advertising. Initial cam- 
paign will highlight Petro’s new 


$44,000,000 petro-chemicals pro- 
duction installation at Tuscola. 


demands the utmost skill and 


constant application of a wide vari- 


ety of techniques: here at WASHINGTON 
every job, big and small, gets the bene- 


fit of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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Department Store Sales... 


Gains in East Hold Sales Ahead 2% 


WASHINGTON. Aug. 


the first seven months of this year, 
U. S. department stores continued | 
to stay ahead of 1952 in the first. 
week of August. 

According to Federal Reserve. 
Board figures, the big stores’ sales | 
volume for the week ended Aug. 8 
was 2% above the corresponding 
week of last year. This reversed a 


with a 2% gain for the four-week 
period ended Aug. 8. 

Most of the increase in the Aug. 
8 week was centered in the North. 
and East, where the Philadelphia, | 
Cleveland, New York and Atlanta 


> SALES INDEX 


1947-49 equals 100 


Week to Aug. 9, ’52*...... 90 
Week to Aug. 1, ’53*....86 
Week to Aug. 2, ’52*.....87 [| 
Week to July 25, ’53*....83 | 
Week to July 26, ’52*....79 
*Not seasonally adjusted. 
pPreliminary. 


districts showed gains of 10%, 5%, 
4% and 4%, respectively. 

Women’s wear clearances and 
back-to-school promotions helped 
in the week’s sales boost, accord- 
ing to district reports, with sea- 
sonal ‘white sales’? also boosting 
sales in some areas. 

Furniture, floor coverings and 
appliance sales were also reported | 
above 1952 levels, while those of 
television showed a decline. 


18—Pretty | 
well assured of a 4% sales gain for | 


% Change from ‘52 


Week 
Ended | 
Federal Reserve Jan.- Aug. Aug. 
District, Area, and City June i 8| 
UNITED STATES ............. 4 —l! 2) 
Boston District ..P.. 2 0 1 
Metropolitan Area ® | 
Lowell-Lawrapce 9 6 —14) 
Cities ¢ | 
Downtown Boston 1 4 3) 
Springfield .\........... 2 17 1 
POOVIIGICD 00s 6sisc.c0.ssseesnce 1 2 —i 
New York District ........ 0 0 4 
Metropolitan Areas 
pO | a 7 9) 
Rochester .......... oa 7 3 8 | 
Syracuse ..... 8 5 9) 
Cities | 
New York . = 1) 
UNE ccseciveceiconescs 2 r2 | 
Philadelphia District 3 1 10 
City 
Philadelphia . ena 1 2 11> 
Cleveland District .......... 5 0 5) 
Metropolitan Areas 
Akron eneaeaiied 3 —6 4 
Cincinnati vt 8 —§ 3 
Columbus : } 8 11 11 
Toledo 4 —7 3 
Erie 6 —3 28 
Cities 
Cleveland. ............ 2 3 2 
Pittsburgh ............ acetal 2 —7 4) 
Richmond District ....... 2rs 1 
Metropolitan Areas | 
WABI nin covescsvnccsses —1 —9 3| 
Downtown Washing- | 
MID acaptcubsprateconbuescceddonse —5 —13 6) 
ee oo —9 0 
a 1 1 —8 
Atlanta District .............. 4 r4 4 
Metropolitan Areas 
Birmingham ................... 3 2-2 
Jacksonville ............0. —2 —5 0 
= 6 7 7 
Atlanta 3 r5 1 
GE dadaiteemreccecensiencee —4r—15 —1li 
New Orleans. ........0.00 6 3 9 
Nashville ............. 7 6 10 
Chicago District 6 1 2 
Metropolitan Areas 
IID alesietnctttncintinentisensees 2-5 —5 
Indianapolis .................. 5 8 8 
III tabajebcinctncrsiemneactans 10 10 9 
Milwaukee ............. jie 2 —1 4 
St. Louls District ............. 3 =—8 0 
Metropolitan Areas 
Fo ee 2-6 —12 
Louisville 3 —7 1 
St. Louis 5 —2 2) 
Memphis 4-5 -—2) 
Minneapolis District ...... 2 s—2 
Metropolitan Areas 
Minneapolis-St. Paul . 2 8 —3) 
Minneapolis City ...... 2 10 —3) 
ce, Fe 3 S «af 
Cities 
Duluth-Superior .......... 2 5 4) 
Kansas City District ...... 3; —5 —2) 
Metropolitan Are 
IE = cccscerninnttciemazesennse 2-9 —9| 


Re 

Oklahoma City ............ 
City 
Kansas City 
Dallas District .................. 
Metropolitan Areas 

Dallas .... 


Metropolitan Areas 
Los Angeles 
Downtown Los 
BOR sitenssssientnrvestivien 


p | EERO 


ff aoe — 


San Francisco-Oak- 
land 
San Francisco City .. 
Oakland City 
BED. Dincitencinctimniciesences 
Salt Lake City .............. 
Seattle 

Spokane 


r—Revised. 
*Data not available. 
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Radio, TV Don't Cut 
Down on Pitts ourgh 
‘Newspaper Reading 


PrrrspurcH, Aug. 1° —Reacio and 
television have not «it down on 
‘the number of newsp :per readers 
‘among Pittsburgh adv ‘s, according 
to a survey just comp «ted by Fact 
Finders Associates of Jew York. 

In a canvass of #'! classes of 


1 adults here, 80% of whom were 


housewives, it was found that 95% 
read evening newspa}crs end 94% 
read Sunday newspapers, with 
about one-quarter reading two 
Sunday newspape’s. Morning 
newspapers are read by about one- 
half. 

There was ample opportunity 
for television to cut down news- 
'paper readership, for 78% of the 
|homes visited had television sets, 
‘and people averaged six hours a 
‘day looking at televised programs. 


me Three out of every four people 


‘read magazines, and about half of 
all interviewed are book readers. 
Book readers spend much less time 


looking at television than non- 
book readers; 34% of book readers 
do not own a television set and 
those who do have a set spend 
only about two hours a day watch- 
ing it. 

Magazine readers read an aver- 
age of three different magazines, 
the survey found. Book readers 
average 21 books per year, buying 
60% of the books and borrowing 
40%. 
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| To Jackson, Haerr, Peterson 


Wells & Winegard, Burlington, 
Ia., manufacturer of W-W tele- 
vision antennas, has appointed the 
‘Peoria office of Jackson, Haerr, 
|Peterson & Hall to handle its ad- 
'vertising. Included in the promo- 
tion program will be trade publi- 
cations, sales promotion literature 
and a publicity program. Heavy 
merchandising of advertising at 
the distributor level also is 
planned. 


Using 
THE AD-VER.-TIS-ER, 


INC., 


in Selected Areas! 
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less it’s because there are so many big 
buyers here, this summer.” 


Not to go overboard, but more and more national 
advertisers are recognizing Cincinnati as a morning-news- 
paper town. Proof? More lines of national advertising 
are carried exclusively in the Daily Enquirer than in 
any other Cincinnati daily. (Source: Media Records) 


Represented by Moloney, Regan and Schmitt, Inc 
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LOS ANGELES ARTISTS—Meeting to discuss plans for the Los Angeles Art Directors 
Club during the coming yeer are its new officers (left to right): Michael Such, Erwin, 
Wasey & Co., secretary; James Hawkins, Studio Artists, 2nd v.p.; Jack Roberts, Car- 
son-Roberts Inc., president; George Rappaport, Anderson-McConnell, Ist v.p., and 


Juan Casado, Erwin, Wasey, treasurer. 


Synthetic Detergents 
Poundage Sales Now 
Are Ahead of Soap 


New York, Aug. 18—Soap in- 
dustry sales for the first half 
showed a gain of about 1% in ton- 
nage over the same period of last 
year, Assn. of American Soap & 
Glycerine Producers reported to- 
day. 

Eighty-five companies partici- 
pating in the organization’s sales 
census reported sales of soap and 
synthetic detergents for the six 
months ending June 30 of 1,711,- 
902,000 pounds, compared with 
1,693,135,000 pounds in 1952. 

Reported sales of soaps only, 
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solid and liquid, for the first six 
months amounted to 809,595,000 
pounds, down 17% from the same 
period in ’52. Total synthetic sales, 
solids and liquids, were 902,307,- | 
000 pounds, an increase of 25% 
over first half of 52. They now) 
|represent 52.7% of the industry’s 
| Sales of soaps and detergents. 

Dollar sales of all soap and syn-— 
thetic detergents for the half year 
amounted to $365,163,000, an in- 
crease of 7% over the first six 
months of ’52. Dollar sales of soaps 
totaled $159,168,000, down 12% 
‘from the first six months of ’52. 
| Synthetic detergent dollar sales, up 
|30%, totaled $205,995,000. 


Adkins, Wyckoff Merge | 

The 20-year-old A. L. Adkins 
Co., San Francisco agency special- | 
izing in the industrial field, has 
merged with Wyckoff & Downarg, | 
founded in 1947. Located at 140) 
Geary St., the name of the com-| 
bined agencies will be Wyckoff & 
Adkins. Principals are Claes V. 
S. Wyckoff and A. L. Adkins. | 
|Hazel N. Holmgren is secretary-| 
itreasurer. Other agency additions 
land changes include Wallace L. 
i\Sommers, art director; James H. 
Davis, copy and production man- 
lager, and Anita Kuehls, media) 
director. New accounts include. 
Armstrong College, Berkeley, Cal.; 
|Temporary Office Help, Denver, | 
and Gospel Light Press, Glen-| 
dale, Cal. 


domestic commissaries should be 


_ goods prices within the budget of 


This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Aug. 20—Congress 


has gone along with demands for a 
crackdown on food commissaries 
operated in the U. S. by the armed 
services, but has given little en- 
couragement to retailers who have 
complained about cut-price con- 
Sumer durables at post exchanges. 

On the basis of careful surveys 
by the general accounting office, 
congressional appropriations com- 
mittees concluded that many of the 


closed down because comparable 
facilities are available at privately 
operated stores. 

House military affairs commit- 
tee, however, concluded that the 
cut-price sale of cameras, watches 
and durables at post exchanges is 
an entirely different matter. 

The committee’s report stressed 
the fact that PX prices bring hard 


military personnel. Arguing that 
low PX prices are one of the com- 
pensations of military service, the 
committee insisted that elimination | 
of the PX privilege would be un-. 
fair to those who make a career of | 
the armed services. 
© e ° 

Washington retailers have asked 
Commerce Secretary Sinclair 
Weeks to use his influence to elim- 
inate cut-price buying clubs which 
flourish among government em- 
ployes. 

Retailers contend that the buy- 
ing clubs are “unfair.” Their attor- 
ney has prepared a legal argument 
which holds that the use of gov- 


House Group Okays PX Price-Cutting 


lect more money at less cost to the 
government. He’s firing about 
1,000 employes from headquarters 
here—and adding to staffs outside 
of Washington, where the taxes 
are collected. 

Internal revenue agents are con- 
ducting door-to-door surveys in 
some sections in an effort to find 
out how many people are “over- 
looking” their tax obligations. 

In addition, Mr. Aiidrews’ staff 
has orders to concentrate on care- 
ful examination of tax returns. 
Among other things, he says, ex- 


amining agents have been alerted | 


to watch for abuses in the use of 
“entertainment expenses,” such as 
country club dues, maintenance 
of automobiles and yachts, travel 
for personal reasons, visits to vaca- 
tion resorts and similar expendi- 
tures claimed as deductions. 

“We want it clearly understood,” 
he declares, “That we have no de- 
sire to tell any taxpayer how to 
spend his money. We cannot, how- 
ever, permit expenditures to be 
deducted for tax purposes where 
the law does not so provide.” 


Democrat Beardsley Ruml cre- 
ated quite a stir by telling the 
House ways and means committee 
that the government’s deficit is 
largely a bookkeeping gimmick. 

He pointed out that the govern- 


huge capital goods investments 
which business men ordinarily 
capitalize over a period of years. 
He estimated that a careful ex- 
amination of the mechanics of the 


ernment time and property by the 
clubs is illegal. 


Internal Revenue chief Cole- | 


man Andrews reports that he ex- 
pects his reorganized staff to col- 
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government budget might show 
there is plenty of cash coming in to 
|meet the expenditures which can 
be fairly considered as current 
| expense. 

He offers a tempting prize to the 
administrators or congressmen 
_who have the stamina to study the 
'situation. “In my opinion,” Mr. 
Ruml says, “careful examination 
of the government’s budget would 


ment treats as current expense | 


Advertising Age, August 24, 1953 


show that it is possible to repeal 
excise taxes and have a balanced 
_budget—without a sales tax or 
any other new taxes.” 

| The idea isn’t exactly new. It 
was proposed early in the New 
|Deal by “brain-truster” David 
Cushman Coyle. At the time, Re- 
'publicans scoffed at it and said it- 
was a plan to cover up New Deal 
| splurging for public power, public 
‘housing and the like. 


Moran Joins D. W. Hacker Co. 


Jack Moran, formerly associ- 
ated with Einson-Freeman Co., 
Long Island City, N. Y., has joined 
D. W. Hacker Co., Detroit direct 
mail agency, as creative account 
executive. 


‘Fortnightly’ Names Rep 


Public Utilities Fortnightly, 
Washington, has appointed Macin- 
tyre, Simpson & Woods its adver- 
tising representative for the mid- 
western territory and western 
Pennsylvania. 


Joins Meldrum & Fewsmith 


Rick Christensen, formerly as- 
sociated with Erwin, Wasey & Co., 
has been named a dealer relations 
consultant of Meldrum & Few- 
smith, Cleveland. 


Sanford Joins R. J. Potts 


| Robert Sanford, formerly asso- 
iciated with Allen & Reynolds, 
Omaha, has been appointed an ac- 
count executive of R. J. Potts-Cal- 
kins & Holden, Kansas City, Mo. 


Clark to ‘New Orleans Item’ 


| Alan Clark, formerly classified 
advertising manager of the Globe- 
|News, Amarillo, Tex., since 1946, 
| has been appointed advertising di- 
rector of the New Orleans Item. 


DuMont Appoints Ruiter 


Jacob H. Ruiter Jr., formerly 
technical ad manager, has been 
named manager of public relations 
for Allen B. DuMont Laboratories, 
Passaic, N. J. 


Associated Advertising Moves 


Associated Advertising Agency, 
Minneapolis, has moved its offices 
to 1108 Nicollet Ave. 


KEEPS THE 


Newshound... Phil Ellis! 


Top regional newscast in the land of WPTF is handled by 


Special Events Director Phil Ellis. Pulse rates his 6:45 p.m. | 


report at 10.9. One of the best in the business, Phil has been 
digging out news and presenting it on one of his 17 weekly 


sponsored newscasts for 13 years. Sports color man, man-on-the- | 
street, host on “Let's Go Fishing”—Phil is a versatile, effective | 
salesman. Four long-term sponsors testify to that. For the full | 


Phil Ellis story and the team that makes WPTF the Number 


One Salesman in the South’s Number One State, see Free & | 


Peters or call WPTF. 


North Carolina’s Number 1 Salesman 


NBC Affiliate for RALEIGH-DURH 


FREE & PETER 


R. H. MASON, General Manager, 


AM and Eastern North Carolina 
NATIONAL 
REPRESENTATIVE 

GUS YOUNGSTEADT, Sales Manager 
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DEPT. AA, HANNIBAL, MO. 


Giant Size Memo Pads: 


wl 


DEALER IMPRINT OPTIONAL 
AT EXTRA COST 


Oe CRO TS tt nd SN A ee ee 
TANDARD PRINTING CO. 


We are interested in receiving prices 
and additional information on the 


—)A USABLE “GIVE-AWAY” THAT 


COMPANY NAME 


BEFORE THE PROSPECT DURING 
ALL HIS WORKING HOURS... 


TRADEMARK DISPLAYED 
if YOU WISH 


NAME 
GOES HERE COMPANY’S PRODUCTS 


ILLUSTRATED 


Company. 


Addr 


State. 


City 


pf ig = haem gs t A Boat Me ast a a 2 See haere 6 Cn a aa a ep en eRe GN: aR helo? ME ne ater ce SUSE AEE Tc. tah” co gag ony tne mete ogee Mes tate ee aC ig aI ON AT yl eran! ews te aN tale Re Reet pa Ue S 
: cg ee oe TES po ROMA ES 2 RECA de eg angers co nel 7 Ns <a ere Ra en rR Beng ant OR ESMRECR Ate AIG Pip gh: vu AN ; URE wea art Maal 2 Seg os bee Ce Ceol ees Slee, Sal Serre Ca Caterer Bam. 5 Pappy aces oke oo AGik SN gun BA 2 ets rtd REET MEE Sub) eee 
: pi da ba TO Wires Griecemae NR ame gegen teh hs aa | SAP RR vet er oad te Ses Be te pene eR RN, oo a | oe Meeps Spain. Se am Ne” vip cuNteniigt: ahs Wap aee eat teed Vee ee RL eeepc sm eee cee ars OR a Piaieas I ela eee Re fs eo Se 
fea Aiea oo RS Gee ot Nee eee eegmnetes 7 Peet See = La ae ie ONS Lar Me Kata Tia | ale see Tr pat heh teases Sot cae dere ges eras, Lee 
t. am : Ph tags nee hes A) ee ; ea erare ee ee | So eS Sar hens gene Sigs ee a Tourer Pee ig pie setts? : 6 aang : ee a & Beene ays peer eg ih es eae ae ae — 
en ) Pete PO a sae ee te shee. ; fe Aree ee oa et aR Rar eee eerie eee Pap oa ee : Agee, ovis Ant on PA Sent GS cule, ec aadigta, Weed aeonan ete ake, AnaNgeme es NE. es: ; Be at ee e Bae eee de Jee 
BONES oR A Rae, ete ~ Bei Aa eee th eS rn ye ea a eee RE a erage el See canes tet ee Pri ae ; rks Sica Se. RR tg rh aS Ft RON he Re tee eee 7 ris et Nae on Sa e 
ae he came en a : BOM ce lea Seem on ee © ar ee ee ee) ee ae, er Soe ere ee. A ag SM are ois em pa, RI ee Beno US 
7 gas ; . ce Peta > f > * 5 ey a Rane as ee t me eet as * . 
i j ; : ; . ee . ao a z 
; ee ee a PGCE ON . “i 
a : * : an ae ‘ 
; ! ; ahi 3 Test a F — 
Pa AEE ci | 
a ae Fa et coe vA - | $ 
at 3 & $ i, i i i if 7 <7 
ee C pekaees 7s ; 
‘ he 1) oe , PF - a 
‘ j a, es ag q : : 
‘ a . tad ‘ *e Pi, Eo. ‘q | ; 
. oe Pix Pe ek i ee E ee, . l 
7 Pe gh OS ee = 7 woos ¥ 
y be ‘ ea Res 2 ig pi es ea 
> * rane i P & Fed 4 q 
© fh ee = Peaw | J at) 
6 , ? 4 ; ices LBC 
: Le: a ii gt Ae 
> S pi 
~— at © ua - 4 ; ed ws y 
: r “d Py 
, ~~ hf me ee 
TT TC CO-’"_O0o a 
AS 
eudiiiog 
ae 
ek a 
coe 
ila 
ari 
Se 
—. 
— 
ie ee 
ats 
B Sigg 
ata | 
Pom oi 
cae 
aay 
a ee 
os cee ae eae ee 
7m * 
| ka 
pee > 
3 Pall yy pce ag So RR CE ane 
: ‘ 
oa 
iia, 
Ture 
ar. : 
‘coe 
a ee 
eee 
ay 9 
° ~ . 
ee po 
a Pe 
Bit 
ten _ PAP RMNENGERT A RN ERR ERROR Eire TORT SR 
ta 
mast ne 
.* 
ie | 
| BP 
of 
ct : “ 
iid rin) + 
eas Se 7 
BS SD d 
Ss f yg Na needa eeneneeeemnnamemnena 
Som | 
ane 
ait 4 ~ — 
— in al ‘ 
Tapes — 4 
ciate - = ag * 
ets Sie 
ee , ee 
ag} a 
es 4 ae | 
A, ' 4d 
ts ? = | 
Se call tes 
ria: { ‘ie ‘ , 
‘i - ‘ 
a po « ; — of 
"A She > 
. ‘ 7, < Pe... . 
+ 
eae 5, 4g : “ay, ee ai we 
ee - fe he ape . eigen ec fee 
ae 7 ee pole Se eee Les iad ae 
aes. . , ee ae re Ta 
ce ; : ? ties ae > , 
ee : ; ¥ a a ee ne 
— oe wee 
de ¥ e . 
ope - Beers aaa -_ see Neen ae a 
Big. -Fiioca -_ 5 A ey ae cee ’ 
hd igs ‘ OBS iets = hen A J evi! eee 1 gee ; 
ae a Sie 1 4 ‘ ‘ Me eng tee (Paros i a c= ee 
4 ig i 2 bees oe eae i eas. 3°64 ees oh aye a fig bier "1 ae 
ae ; : ee hee: ; Be yy ihe Po eee es: : mee a: a 
Fs : oe p ; ae on ay obo es Siz R a oe : 
* 4 : a | ye tt Beas j teat Be aren ; . ee hes 
i ae ‘> ea n dela ae eg ne oh re ae. Gee 4 oe eas 
" J er Se , rea Salta pee iret So ae avr Aes an ee oe 4 5 Biko iar i 
ine : ‘ are 3 a ae dae Rt gar Ay en = Pies ure rat Bs ao 3 sae 
ee r 3 $ rae 7 oe OG al a me . Fae ‘ 
es fl aes. eR se eet, een ae ‘ ie j 
Nie ' een keer . 
eae ig aa a A 
i ree RR 
a GoW Sr aM 2 Sey ec 2” ‘ 
f an % i several a , a 
: : : ‘ Ne Tee Fe a RE RT 
at Bie ans s ee a ot 15 
Pie . . a ay 
@ Imitation leather corner ; 
Real AEG aa eee ee: 
ee Oe tevty meet then: 
4 ie Uae a ane 
: | @ Stitched ond taped paper sheets 
Tk a ee | oo” ee meals dae eeu 
pee: 
=) , * eS, fae er oe € 
a Pen nee . aa ie ae ae 
ee Leg i ats ae eee ae 
ae ee This 17 x 22 inch desk pad ‘is ideal for 
ore Fd ean tie Nie ett -ciepee ents 
ri oo nfo gifts fo any buyer of -its prod- 
: pe, Lane A ed acid ea! 
uc or ser wices eo. The user = can jot quick 
es Pe 2g ay ; one Li et 
: EEE ltorking sheet the » y 
: PR eat pete esc Gr dice © paar Pe ' 
* morning. ‘ 
is ye ; ~, $28 3 . 
; a E eR c . . meal r poet fetetes : eS zs Sb - ‘ . 2 ad ay t O24 ae er 7 “4 ~ 2 RF iz Feit Aes ® <s “a 2 
% & , cates : A : ‘ 2 aed > 4 F Paine = areararaa ; a : fe) " 
2 mh , : ; ‘ y et ae vee a, AES oan a at : % ; wv erat ¢ i i ? a Sane Se ag Prcil ft gr eaiee =.” ee ph ae ii. ne 5 CP bees cae iso - we \ Aa ges ben At 
ber Veo 5 rat keg ards oe eed 2 a BAG GI a Oe Neb Bh a a ee pe Sy aj Peg PES. Sp Pay aii AA a aia ati Se aia Oy pe ead gee do FS td cnt Crs Be ad's BaP FTO La a UL Renae eae Re er: Sano Ae Seay aes > 5 taal F i NO i SR 
os eta % " r a ae 5 ag SALES, Bislee & pe ee 3 z weet gt Le ete ay pe ane (ae ee pet we ei des She aS oh ety ae ee oe ee , o Seer Wty 


A PERFECT EXAMPLE OF 


Cra%y arithmetic 


IN WASHINGTON, D.C. 


when you insert a 1000 line ad in Washington papers 


You might get 54,629 less home delivery 


for *100 more cost... ¢@f you don’t watch out! 


inane ) 
Look Baie 
cost $600 
a ee ss OE 
° ome Delivere aily , 
this: nists’ tabloid 
: Home Delivered Sunday 207,359 


TIMES-HERALD 


(70¢ a line) (58c a line) 


re ae 
152,730 


140,031 


The Star also has the lowest milline rate in Washington based on total net paid 


FOR 4100 LESS than the cost of inserting the same 
ad in the Times-Herald, THE WASHINGTON STAR 
delivers your ad to 54,629 more homes Sunday and 33,272 


more homes daily. 


FOR *20 MORE than the cost of inserting the «ime 
ad in the Post, THE WASHINGTON STAR delivers \ our 


ad to 07328 more homes Sunday and 38,0960 more hames « 1/1y. 


We leave it to you— 


Which paper 


best buy? 


IN WASHINGTON, THE OVERWHELMING P) PE RENCE IS FOR AN EVENING NEWSPAPER 


‘The Wash n 


KVENING AND S) 


eton Star 


WASHINGTON, D.C. 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexing Ave, NYC 17; The John E. Lutz Co., Tribune Tower, Chicago 11. 
Special Florida Representative: The Leonar: _ 311 Lincoln Road, Miami Beach, Florida. 
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Agency Business Needs Complete Re-evaluation 
of Financial Responsibility, Agency Man Says 


To the Editor: I have been fol- 
lowing the Cohen & Miller rumpus 
in AA with a kind of savage in- 
terest because in my opinion there 
should be a complete re-evaluation 
of “financial responsibility” where 


|to gain, would it not be more equit- 
able if they assumed the respon- 
sibility of checking and billing and 
for agencies to receive commissions 
after the account has been paid? 
'Certainly media’s own salesmen 


an advertising agency is concerned. are not required to assume any 

Why should an agency be liable losses when accounts are placed di- 
for the failure of a client? By what | rect. And if you stop to analyze it 
reasoning should any agency maggr ted precy much basic difference is 
to co-sign and stand ready to there between the functions of an 
“make good” the collapse of any agency and a space salesman as far 
company in its shop? By what idi- as media are concerned? Both in 
otic growth of logic has agency essence are performing the same 
credit come to be the determining function: they’re bringing in busi- 
factor in the placement of an ac- | ness. 15% commission is little 
count rather than the credit of the |enough for this effort PLUS the 
manufacturer itself? Are agencies added services that relieve media 
in the service business or are they of any creative costs in the bar- 
local banks? Do we sell creative gain. 


ability and experience or are we 


in essence active financial partners | 


in a hundred different enterprises 
gathering no share of the profits? 
Since media have so much more 


Next Month You'll Know 


How Right You Are Today 


Oia! MOhawk when 
you instruct your agency to have 
4-6134 Walk aot yess next ad. a a of 
your right decision may ‘ound in the 
JAY P. samples I'll be giad to send you, free. 
WA LK advertising typographer 
41 EAST HUBBARD ST., CHICAGO il, ILL. 


I can see the advantages of 
media preferring to do business 
‘with recognized agencies prepared 
'to stand behind their signatures. 
But I can see no advantage to the 
‘agency itself. If only recognized 
agencies were allowed to place 
|business that might be one thing. 
Not that I approve of the closed 
shop—even in my own industry. 
But any practitioner in the field 
knows what a farce “recognition” 
really is. 95% of radio and TV sta- 
tions are so hungry for a buck 
| they’d give 15% to a praying man- 


Owners and operators of Radio Station WHAS and Television Station WHAS-TV 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


372,946 DAILY ° 


301,686 SUNDAY 


The Voice of the Advertiser 


This department is a reader's forum. Letters are welcome. 


| 


| 


tis if it came in with an order. And 
that goes for plenty of magazines 
and newspapers both of us could 
name as well. 

Not that I blame anyone. Ad-| 
vertising is business and anyone 
who can help pay the rent is en- 
titled to his share of the take. But 
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VICEROY REMOVES MORE NICOTINE AND 
TARS THAN ANY OTHER LEADING CIGARETTE 


As Proved by Testing Methods Accepted by the United Stetes Government. 


A Quantitative Comparison of Ni 
Tars Expressed as Percent More ‘an tee 


if that’s the way the business goes, 
it would be far healthier for 
everyone in the trade and certain- 
ly it would limit the amount of 
reckless spending if clients knew 
they’d be marked “lousy” with 
media rather than with agencies, 
should they default on their bills. 
Under the present system the ap- 
pliance chain involved with Cohen 
& Miller could go to any agency 
with sufficient credit and be in 
business of advertising again to- 
morrow. Clients can switch agen- 


B&W Reports to Doctors 
on Filter Tip Viceroys 


To the Editor: The lead para- 
graph of your article relative to 
the AMA research on filter tip cig- 
arets in the Aug. 3 issue was such 
a wonderful opening that I cannot 
resist writing you. 

You say: “Unless there have 


cies leaving the first out on a limb been radical manufacturing 
and can continue placing with| changes during this year, the | 
other agencies so long as they can | health-minded users of filter-tip | 
peerar on Heys wild foolish | cigarets are still inhaling about as_ 
enougn to take the gamble. 'much tars and nicotine as their 
This is not stated as a defense of ‘regular’ fellow-smokers.” 

these shops. Heaven knows, with _ Attached is copy of a pamphlet 
the profit margin as little as it is. entitled “A Report to Doctors” 
a man should have his head ex- which we have distributed widely 
Sra ed ao land oc oe oe se me a ee 

a s lon S|the advantages o e new king- 
is Tau bau 4 as tees (ees tae Gee” Woes 

asis | introduce is year. e cha 
eg y 

were cataloged (as far as media is | speaks for itself and since the tests 
concerned) exactly where it be- on which the chart is based were 
longs—as a producer of new busi- | made by one of the leading inde- 


ness. Agencies could then grow on 
the basis of their ability and ex- 
perience rather than on _ the 
amount of liquid capital they hap- 
pen to have in the bank. 
Jay VICTOR, 
President, Jay Victor & Asso- 
ciates, Newark, N. J. 


The Hagan Title Cleared 


To the Editor: In your issue of 


pendent laboratories in the coun-| 


|unable to overcome although we 
/are working 24 hours a day, six 
days a week and have been since 
the introduction of the new cig- 
aret. As you may have heard, we 
have been forced to put Viceroys 
on allocation even though we have 


more than tripled our production. 
J. W. BURGARD, 


Advertising Manager, Brown 
& Williamson Tobacco Corp., 
Louisville. 


* * 
TV Rights Open for Milk Bowl, 
Small-Fry Football Game 
To the Editor: Telecast rights 
are available for The Milk Bowl! 
What is The Milk Bowl? 
Twenty-seven boys from some 
American city, or from among the 
services’ dependent children, here 
or abroad—Army, Navy, Aijir 
Force, or Marine Corps—will get 
a free trip to Texas and a week of 
Texas hospitality, this fall. 
Just what community or service 


try and the methods used were the installation these youngsters will 
same as those used by the Federal come from and who the lads will 
Trade Commission, the figures can be must be determined, in the 
be accepted without question. | weeks to come, by the selection 
I am probably going to be sorry committee of The National Milk 
I wrote this since after looking at Bowl, annual football classic for 
the figures I am sure you will small-fry elevens, to be played, 
switch to Viceroy, if you do not al- | this year, at Lufkin, Tex. 
ready smoke them, and that will, The Bowl, now in its fifth year, 
only intensify the nationwide involves 100 pound limit, age 14 
shortage of Viceroys which we are|maximum teams, one from Texas 


Why in hell not eat some NUTS! 


Aug. 10, Last Minute News Flashes, 


you state in your item concerning 
Publicker and Carl S. Brown that 
John J. Hagan was executive vice- | 
president of Lloyd, Chester & Dil-| 


lingham Inc. for the past 12 years. | 
This, gentlemen, is in error. Mr. | 
Hagan was never executive vice- | 
president of this company; his title | 
was that of treasurer as well as} 
head of the media department. 
Would you please be kind enough 
to make this correction. 
LAURENCE M. LLoyp, 
Lloyd, Chester & Dillingham, 


New York. 

The Standard Advertising Reg- 
ister “Agency List” lists Mr. Ha- 
gan as executive v.p. of LC&D. 
Mr. Hagan agrees that he was 
never named executive v.p., but 
says that had the agency had one, 
he would have been it. 


‘Nutlike Flavor’ Brings 
Out a Versifier 
To the Editor: 
The copywriter’s cliche 
Which I view with most disfavor 
Is the one which praises avidly 
A food with “nutlike flavor.” 


Biscuits, Triscuits, Cream of 
Wheat; 

Any copy man insists 

“Its nutlike flavor can’t be beat!’ 


Candy bars, Fig Newtons, bread, 

Post Toasties, Pep, whate’er you 
eat; 

Any food of any type has 

“Nutlike flavor—what a treat!” 


And 


but a 


I make this plain suggestion 
With no ifs or ands or buts: 
Do you want a “nutlike” flavor? 


WM. E. WHAL 


136 So. Fourth Ave. | 


NorMaAN L. Simpson, 
Richards Advertising Co., Syr- 
acuse. 


to seven miles. 
and availabilities. 


The Outdoor Aduertising Easiest ts See 


Whether fishcakes, Corn Flakes, | T AX j - 0 S T rE Ri S$ 
tapioca, 


Move with and into the crowds with 
Taxiposters. Your colorful displays are 
where the crowds are . . 
theatres, hotels, train and air terminals. 
There are no stagnant locations—no lulls. 


. the stadium, 


Taxiposters are surprisingly eco- 


nomical. Your advertising message costs 


mere penny per poster traveling five 
Write today for rates 


EY COMPANY 


ae OE Louisville, Ky. 
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and one from out of state. 

The 1952 Bowl, played at Rosen- | 
berg, Texas, was broadcast over 
550 radio stations and on over-| 
seas outlets, and had national 
press, movie, TV (film), and mag- 
azine coverage, plus the appear- 
ance of Gigi Perreau, Universal | 
Pictures child star, as Milk Bowl | 
Queen. 

Governor Allan Shivers pro- 
claimed game day as National Milk 
Bowl Day in Texas, and the event 
was honored by the Texas House 
of Representatives. The out of) 
state team was housed at the 
famed Shamrock Hotel in Hous- 
ton, and given a personally di- 
rected tour of the city by Mayor 
Roy Hofheinz, before going to the 
Bowl. Father Flanagan’s Boys- 
town, guest team, played Houston 
Variety Club small-fry. 

Information regarding radio and 
TV coverage may be obtained by 
contacting Bill Collins, game 
chairman, Lufkin, Tex. 

EUGENE C. WEAFER, 

Executive Secretary, The Na- 

tional Milk Bowl, Bryan, Tex. 


Thinks U. S. Announcers 
Could Use Some BBC Calmness 


To the Editor: Your issue Aug. | 
3, Page 43, Eye and Ear Depart- | 
ment—“This is the BBC”: 

Kind sir, the voices and inflec- 
tions of BBC announcers gain from 
their calmness. Here they have all | 
the stridency and phony urgency | 
that radio tubes will stand without 
urping. } 

Why must agencies—or what- 
ever huckster promotion—insist on | 
speech that drips from the tongue 
in excited dynamic catastrophe? 
Even about cigarets or a soap 
derby or other triviality? 

Is there merit in the suspicion | 
that radio, movies, cars, among 
other items, have so sadly dropped 
in public esteem because of dam- 
ning mediocrity, except where they 
become just silly or impossible? 

THEODORE KAIN, | 
St. Paul, Minn. 


e = s | 
Nash Better Look Out 


To the Editor: We can see now 
that our publication missed a good 
bet not following Millinery Re-| 
search an@ giving battle to Ogden 
Nash and his cigaret testimonial | 
(AA, Aug? 3) which decried pars- | 
ley, little boys, and banquets as. 
welP as women’s hats. 

In fact, as we rush to the defense | 
8f,parsley—and the grocers who. 
sell it—we hope that all the hotel | 
publications will likewise defend 
banquets (including waiters and 


- hard rolls) and that Parents’ Mag- 


azine will rap Mr. Nash’s knuckles 
sharply for the aspersions he has 
cast on little boys. 
HORACE BARKS, 
Editor & Publisher, The Gro- 
cer’s Digest, St. Louis. 
& cf 


‘Read, See, Smell’ Is 3-D 
in Mexican P&G Ads | 


To the Editor: We read with 
interest in the July 20 edition of) 
ADVERTISING AGE, that Bullock’s 
downtown store in Les Angeles. 
recently ran full-page, full-color 
3-D ads in the Los Angeles Times. | 
These so-called three dimensional 
ads were heralded as “first” by the 
Times, but we beg to differ. 

Enclosed you will find a cartoon 
and news release concerning the 
3-D introductory campaign for 
Procter & Gamble’s blue Lavasol 
in Mexico (P&G’s Cheer in the, 
U.S.). These ads appeared 
throughout Mexico during the 
months of April, May and June of 
this year—beating Bullock’s and 
the Times to the punch. 

Not only did the opening ads use 
r.o.p. color, an unusual device in 
Mexico, but perfumed ink was 
used in printing each edition in 
which the ad appeared. 

In some cases it was strong 
enough to cause minor marital 
disturbances, and in all cases it’ 


helped successfully launch Lava- 


sol in the many important markets 
of Mexico. 

We hope you will be able to use 
the enclosed material in that it 
sheds a good deal of light on ad- 
vertising activities south of the 
well-known border. 

E. J. NOBLE, 

Noble Advertising Co., Mex- 

ico, D.F. 

Mr. Noble’s enclosed news re- 
lease is headed: “3-D newspaper 
ads (read, see, smell) cause sensa- 
tion in Mexico,” and explains that 
“the Lavasol perfumed ad was a 


‘first’ in Mexico and possibly in the | 
U.S.” Apparently Polaroid glasses | 


were not required to bring the 
message into focus. 

« 7 * 
‘Loveliest Girl’ of Lyons’ 
Contest to Visit U.S. 

To the Editor: It is now almost) 


| 
an everyday event for our shores 


in Britain to be graced by the ar- 
rival of those beautiful ladies, who 
are fortunate enough to be elected 
from time to time, Beauty Queen 


of this or that, in «-e « 
part of your great Contr» 
It is, however, S..) a 
novelty for amy ©! our ¢ 
attractions to pay  )ou 
call. We propose to '' ke ac 


.other 


moplete | 
inter- 


va ntage | 


of the novelty om “ept. || next,) 
when I shall be bringing our or- | 
ganization’s teen-ave, paseball| 
playing, Beauty Queen for 1953, | 
on a six-day celebri'y tour of New | 
York. a 
My company, Wwhich—as you} 


may know—is the largest food and | 
catering organization in the Ww orld, | 
employs 33,000 pecple, some 18,- 
000 of whom are Women, and our 
Beauty Queen, or 


trants from them, every year. 

The winner of this year’s com-| 
petition is 17-year-old Phyllis 
Roberts, a shorthan«/typist, whose | 
birthday falls on July 4. 


Although she has spent two | 


years of her life at school in On- 
tario, Can., where, indeed, she be- 
came “catcher” for the school’s 
baseball team, this trip to New 


“Loveliest Girl’ | J 
as we call her, is elected from en- | 
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York City is really a dream trip; that we are trying to “carry coals 
for her, and is the reason why she to Newcastle,” as they say over 


entered the competition. 
Having read all this, I hope you, 


| tackling this trip to the “Big City,” | 
/and we hope that you will not feel | 


| here. 


Mark QUIN, 


return| will appreciate our temerity in Head of Advertising and Pub- 


licity, J. Lyons & Co. Ltd., 
London, England. 
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Toth the Bremer trery of 


SAINT PAUL 


FINLEY, INC. ; NATL 


s 
= 


* To influence the 3,000,000 people in the 
Detroit metropolitan area market or to point 
big automotive schedules their way, America’s 
major magazines have concluded that The Detroit 
Free Press offers them their best route to fast 
action. During the first five months of 1953, the 
ten top magazine advertisers placed 74.3% of 
their Detroit advertising in this newspaper. Dur- 
ing 1952, the ten top magazine advertisers 
placed 56.0% of their copy in The Free Press. 
No matter what you have to sell in the Detroit 
and Michigan market you can always count on 


the coverage and influence of The Free Press. 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


LONG AND SLIM—Mr. Blue Lake, cartoon figure keynoting a new consumer adver- 

tising program for the Associated Blue Lake Green Bean Canners Inc., is introduced 

to Chester I. Chase (left), v.p., Paulus Bros. Packing Co., Salem, Ore., and associa- 

tion président, by F. M. Jones, manager of Stayton Canning Co., Stayton, Ore., 
association v.p. 


OLD TIMER—Motorola Inc., Chicago, is using this point of purchase display to cel- 

ebrate its 25th anniversary. The old timer, who is pointing to an actual radio dial, 

elso appears in Motorola’s national advertising and on 24-sheet posters. Kling 
Studios, Chicago, created and produced the display. 


STAR SALESMAN—Leonard Asseltyne (center) flashes a good Good Humor v.p.; Ervin E. Hawkins, president of the company; 
humored grin as he accepts a clock radio honoring his sales Mauri Vaughn, v.p. of Ross Roy Inc. of California, newly ap- 
record of 1,000,000 ice cream bars for Good Humor Co. of Cali- pointed agency for Good Humor, ond John Sparling, account 
fornia. Saluting the star salesman are (left to right) Jock Wilson, executive for the ice cream maker at Ross Roy. 


HAPPY LANDING—When movie star Joan Caulfield arrived in 
New York on her way to the American National Retail Jewelers 
Assn. meeting she got a warm greeting from executives of 
International Silver Co., Meriden, Conn. Left to right are John 
D. Shaw, sales manager of 1847 Rogers Bros. silver; Stuart H. 


VINTAGE QUEEN—Diane Bagshaw, 21- 
year-old San Rafael, Cal., brunette, will 
spark National Wine Week, Oct. 10-17, for 
which she has been chosen queen by the 
wine growers. According to the vintners, 
she will visit vineyards and wineries in 
California, get a grape crown, and ex- 


Hemingway, sales manager of the sterling flatware division; Miss 
Caulfield; John B. Stevens, sales manager of the promotional 
fletware division, and George Morrison, advertising director. 
Miss Caulfield is scheduled for a new fall TV series, “My Favorite 
Husband” (CBS-TV), sponsored by International. 


— 


perience “the hundred other pleasures AGING AGENCY—Donald A. Breyer, v.p. of Factor-Breyer Inc., Los Angeles, lights 
which are supposed to delight a vintage 17 candles on the birthdoy cake presented to the agency by Richard A. Moore, 
queen, ..and nearly always do!” general manager of KTTV. Agency founder Ted H. Factor wields the knife. 


LUCKY BREAK—Bell & Howell Co., Chicago, has hit it lucky on sales promotion. Just 
as preparations were all made to devote September entirely to the advertising of 
16mm comeras and projectors, the news broke that all the official movies of the 
Mount Everest expedition were shot with B&H cameras. Making a big point of the 
fact is this display window put up by Bell & Howell Ltd. in Hanover Square, London. 
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@ Nothing interests people like themselves, 

their neighbors, their community, their 
#, friends—preferably pictures of them. This 
basic fact is true of the advertising fra- 
ternity—that’s why the Photographic Review 
‘is always one of the best-read features in 
* . Advertising Age. 


This basic fact is also true of the Sunday 
magazines available to national advertisers. 
Here, too, nothing interests people like them- 
selves. Which is why Mighty METRO is the 


ghts 
ore, 


Nothing sells people 
like METRO 


MIGHTY METRO magazines are individually owned, 
edited and distributed by these leading American newspapers: 


Ig YOURS =e 


( f #% there/)... 


national advertisers’ best, basic Sunday buy. 

Consider local impact, for example. Mighty 
METRO has far more local impact than any 
other Sunday magazine because it’s individ- 
ually edited by each of its 27 different member 
papers — packed with pictures and stories 
of local interest. (52% of the editorial content 
of Metro is local.) 


Consider retail linaye. Among national | 
mass magazines, only Mighty METRO carries © 
the ads of hundreds of retailers who are, 


... because nothing interests people like themselves! 


after all, the key customers of the national 
advertiser. 

Or consider circulation. Among national 
magazines Metro has by far the biggest cir- 
culation, the biggest magazine circulation in 
the world — over 14,000,000 every Sunday! 


Just as surely as the Photographic Review 
in Advertising Age gets more noting and 
reading among advertising people, so, too, a 
national advertiser in Metro gets more reader 
traffic, more action — every time! 


35,000,000 
READERS 
EVERY SUNDAY 


< © 


ST. LOUIS Globe-Democrat Magazine 

and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 
SPRINGFIELD Republican Rotogravure Sectien 
SYRACUSE Post-Standard Pictorial Gravure Magazine 
WASHINGTON Star Pictorial Magazine 


\agazines and Metro Comics... NEW YORK: MUrray Hill 9-8200 


BALTIMORE Sunday Sun Magazine CLEVELAND Plain Dealer Pictorial Magazine MILWAUKEE sre Journal 
BOSTON Globe Pictorial DES MOINES Register Picture Magazine MINNEAPOL bune Picture Roto Magazine 
and/or Herald Rotogravure Section DETROIT News Pictorial NEW ORLEA mes-Picaoyune & States — Dixie 
BUFFALO Courier-€xpress Pictorial and/or Free Press Rote Magazine NEW YORK . Coloroto Section 
CHICAGO Tribune Picture Section HOUSTON Chronicle Rotogravure Magazine PHILADELPH: juirer Magazine — Today 
{ CINCINNATI Pictorial Enquirer INDIANAPOLIS Star Magazine PITTSBURGH s Roto Magazine 
a LOS ANGELES Times Home Magazine PROVIDENC! rnal Magazine—The Rhode Islander 
Just Metro Group Editorial Bureau ~ York) MUrray Hill 9-8200 
ig of 
f the METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Met 
of the 


CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 + sa 


BR EPS 
ey, big 


RANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 
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Flexy in $100,000 Drive tor 
New Cellulose Sponge Mop 


Flexy Inc., New Holstein, Wis., 
has appropriated a 12-month ad- 
vertising and publicity budget in 
excess of $100,000 to introduce its 
new self-wringing cellulose sponge 
mop called Flexi-King. Initially, 
direct mail, trade publications and 


home demonstrations by specialty | 


salesmen will be used. Retail dis- 
tribution, on a market-by-market 
basis, begins early in 1954. 

In September, color spreads wiil 
break in Opportunity Magazine 
and Specialty Salesman. This will 
be followed by insertions in Bill-| 
board, Christian Herald, Good 


trated, Moose Magazine, Popular 
Science Monthly, 
Farmer, Secrets and V. F. W. Maga- 
zine. Phil Gordon Agency, Chicago, 
handles the advertising; Harshe- 
Rotman, Chicago, directs public 
relations. 


NBC Transfers Yoder 


Lloyd E. Yoder, general manager 
of KNBC, San Francisco, has been 


named general manager of WTAM | 
'and WNBK, National Broadcasting 


Co. owned-and-operated radio and 
television outlets, respectively, in 
Cleveland. He succeeds Hamilton 
Shea, who has been named general 
manager of the NBC flagship sta- 


Housekeeping, Dell Men’s Group, | tions, WNBC and WNBT, in New 


Farm Journal, 


Mechanix Illus- | York. 


Progressive | 


Supermarket Index Issued 

The Super Market Institute, 500 
N. Dearborn St., Chicago 10, is 
offering “Index of Super Market 
Articles, 1936-1952,” a classified 
bibliography of 2,000 articles from 
Chain Store Age, Progressive Gro- 
cer and Super Market Merchandis- 
ing. Copies are available upon re- 
_ quest to the institute. 


Spool Cotton Boosts Zippers 
Spool Cotton Co., New York, has 
purchased participations on all the 
Housewives’ Protective League 
programs on 13 stations of the CBS 


Radio network, starting Aug. 31, | 


to promote its Crown zippers. Ken- 
yon & Eckhardt, New York, is the 
| agency. 


SELL HER YOUR PRODUCTS 
BEFORE SHE REACHES THE RETAILER 


Use the medium the consumer turns to daily for buying ideas.... 
the newspaper. In Fort Worth and the 100 county West Texas Trading 
area the leading newspaper is the Fort Worth Star-Telegram, because 
in Fort Worth, 9 out of every 10 families read the Daily and Sunday 
editions. In the 100 county West Texas Trading area, average family 
coverage is 43.9% Daily and 39.4% Sunday.* 


*Audit Buyeau of Circulations. 


THE CONSUMERS WITH THE ABILITY TO BUY! 


POPULATION 
Fort Worth (Metropolitan Area) 408,100 
Trading Area 1,928,700 
EFFECTIVE BUYING INCOME 
Fort Worth (Metropolitan Area) $715,807,000 
Trading Area $2,848,613,000 


SALES PER FAMILY 
Metropolitan Fort Worth ranks Ist in Texas 
2nd nationally among metropolitan areas over 
400,000 population. 
1953 Sales Management Survey of Buying Power 


THE FORT WORTH STAR-TELEGRAM REACHES MORE CONSUMERS IN TEXAS THAN ANY 


242,542 


(Morning & Evening) 


OTHER NEWSPAPER. 


Total Net Paid Star-Telegram Circulation 


223,444 


(Sunday) 


Publisher's Statement to Audit Bureay of Circulations March 31, 1953 


WRITE Amon Carter, Jr., 
National Advertising Direc- 
tor, for complete market 
and circulation analysis. 


AMON G. CARTER, 


FORT WORTH STAR ‘TELEGRAM 


AMON G. CARTER, Publisher $s 
JR., President and National Advertising Dir 


LARGEST CIRCULATION IN TEXAS 
without tne use of schemes, premiums or contests — “Just a Good Newspaper.” 


te oe 


| 
| 


Mr. Gundlach, president of the ¢ 


‘ 
Tel * 
ane 7 4 


SALES CLINIC—Martin V. Coffey (left), general sales manager for Philip Carey Mfg. 
Co., Cincinnati building materials manufacturer, grins cheerfully before addressing 
one of the sessions at a week-long sales clinic for account executives of G. P. Gund- 
lach & Co., Cincinnati advertising and marketing consultant to the dairy industry. 


Iting company, is at right. 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending July 25, 1953 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached Homes 
Rank Program (000) 
DT Peet Bate COD). cccccecicscsscsessss. 9,237 1 
2 Godfrey & His Friends (Liggett 2 
Bi PROTEC) cncccisscssecsescssesss F 
3 Racket Squad (Philip Morris, 3 
MT hee dhduaibusetubeialannahetwsbiapscsi cared 8,480 4 
4 Robt. Montgomery Presents (Amer- | S 
ican Tobacco, NBC) ................ 8,170 6 
5 Dragnet (Liggett & Myers, NBC) 7,986 
6 Westinghouse Theater (CBS) ........ 7,654 7 
7 Godfrey & His Friends (Toni, 
SNEED Kiccndbcdbasielets wrisedesrasscnainsnsans 7,510 8 
8 Best of Groucho (DeSoto-Plymouth, 9? 
| Ee eet 7,384 10 
9 Ford Theater (NBC) ..............008 6,925 
10 Two for the Money (P. Lorillard, 
PUTED -disesnsucsactnaeannssecsnened 6,873 


Rank 


Program Popularity* Homes 
Program (%) 
PE TNS TI sckacisssnsenszrccismane 40.3 


Godfrey & His Friends (Liggett 
& Myers, CBS) 
Racket Squad (Philip Morris, CBS) 37.5 
Dragnet (Liggett & Myers, NBC) 36.5 
Westinghouse Theater (CBS) ........ 36.5 
Robt. Montgomery Presents (Amer- 
ican Tobacco, NBC) 
What's My Line (Jules Montenier, 
CBS) 
Godfrey & His Friends (Toni, CBS) 33. 1 
Ford Theater (NBC) 32. 
Godfrey & His Friends (Pillsbury, 
MET sctoskipsunisdecntvecupereacetcassenanhinel 32.3 


AOR e eee nen eeneeeeeeseereseeeerseseeeeas 


*Percentage of homes reached in area where program was telecast. 


Trendex TV Ratings 
Ten Multi-Station Cities 
Aug. 1-7, 1953 


Rank Program Rating’ 6 
1 Talent Scouts (Lipton, CBS) .......... 35.2) 7 
2 Godfrey & His Friends (Chesterfield, | 8 

Toni, Pillsbury, CBS) ................ 
3 Racket Squad (Philip Morris, 
MPU: dick adeteth ciceubdeatdideamenedieiasainiictas 33.3 
4 Strike It Rich (Colgate, CBS) ....27.4 10 
5 


GCragnet (Chesterfield, NBC) ........ 27.0. 


What's My Line (Stopette, CBS) ..26.8 
The Web (Kent, CBS) ..............0000 24.6 
Pentagon, USA (Philip Morris, 

hielo cad tisdidas i adsousstidedpeitaesioke 23.7 
Toast of the Town (Lincoln- 

SNR: COD « sesiancivcsssessicrversest 23.5 
Burns & Allen (Carnation, Good- 

ks: SUE dasivitncdoaeicedvadcviiseates 22.8 
I've Got a Secret (Camel, CBS) ..22.8 


* 


The finest automobile is fine to 


the last detail of finish. 


It’s the 


same with national advertising. 


The finest national advertise- 


ments express their quality 
through the subtle detail of fine 


photoengraving. We serve per- 


fectionists of quality. 


207 NORTH MICHIGAN AVENUE, 


COLLINS, MILLER & HUTCHINGS, INC. | 


CHICAGO 1 
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Lamhert Co. Sends 
with Full Pages in 


(Continued from Page 1) 
000,000 for advertising within the 
next six weeks through Cecil &| 
Presbrey. 


/even received initial stocks. One| 


e Executives at Colgate-Palmol-| 
ive-Peet Co. remain as quiet as) 
ever, but there are indications that 
it intends to enter the anti-enzyme 
market in much the same fashion. 
The company is apparently re-| 
placing stocks across the country | 
with a new _ toothpaste’ which | 
“contains Gardol,” an enzyme in- 
hibitor. The package and name of 
the dentifrice is said to be the 
same except for the reference to 
Gardol. 

C-P-P is also reportedly flavor 
testing the new _ dentifrice in) 
Charlotte, N. C., and Erie, Pa. 

Last week, AA reported on Bris- 
tol-Myers’ new Ipana_ toothpaste 
with a WD-9 ingredient. It now 
develops that this dentifrice, too, 


You will want to read about—and tell your 
children about—an amazing development, the 
continuous anti-enzyme... featured in... 

e 

this week's SATURDAY EVENING POST 
“A New Weapon Against Tooth Decay” 
acat Sunday's AMERICAN WEEKLY 
“Cood-by to Toothache” 


the September BETTER HOMES & GARDENS 


“Found~A New Curb on Tooth Decay” 


When you read these articles, remember that any tooth paste- whether rey | 
ular, ammmoniated or chlorophyll —without continuous anti-enzyme action | 
| 
om | 

2 | 


| 


can protect you for only |, hour after brashing against tooth decay acids. 


|introduce a new 
called DK Tooth Whitener, in 


Off Antizyme 
87 Newspapers 


The ad points out that “your 
dealer may be out of stock when 
you go in to buy,” but several 
druggists here say they have not 


Whelan druggist said his ware- 
house had not yet received a sup- 
ply. Others said they had called 
jobbers this morning and were 
expecting deliveries before the 
end of the day. 

“If this keeps up,” moaned an- 
other, “I’ll have to build another 
wall just to stock the stuff.” 

One of the interesting factors 
about this “new” toothpaste mar- 


| keting revolution is that the cause 


of it all is not really new, as was 
the case with the ammoniated and 
chlorophyll products. 


a Enzyme inhibitors are old hat 
in toothpastes, particularly in the 
ammoniated brands. Vitamin K, 
for example, has been known for 


several years as an enzyme in- 


hibitor, and a local outfit, Anti 
DK Drug Corp., has been selling 


/an Anti DK toothpaste containing 
Vitamin K since 1949. 


Anti DK Drug, incidentally, will 
tooth powder 


about two weeks. This company’s 
distribution is currently in New 
York, New Jersey, Pittsburgh, 
Philadelphia and Cleveland, but 
it says it will get national distribu- 
tion with the new product. 

Window displays and_ small 
space advertising will be used for 
the new dentifrice. Kenneth Ra- 
der Co. is the agency. 

The problem, as pointed up in 


Philadelphia Pineal Approg) F7C Okays Ban on 
Paper-Mc tc ogyg | Shady Advertising 


Pe oe by Photographers 


~_ 
i Trade Commission has approved 
| trade practice rules to curb shady 
advertising by portrait photog- 
raphers. 

This was announced this week 
at the 62nd annual convention of 
| the Photographers’ Assn. of Amer- 
ica. Charles J. Zahn, general man- 
ager of the association, told the 
/6,000 photographers here that the 
|/new FTC rules are based primarily 
on suggestions made by PAA last 
| year, 

The rules are aimed at outlaw- 


| 
| 


| 
| 


Wie Fa 
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Cuicaco, Aug. 20—The Federal | 


= |the Northwestern University re- 
. |search by Dr. Leonard S. Fosdick, 
: |has been to get the enzymes into 
/a compound that would stay in 
_the mouth long enough to be use- 


| 
Geare-Marston here is the agen- | 
cy. 


@ This, Mr. Klein said, is an 
auspicious time for the gas range 


PREMATURE?—This page launching Lister- 
ine’s “Immunity from Tooth Decay” Anti- | 
zyme drive came under attack the day it 
appeared in 68 newspapers. The American 
Dental Assn. called its stop-decay claims 
“premature,” commented: ‘We don’t know, 
and we say they don’t either.” | 
will be given the anti-enzyme | 
treatment. With the theme, “de-| 
stroy enzymes that caetse tooth de- | 
cay,” WD-9 Ipana will get “the| 
heaviest national advertising ever | 
put behind Ipana &nd Ipana AC.” 
The WD-9 ingredjent, an anion- 
ic detergent, will he teuted mainly 
with “new white Ipana.” Ipana 
AC (ammoniated chlorophyll), it 
is pointed .out, already contains 
several anti-enzymes such as an 
ammonium ion, although the new 
ingredient will also be added to 
that product. 


gs Ipana’s advertising program will | 
include a list of 17 national mag- | 
azines, two Sunday supplements, | 
“Pride of the Family” (ABC-TV), 
“Man Behind the Badge” (CBS- 
TV) and spot radio. 

The company is chary about 
dates for its newspaper splash, 
saying only that it will be timed 
to hit at the height of the anti- 
enzyme fever. 

Amm-i-dent newspaper ads will 
be 2,400, 1,750 or 1,000 lines. The 
company has bought an alternat- 
ing sponsorship on “Name That 
Tune” (NBC-TV) starting Sept. 
7. Both the Gabriel Heatter news- 
casts over the Mutual network 
and the Cecil Brown commentary 
on the Don Lee Network, also 
Amm.-i-dent shows, will carry 
news announcements of the new 
entifrice. 

While the Lambert ad which 
broke today is certainly attention- 
getting, a spot check here shows 
that distribution of Antizyme 
toothpaste is not yet complete. 


ful. 


® A story in The Saturday Eve- 
ning Post this week reports that 
in tests of nearly 400 compounds, 
only two substances were found 
—besides penicillin, which was 
discarded for other reasons—that 
lasted long enough to be effective. 
For those who are interested, these 
substances are known as Sodium 
N-Lauroyl Sarcosinate and Sodi- 
um Dehydroacetate. 

The presence of these enzyme 
inhibitors in many dentifrices for 
some time indicates that many 
manufacturers will be able to 
climb on the bandwagon with 
nothing more than a change in 
copy. The real question is which 
of the enzyme inhibitors is actual- 
ly effective? 


Parker Heads Kimberly-Clark 
Board: Kimberly Is President 


Cola G. Parker, president of 
Kimberly-Clark Corp., Neenah, 
Wis., pulp and paper maker, has 
been elected chairman of the 
board. John R. Kimberly, execu- 
tive v.p., becomes the new presi- 
dent. W. R. Kellett, manufacturing 
v.p., succeeds Mr. Kimberly as ex- 


|ecutive v.p. F. S. Seaborne was 


named manufacturing v.p., and W. 
H. Swanson becomes v.p. of re- 
search and development. 

The executive realignment is 
intended to further a policy of de- 
centralized operation by broaden- 
ing the executive group and 
spreading responsibility, the com- 
pany announced. 


Y&R Adds McFarland 

William P. McFarland, formerly 
with N. W. Ayer & Son, has joined 
Young & Rubicam, New York, as 
an account executive. 


KDON Appoints Weed & Co. 


KDON, Salinas-Monterey, Cal., 
has appointed Weed & Co., San 
Francisco, exclusive national ad- 
vertising representative. 


ing in interstate commerce such 
1 practices as below-cost selling, 
| false “special offers,” fraudulent 
;coupons and false claims as to 
PRINCIPALS APPROVE—The Sept. 7 issue of equipment used in making por- 
Life will carry a b&w page for Paper-Mate | traits. 
Pen Co., Los Angeles, with testimonials | 
from school principals. Newspaper ads like 
this one, featuring local principals, will, @ “These and many other racket- 
follow in 150 cities. Philip Klein Advertis: eering practices have plagued ethi- 
ing, Philadelphia, is placing the compaign. | cal photographers for years,” Mr. 
Zahn aa 
. s | The rules are expected to be 
Caloric Again put into effect by FTC in about six 
weeks. 
| Among other things, it will be 
Plans to Lead ‘an unfair trade practice to adver- 
| tise that a photographer has Holly- 
_ wood experience unless he actually 
s Ad has; that a photographer is a 
In Range S \“noted photographer of children” 
when he has no such reputation; 
(Continued from Page 1) that “you have been selected” or 
the co-op plan with four merchan- “a few lucky persons” have been 
dising kits. Copy will promote Picked to receive so-called special 
both Caloric gas ranges and its offers when this is not the case, 
‘automatic clothes dryer. The new 4nd that “free” offers are banned 
campaign stresses 12 decorator |if they require purchase of mer- 
colors built around patented re- | chandise. 
movable door handles and auto-| 
matic features of the ranges. Paris Strike Hits 
U. S. Publications, 
But Not Very Hard 
industry. | New York, Aug. 18—Strike- 
“We in the industry are very | wracked France saw another one 
bullish about prospects of gas,” | yesterday in Paris, where printers 
he told AA. “The increased supply pulled a one-day “sympathy” 
of natural gas through new pipe | walkout. The move affected the 
lines during the past 10 years) Paris edition of the Herald Trib- 
gives the major markets a supply! une, Newsweek and Time—but not 
of natural gas at very attractive| too much. 
prices.” An official of the newspaper 
He pointed out that labor costs| here said the Trib appealed to the 
going into the production of nat-|printer’s union on the basis that a 
ural gas are almost nil compared \foreign-language_ publication 
to production of electricity, oil shouldn’t be embroiled in French 
and coal. In addition, the supply | matters with the result that it was 
is unlimited where it is available | agreed to print a four-page paper 
and is much cleaner. yesterday carrying no more than 
“That means continued growth | seven columns of ads. The printers 
for the gas range industry,” Mr. | collected regular pay. 


Klein added, pointing out that last | 
year 2.2 gas ranges were sold for|@ Newsweek’s Aug. 17 issue was 
every electric range. In 1951 the | printed despite the strike threat 
ratio was 1.7 to This year it| and Paris subscriptions were being 
should be considerably bigger, he| delivered by hand because of a 


tween Paris and London to facili- 
General Miils for 
Time, which prints on Thurs- 


— |train and postal strike. The mag- 
azine set up a courier service be- 

$.O.S. Co. Replaces 
|tate delivery of advertising mate- 
rials. 

P ; 

MBS Multi Messages days, got its issue out all right, 

and regards the situation as “not 


lc Curcaco, Aug. °!—The 9.0.°: too acute.” The weekly has “auxil- 
babes reine, pa paagnees rigs iary arrangements” to print out- 

as signed a one «ar contract '0 | cide France, if necessary, if the 
take five particip: ms on the Mu- 


strike’s effect increases. 


tual network Mu “We don’t think 


One-minute an 


Vessage plan. 


. the situation 
ncements will 


will get that far,” AA was told. 


start Sept. 14 ove ‘bout 500 sta- |»; Agger / 

} Time has also s Lo - 
‘tions in the 8-8:3 ».m. slot Mon- thas oS Sa a London 
‘day through Fri S.0.S. thus 7 : 


\fills holes in WM il’s schedule 
left by General N which with- 
drew from the pl everal weeks 


Gussow Names Representative 
Don Gussow Publications Inc., 


ago. dustry, Bottling Industry, and the 

Candy Industry Catalog & Formu- 

Scott Joins Wes house la Book, has appointed Smith & 

Laurence W. \t, formerly | }follyday to represent it in the Far | 
retail sales ma of Mont- west. 


Chicago, has 
ers consumer 


gomery Ward & 


joined the headg Joins Facts Consolidated 


|products staff Westinghouse 

Electric Corp., burgh. Mr. Madeleine Greer Rand, formerly 
Scott has been a ed to the of- head of Madeleine Rand Research, 
fice of Victor |] “niss, general San Francisco, has joined Facts 
sales manager o isumer prod- Consolidated as research associate 


ucts. in San Francisco. 


New York publisher of Candy In-| 


| 


Necchi Raises 
Ad Budget 50% 
to $3,000,000 


New York, Aug. 20—A record 
$3,000,000 will be spent on adver- 
tising next year by Necchi Sewing 
Machine Sales Corp. to push Nec- 
chi and Elna brands, according to 
Leon Jolson, president. He said 
he expects combined gross sales 
to be $40,000,000 this year and 
$50,000,000 in 1954. 

Competition in the industry— 
which will sell between 1,500,000 
and 2,000,000 units next year—will. 
be keener in 1954 than at any 
time since the end of World War 
II, he said. “To meet competition, 
the alert manufacturer will have 
to do more advertising and promo- 
tion than he has ever done.” 

Mr. Jolson added that technical 
progress in sewing machines and 
cabinets “must be passed along to 
the consumer through widespread 
advertising.” 


® In his view, brand name com- 
panies will probably take a larger 
percentage of the market in 1954 
than they have in previous years. 

“Within the last year,” he ex- 
plained, “Better Business Bureaus 
and the press have exposed many 
unfair selling practices in the in- 
dustry. As a result, more consum- 
ers will probably seek brand name 


merchandise in the forthcoming 
year.” 
Necchi this year is spending 


about $2,000,000, a figure which 
is said to be more than twice the 
1951 appropriation. This year it 
is using color pages in about 17 
magazines, including Better Homes 
& Gardens, Good Housekeeping, 
McCall’s and Woman’s Day, and 
1,000 newspapers. Next year’s 
schedule was not given by Mr. Jol- 
son. 

Doyle-Dane-Bernbach _ is 
agency. 


FCC Names Baker 


as General Counsel 


WASHINGTON, Aug. 20—The Fed- 
eral Communications Commission 
today sidestepped the broadcasting 
industry to appoint Warren E. 
Baker, a Civil Aeronautics Board 
employe, as its general counsel. 

There had been reports that the 
commission was combing the ra- 
dio industry for an experienced 
radio lawyer to fill the most crit- 
ical of the FCC staff positions. 

Mr. Baker succeeds Benedict 
Cattone, who decided to enter pri- 
vate practice after the Republican 
administration took office. 

FCC’s new general counsel had 
been a hearing examiner for the 
Civil Aeronautics Board from 
1946 to 1951. Since September, 
1951, he has been serving as exec- 
utive assistant to Oswald Ryan, a 
member of the CAB. 


the 


® A native of Fort Wayne, Mr. 
Baker, who is 39 years old, is a 
cum laude graduate of the Uni- 
versity of Indiana and the Univer- 
sity of Indiana law school. During 
World War II he served aboard 
ship as communications officer in 
the Navy, and was eventually as- 
signed to the office of the general 
counsel of the War Shipping Ad- 
ministration. 

As general counsel of FCC he 
directs the preparation of legal 
statements by members of the FCC 
staff and serves as chief legal 
adviser to the commission. 


Rokeach Leaves Keilson Co. 


I. Rbkeach, New York manufac- 
turer of kosher products, and 
Keilson Co., New York agency, 
have terminated their association 


| by mutual agreement. 
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TV Prospects Are Looking Up ‘Down Under’; 
Eyes Are on U.S., Melbourne Adman Reports 


Cuicaco, Aug. 19—‘“Australian cast on the outcome of one of the 
television should be born in 1954, biggest issues now stirring the sub- 
and weaned in 1955.” This fore- continent was given to ADVERTISING 
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Does She Buy Your Product ?|| 


Mrs. W. B.* names 82 different brands , 
in the NEW WORKBASKET SURVEY 5 
... flours & mixes, dairy products, J) ——_-"@ 
mayonnaise, syrups, pectins, breakfast ———x 

foods, baking powders & shortenings. ——~ 
Does your brand—or your competitors—go into 
the breads, cakes, salads for these 1,500,000 
families?** 7 


Ask Your Nearest Representative for the SS 
NEW WORKBASKET SURVEY and find out. —~ 


TETTtGtet 


* Mrs. W. B. is Mrs. WORKBASKET Subacriber. 
* * | 500,000 Guaranteed Circulation (A.B.C.) 


= ADVERTISING OFFICES: 
=— NEW YORK—489 Fifth Avenue, Phone. Murrayhill 2-2492 


— CHICAGO—360 N. Michigan Avenue, Phone: Andover 36929 — 
=~ DETROIT—1005 Park Avenue Bidg., Phone: Woodward 2-7298 _ 
— PASADENA—234 E. Colorado Street, Phone: Ryan 1-9155 @ e ~ 
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— FLORIDA—202 Conrad Bidg., Deland, Florida Published By Modern Handcraft, inc. oo 
= 2401 Burlington, Kansas City 16, Missouri ___. 


AcE yesterday by an Australian | 
agency man. : 
He is Ean Cumbrae-Stewart, | 
senior account executive for Chap- | 
man-Hendrie Advertising, Mel-— 
bourne, now touring the U. S. as a. 
student of American advertising | 


techniques. 

Mr. Stewart (he drops the com-. 
pound name in the States to keep_ 
from getting twin hotel reserva-| 
tions) describes a Down-Under TV | 
hassle surprisingly like the one, 


now raging in Britain. There is one 
important difference however: 


® In England, the only question 
is whether to have government-| 
operated TV alone—or to end the. 
BBC monopoly and license com-_ 


peting commercial stations. In 
Australia, a third possibility is 
entertained—that of having only 
commercial stations, U. S. style. 

In fact, to the Australian man- 
on-the-street the whole issue has 
boiled down to a question of hav- 
ing television “U. S. style” or 
“British style,’ Mr. Stewart re- 
ports. 

The Australian government 
touched off the current big argu- 
ment in the press, he said, when it 
recently set up a royal commission 
to investigate the merits of the 


two systems and make recommen- |, 
dations for an Australian ap-| 


_proach. Members of the commis- 
'sion were a “professor of arts,” a 
housewife and the chairman of the 
Australian Broadcasting Commis- 
sion, the nationally owned radio 
network. 


'# Until this group makes its re- 
port (which may take as long as 
a year), Australian radio men, ad- 
'vertisers and other potential TV 
| promoters are keeping their guns 


says RAYMOND A. DUNDIS 
Account Executive 
and Partner 
BUCHANAN-THOMAS 
ADVERTISING CO. 
Omaha, Nebraska 


You'll agree, we’re sure, that Mr. Dundis’ 
encomium needs no added words from us: 
“T used to be an ‘On and Off Arm Tucker’; 
one Monday en route home from the office, I 
would tuck Ad Age under my arm for home 
digesting, and the next Monday I'd either 
forget it or lose it. Then one day I asked my- 
self, “Why carry Ad Age home? Why not 
have it sent home?” Now my Coast-to-Coast 
representative (that’s what Ad Age is to me) 
is waiting to greet and inform me every Mon- 
day night. Without fail! Believe me, Ad 
Age certainly tells me what’s going on here, 
there, everywhere and why, who and when— 


and MORE.” 


Advertising Age 


in Advertising.” 
My name 


with your 
home. 


Complete 
Address _ 


_ ee 


__Zone__— State _ 


() My check for $3 is enclosed. [) Bill me later. 


“MY COAST-TO-COAST REP 
GREETS ME EVERY MONDAY 
NIGHT—WITHOUT FAIL” 


Why don’t you try the happy idea of 
being greeted by AA every Monday 
night—at home? Mail the coupon be- 
low for a $3 personal subscription, and 
get with it FREE your copy of Jim 
Woolf’s helpful handbook, “How To 
Put Salesense in Advertising.” 


Dept. A-24, 200 E. Illinois St., Chicago 11, II. 


Please enter my l-year subscription to Advertising Age and mail it to my 
home address. I am to receive FREE a copy of James D. Woolf's, “Salesense 


_|ia. An important argument for it 
‘ is national defense—television is | 
' seen as a good device for keeping 
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'U. S. television operations and ad- 
_vertising methods. 

He also came as a delegate to 
the world congress of the Junior 
Chamber International, held in 
San Francisco in May, and later 
took in the U. S. Junior Chamber 
of Commerce meet in Minneapolis. 

Since then, he and his wife have 
been hitting the advertising high- 
‘lights. After visiting New York and 
' Montreal, they will go to England 
for a look at British TV, and then 
proceed on around the world to 
| Melbourne. 


| ae 
Staples Advertising Bows 
Staples Advertising Inc., a new 
covered and théir fingers crossed. @8ency, has opened offices in the 
Mr. Stewart reported that a lot of Speed Bldg., Louisville. Princi- 


British and U. S. films are being Pals are, George Mi. Srap les Pred 


stacked up for eventual TV use, treasurer, and Alfred B. McCreary, 
but knows of no concrete opera- v.p. and secretary. 
tions plans or setting aside of | 


large TV funds. “It’s still too far| Fox Joins Mathieson Chemical 
in the future for that,” he said. | James F. Fox, formerly public 
“What everybody is doing (in- relations manager of Congoleum- 
|cluding the agencies) is learning) Nairn Inc., Kearny, N. J., has 
everything they can about TV op-| joined the p.r. department of 
erations,” the youthful adman con- | Mathieson Chemical Corp., Balti- 
tinued. “For example, everyone ™ore, effective Sept. 1. 
from radio a¢tors to agency men is 
trying to enroll in a new night 
course in television being offered 
by the National Council of Adult 
Education. But nobody can—it’s 
jammed now.” 
Australian agencies are deep in 
the TV issue as leaders in the 
fight for private enterprise opera- 
tion, Mr. Stewart told AA. He 
added that the system finally 
worked out will probably resemble | 
Australian radio—private com- 
mercial and nationally owned sta- 
tions operating side by side. 


Ean Cumbrae-Stewart 


# One of the questions being for- 
mally raised by the royal commis- 
sion is whether Australia, with. 
only 8,000,000 people, can support 
|TV at all. “That’s purely academ- 
ic,” Mr. Stewart commented. “It’s 
/ bound to come due to the force of 
popular demand.” 
_ At the same time, he pointed 
'to the limited market for TV down 
j}under: “Half of our population is 
'in two metropolitan areas—Mel- 
bourne and Sydney. More than 
| two-thirds of it is concentrated in 
'only five cities—Melbourne, Syd- 
‘ney, Perth, Adelaide and Bris- 
baine.” 

“Those are the five potential 
|TV areas, with Sydnzy and Mel- 
bourne quite certainly the prime 
' objectives. With a market this lim- 
ited, Australian advertisers won’t 
| be able to appropriate sums at all 
| similar to those used in the States,” 
‘he added. 


|@® As a further picture of the Aus- 
| tralian market situation, Mr. Stew- 
| art went on to note that the larg- 
| est selling Australian periodical (a 
| woman’s magazine) has a circula- 
tion of only 500,000. More repre- 
| sentative of national magazines in 
general, he declared, would be a 
figure of 200,000. 

“People are always asking ad- 
men why Australian magazine ad- 
vertising isn’t up to U. S. stand- 
| ards. There’s your answer,” he 
said. As a result, he added, one of 
the economy questions the TV 
commission is weighing is whether 
to ration showing time, as in Eng-| 
‘land, or give the stations a U. S.-| 
style “free hand.” 

The only certainty, Mr. Stewart | 
‘concluded, is that, market or no) 
market, TV is coming to eerie ot 


: rich 8-county 
_ Western New 


BUFFALO 
COURIER 
EXPRESS 


an eye on the subcontinent’s vast, 
: thinly settled coast line. 
' “A cardinal TV date for most 
: people,” he said, “is the time of 
' the 1956 Olympics, which will be 
held in Melbourne. We want things 
set up so the games can be tele- 
vised locally, as well as to the U. 
S. and Britain.” 


Western New York's 
Only Morning and Sunday Newspaper 
REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 


/. The biggest feature of Mr. 
: Stewart’s trip, as far as his agen- 
:'ey is concerned, is the study of 
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July Sales of 


Chain Stores | 


—— July———_—. % Gain ————-7 Months-— — % Gain) 
1953 1952 or Loss 1953 1952 or Loss 
Food Chains 
Colonial Stores ...... $ 17,353,000 $ 16,210,000 + 7.1 $ 131,052,000 $ 120,021,000 + 9.2 
‘Grand Union ....... 19,697,967 17,881,147 410.2 83,722,234 77,409.712 + 8.2 
MI En eS .s osc sevas 17,735,432 16,244,823 + 9.2 127,804,553 116,751,605 + 9.5 
SS See 81,097,600 79,593.471 + 2.0 569.260.484 561,985,340 + 1.0 
National Tea ........ 35,501,738 30,933,256 +148 245,086,505 201,172,746 +21.8 
Group Total ...... $171,385,.737 $160,862,697 + 6.5 $1,156.925.776 $1,077,340,403 + 7.4 
Mail Order 
“Sears, Roebuck ...... 237,.320.391 221,318,142 + 7.2 1,504.944,430 1,367,234,848 +10.1 
ere 7.831.039 7.830.648 +.004 67,625,512 68.897.281 — 19 
“Montgomery Ward .. 78.977,330 82,994,992 —.48 507.089,563 517.296.116 — 2.0 
Group Total ..... 324,128,760 312,143,782 + 3.8 2,079,659.505 1,953,428,245 + 6.5 
Drug Chains 
NER 4,371,090 4.273.834 + 2.3 30.721,233 30,227,110 + 1.6 
Nisin eh cie 15,154,340 14.865,.214 + 19 101,954,984 100,324,326 + 1.6 
Group Total ...... $ 19,525,430 $ 19,139.048 + 2.0 $ 132,676,217 $ 130,551,436 + 1.6 
Variety and Miscellaneous 
‘Adam Hat Stores .. 744,982 903,642 +417.6 7,049,529 7.250.696 + 2.8 
eBeck, A.S. Shoe Corp. 3,037,629 2,886,088 + 5.3 26,659,538 26.119,369 + 2.1 
Bond Stores ........ 4,591,294 4,134,028 +411.1 44,659,771 40.971.264 + 9.0 
Eee 11,497,434 9,571,997 +20.1 68,763,007 61,246,692 +12.3 
Consolidated Retail 
Sa 1,599,811 1,634,138 — 2.1 15,168,313 15.872,527 — 4.4 
»Diana Stores Corp. .. 2,183,923 2,065,820 + 5.7 31,430,790 30,034,781 + 4.7) 
Edison Bros. ...... 5,540,006 5.269.585 + 5.1 45.826,745 44,278,866 + 3.5 
Gamble-Skogmo ..... 11,579,215 11,967,616 — 3.2 71,959,050 69,049,326 + 4.2) 
Pe 21,192,238 18,456,922 +4148 143,434,276 130,618,779 + 9.8) 
“Green, H. L. .... 8,064,089 7,558,287 + 6.7 48,069,638 46,796,759 + 2.7 
Howard Stores Corp... 1,477,727 1,153,824 +28.1 14,152,427 14,552,480 — 2.7 
et 3 Saar 24,814,834 22,380,126 +10.9 168.985,219 160,063,828 + 5.6 
2 aa 12,658,694 86.626,160 
Lane Bryant, Inc. .. 3,951,942 3,477,858 +13.6 35,819,561 31,581,340 +13.4 
. Ere 11,109,126 11,429,523 — 2.9 70,813,101 71,723,403 — 1.3 
a a 7,863,981 7,848,833 + 1.0 53.292,128 53,560,656 + 0.5 
“McLellan Stores .... 4,560,540 4,466,472 + 2.1 26,750,556 26,448,845 + 1.1 
Melville Shoe Corp. 5,938,332 3.952.710 +50.2 53,816.451 36,992,478 +45.5 
“Mercantile Stores, Inc. 8,551,000 8,545,000 + 0.1 57.437,000 55,446,000 + 3.6 
Murphy, G. C. ...... 13,784,533 12,560,048 + 9.8 95.367.423 91,699,080 + 4.0) 
National Shirt Shops . 1,474,721 1,369.594 + 7.7 10,387,523 9.521.271 + 9.1, 
Neisner Bros. ...... 5,044,714 4.393.719 +4148 33,718,527 30,835,980 + 9.3 
. ao aaa 78,045,263 72,448,558 + 7.7 546,011.076 516.896,703 + 5.6) 
Rose's 5-10-25 .... 1.653.010 1,498,448 +10.3 10,690,558 9.935.926 + 7.5 | 
Western Auto ....... 17,890,000 16,159,000 +10.7 103,439.000 90,344,000 +14.5 
White's Auto Stores 1,469,827 1,890,242 —28.6 11,695.176 12.354.159 — 5.6 
Woolworth. F. W. .. 53,074,683 51,517,568 + 3.0 359.750.527 357.633.589 + 0.6 
Group Total ...... $323,393,548 $289,539,.646 +11.7 $2.241,.773.070 $2,041.828,797 + 9.8 
Combined Total ... .$838,433,475 $781.685,173 + 7.3 $5,611.034,568 $5.203,148.881 + 7.8 


‘Five weeks and 22 weeks. “Six month period. "Twelve month period. “Four weeks and 30 weeks. 


Godfrey Scorns 
Scouted Talent 
at Last Minute 


New York, Aug. 20—Another 
chapter was added this week to 
the Godfrey unpredictability leg- 
end. 

It happened Monday night when 
Mr. G. surprised CBS, Lipton and 
everybody else by refusing to put 
on the talent and scouts booked 


cancelation came about an hour 
and a half before air time when 
Godfrey saw the scheduled per- 
formers for the first time during 
dress rehearsal. 

Instead, the red head went on 
the air with a hastily put-together 
show featuring several members of 
his regular supporting cast, includ- 
ing Frank Parker, Janette Davis, 
the McGuire Sisters and Marion 
Marlowe. 


ea Mr. Godfrey explained to his 
audience that the little Godfreys, 
and not talent submitted by the 
velunteer scouts, were being seen 
because he was not satisfied with 
the entertainment qualities of the 
talent lined up. He said it was not 
up to the program’s usual stand- 
ards. 

The sponsor reportedly was not 
happy with this Godfrey decision, 
but Lipton is not expected to make 
any particular complaint. As one 
agency man put it: “Lipton will 
go along with Godfrey on this as 
they do on everything else as long 
as he keeps the sale of Lipton 
products zooming.” 


Charles Emery Opens Business 

Charles Emery, formerly mer- 
chandising manager of the toilet 
goods division of Colgate-Palm- 
olive-Peet Co., has opened his 
own business, Charles Emery & 
Associates, at 1 S. King St., Hono- 
lulu. The company will carry 
out sales and merchandising ac- 
tivities in the toiletry and allied 
fields. Mr. Emery spent more than 
30 years with Colgate, of which 15 
years were in Hawaii. 


P Names Freystadt Associates 


Gummed Products Co., Troy, O., 
has appointed E. M. Freystadt As- 
sociates, New York, to handle its 
advertising, effective Jan. 1, 1954. 
Business, packaging and paper 
trade publications are planned. 


for his “Talent Scouts” show. The) 


4 Media Scheduled 


for Hicks Baskets 


New York, Aug. 19—H. Hicks 
& Son, designer and seller of fruit | 
baskets and food gift baskets, this 
year plans the most extensive pro- 
motion campaign in its 90-year his- | 
tory. 

President Victor deRobertis said | 
more than $200,000 will go into’ 
advertising, direct mail and vari- | 
ous promotions on the company’s | 
gift and basket line, gourmet items, | 
restaurants and ice cream parlors. 
Promotion will be on a seasonal 
basis. 

The summer program now in 
progress includes the releasing of 
decades-old Hicks soft drink re- 
cipes through newspaper and tele- 
vision advertising and publicity. 


# Restaurants and gourmet items 

will be pushed in the fall and 

spring, emphasizing that nothing 

tops off a hearty meal better than 
'a Hicks ice cream concoction or | 
| soft drink. 

Gift basket promotions, slated 
| for the winter-holiday seasons, will 
| play up the prestige value of send- 
ing a Hicks gift basket. This cam- 
paign will use national magazines. | 

All advertising—magazines, 
newspapers, radio and TV—will 
_feature “a Harold Teen-ish char- 
acter in the striped shirt and Gay 
| Nineties getup of a Hicks soda dis- 
| penser.” 

Advertising is handled by Stein- 
|er, Towers, Dobrin & Kaus. 


} 


Names Mexican Agency 

Fabricas Modernas, S. A., Mexi- 
can cracker and spaghetti. baker, 
has named Guastella-McCann- 
Erickson, S. A., Mexico City, to 
handle its advertising in Mexico. 
National Biscuit Co. recently ac- 
quired controlling interest in Fab- 
ricas Modernas and will market 
products in Mexico under the 
name Nabisco-Famosa. 


To Ketchum, MacLeod & Grove 

Priscilla L. Hendryx, formerly 
women’s interest feature writer of 
the Pittsburgh Post-Gazette, has 
been appointed an account execu- 
tive in the public relations depart- 
ment of Ketchum, MacLeod & 
Grove, Pittsburgh. 


Lake Isle to Seidenbaum 

Oxford Construction Co. has ap- 
pointed William G. Seidenbaum & 
Co., New York, to handle adver- 
tising and promotion for Lake 
Isle, a new community in West- 
chester County. 


RETAILER BACKING—Re presentatives of the retailing, wholesaling and manufacturing 

ends of the hardware »usiness met this month with officials of the National Retail 

Hardware Assn. to map out o schedule of weekly promotion and advertising activities 

for 1954 in the retail hordware field. The committee's plans are consolidated in a sell- 

ing guide which outlines budget control plans for advertising, window -and inside dis- 
plays as well as special promotion suggestions for retailers. 


Macmillan Signs Max Baer 


Macmillan Petroleum Co., Los 
Angeles, has signed Max Baer, 
former heavyweight champion, to 
take a new television role over 
KGO-TV, San Francisco. The pu- 
gilist will be master of ceremonies 
of a show dealing with a review 
of sporting events of the past. 


Roy S. Durstine Inc., Los Angeles, 


is the Macmillan agency. 


Trade Magazine Gets 3-D Ad 


The Mercury-News, San Jose, 
Cal., has placed a three dimension- 
al advertisement in the Aug. 15 
issue of Editor & Publisher. The 
ad was prepared by Todd & As- 
sociates, San Jose agency, and 
placed through Duncan Scott & 
Co., the publication’s representa- 
tive in San Francisco. 


Garrigan Joins Forjoe & Co. 
Boyd B. Garrigan, formerly with 


‘Arrow Television Productions, 


Hollywood, has been appointed 
sales account execulive in the Los 
Angeles office of Forjoe & Co., 


|national radio and ''V representa- 


tive. 


‘LIBEL 
SLANDER» 
HAZARD, 


INSURE THIS HAZARD! 


ADVERTISERS e AGENCIES @ CLIENTS [RRM suA men 
are all exposed daily to claims for LIBEL, 
SLANDER, Invasion of Privacy, Viola- 


AND RATES | 

EMPLOYERS: 

REINSURANCE 

Our unique policy is adequate and CORPORATION 
amazingly inexpensive. Experience Insurance Fachange 
proves — it's smart to be protected. Kansas City, Mo 


you get ras 
the whole 


ball of wax 


at bac 


© CRF ATIVE COMPOSITION 
AND LAYOUT 


* MONOTYPE 

* LINOTYPE 

* FOUNDRY TYPE 

*f °°@T HAND SETTING 

* ELECTROS 

* TRU-TS PLASTIC PLATES 
*NEV ©PER MAT SERVICE 

* TRU NE’ ETCH PROOFS 


. NSPARENCIES FOR 
,ET AND GRAVURE 


...complete service... from 


creative make-up on your original 
copy, to your final electros and mats 


It costs when your production job is scattered all 
over town...costs in time, money, ulcers. So for that 
next tight deadline job, try Bertsch & Cooper, 

the only typographical house today set up to give 

you really complete production service. 


That's why ad men call Bertsch & Cooper 
typography ‘‘sales-minded"’ typography. 
Phone us collect wherever you 


are—HArrison 7-5920. 


Send for the amazing “new dimension” B&C type sizer... 


ADDRESS 


OGRAPHY * 
- SELLS S nee 
°HANDISE 

city 


BERTSCH & COOPER, Inc. 


FIRM NAME 


designed for production men, it cuts copy-fitting time in half! 


FREE 


$47 SOUTH CLARK STREET, CHICAGO 5, ILL. 
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A NE 
APPROACH? 
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Here’s one that will give you 
that pleasant feeling! Pontiac 
has six services under one roof 
that function as a source for 
ideas; photography; the proper 
art medium; outstanding 
typography and the necessary 
photoengravings and 
electrotypes of true quality. 
YOU can buy one or all and 
benefit from our 41 years 


of experience. 


Write or call and let us 
tell you more. 


UNIFIED 
SERVICES 


COLOR PROCESS 
ART WORK 
TYPOGRAPHY 
ENGRAVINGS 
PHOTOGRAPHY 
ELECTROTYPING 


igi2 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 


When George Bryson leaves 
Young & Rubicam Qct. 1 to head 
the new internationa] office of 
General . Foods Corp. (see Page 
8) he will take to his new job a 
fresh concept of international re- 
| lations. 
| was managing director of the 
‘agency’s London office and adviser 
lon all Y&R European operations. 
_ “Despite the multiple and vari- 
‘able uncertainties of the interna- 
| tional political situation,” Mr. Bry- 
'son confidently told AA, “there 
|is less likelihood today than there 
‘was three years ago of a third 
world war. 


| 


|he believes, “depends on what we 
try to make it. More than ever be- 


we are living 
Willkie called ‘one world.’ This 
has been forcefuliy brought home 
to many American manufacturers 
in recent years by their depend- 
ence on raw materials from foreign 
countries. They have learned to 
realize that they have to help 
maintain the economy of coun- 
tries from which they import raw 
|materials. This is a situation that 
|before World War II was never 
appreciated. 


a “We can’t live with our heads 
‘in the sand, economically or po- 
litically, and this fact, and the 
necessity of living with it, as a 
i fact, is doing more than anything 
else to broaden our outlook,” Mr. 
Bryson believes. 


Like many who have made 
marks for themselves in New 
York, George Bryson was born 


and reared in the Midwest. He be- 
gan life in Chicago in 1895. At 14 
he went to work as an office boy 
with the old Crosby-Chicago ad- 
vertising agency. After a couple 
of other minor jobs, he enlisted in 
the Navy at the outbreak of World 
War I. 

After the war, he returned to 
Chicago and became assistant ad- 
vertising manager of National X- 
ray Reflector division of Curtis 
Lighting Co., where he learned a 


lot about indirect lighting and 
store displays. 
|e But the future in the lighting 


business didn’t seem too bright to 
him at the time, so in 1919 he 
moved east and set himself up in 
|/business as president of Educa- 
tional Advertising Co. in New 
York, selling advertising space in 
juvenile and scholastic papers. It 
_was while on that job that he got 
‘acquainted with people in the 
/Postum and Jell-O organizations 
| before those companies merged in 
|General Foods. 

Then the depression hit. Educa- 
tional Advertising Co. was sold 
by its founder to Scholastic Maga- 
zines. A few months later George 
Bryson became an _ advertising 
salesman for McCall's. 


a In 1935 he joined Y&R as an 


account executive on GF accounts. | 


Nine years later he was named 
‘managing director of Y&R’s Lon- 
|don office. He was the whole staff 
at the time, and he arrived in Lon- 
don during a blitz. 


June of °45. It took some doing, 


he got to know the right people in| 


the right places. Following the 
war, he became adviser on Euro- 


pean operations for the agency | 


and represented several of its cli- 
ents abroad in helping to reestab- 
lish European outiets. 

In the meantime, he had become 
a v.p. of the agency and made an- 
nual trips to New York for con- 


fore, economically and politically, | 
in what Wendell | 


Until last December he. 


“The future, now as always,” | 


| 
| 
| 


With the aid of his wife, aM/| Ford Theater (NBC) . 
in 1932, Bryson organized an of- | GBD ccitsasicsnsnces arr 
fice staff of three and ran his first | Studio One (Westinghouse, CBS) .... 
ad for his major client, GF, in| Strike It Rich (Colgate, CBS) ....... 


he admits, but somehow, he says, | 


¢ e George Bryson 


George Bryson 


Last 


December 
he was called back to the home of- 


agency’s clients. 
fice. When he left London, the 
staff of Y&R’s office there was 150. 


@ Incidentally, while he was in 
England, Mr. Bryson had been 
made a fellow of the Institute of 
Incorporated Practitioners, the 
equivalent of our Four A’s; he 
had been elected a director of the 
American Chamber of Commerce 
in London and had joined the Lon- 
don Advertising Assn. and Publi- 
city Club. 


His daughter is a_ senior at 


|Swarthmore, and he enjoys gen- 


eral relaxation and loafing rather 
than hobbies when off the job. 
But his friends say he is good 
enough as an amateur photograph- 
er to rate professional standing. 


Dan River Names Dillmuth 


William L. Dillmuth has been 
appointed merchandising mana- 
ger of Dan River Millis’ consumer 
products division, a newly cre- 
ated position, effective Sept. 8. 
He was formerly a partner of Nu- 
Loom Fabrics, New York, and be- | 
fore that was v.p. of Stehli & Co. 
He will make his headquarters at 
Dan River’s New York office. 


‘Grocers’ Raises Ad Rates 

The Grocers’ Magazine, pub- 
lished by Hugh C. Maclean Pub- 
lications Ltd., Toronto, will raise. 
its advertising rates Sept. 1. A 
page, one time, will go from $150 
to $160. Existing contracts will be 
honored until their expiration. 


‘N. Y. Mirror’ Adds ‘Puck’ 

Puck—The Comic Weekly will 
go into the New York Sunday Mir- 
ror beginning Jan. 3, 1954. 


Pulse Network | 


TV Leaders 
In 30 Markets 


July 6-12, 1953 


EVENING, ONCE-A-WEEK 
Dragnet (Chesterfield, NBC) ................ 33.5 


Racket Squad (Philip Morris, CBS) ......32.1 
Best of Groucho (DeSoto-Plymouth, 

I carck he hauioh tainailasieah indi pahtbesanices 30.4 
Godfrey & His Friends (Chesterfield, 

Toni, Pillsbury, CBS) ............ ohnsuecl tea 
Godfrey's Talent Scouts (Lipton, CBS) ..29.1 
TV Playhouse (Philco, Goodyear, 

NE a licnccsrieeireisains Ree 


What's My Line (Stopette, CBS) ............ 27.0 


My Little Margie (Philip Morris, CBS) ..25.5 
Toast of the Town (Lincoln-Mercury, 
FBG) cnesascecoseesscersossessnsssscecesonsensoereveecees 25.3 
Saale CAE, GOB) escssieserecivecssossiovneess 25.0 
ssceoseatcoc nll 
English girl whom he had married | Burns & Allen (Carnation, Goodrich, 
aud 24.4 
24.2 
23.4 | 
| This Is Your Life (Hazel Bishop, 

EY sniicnstsnntreieeing cacianiscen 23.2 | 

MULTI-WEEKLY } 
|Howdy Doody (Several sponsors, 

RET Sx cc ealsdecasiietssvpicgsakdtiptovecéiseions 13.3 
Camel News Caravan (NBC) ................ 11.5 | 
Captain Video (Sustaining, DuMont) ....10.0 | 
Strike It Rich (Colgate, CBS) ................ 10.0 
Search for Tomorrow (P&G, CBS) ........9.7 
Eddie Fisher (Coca-Cola, NBC) .............. 9.5 
Love of Life (American Home Products, 

 . cectbasscustcue snaseavsesrercerenceceeee De® | 
Guiding Light (P&G, CBS) 
TV's Top Tunes (Chesterfield, CBS) ........9.0 | 


sultation with executives of the 


Bride & Groom (General Mills, CBS) ....8.9 | 


(Continued from Page 1) 
explaining the decision as an en- 
dorsement of the view of the Roy- 
al Commission on the Press that 
newspapers have a right to refuse 
ads “contrary to its standards or 
objectionable to its readers.” 


# But Dr. Stopes is not a woman 
to be put off that easily. She 
charged the council with failing to 


_consider what the Royal Commis- 
‘sion said just before that dictum, 


namely that newspapers do not 
have the right to reject ads “arbi- 
trarily and for personal reasons’”— 
which she alleged was the case 
with her and the Times. 

In addition, she raked the coun- 
cil over the coals for failing to 
give a detailed explanation of why 
her ads were refused. She asked: 
“What use is the Press Council to 
the public it was set up to pro- 
tect?” 


@ The case became more interest- 
ing at this point because of a split 
which developed in the trade press. 
Advertiser’s Weekly patted the 
council on the back, stating: “The 
fact that a publication will refuse 
business on these grounds is a 
measure of the degree to which our 
industry [advertising] is exercis- 
ing self-control. It is a lesson for 
the critics which should’ be 
rammed home.” 

On the other hand, World’s Press 
News thought the council treated 
Dr. Stopes shoddily. A July 31 ed- 
itorial stated: “It would have been 
better if she had been given rea- 
sons for the exclusion of her ad- 
vertisements, instead of a blunt 
statement that the press was just- 
ified. One of the arguments against 
a voluntary Press Council was that 
it would set out to whitewash the 


/press. Ammunition has now been 


‘given those who support this ar-/| : 
Pace Opens Agency in Provo 


gument.” 


If this were all, then the case | 


might be filed away under the ap- 
propriate heading, for future ref- 
erence by advertising managers. 
But there’s a kicker! 

Last week the Times printed an 
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‘Dr. Stopes’ Ad Gets into ‘London Times,’ 
‘Much to the Embarrassment of Its Owner 


ad for “three new important edi- 
tions” of Dr. Stopes’ books on 
married love and birth control. 
An executive of the Times re- 
vealed the decision to print the ad 
was taken before the meeting of 
the Press Council! 


® This was too much for the Lon- 
don Evening Standard, which is 
not represented on the Press Coun- 
cil. The Beaverbrook paper let fly 
with boths fists, squeezing every 
drop of blood out of the hapless 
situation of the Times. The paper 
had this to say last Friday: “What 
a strange situation this is. Here is 
Col. Astor presiding over a meet- 
ing which upholds the ban when 
he knows that it has been decided 
to lift it. Or could it be that the 
chairman of the Times was not in- 
formed that the decision had been 
taken?” 

Such is life on London’s famous 
Fleet Street. 


Issues ‘Midwest TV Preview’ 

Central Publishing Co., Kansas 
City, Mo., beginning Sept. 14 will 
issue a weekly Midwest TV Pre- 
view, a program guide for the 
eight present and proposed tele- 
vision stations in the Kansas City 
area. Stations already on the air 
are WDAF-TV, KCTY, WHB-TV 
and KMBC-TV. In addition, new 
stations are scheduled soon in 
Kansas City, St. Joseph, Mo., and 
Topeka, Kan. 


General Foods Promotes 2 

Eric Haueter, since 1941 assist- 
ant export advertising manager 
of General Foods Corp., New York, 
has been promoted to export ad- 
vertising manager. Mr. Haueter 
succeeds William R. Proctor, who 
has been named product manager 
for grocery sales in the company’s 
Walter Baker chocolate and cocoa 
division. 


The first agency in Provo, Utah, 
Pace Advertising Agency, has 
opened offices at 176 E. Center St. 
Heading the agency is Kenneth J. 
Pace, formerly director of publi- 
cations of the Brigham Young Uni- 
versity Alumni Assn. 


WALIACES 


lowa’ Homestead 


FARMER | 


DEPENDED ON MOST by lowa farmers 


when they need information on 


"Corn and Other Field Crops”. 


PUB. A 
5.7 70.8 Pus. C PUB. D 
= ae 1.9 


Where do Iowa farmers get their infor- 
mation? Their best source of information 
is your best selling media in this $2 
billion farm market. Get the facts from 
“InFARMation Please No. 2”’, a study 
conducted by the Statistical Laboratory 
of Iowa State College. Write for your 
copy now—on your letterhead, please. 


WALLACES’ FARMER and IOWA HOME 


DES MOINES, IOWA 


} 
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NBP Reports Many 
Members Adopting 
Standard Forms 


WASHINGTON, Aug. 20—National 
Business Publications Ine.  re- 
ported today that many of its 
member publications are adopting | 
standard forms developed by the| 
NBP committee on standard prac- 
tices. 

In cooperation with the commit- | 
tee on business papers of the 
American Assn. of 
Agencies the forms are suggested | 
for use as order acknowledge- | 
ments, invoices and rate cards, as | 
a means of increasiag efficiency in | 
handling advertising orders and 
material. 

Among the NBP member com- 
panies adopting versions of the 
suggested forms are Bill ares. | 
Publishing Co., New York; Chilton ! 
Co., Philadelphia; Conover-Mast 
Publications Inc., New York; Hay- 
wood Publishing Co., Chicago; 
Modern Railroads Publishing Co., 
Chicago; Penton Publishing Co., 
Cleveland; Public Works Journal 
Corp., New York, and Variety 
Store Merchandiser Publications, 
New York. 


ws Chairman of the NBP commit- 
tee on standard practices is Mar- 
shall Haywood Jr., president of 
Haywood Publishing Co.; vice- 
chairman is Leo Haggerty, con- 


Advertising | +. 


PIPE THIS—Ransom Callicott, v.p. of the 
National Restaurant Assn., escorts Piper 
Laurie, Hollywood star, out to dinner after 
her selection as queen of Restaurant Month 
(October) by the Southern California Rest- 
aurant Assn. “A restaurant meal—a won- 
derful change” is the ‘53 slogan. 


12 More Join Brand 
Names Foundation; 
Membership Is 890 


New York, Aug. 19—With the 
election of 12 companies at the re- | 
cent board meeting of Brand) 
Names Foundation, membership of | 
the organization is now 890 manu- | 
facturers, advertising agencies and | 
media, according to Barry T. Leit- | 
head, president of Cluett, Peabody 


Last Minute News Flashes 


3M Plans 3-City Tesi {or Lite-a-Bumper Tape 


St. Paut, Aug. 21-—-Minnesota Mining & Mfg. Co. plans a retail sales 
test Sept. 1-6 for Scote! Lite-a-Bumper tape in Des Moines, Salt 
Lake City and Columbus, ©. An opening two-color newspaper ad will 
be followed by smailer space in the test. Junior Chambers of Com- 
merce previously were sole distributors of this reflective bumper tape. 
Batten, Barton, Durstine & Osborn is the 3M agency. 


Alfred Stanford Purchases ‘Motor Boat’ 


New York, Aug. 21—Altred B. Stanford, former v.p. and ad man- 
ager of the New York Herald Tribune and v.p. and head of the review 
plans board of Benton & Bowles, has purchased Motor Boat, 50-year- 
old business paper with 35,000 circulation. Motor Boat Publications is 
at 33 W. 46th St. Mr. Stanford resigned from B&B last June. 


Tea Council Will Use TV Alone Next Winter 


New York, Aug. 21—For the second year, the Tea Council will use 
television exclusively for its winter campaign for hot tea. This year’s 
promotion, starting Oct. 26 and running through next March, will use 
about 16 cartoon-type spots weekly in each of 12 major markets cov- 
ering 54.6% of all U.S. TV homes. The council is now using TV spots 
in ten markets for promotion of iced tea. Leo Burnett Co. is the agency. 


Antell Adds Mathes as Its Major Agency 


BALTIMORE, Aug. 21—Charles Antell Inc., which recently named 
Dowd, Redfield & Johnstone and Ruthrauff & Ryan to handle some of 
its products (AA, Aug. 10), has given its major lines to J. M. Mathes 
Inc., New York. Mathes will handle an estimated $2,000,000 in billings 
on Formula No. 9 hair preparation and Charles Antell soaps and sham- 
poos. Television Advertising Associates formerly handled the entire 
account. Mathes’ appointment is effective Oct. 1. 


Metro’s ‘Dusty’ Miller Joins Lennen & Newell 
New York, Aug. 21—L. E. (Dusty) Miller, formerly a sales execu- 


tive with the Metropolitan Group, has joined Lennen & Newell as v.p. 
and management account supervisor. 


| Metropolitan Group Shifts Kline and Poole 


troller of Conover-Mast. Other! & Co. and board chairman of the) N&w York, Aug. 21—Charles Kline will be transferred from the 
committee members include Ray-| foundation. | Chicago office of the Metropolitan Group next month to take on a 
mond Coombes, v.p. of Mechani- Founded in 1943. the founda-| Publisher relations job in the New York office. Sam Poole, associate 


zation Inc., Washington; John W.|tion’s membership has grown from | sales manager here, is returning to Chicago as manager for the west- 


Hartman, assistant general mana- 
ger of Sales Management; Richard 
S. Kline, general manager of Gard- 
ner Publications, Cincinnati, and 
E. B. Nattemer, president of Meat 
Inc., Chicago. 


Pete Hamm Named 


Manager of ICC 


WASHINGTON, Aug. 20—E. F.} 
Hamm Jr., since 1933 president of | 
Traffic Service Corp., publisher 
of Traffic World, has been ap-|! 
pointed managing director of the) 
Interstate Commerce Commission. | 

The job, paying $14,800 a year, 
was created on the recommenda- 
tion of Wolf Management Engin- 
eering Co., Chicago, which recently 
conducted a management survey 
of the commission for Congress. 

As managing director, Mr. 
Hamm will relieve the 11 commis- 
sion members of numerous admin- 
istrative functions. At the same 
time, jhe will carry out a 8tream- 
lining program of ICC procedures 
through consolidation of the 
group’s diverse bureaus and divi- 
sions. 

Mr. Hamm is a former presi- 
dent of the Associated Business 
Publications and is president of 
the College of Advanced Traffic, 
Chicago, and the Academy of Ad- 
vanced Traffic in New York and 
Philadelphia. 


Marquette Appoints Drake 


Marquette Appliances Inc., Min- 
neapolis, has appointed Drake 
America Corp. as its export rep-| 
resentative for foreign distribu- | 
tion except in Canada Drake has) 
set up a special department headed 
by Ben H. Firth to handle Mar- 
quette’s line of household appli- 
ances. 


Names Hirshon-Gartield 
Industrial Research Inc., manu- 
facturer of the Hydrocap Catalyst 
battery cap, has appointed the Mi- 
ami office of Hirshon-Garfield to 
handle its advertising. Promotion 
will include magazines, radio, tele- 
vision, outdoor and direct mail. 


Thomas Heads KUTA Sales 
Al Thomas has been appointed 
sales manager of KUTA, Salt Lake 
City outlet of American Broadcast- 
ing Co. He succeeds S. J. Schile, 
who heads the sales staff of KUTV, 
the station’s video outlet, which 
will be on the air in November. 


'tising and a better understanding 


| (furniture division); Charles Gar- 


'Co.; Imperial Pearl Syndicate Inc.; 
| Juvenile Mfg. Co.; MacGregor Co.; 


an original 22 companies to its 
present roster representing all sec- 
tions of American industry. A non- 
profit organization, the foundation | 
sponsors a_ national educational | 
program in various media, schools, | 
women’s clubs and the retail field, | 
Mr. Leithead said, to give the pub- | 


lic facts about brands and adver- | 


of how they contribute to higher | 


living standards. 

Companies elected at the recent 
board meeting include Coblentz 
Bag Co.; Coro Inc.; Daystrom Co. 


cia & Co.; Globe Parlor Furniture 


Majer Co.; Morganton Furniture 
Co.; Samuels Shoe Co., and Woos- 
ter Rubber Co. 


Liquor Trade Papers 


Influence Purchases 


New York, Aug. 20—More than 
half of the liquor licensees in this 
city are influenced in their pur- 
chases by advertising carried in 
their industry’s trade papers, a 
survey conducted by Beverage 
Market Guide has revealed. 

Representing 16% of all the liq- 
uor stores in the metropolitan area 
and 5.2% of the bars, restaurants, | 
hotels and clubs, the respondents’ | 
most frequently cited reasons for 
feeling that trade papers helped 
them in their business operations | 
were: They provide price informa- 
tion, keep licensees posted on 
trade, provide merchandising | 
ideas, provide information on bev- 


'erages and help in ordering. 


The practice of referring to price 
listings daily was acknowledged by 
66% of those responding, while | 
87% said they consulted these 
listings anywhere from six or more 
times a day to once a month. 


To Ketchum, MacLeod & Grove 


Loren A. Shinneman, formerly 
an industrial and consumer ac- 
count executive with St. Louis and 
York, Pa., agencies, has been 
named an account executive of 
Ketchum, MacLeod & Grove, Pitts- 
burgh. 


Cole to Sherman & Marquette 

Emerson Cole, formerly of Ben- 
ton & Bowles, has joined the TV 
copy department of Sherman & 
Marquette, New York. 


j}and O. S. Tyson /i« 


| sales staff of Pron 


|ant, and William 


ern division. ’ 


Aldon Rugs Get Heavy Backing in Fall 


New York, Aug. 21—-The fall campaign for Aldon Rug Mills will be 
featured by “the heaviest local ad coverage” in the industry, in terms 
of markets. It includes two-color half-pages in the Sept. 13 and Oct. 18 
issues of Parade and This Week Magazine, the Sunday supplements 
of the Seattle Times and Buffalo Courier-Express and a b&w insertion 
in the Kansas City Star on the same dates. The business paper sched- 
ule includes pages and spreads in Floor Covering Weekly and Retailing 
Daily. A $60,000 advertising budget will be more than doubled by 
sales promotion, merchandising and cooperative advertising. Hicks & 
Greist is the agency. 


Burwinkle Joins Grant; Other Late News 

e Albert K. Burwinkle, art director for William Esty & Co. for nine 
years, has joined the New York office of Grant Advertising in the 
same capacity. 

e@ Canada Dry Ginger Ale, New York, will sponsor “Annie Oakley,” 
a new $27,500 film series in 50 TV markets, starting Jan. 1. Placed on 
a spot basis through J. M. Mathes Inc., the program is produced by 
Annie Oakley Productions, with CBS Television Film Sales as the 
sales agent. Canada Dry is negotiating for additional markets for tele- 
cast. 

e A. M. Sullivan, advertising manager of Dun & Bradstreet for the 
past 19 years, has been named director of public relations and adver- 
tising. 


e Justin G. Casey, formerly copywriter with Remington Rand Ine. 
has joined the copy staff of Riedl & Freede, 
Paterson, N. J. 


e George A. Schmidt, last with radio station WOR, has joined the 
ade and Park East. Kent Tweedy, formerly with 


Look, has joined the promotion department of the magazines. 


e An all-day “how to” 
members of Assoc 
Francisco Sept. 29 


business paper conference for Pacific Coast 
ted Business Publications will take place in San 
Participants will include J. K. Lasser, tax consult- 
seard Jr., ABP president. 
e Procter & Gam Co. 
and hair easy to ° ‘ 
Providence, and i 
Syracuse and Lou 


Cincinnati, is testing Lana for colored hair 
with radio, TV and print in New Orleans and 
ting 3-way Lilt home permanent with print in 
ille. It has completed tests on Party Curl by Lilt, 
and children’s pe: ent, and has started national promotion for the 
product. Distribu’ expanding for Gleem toothpaste, now sold 
generally in the } vest. 


@ The Oregon Jc 
as its national sal 


1!, Portland, has appointed O’Mara & Ormsbee 
presentative, effective Sept. 1. 


na, Sask.; Rimouski, Que.; Hamil- 
ton, London, Windsor and Sud- 
bury, Ont.; Quebec, Que.; St. John, 
N. B., and Sidney, N. S. Station 
t +S , > 0 . Ae . . 4 _ : 
- rdgttoem a P ind Pb. a CKSO, Sudbury, expects to estab- 
a - pee A ae . lish a test pattern Sept. 15, and 
has been elected irector. Mr.| Amp - 
aan : tet . Jate CFPL, London, hopes to begin 
Lee fills the post by the late tests in October 
A. C. Stensgaard 3; vein 


Stensgaard Pro, ‘es Lee 


Ed Lee, a v.p. account ex- 
ecutive and heac the central- 


Canada TV Per «=Okayed  ARiiess Joins Harley L. Ward 
Privately owr ry stations George M. Riess, formerly as- 
have received tt -ahead sig- sociated with TV Guide and the 
nal from the bo governors Chicago American, has been added 
of the Canadi 3roadcasting to the Chicago sales staff of Har- 


iicenses has ley L. Ward Inc., publishers’ rep- 


Corp. Approve i 
p. Approval ns in Regi- resentative. 


been granted to 


You, Too, Can 
Have the Best 
Nielsen Rating 


| New York, Aug. 20—It all de- 
pends on which publicity release 
you read. 

First in the mail came a release 
from CBS Television aimed at 
letting the world know that CBS 
“garnered seven out of the top 10 
places in the latest national TV 
Nielsen report, covering the two 
weeks ending July 25, based on 
the percentage of TV homes 
reached in program station areas.” 

Columbia’s top-rating seven 
ranged from “Pabst Blue Ribbon 
Bouts,” with 40.3, to the Pillsbury 
Mills portion of “Godfrey and His 
Friends,” with 32.3. 

In the same mail there was an 
NBC release trumpeting the fact 
that NBC-TV ‘rules the rating 
roost—and this on the basis of the 
same Nielsen report, which gave 
NBC-TV “13 of the top 25 pro- 
grams and eight of the top 15.” 

Looks like at long last there is 
a game at which two people can 
win. 


Farmers Tapering 
Off Expenditures 
for Capital Goods 


WASHINGTON, Aug. 20—Farmers’ 
expenditures for fixed capital 
goods tapered off during first half 
1953 after a tremendous postwar 
expansion, the Department of 
Commerce reported today. 

A special report in the August 
issue of the “Survey of Current 
Business” indicates that invest- 
ments for equipment and non-res- 
idential construction dipped about 
10% during the first half of the 
year. The decline reflects a simi- 
lar drop in net cash income of farm 
operators, but is contrary to the 
capital goods expenditure records 
which have been marked up for 
other lines of activity and for the 
nation as a whole. 

Whereas farm capital stocks 
showed little increase between 
1930 and 1946, they increased more 
than 50% between 1946 and the 
end of 1952. From 1949 to 1952 
farm fixed income averaged $3.5 
billion annually, and accounted for 
almost one-eighth of total fixed 
investment in the economy. 


Lanston Hearings Set for Oct. 19 

The Virginia Corporation Com- 
mission has fixed Oct. 19 and 20 for 
public hearings on objections filed 
by Security Banknote Co. to a pro- 
posed merger of Lanston Mono- 
type Machine Co. and Cuno Engin- 
eering Corp. into a new company, 
Lanston Industries Inc. Security 
Banknote, Lanston’s largest stock- 
holder, has blocked the merger 
(AA, Aug. 17) and is proceeding 
with plans for a special stockhold- 
ers meeting to replace Lanston’s 
present board of directors. Appli- 
|cation by directors to the circuit 
/court of Virginia for an injunction 
| 60 stop a stockholders meeting was 
|not acted upon by the court before 
| it adjourned. This leaves Security 
Banknote free to proceed with its 
proposed stockholders meeting, ac- 
cording to the company. 


Cardwell to Hugh H. Graham 


Allen D. Cardwell Corp., Plain- 
ville, Conn., maker of components 
for military and commercial radar, 
radio and television equipment, 
has appointed Hugh H. Graham 
& Associates, New Britain, Conn., 
to handle its advertising and mer- 
chandising. The company has been 
a direct advertiser. 


WOW-TV Boosts Lewis 


Ken Lewis, in the scenery and 
Staging department of WOW-TV, 
Omaha, has been promoted to the 
Station’s art director. 


} 
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Orange Juice 


Shortage Won't 
Cut Ad Programs 


(Continued from Page 2) 
space and for cold box space will 
remain tense, regardless of frozen 
orange juice prices. And a new 
pack will be put up between De- 
cember and June, the season when 
Florida’s best concentrating or-— 
anges are available. 


s Florida frozen orange juice is 


the No. 1 volume item in the na-.| 


tion’s cold boxes, and the pack 


has increased every year since the) 
com-_ 


product was developed 
mercially right after the war. The 
Florida pack this past season was 
nearly 46,500,000 gallons, an in- 
crease of about 2,000,000 gallons 
over the 1951-52 season. It would 
have been considerably larger, but 


the orange supply was not on the! 
trees. 
At the present rate of consump- 


tion (well over 1,000,000 gallons a 
the supply would be vir-| 
1,| 


week), 
tually exhausted before Nov. 
even if California should turn up 
‘with a heavier pack than usual 
this summer. California is a minor 
factor in the concentrate deal, 
however, with a possible maximum 
output of 5,000,000 gallons. 


s Indications are that the retail 
price of frozen concentrate wil! 
continue to rise steadily in the 
next few months, at least until 
‘some of the new pack becomes 
available around the first of the 
year. The six-ounce can (the pre- 
ferred consumer sizé) has moved 
up an average of 2¢—from approx- 
imately 15.5¢ to 17.5¢—-during the 
summer, and the product still is 
moving out of cold boxes at a rec- 


ord pace, with supplies being ra- 


tioned by some distributors. 

At some point, higher prices are 
bound to cut back volume, and the 
housewife will spend a_ bigger 
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McG-H Award to C&C Chemical 


AFTER THE SHOW —On hand for the premiere of ‘’Pentagon U.S.A.,”. new CBS-TV 
drama sponsored by Philip Morris & Co., were Roger Greene (left), advertising 


manager for the cigaret maker, and Henry Whit (right), of Biow Co., 
Morris agency. They're chatting here with Addison Richards, star of the series. 


, Carbide & Carbon Chemicals 
Co., a division of Union Carbide 
& Carbon Corp., will receive the 
1953 award for chemical engineer- 
ing achievement, to be given by 
Chemical Engineering, McGraw- 
Hill publication, Dec. 2 at a pre- 
sentation dinner. The award wili 
be given for the first commercial 
production of chemicals directly 
from coal by a_ high-pressure 
'hydrogenation process, which frees 
the U. S. chemical industry from 
‘dependence on the steel industry’s 
coke ovens for aromatic chemi- 
cals. 


Oregon Growers Vote Tax 


A group of onion growers in 
‘Malheur County, Oregon, across 
the line from the major onion pro- 
ducing area of Idaho, has voted 
to assess themselves 1¢ per 100 lbs. 
for market promotion. The funds 
will be paid to the Idaho Adver- 
tising Commission, promotion 


the Philip 


share of her dollar on competing 
items—including other orange, 
grapefruit and tangerine products. 
Prices of canned orange and grape- 
fruit juice (single-strength, non- 
frozen) have been edging up- 
ward along with concentrate 
prices. The supply situation is| 
favorable, with only a moderate) 
size pack. 


@ It may be that Florida’s new | 


To Get Heavy Tie-In 
Promotion Out West 


agency for Idaho onion and pota- 
to growers. 
| 


Graham to Ford Instrument 


Robert L. Graham has joined the 
public relations department of the 
Ford Instrument Co. division of 
SAN Francisco, Aug. 18—Pan- | Sperry Corp., Long Island City, 
cakes and syrup, appropriately |N. Y. He will be assistant to the 
enough, will be joined for the third | ‘director of public relations in 
successive year in tie-in ads by the charge of sales aids and brochures. 


Pancakes ‘n Syrup 


Sperry division of General Mills 
and two syrup producers. 
Nalley’s Inc., Tacoma, shares | 


Previously he was with the indus- 
trial division of Minneapolis-Hon- 
'eywell Regulator Co. 


crop of oranges and grapefruit, 


te Lasker Story 


Made This Book a “Command Performance” 


Albert Lasker’s private talks to his staff at Lord & 
Thomas, delivered at the pinnacle of his fabulously 
successful career, appeared in 26 installments in 
Advertising Age during 1952. Reader interest was 
little short of fantastic, and AA was deluged with 
calls for the talks in permanent book form. Scores 
of agencies and advertising managers are now mak- 
ing group purchases, at special rates, for distribu- 
tion to their staffs. Use handy coupon below. Money- 
back guarantee, of course. 


10% to 


Send for a Copy 
Associates 

Plays 
ME 


of “The Lasker Story” for your Friends, 
Everyone in Your Organization Who | 
A Part in Advertising or Selling—IT’S A TRE- 
DOUS SOURCE OF INSPIRATION! 


2 1 
0% ADVERTISING AGE, Dept. A24, | 
200 E. Illinois St., Chicago 11, Ill. | 
Of fon Send me . copies of “The Lasker Story.” 

' My Name ~_ 1 
GROUP Company | 
ORDERS Wt. = ! 
City Zone State it 

| I am enciosing 8 check or money order for $. gured | 
at $1.50 each for 1 to 9 copies; 10% discount for 10 to 49 copies; S09 dis- | 

| count for 50 4 or more. 1 understand the price includes all handling | 


which will begin going to market 
in fresh form within a few weeks, 
will find an unusually favorable 
competitive situation in the mar- 
kets because of the climbing retail 
prices on processed juices. The 
fresn fruit has been losing ground 
steadily to frozen orange juice in 
recent seasons, and handlers of 
fresh oranges, grapefruit and tan- 
gerines are eagerly looking for a 
chance to improve their positions. 

Heavier advertising and expand- 
ed promotional schedules have 
been planned by many fresh fruit 
handlers this season to combat the 
“processed trend.” 

Grapefruit growers in Florida 
particularly are interested in find- 
ing increased outlets for the crop, 
which is expected to be consider- 
ably larger this year. An addition- 
al 2¢ per box on the grapefruit ad 
tax (raising it from 4¢ to 6¢) is to 
provide the citrus commission up- 
wards of $750,000 in additional 
funds this season. 


Fresh Produce Pulls 
Most Profit: Sunkist 


Los ANGELES, Aug. 18—Fresh 
produce in markets pulls almost 
three times its weight in producing 
profits, according to a survey of 
midwestern stores released by 
Sunkist Growers. 

The survey reveals that fresh 
| produce averages 10% of the total 
‘floor space in markets, accounts 
for 19% of total store sales and 
| produces 27% of net profit. The 
| survey is now being told to the 
trade, which is urged to push 
“fresh” citrus. 

Four points are made in the 
trade presentation: fresh produce 
brings in more store traffic; it has 
| fast turnover; it responds to mer- 
chandising effort; it carries good 
profit margins. According to Sun- 
-kist, almost as much money is 
spent for fresh citrus as for all 
other fruits combined. 


2 Join Naegele Advertising 
Walter F. Broich and Russell F. | 


Cates have been appointed ur ff 


of Naegele Advertising Co., Minne- 
apolis outdoor advertising firm. 


Mr. Broich will serve also as sales | 


/manager of the Twin Cities divi- 
sion. Mr. Cates will be in charge 
‘of the highway division. 
‘Telegram’ to Use ‘Parade’ 
The Star-Telegram, Fort Worth, 


| will begin distributing Parade with 
its Sept. 6 issue. The supplement 


will then have a total of 38 distrib- 


juting newspapers. 


campaign costs and benefits in 
Washington, Oregon and Utah, and National Gypsum Names Zale 
Tea Garden Products Co., San Le- Robert L. Zale, formerly assist- 
andro, Cal., steps into the Cali- ant to the advertising manager ot! 
fornia and Nevada part of the the Toastmaster products division 
“sales-getting fall promotion.” of McGraw Electric Co., in Elgin, 
Full-color pages in The Amer i- | TH. ori been i aan <r ame 
can Weekly for the Los Angeles | \Geocem Co. Balleie - ae 
Examiner, San Francisco Examin- 
er and Seattle Times will start the 
drive, followed by similar news- 
paper ads in these three cities and 
Portland, San Diego, Fresno, Sac- 
ramento, Oakland, Tacoma, Spo- 
kane, Long Beach and Salt Lake 
City. Television spots are also 
scheduled. | 


we Family Circle, Improvement 
Era, Sunset Magazine and Western | 
Family will carry the tie-in ads in 
October issues. On radio, the com- | 
bination will be promoted via the| 
Sam Hayes newscasts on 43 sta-| 
tions of the ABC western network 
and the Mel Venter program on 45 | 
stations of the Don Lee Network. | 


Nalley’s is also sponsoring a 23-| EL PASO 


r in its distribu- 
station spot series in S RETAIL TRADING ZONE 


tion area. - y | 24 counties of West Texas 
Dancer-Fitzgerald-Sample is the and New Mexico 
Sperry agency; Batten, Barton, | FOOD SALES 
Durstine & Osborn handles the Tea $120,633,000 
Garden account, and Ruthrauff & 23,582,000 


; - 97,051 ,000 
Ryan is the agency for Nalley’s. It's a swell place to sell 


Foods and Groceries 


The Fl Paso Times 


JAn Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


NATION’S LARGEST TRADE TERRITORY 


Deutschmann Names Peck 

Paul H. Peck has been ap- 
pointed advertising manager of 
Tobe Deutschmann Corp., Nor- 
wood, Mass., manufacturer of 
electronic components, power fac- 
tor correction units and cable and 
line fault locating equipment. 


American Can Names McVean 

Cc. H. McVean has been named 
v.p. in charge of Canadian opera- 
tions of American Can Co., New 
York, a new post. 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


fWHBF IS NOW CBS 


FOR THE QUAD.-CITIES 


Effective July 1, 1953 
Les Johnson, V. P. & Gen. Mgr. 


WHEF :: 


TELCO BUILDING, ROCK ISLAND, Stall 
i Represented by Avery Knodel, Inc. 
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200 East Illinois Street «¢ Chicago 11, Ill. 


Advertising Age 


is must 


im own onganization’ | 


Says R. W. MOORHEAD, Jr. 


Advertising Director 


BROWN-FORMAN DISTILLERS CORPORATION 


“T enjoy reading Advertising Age every 

_ . . 7 
week, and doubt that anyone in advertising 
could get along without your fine publication. 


It is helpful in giving me all the news of the 


advertising world, right up to the minute. 


“In my opinion your editorial treatment 
is most interesting and informative, and of course 
I read the various ads with considerable interest. 

All in all, I find Advertising Age is must reading 


in our organization ” 


R. W. Moorhead, Jr. 


A native of Pittsburgh, Mr. Moorhead attended 
Blair Academy, and then Yale. After working in 
a travel agency and a brokerage firm, he joined 
Brown-Forman in 1934. Here he moved up the 
ladder steadily — from a job in the order depart- 
ment to the position of advertising director in 1945. 
He was elected to the board of directors in 1951. 
Mr. Moorehead is director of the Advertising Club 
of Louisville, Norton Memorial Infirmary, and is a 
member of the Vestry of St. Francis in the Fields. 
He is a director of the Louisville Philharmonic Asso- 
ciation, the Better Business Bureau, the Louisville 
Community Chest, and the American Red Cross 
Blood Bank. Mr. and Mrs. Moorhead live on their 
farm near Harrods Creek, Kentucky, with their 


three children. 
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e counter. If you’re selling merchandise to any of these 12 field 
S 
the Hai ine | | 
aire trade magazine is your medium. Each is specialized. Each 1 
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edule your sales messages in the Haire trade magazine that 


helps the retailer do a bigger and better job 
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Notion & Novelty 
Review” 


Crockery & Glass 
journal* 
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Housewares Review 
& Leather Goods* 


Since 1866 
Since 1892 


Since 1874 
Since 1898 
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Corset & Underwear 7 
an : B  infants & Children’s 
Review 
‘ Review * 


Handbags 


Home Furnishings” 
g Accessories” 


Since 1900 


Since 1908 
Since 1912 
C Since 1926 
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HAIRE PUBLISHING COMPANY a: 

Specialized Trade Publications — “es : 
more effective because they're more sell-ective! a 
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